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DEVELOPING EXPERIENTIAL LEARNING SKILLS IN UNIVERSITY STUDENTS
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ABSTRACT

The integration of Artificial Intelligence (Al) into Business English Teaching has opened
new avenues for enhancing university students’ experiential learning skills. This article aims to
explore the implementation of Al-powered and data-driven instructional strategies to foster
experiential learning skills especially in Business English Curricula by leveraging adaptive learning
technologies and intelligent data-driven systems in which the lecturer aims to provide
personalized learning experiences that align with the principles of experiential learning. This
article synthesizes current literature on Al applications in language education, data-driven
learning methodologies, and experiential learning theories particularly Kolb's Experiential
Learning Cycle. This article demonstrates that the integration of Al-driven instruction not only
enhances language proficiency but also fosters critical thinking, problem-solving abilities, and
real-world application skills among university students. Studies found that with recommendations
for integrating Al technologies to enrich Business English curricula and support experiential
learning outcomes.

Keywords: Artificial Intelligence, Data-Driven Instruction, Business English Teaching,

Experiential Learning, University Education.
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INTRODUCTION

Business English Communication curricula, a specialized domain within English for
Specific Purposes (ESP), serve a critical function in equipping students with the language skills
necessary for global business communication. However, traditional approaches to teaching
Business English often rely heavily on lectures, rote vocabulary memorization, and decontextualized
grammar exercises-methods that fall short in preparing learners for the complex, problem-
based, communicative realities of modem workplaces. As Xie (2023) argues, the use of simulations
in Business English courses offers students authentic, practice-oriented experiences that better
mirror professional contexts, thereby bridging the gap between classroom instruction and
workplace demands. Similarly, Albadarin, Saqr, Pope & Tukiainen (2024) systematic review highlights
how emerging Al tools such as ChatGPT are increasingly being integrated into education to
foster authentic and adaptable communication practices, further underscoring the need to
move beyond traditional teaching methods.

Despite growing evidence supporting Al applications in education and the proven
effectiveness of experiential learning, there remains limited empirical research on how these
two approaches can be effectively integrated in Business English instruction at the university
level. Most existing studies focus either on the technical deployment of Al in general language
learning or on the pedagogical merits of experiential approaches (de la Puente, Torres, Troncoso,
Meza & Carrasca, 2024), without fully exploring how Al can enhance experiential learning
processes. Furthermore, little is known about the long-term impact of such integrated
methodologies on learners’ real-world communication competencies, critical thinking, and
readiness for professional business environments (George, Storey & Hong, 2025, pp. 1-30).

This article contributes to the ongoing discussion on Al integration in Business English
by synthesizing current literature on Al-powered and data-driven instructional approaches
alongside experiential learning theories. Rather than reporting on a single empirical study, the
article reviews relevant research and pedagogical perspectives to highlisht how Al technologies
can support experiential learning processes. The discussion also offers broad recommendations
for educators and curriculum developers seeking to modernize Business English pedagogy

through Al-enhanced learning environments.



NsasaneansasUn ¥ay3 (Online) B9 11 atud 3 Auggu-Sunau 2568

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 11(3), September-December 2025

ARTICLE OBJECTIVES

This article seeks to: Investigate the effectiveness of Al-powered, data-driven instructional
strategies in enhancing experiential learning skills among university students majoring in English

for Business Communication.

LITERATURE REVIEW

This section reviews key research on Al in language education and experiential learning,
highlighting their roles in enhancing Business English instruction. It also identifies gaps in the
literature regarding the integration of Al and experiential approaches, which this article aims
to address.

Experiential Learning in Higher Education

Experiential Learning has gained prominence as a learner-centered approach that
promotes skill acquisition through active engagement with real-world scenarios. Rooted in
Kolb’s Experiential Learning Cycle (1984, pp. 20-38), this methodology conceptualizes learning
as a continuous four-stage process: 1) Concrete Experience, where learners participate in
authentic tasks; 2) Reflective Observation, in which they analyze their performance and consider
multiple perspectives; 3) Abstract Conceptualization, where learners generate or refine theories
based on their reflections; and 4) Active Experimentation, where they apply newly formed
concepts to new situations.

In higher education, this cyclical process is particularly valuable because it transforms
learning from passive knowledge reception into active, iterative skill development. Students
learn not only content but also how to evaluate their decisions, adapt strategies, and transfer
knowledge to unfamiliar contexts. This makes experiential learning especially relevant for Business
English instruction, where learners must navigate presentations, negotiations, problem-solving
tasks, and workplace simulations. Through this model, students develop not only linguistic
competence but also collaboration, critical thinking, and professional communication skills
that closely resemble real business environments.

Within higher education, experiential learning is often implemented through project-
based learning, simulations, internships, and problem-based tasks. These methods enable
learners to bridge the gap between theory and practice, cultivating competencies that extend
beyond linguistic accuracy to include collaboration, creativity, and critical thinking (Beard &

Wilson, 2013, pp. 45-78). Bauerle & Park (2012, pp. 715-718) further demonstrate that experiential
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approaches enhance knowledge retention, problem-solving, and collaborative skills compared
to traditional lecture-based methods.

