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ABSTRACT

This research aimed to examine the factors influencing customers’ repurchase intention,
including personal factors, marketing mix elements, and customer loyalty. The sample consisted
of 400 consumers who had previously purchased bakery ingredient products from American-
European Products Co., Ltd. through online channels. A questionnaire was used as the research
instrument, and data were analyzed using descriptive statistics and multiple regression analysis.
The results indicated that customers’ income and purchase experience significantly influenced
their repurchase intention. For the seven elements of the marketing mix- product, price, place,
promotion, people, process, and physical evidence-the results revealed that product, promotion,
personnel, and physical evidence significantly affected customers’ repurchase intention. Regarding
customer loyalty, it was found to have a strong influence on repeat buying behavior, both in
terms of attitudes and actions, reflecting the importance of brand trust and emotional attachment
in fostering customer retention.
Keywords: Repurchase Intention, Customer Loyalty, Marketing Mix, Consumer Behavior,

Demographic Factors.
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4. namTinseianasenvan (Multiple Linear Regression)

AT 4 HANTIATIEVNNDENYANUDIAILUTTAUNINITAAIAFBAIINABINTTRTIRINA

daulszaun1enNITnann B >tandard Beta (B) t-value p-value VIF
Error

AUNANS I 0.31 0.05 0.32 6.2 <0001 1.42
AIUTIAN 0.18 0.05 0.19 3.6 <0.01 138
AIUNITINTINUY 0.15 0.06 0.14 25 <005 133
PIUALETUNITRAN 0.27 0.05 0.28 54 <0001 14
AIUUARINT 0.23 0.06 0.24 4 <0.001 131
AUNNTES RN YRlLAY 0.17 0.05 0.18 34 <001 1.36
ANANWAIBIANT
AIUNTEUIUNTT 0.2 0.06 0.21 3.5 <0.01 1.35
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