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ABSTRACT

The aim of this academic article is to present the various changes and impacts of
artificial intelligence (Al) on the graphic design industry. Al now plays an important role in
people’s way of life, including the graphic design industry, which is constantly driven by
technological advancements. There are Al tools on numerous platforms that graphic designers
can use, such as Adobe Firefly and Design.ai. It seems Al provides essential support in their
creative processes. These tools can automate repetitive tasks, enhance creativity, and save
time and costs. Nevertheless, every coin has two sides. Al also creates challenges in the industry,
such as concerns surrounding job displacement and its limitations in interpreting abstract
concepts. Furthermore, issues related to legal compliance, including intellectual property
rights, data privacy, and data security, necessitate careful attention. Thus, it is imperative for
proficient designers to leverage Al responsibly, embracing both the opportunities and challenges
that Al brings to the future of design.
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