When applied to Business English instruction, experiential learning proves especially
valuable. Business contexts are inherently interactive, requiring learners to navigate negotiations,
presentations, and intercultural communication. Research confirms this: for example, Xie (2023)
found that business negotiation simulations based on real-world cases help English majors
improve soft skills, teamwork, and “practice ability,” bridging the gap between classroom
instruction and professional demands. Similarly, a study of experiential Business English teaching
contrasted traditional, lecture-based training with simulated and real workplace-like tasks and
showed that learners in the experiential condition developed greater adaptability to workplace
situations (Experiential Business English Teaching- DOAJ). In addition, authentic tasks in EFL settings
have been shown to increase student engagement and confidence in oral production when
learners work on roles, presentations or discussions that mirror actual communicative needs
(Authentic Tasks to Foster Oral Production Among EFL Learners). Thus, experiential learning is
not only a pedagogical preference but a necessary foundation for preparing students for
globalized workplaces.

Artificial Intelligence in Language Education

Artificial Intelligence has increasingly influenced language education by enabling
personalized learning pathways, automated feedback, and real-time monitoring of student
performance through learning analytics. Al tools-particularly those using natural language
processing-support instructors by reducing repetitive tasks and providing learners with targeted
feedback that enhances autonomy and motivation (Wei, 2023).

Despite these advantages, challenges persist, including ethical concems, unequal access
to digital tools, and risks of over-reliance on algorithmic feedback. Furthermore, most Al research
focuses on general English instruction, leaving Business English contexts and experiential,
workplace-oriented tasks comparatively underexplored. This gap underscores the need to
examine how Al can specifically support experiential learning processes within Business English
education.

Al and Experiential Learning: Toward Integration

While experiential learning and Al each offer distinct benefits, research explicitly
examining their integration in higher education remains limited. Emerging studies, however,

suggest that Al technologies can be deliberately aligned with Kolb’s Experiential Learning Cycle
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to strengthen each stage of the process. For example, Al-driven platforms can generate concrete
experiences through simulations, role-plays, and scenario-based tasks that mirror authentic
workplace situations in Business English, such as client negotiations, email correspondence, and
meeting interactions (Cao & Phongsatha, 2025; Wang, 2025, pp. 1-9).

Recent research further indicates that the synergy between Al and experiential learning
can enhance motivation, creativity, and higher-order skills. Murniart & Siahaan (2025) report
that Al-supported experiential tasks promote students’ creativity by combining authentic
practice with timely, individualized feedback. Similarly, studies in Business English and related
fields show that Al-driven, data-informed environments can increase engagement and support
performance in blended learning designs (Cao & Phongsatha, 2025; Maican, 2024, pp. 111-124).
These findings align with earlier evidence that experiential approaches improve retention,
collaboration, and applied problem-solving (Bauerle & Park, 2012, pp. 715-718); Beard & Wilson,
2013, pp. 45-78), while extending such benefits into digitally mediated contexts. The literature
gap, therefore, lies not in recognising Al or experiential learning as effective separately, but in
systematically documenting how Al-enhanced experiential designs can be implemented in
professional language education-particularly Business English-and how they influence learners’
communication competencies, critical thinking, and readiness for real-world business environments

over time.

ANALYSIS AND DISCUSSION

Building on the identified gaps, this article reviews how Al-powered, data-driven
instructional strategies can enhance experiential learning in Business English courses, improving
students' language proficiency, communication competencies, critical thinking, and problem-
solving skills. The integration of Artificial Intelligence and Data-Driven Instruction into English
for Business Communication teaching is anticipated to bridge the gap between theoretical
knowledge and practical application (Cao & Phongsatha, 2025). By aligning with Kolb’s Experiential
Learning Cycle, this approach supports a holistic learning experience encompassing concrete
experience, reflective observation, abstract conceptualization, and active experimentation,
ensuring students develop the skills necessary to meet the demands of the 21st-century
workplace.

Despite growing evidence supporting Al in language instruction and the established

merits of experiential learning,
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Despite substantial evidence supporting Al in language instruction and the well-
established benefits of experiential learning, their integration within Business English education
remains underdeveloped. This absence is not merely a gap in the literature but a missed
opportunity for leveraging Al to strengthen the experiential learning cycle in ways traditional
instruction cannot achieve. Current studies tend to treat Al and experiential learning as separate
domains-Al research focusing on technical features such as adaptive feedback or analytics, and
experiential learning research centering on authentic engagement and skill development.
When viewed together, however, these strands reveal a clear potential for Al to augment
experiential learming processes by making simulations more authentic, feedback more immediate,
and learning pathways more personalized. This article positions that intersection as essential
for preparing students for the communication demands of modern workplaces, especially in
Business English contexts.

In applying this perspective to Business English instruction, the personalized and adaptive
nature of Al becomes a mechanism for deepening experiential learning outcomes. Real-time
analytics, for example, enable learers to reflect on communication choices during negotiation
simulations or business-case role-plays, thereby enriching the reflective observation phase of
Kolb’s cycle. Similarly, Al-generated prompts, scenario adjustments, and automated linguistic
insights support learners as they conceptualize strategies and experiment with improved
responses in increasingly complex business situations. These affordances are particularly
relevant to Business English, where authentic communication tasks-such as pitching ideas,
responding to client inquiries, or analyzing professional correspondence-require both linguistic
accuracy and strategic decision-making. By synthesizing research across Al-supported learning
and experiential frameworks, this article highlights how Al can serve as a catalyst that strengthens
learners’ autonomy, communication competence, and readiness for real-world business
environments-outcomes that traditional, lecture-based methods strugsle to achieve.

