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ABSTRACT

The purposes of this research were to study 1) the level of the opinion on green drinking
water business marketing strategy of the consumer in Bangkok, 2) the level of behavioral
intentions on buying green drinking water of the consumers in Bangkok, and 3) the influence
of green drinking water business marketing strategy on behavioral intentions of the consumers
in Bangkok. The sample group was chosen using accidental sampling and consisted of 400
respondents from Bangkok. The tool for data collection was a questionnaire. The statistics for
data analysis were frequencies, percentage, mean, standard deviation (SD) and multiple linear
regression (forward selection technique). The findings indicated that 1) there was high level of
the business marketing strategy opinion on green drinking water of consumers in Bangkok;
when considered in each aspect, the aspects with the high positive result are the reliability,
the value behavioral, the meeting needs and the product quality, accordingly 2) there was
high level of behavioral intentions on buying green drinking water of the consumer in Bangkok,
and 3) all of the influence of green drinking water business marketing strategy which consist of
the product quality, the reliability, the meeting needs and the value behavioral have significant
influencing on behavioral intentions on buying green drinking water in Bangkok at 0.05
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