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ABSTRACT

This research aims to compare the differences in purchasing behavior of hydraulic cement
in the central region of Thailand, classified by the characteristics of construction material stores.
Additionally, this research will study the Green Marketing factors that affect the purchasing behavior
of hydraulic cement in construction material stores in the central region of Thailand. Furthermore,
it will study the Perceived Attributes of Innovation factors that affect the purchasing behavior of
hydraulic cement in construction material stores in the central region of Thailand. This research is
quantitative research. The sample group is construction material stores in the central region of Thailand
that purchase hydraulic cement for resale, totaling 396 samples. The research collected data using
an online questionnaire, and the data were analyzed using arithmetic mean, standard deviation,
One-Way Analysis of Variance (ANOVA), and multiple regression analysis.

The research results found that:

1. The characteristics of construction material stores in the central region, namely the
registered capital and the store's average annual income, had different hydraulic cement purchasing
behaviors with statistical significance at the 0.05 level.

2. Green Marketing factors, namely green product and green promotion, influenced hydraulic
cement purchasing behavior with statistical significance at the 0.01 level.

3. Perceived Attributes of Innovation factors, namely relative advantage and compatibility,
influenced hydraulic cement purchasing behavior with statistical significance at the 0.01 level.
Keywords: Hydraulic Cement, Green Marketing, Cement Purchasing Behavior,

Perceived Attributes of Innovation, Cement Industry.
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