Moreover, while the potential of Al-enhanced experiential learning is recognized,
challenges such as equitable access to technology, robust data privacy protocols, and adequate
instructor training remain significant barriers. Al integration, therefore, it requires lecturers to take
an active role in co-designing learing activities that meaningfully support experiential learning
processes. Within such designs, students can use Al-generated analytics to guide reflective
observation, apply abstract conceptualisation in simulated business scenarios, and engage in

active experimentation through iterative problem-solving tasks. These pedagogical possibilities
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illustrate how Al-supported environments may contribute to the development of higher-order
skills such as decision-making, strategic thinking, and professional communication-skills widely
emphasized in Business English curricula and professional preparation, even though the present
article does not empirically evaluate these outcomes.

The need for more targeted research on Al-enhanced experiential leaming is increasingly
recognized, especially given that much existing work focuses narrowly on language proficiency
or technological features without addressing the broader skill development required in
international business communication. This gap reinforces the importance of examining how
Al-supported experiential approaches can contribute to more holistic competence-building in
Business English education.

By drawing on the literature discussed above, | argue that integrating Al with experiential
learning offers a promising yet underdeveloped pathway for strengthening Business English
education. The reviewed studies collectively suggest that while Al can enhance feedback,
personalization, and learner engagement, its full value emerges only when embedded within
experiential, practice-oriented tasks that mirror the communicative demands of modern workplaces.
From this synthesis, | contend that Business English curricula should adopt Al-supported experiential
designs that encourage learners to make decisions, analyze their performance, and iteratively
refine their strategies in realistic business scenarios. Such an approach has the potential to
cultivate not only language and communication skills but also the critical thinking, problem-
solving, and professional readiness required in global business contexts. Although this article
does not report empirical findings, it proposes a conceptual direction for curriculum development

that aligns with the evolving needs of higher education and international business commmunication.

CONCLUSIONS

This article underscores the significant potential of Al-powered, data-driven instructional
strategies to transform Business English teaching within university education by fostering
experiential learning skills. Rather than implying that such integration has already been
implemented, the discussion outlines how educators and curriculum designers could conceptually
align adaptive Al tools with Kolb’s experiential learning framework to create more practice-
oriented learning environments. In this envisioned model, instructors would use Al-generated
feedback, simulations, and analytics to support students as they move through the experiential

cycle-helping them engage with realistic tasks, reflect on their performance, develop conceptual
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understanding, and experiment with improved strategies. While this framework is not tested
empirically in the present article, it offers a theoretical direction for fostering language proficiency,
communication competence, critical thinking, and professional readiness in Business English
curricula.

The analysis highlights that Al-driven instruction, with features such as personalized
feedback, adaptive learning paths, and real-time analytics, can enhance student engagement,
motivation, and autonomy. When combined with experiential learning tasks-such as simulations,
role-plays, and project-based activities-students are better equipped to apply knowledge in
authentic business contexts, mirroring the challenges and complexities of the global workplace.
While the benefits are substantial, successful implementation requires attention to equitable
access, data privacy, and adequate training for educators to effectively harness Al tools without
compromising the experiential learning principles central to student-centered education.

Overall, this article offers a conceptual contribution by synthesizing perspectives from
Artificial Intelligence, Data-Driven Instruction, and Experiential Learning and discussing their
implications for Business English curricula. Rather than presenting empirical findings, the article
provides theoretically informed insights and practical directions that educators and curriculum
developers may consider when modernizing language instruction to better prepare students

for the evolving demands of professional communication and global business environments.

RECOMMENDATIONS

To support the integration of Artificial Intelligence and data-driven approaches in
Business English education, the following directions are proposed:

1. Adopt Al-supported learning tools Incorporate adaptive Al platforms, intelligent
feedback systems, and simulation-based tasks that reflect authentic business communication
scenarios.

2. Strengthen experiential task design Integrate Al into project-based, role-play,
and scenario-driven activities to deepen learners’ engagement and support the experiential
learning cycle.

3. Provide professional development for instructors Offer training that helps
lecturers effectively implement Al tools while maintaining reflective, learner-centered pedagogy.

4. Ensure equitable and ethical Al use Address issues of access, data privacy,

and ethical management of learning analytics to support fair and responsible implementation.
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5. Promote ongoing curriculum innovation Continuously revise Business English
curricula to align Al-enhanced experiential learning practices with global workplace communication

demands.
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ABSTRACT

This article examines the role of Artificial Intelligence (Al) in strengthening the
competitiveness of entrepreneurs in the digital era by integrating key theoretical perspectives,
including the Resource-Based View (RBV), the Technology Acceptance Model (TAM), the
Disruptive Innovation Theory, and the Diffusion of Innovations Theory within the context of
real-world business applications. The findings indicate that Al enhances operational efficiency,
reduces costs, supports data-driven decision-making, and accelerates innovation, thereby
contributing directly to business competitiveness, particularly for small and medium-sized
enterprises (SMEs). However, the adoption of Al is constrained by several challenges, such as
high implementation costs, shortages of skilled professionals, poor data quality, difficulties in
integrating with legacy systems, and uncertainty about return on investment.

To address these issues, the article proposes a set of policy and strategic
recommendations, including investing in digital infrastructure, upskilling the workforce, fostering
cross-sector collaboration, providing financial incentives, and ensuring ethical governance.
By outlining these measures, the article aims to offer practical policy directions and actionable
strategies that enable modern entrepreneurs to effectively and sustainably integrate Al into
their business operations.
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INTRODUCTION

The 21 century has witnessed an unprecedented digital transformation that is reshaping
entrepreneurial landscapes across the globe. As digital technologies permeate every facet of
business, Artificial Intelligence (Al) has become a cornerstone of digital entrepreneurship serving
not only as a tool for enhancing operational efficiency but also as a catalyst for innovation,
value creation, and sustained competitive advantage in an increasingly volatile and data driven
market environment. For today’s digital entrepreneurs, Al offers transformative capabilities
that enable agile responses to customer needs, data informed decision making, and the rapid
development of novel products and services (Davenport & Ronanki, 2018, pp. 108-116). Over
the past decade, the practical application of Al in entrepreneurial ventures has expanded
significantly. Al powered big data analytics allow for precise forecasting of market dynamics and
consumer preferences, while natural language processing (NLP) enhances customer experience
through intelligent chatbots and automated communication platforms. Machine learning
aleorithms optimize logistics and supply chain decisions, and Al-driven financial systems automate
complex accounting tasks, thereby reducing costs, minimizing human error, and accelerating
business processes (World Economic Forum, Online, 2023). These technologies have been
especially impactful for small and medium-sized enterprises (SMEs), which often operate under
resource constraints yet require high levels of adaptability and digital agility. According to the
OECD (Online, 2025), Al integration has led to a productivity increase of approximately 30-40%
within SMEs, particularly in service sectors, online commerce, and the information technology
domain.

However, Al adoption in digital entrepreneurship ecosystems is not without its challenges.
Limited access to capital, a shortage of adequate digital infrastructure, and a lack of Al-literate
human capital remain significant barriers to widespread implementation. Moreover, a clearly
stipulated strategic vision and an ability to match Al technologies with business models and
value propositions are required by digital entrepreneurs. Strategic investment in workforce
development, ensuring that teams have the relevant digital competencies to match rapidly
changing technological trends, is important. Governmental support and public-private partnership
also remain very important for an enabling environment for Al-driven entrepreneurship. This
forms a basis upon which investments into digital infrastructure, innovation ecosystems, and
regulatory frameworks supporting ethical and inclusive deployment of Al are developed (McKinsey &

Company, Online, 2023). As noted by the OECD (2024, pp. 6-8), a responsible Al adoption strategy
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should take into account data governance, algorithmic transparency, and ethical considerations,

as privacy and non-discrimination reduce potential societal and business risks.

FUNDAMENTAL THEORETICAL CONCEPTS ON THE APPLICATION OF Al IN BUSINESS
Davenport & Ronanki (2018, pp. 108-116) conceptualize Artificial Intelligence (Al) not

merely as a technical tool, but as a strategic resource that plays a critical role in supporting
organizational decision making. They emphasize that Al enables capabilities such as trend
forecasting, performance optimization and the facilitation of innovation, all of which are
essential to sustaining competitive advantage in contemporary business environments. Meanwhile,
Gartner (Online, 2022) highlights the multidimensional relationship between Artificial Intelligence (Al)
and Business Intelligence (BI). In the Al era, organizations are increasingly becoming data-driven
enterprises, where Al is leveraged to transform vast volumes of data into actionable insights that
are crucial for strategic and operational decision-making. The concept of Business Intelligence (BI)
thus emerges as a foundational framework for strategic data management and plays a pivotal
role in the integration of Al within business contexts. Bl systems offer structured datasets that
serve as fertile ground for the application of Al and machine learning models. Through this
synergy, Al can uncover hidden patterns, identify predictive trends, and enhance forecasting
accuracy for instance, by using Bl datasets to predict future sales or customer behavior. The
interplay between Bl and Al can be summarized as a dynamic relationship in which Bl provides
the structured data infrastructure and strategic context, while Al adds analytical depth and
predictive capabilities. This integration supports evidence-based decision-making and empowers
modern executives and entrepreneurs to navigate complex and uncertain business landscapes

with greater confidence and agility.
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Table 1 The Relationship between Business Intelligence (BI) and Artificial Intelligence (Al)

Aspect Business Intelligence (BI) Artificial Intelligence (Al)
Objective To summarize and visualize data To predict trends and support
automated decision-making
Data Type Statistical and historical data Behavioral and predictive data
Applications Dashboards and reporting tools Chatbots, forecasting systems, and

process automation

Relationship

Al can build upon BI to enable more

advanced levels of analytics

The application of Artificial Intelligence (Al) in business can be clearly categorized into

two primary approaches including automation and augmentation (McAfee & Brynjolfsson, 2017,

pp. 32-35). These approaches serve distinct purposes and exert different impacts on business

operations, which can be summarized as follows:

Table 2 Approaches to utilizing Al through Automation and Augmentation in Business

Aspect Automation Augmentation
Objective To reduce costs and increase To enhance decision-making
operational speed. capabilities.
Human Role Humans are replaced in certain Humans collaborate with Al to

processes.

amplify their potential.

Nature of Tasks

Repetitive and rule-based tasks with

clearly defined procedures.

Complex tasks requiring analysis,

judgment or creativity.

Examples

Robotic Process Automation (RPA),

chatbots, Al quality control.

Customer recommendation systems,

Al-assisted financial planning.

The theory related to the application of Al in business proposed by Barney (1991, pp.

99-120) is the Resource-Based View (RBV), a fundamental concept in strategic management. This

theory argues that an organization’s sustainable competitive advantage does not rely solely on

its industry or external environment but depends largely on the organization’s unique internal

resources. Al is considered such a resource that is valuable, rare, difficult to imitate and well-

organized qualities that can serve as the foundation for competitive advantage. Applying the
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Resource-Based View (RBV) theory to Al in business involves using Al to enhance operational
efficiency (Valuable) such as customer data analysis, while simultaneously developing proprietary
Al models that are unique to the organization (Rare). For example, intelligent recommendation
systems utilize algorithms and data analysis to offer products or content tailored to users’
interests or needs, based on their past behavior and relevant data. This integration of Al with
exclusive internal data unavailable to competitors (Inimitable) such as behavioral data from the
company’s own app combined with a skilled data analysis team, robust IT systems, infrastructure
and a culture supportive of Al adoption (Organized), strengthens the organization’s competitive
position. Global companies exemplifying the application of RBV with Al to develop their
businesses and enhance competitiveness include Amazon, which employs Al to analyze
customer data in real time alongside its proprietary logistics system, making it difficult for
competitors to replicate. Similarly, Netflix leverages personalized viewing behavior to tailor its
recommendations uniquely for each user.

Several theories are relevant to the application of Artificial Intelligence (Al) in business.
One prominent example is the Technology Acceptance Model (TAM), which has been widely
employed to study the readiness and behavior of individuals or organizations in adopting new
technologies, including Al. Davis (1989, pp. 319-340) introduced TAM, positing that users’
acceptance or rejection of technology depends primarily on two factors including perceived
usefulness, defined as the degree to which a person believes that using a particular technology
will enhance their job performance, and perceived ease of use, which refers to the extent to
which a person believes that using the technology will be free of effort. When users perceive a
technology as both useful and easy to use, they tend to develop a positive attitude toward its
adoption, which subsequently leads to actual usage behavior. In contrast, Christensen (1997, pp.
39-43) proposed the Disruptive Innovation Theory, which views Al as an exemplar of disruptive
innovation capable of transforming existing business models. According to this theory, Al begins
as a novel technology that initially targets a small market segment that is underserved or
unserved by incumbent solutions. Over time, it progressively improves until it displaces
established technologies or methods, thereby fundamentally restructuring the market. Similarly,
Rogers (2003, pp. 219-224) introduced the Diffusion of Innovations Theory, which explains the
process by which innovations such as Al disseminate within business contexts. This diffusion
occurs through sequential stages including awareness, trial, and eventual full adoption, with

the pace and extent of adoption influenced by opinion leaders and organizational structures.
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Based on the aforementioned theoretical frameworks, the author summarizes the

linkage between these theories and the practical implementation of Al in the business sector

as follows:

Table 3 Summary of the linkages between theories and the application of Al in business

Theory

Key Theoretical Concept

Practical Applications in Business

Technology
Acceptance

Model (TAM)

If Al'is perceived as useful
(Perceived Usefulness) and
easy to use (Perceived Ease
of Use), it is more likely to

be widely adopted.

Design Al system interfaces to be user-friendly
Provide training programs for employees to
understand the benefits of Al

Apply Al in areas with rapid visible outcomes,

such as chatbots or sales assistance systems

Resource-
Based View

(RBV)

Al can be considered a strategic
resource. If an organization
can develop proprietary Al
systems, it can gain long-

term competitive advantage.

Develop Al models tailored to organization-
specific data (e.g., local customer behavior)
Invest in infrastructure such as data
warehouses and data science teams

Create barriers to imitation by competitors

Disruptive
Innovation

Theory

Al has the potential to disrupt
existing business models by
enabling more efficient,
technology-driven alternatives.
Understanding both risks and

opportunities is essential.

Traditional businesses should rapidly adapt to
avoid being displaced by Al-driven startups
Entrepreneurs should target underserved
niche markets where Al can add value
Develop “lean-fast-flexible” products/

services using Al

Diffusion of
Innovations

Theory

The diffusion of Al follows a
gradual adoption process
through five adopter categories.
This helps in designing
strategies for Al adoption at

scale.

Begin with “early adopters,” such as sales/
marketing teams that seek data-driven insights
Use internal case studies to demonstrate
successful outcomes to encourage the
“early majority”

Promote trialability and observability to

foster adoption

In addition to applying these four theoretical concepts in real-world business contexts,

the author has examined the strengths and weaknesses of each theory to provide readers with a
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implementing Al within organizations. The researcher has summarized these points as follows:

Table 4 Summary of the strengths and weaknesses of the four Theories

Model (TAM)

technology acceptance in a

comprehensive manner

e Serves as a valuable foundation for

designing systems and developing

structured training programs

Theory Strengths Weaknesses

Resource- e Emphasizes unique internal e Overlooks external factors such as
Based View resources to create long-term rapidly changing technologies or
(RBV) strategic advantages market behaviors

e Suitable for developing proprietary | ® Lacks analysis of social and ethical

Al that is difficult to replicate impacts

Technology e Provides a systematic framework | ® Primarily emphasizes the perspective
Acceptance for analyzing user behavior and of individual users, without adequately

addressing organizational or complex
structural factors
e Fails to sufficiently consider social,

cultural, or technical constraints

e Assists in strategizing the

expansion of Al adoption

through Early Adopters

Disruptive e Highlights the transformation of | ® Focuses on market dynamics and
Innovation business models and opportunities innovation but lacks emphasis on
Theory arising from Al-driven innovation resource management and internal
e FEncourages incumbent organizational governance
organizations to accelerate their | ® Does not address ethical considerations
adaptation or social risks associated with Al
implementation
Diffusion of e Explains the process of e Focuses primarily on the diffusion
Innovations technology diffusion and the process without in-depth analysis of
Theory roles of different user groups strategic dimensions or economic and

social impacts

e Unsuitable for assessing policy-level

effects or managing Al resources within

large organizations
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Based on the author’s analysis of the theoretical frameworks related to the application
of Al as discussed above, a critical perspective can be offered as follows: Although Al holds
significant potential to enhance efficiency and create competitive advantages, its implementation
also entails important limitations and risks. One major concern is the impact on labor as
many human workers may be displaced, leading to widespread job insecurity. Consequently,
organizations must establish policies for skill development such as reskilling and upskilling to
effectively address this transition. Moreover, digital inequality between large enterprises with
abundant resources and SMEs with limited capabilities exacerbates the technological gap. For
instance, Amazon invests heavily in Al technologies to develop real-time customer behavior-
based recommendation systems, as well as complex Al-driven warehouse and logistics
management. These innovations significantly improve efficiency and reduce costs but require
strong technological infrastructure, data science teams and substantial financial resources that
most SMEs cannot allocate.

In contrast, local SMEs such as restaurants tend to adopt simpler, low-cost Al applications
like chatbots on social media platforms for order taking or basic automated table reservation
systems. These represent introductory levels of Al usage that demand minimal investment but
are limited in their capacity for deep data analytics or the development of proprietary Al systems.
As a result, SMEs face constrained opportunities to leverage Al for competitive advantage
compared to large corporations. This case study highlights the critical issue of technological and
resource disparities between large businesses and SMEs, which must be addressed to promote
inclusive and sustainable Al adoption across the business sector.

Regarding ethics and privacy, risks include the unauthorized use of data, algorithmic
bias, and the opacity of Al decision-making processes, which raise questions about accountability
when errors occur. Therefore, Al deployment in business should be accompanied by the
establishment of robust governance frameworks and risk management strategies to ensure

responsible and sustainable use of Al technologies.

TRANSLATING THEORETICAL FRAMEWORKS INTO PRACTICE THROUGH THE
STRATEGIC USE OF ARTIFICIAL INTELLIGENCE

According to McKinsey & Company (Online, 2023), integrating theoretical foundations
with the practical implementation of artificial intelligence (Al) extends beyond merely adopting

new technology; it involves strategic planning gsrounded in a comprehensive understanding of
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user behavior, organizational structure, and evolving market dynamics. This strategic alignment
enables organizations to deploy Al in a manner that is efficient, sustainable, and conducive to
long-term competitiveness. Central to this process is the formulation of organizational Al
strategies, including the design of training programs that foster Al acceptance among employees.
Furthermore, such an approach facilitates the assessment of the long-term value and impact
of Al implementation. From a marketing perspective, Al is employed to analyze consumer
behavior and personalize marketing content for individual users. In the realms of production
and logistics, machine learning algorithms are used to forecast demand and optimize production
planning with greater precision. In customer service, Al-powered chatbots and virtual assistants
enable 24/7 support, thereby reducing human workload and improving service responsiveness.
In the financial domain, Al systems are utilized for risk analysis, fraud detection, and the
automation of financial reporting. Based on these developments, the author summarizes the

key Al tools currently popular among modern entrepreneurs as follows:

Table 5 Summary of popular Al tools currently sed by modern entrepreneurs

Application Area Al Tools Benefits of Al Tool Utilization

Marketing ChatGPT, Jasper Al Automates content generation for targeted

marketing communication.

Data Analytics Tableau integrated with Analyzes customer trends and generates
Al, Google Analytics predictive insights.

Finance QuickBooks with Al Forecasts revenue and expenses with greater
features accuracy.

Customer Service Chatbots (e.g., ManyChat,  Provides automated, real-time customer
Dialogflow) support and interaction.

Based on the analysis of the linkage between theory and practice through Al application
above, the author posits that implementing Al within organizations is not merely a matter of
adopting technology. Instead, it requires strategic planning grounded in an understanding of
user behavior, organizational structure and market dynamics to achieve sustainability and
long-term competitive advantage. Organizations should prioritize strategy design, training and
fostering Al acceptance alongside evaluating cost-effectiveness and long-term impacts. The

author observes that Al can create value across multiple dimensions, including marketing,
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production and logistics, customer service and finance. Widely used tools exemplifying this
trend include ChatGPT, Jasper Al, Tableau integrated with Al, Google Analytics, QuickBooks
enhanced with Al and various chatbot applications. These tools collectively enhance operational

efficiency and help modern organizations secure competitive advantages.

THE BENEFITS OF ARTIFICIAL INTELLIGENCE (Al) FOR MODERN ENTREPRENEURS

According to the OECD (2024, pp. 6-8), small and medium-sized enterprises (SMEs)
that systematically adopt Al technologies can enhance their productivity by approximately 30-
40% within just 1-2 years. The integration of Al offers multifaceted advantages for modern
entrepreneurs, which the author has synthesized and summarized as follows:

1. Enhancing Operational Efficiency: Al significantly improves business operations
by reducing time spent on repetitive tasks, such as document processing, responding to emails,
and data entry. Automation systems and Robotic Process Automation (RPA) can substitute routine
labor, allowing entrepreneurs to focus more on strategic planning and high-value activities.

2. Gaining Competitive Advantage: Al facilitates market differentiation through intelligent
systems like recommendation engines and Al-driven pricing strategies. Particularly for SMEs,
leveraging efficient Al technologies can narrow the competitive gap with larger firms, enabling
them to compete more effectively in dynamic markets.

3. Supporting Data-Driven Decision-Making: Al enhances decision-making accuracy by
rapidly analyzing vast volumes of data, including sales figures, consumer behaviors, and market
trends. This empowers entrepreneurs to formulate well-informed strategies for marketing,
inventory management, and resource allocation.

4. Reducing Business Costs: Al helps lower operational costs by minimizing the need
for human labor in specific roles for instance, deploying chatbots instead of traditional call
centers. Moreover, Al reduces human error through automated quality assurance and monitoring
systems, thereby improving reliability and consistency.

5. Generating Deeper Customer Insights: Al enables in-depth analysis of consumer
behavior, including purchasing patterns, clickstreams, and web interactions. These insights
support the development of personalized customer experiences, such as offering targeted
promotions or tailoring services to individual preferences.

6. Accelerating Innovation and Product Development: Entrepreneurs can use Al to

identify market demands and product gaps by simulating outcomes of new ideas before actual
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implementation. Tools such as generative Al can support rapid prototyping and design, thus
shortening the product development cycle.

7. Enabling Scalability: Al systems operate continuously without the constraints of
human limitations, enabling businesses to scale efficiently without proportional increases in
staffing. This capability allows modern entrepreneurs to expand their operations rapidly while
maintaining stable operational costs.

Based on the benefits of Al for modern entrepreneurs discussed above, the author
suggests that the application of Al in SMEs, as highlighted in the OECD (2024, pp. 6-8) report,
demonstrates the tangible potential of this technology to enhance organizational efficiency
and competitiveness. The author views Al not merely as a technical tool but as a strategic
resource that helps reduce costs, accelerate processes and support data-driven decision-making.
Furthermore, Al enables SMEs to compete with larger organizations through advanced data
analytics, personalized customer experiences and accelerated product innovation.

However, the author acknowledges the necessity of careful strategic planning, emphasizing
the importance of investing in infrastructure and workforce skill development alongside Al
adoption to ensure long-term sustainability. Additionally, considerations of digital equity and
ethical issues must be addressed to prevent potential negative impacts arising from the use

of this technology.

CHALLENGES IN ADOPTING ARTIFICIAL INTELLIGENCE (Al) AMONG MODERN
ENTREPRENEURS

Pandey (Online, 2025) argues that while modern entrepreneurs increasingly recognize
the potential of artificial intelligence (Al), they are confronted with a multitude of challenges
ranging from financial constraints and talent shortages to data governance, legal frameworks,
and organizational culture. Udinmwen (Online, 2025) emphasizes that developing a comprehensive
strategy encompassing data management, workforce upskilling, and internal policy design is
key to ensuring that Al adoption is both effective and sustainable. The challenges faced by
modern entrepreneurs in integrating Al into business operations can be summarized as follows:

1. High Implementation Costs: The first and foremost challenge is the high cost
required for the implementation of Al. Many small and medium-scale enterprises do not have
adequate resources to acquire the hardware, software, and skills of experts. According to a

report from Infocomm Media Development Authority (Online, 2025), only 4.2% of SMEs in
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Singapore have adopted Al technologies, and this is mainly attributed to high initial costs and
the lack of skilled personnel (Bhandari & Fook, Online, 2025).

2. Skills Gap and Talent Shortage: The lack of Al professionals is a key constraint.
Many SMEs are unable to employ or develop staff with the required technical skills, as reported
by Deloitte, which cites that 65% of SMEs see gaps in workforce skills as a key challenge to
integrating Al, and Infocomm Media Development Authority (Online, 2025) has identified a lack
of agility and fundamental knowledge. (ITSoli, Online, 2025).

3. Data Quality and Governance: Al systems rely heavily on structured, accurate,
and well-governed data. The University of Technology Sydney (Online, 2025) reports that many
SMEs struggle with poor data quality and insufficient data governance practices, which in turn
affect Al performance. Supporting this, Cisco (Online, 2024) found that fewer than one-third
of organizations possess adequate data readiness, thereby limiting the effectiveness of Al
deployment.

4. Integration with Legacy Systems: The integration of Al into legacy IT systems is
a challenge on many technological and financial fronts. Most of the legacy systems are not
compatible with Al frameworks; infrastructure overhauls are required, and these are usually
expensive. According to the University of Technology Sydney (Online, 2025) states that "The
complexity of the integration of Al into existing systems is often inevitable, along with the
costs for an entrepreneur”.

5. Privacy and Security Concerns: The application of Al in handling personal or
transactional data invokes major concerns in cybersecurity and data protection. According to
a 2025 survey conducted by Udinmwen (Online, 2025) 64% of European businesses are concerned
about deepfake technologies, but only 18% are investing in strong measures related to data
privacy and security. Moreover, a report released by, The University of Technology Sydney (Online,
2025) states that most Al-powered products lack accuracy in data handling and cause consumer
privacy concerns.

6. Organizational Culture and Resistance to Change: Cultural resistance within
organizations remains a major obstacle. Many small firms are hesitant to adopt Al, fearing system
errors or job displacement. Forbes reports that a lack of trust and understanding about Al
technology significantly hinders its acceptance (Hickman, Online, 2025).

7. Unclear Return on Investment (ROI): Most businesses cannot clearly define the

short-term returns from Al implementation, which in turn gives them pause in continuing or
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scaling Al initiatives. Forbes' report by Poinski (Online, 2025) suggests that a fair share of business
owners still remain uncertain about whether Al can yield tangible and measurable ROL

From the author’s analytical perspective, the challenges of adopting Al in modern
entrepreneurial businesses are complex and interconnected, involving multiple factors such
as resources, personnel, and organizational structure. The author identifies high costs and a
shortage of skilled professionals as significant barriers preventing SMEs from fully investing in
Al. Simultaneously, issues related to data quality and unstructured data management, along
with difficulties integrating Al with existing systems, further complicate implementation efforts.

Moreover, concerns regarding security, privacy, and cultural resistance within organizations
contribute to limited acceptance of Al. The author therefore argues that addressing these
challenges requires a holistic strategy encompassing investment in infrastructure, workforce
skill development, fostering an organizational culture receptive to technology, and establishing
clear ROl metrics. Such an integrated approach is essential to ensure that Al adoption delivers

lasting value and sustainability.

SUSTAINABLE PROMOTION OF Al ADOPTION AMONG MODERN ENTREPRENEURS

As previously discussed, this paper has explored fundamental theoretical perspectives
on the application of Artificial Intelligence (Al) in business, and examined how these theories
can be practically integrated to enhance the operations of modern entrepreneurs. While the
numerous benefits of Al adoption have been outlined, the author has also addressed the
multifaceted challenges associated with implementing Al in the business context. In this section,
the author proposes strategies to promote the sustainable integration of Al among modern
entrepreneurs to ensure long-term resilience and growth. These strategies are summarized as
follows:

1. Development of Digital Infrastructure: According to the OECD (Online, 2025), the
full potential of Al can only be realized when supported by robust Information and Communication
Technology (ICT) infrastructure, including cloud systems and standardized data interoperability.
Key components of such infrastructure include:

- Hardware Infrastructure: Computers, servers, networking devices (e.g., routers,
switches), and data storage systems (e.g., NAS, storage servers).
- Software Infrastructure: Operating systems (OS), database management systems

(DBMS), cybersecurity tools, ERP/CRM systems, cloud platforms and data processing applications.
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- Network & Connectivity: High-speed internet, 5G, Wi-Fi, VPNs, intranet systems,
and fiber optic networks for enterprise and government use.

- Cybersecurity Infrastructure: Firewalls, intrusion detection and prevention systems
(IDS/IPS), and data encryption technologies.

- Backup & Recovery Systems: Data centers, cloud infrastructure (e.g., AWS, Azure,
GCP), and edge computing systems.

- Big Data Platforms: Systems for large-scale data storage and analytics, supported
by human and organizational infrastructure including system administrators, data engineers,
and cybersecurity officers.

2. Development of Workforce Skills: The OECD (Online, 2025) emphasizes that a
significant skills gap in Al remains a major barrier to its implementation. SMEs and new
entrepreneurs require access to targeted training programs, hands-on learning opportunities,
and partnerships with universities and industry players to build Al competencies.

3. Building an Enabling Ecosystem: OECD (2024, pp. 6-8) highlights the Digital for
SMEs (D4SME) initiative, which promotes cooperation among governments, businesses, and
academia to share Al best practices and facilitate co-learning activities (Badghish & Soomro,
2024). In the United Kingdom, initiatives such as the Al Champion for SMEs provide tailored
guidance and policy adaptation for businesses of various sizes (The Times, Online, 2025).

4. Financial Incentives and Tax Benefits: While the Help to Grow-Digital initiative in
the United Kingdom yielded limited success, the European Union has effectively supported Al
adoption through low-interest loans and tax incentives for SMEs. Policies such as R&D tax
credits and grants for developing Al proof-of-concept models have also played a vital role
(The Times, Online, 2025).

5. Ethical and Sustainable Governance: The OECD (Online, 2025) advocates for
ethical Al use grounded in transparency, faimess, and accountability. Small businesses and SMEs
should establish clear policies on data privacy and responsible Al usage to foster consumer
trust and ensure regulatory compliance.

6. Evaluation and Monitoring Frameworks: According to the OECD (Online, 2025),
policymakers should implement structured monitoring frameworks to evaluate Al adoption
outcomes. This includes defining stepwise Key Performance Indicators (KPIs) and issuing periodic

Al usage reports to support continuous improvement and adaptive governance.
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From the author’s analytical perspective, promoting sustainable Al adoption among
modern entrepreneurs requires an integrated approach across technological, human resource,
and policy dimensions. A key priority is developing a robust digital infrastructure including
hardware, software, networking systems, and cybersecurity measures to enable Al to operate
at full capacity. This must be accompanied by enhancing workforce skills through training
programs and collaborative efforts among government agencies, universities, and the business
sector. Furthermore, establishing an ecosystem that fosters collaboration, provides financial
incentives and implements transparent, ethical governance policies is essential for building
consumer trust. The author also emphasizes the importance of systematic monitoring and
evaluation of Al usage through clear performance indicators, enabling entrepreneurs to continuously
improve and refine their Al applications. Collectively, these measures will contribute to building

sustainable competitive advantage over the long term.

SUMMARY

Based on the comprehensive information presented above, the author aims to highlight
the interconnectedness of various concepts and theories with the practical application of Al
in contemporary entrepreneurial businesses. This includes elucidating the benefits Al offers to
these entrepreneurs, while simultaneously addressing the challenges that may arise during Al
implementation. Furthermore, the author proposes sustainable approaches to promoting Al

adoption among modern entrepreneurs. The key points presented can be summarized as follows.
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Benefits of Al for
Entrepreneurs
® Enhancing operational
efficiency
® Data-Driven Decisions
® Reducing costs and
minimizing human error
® Gaining deeper customer
insights
® Accelerating innovation
and facilitating business

scalability

Concepts and Fundamental
Theories

® Resource-Based View (RBV)
(Barney, 1991, pp. 99-120)

® Technology Acceptance
Model (TAM) (Davis, 1989,
pp. 319-340)

® Disruptive Innovation
Theory (Christensen, 1997,
pp. 39-43)

e Diffusion of Innovations
(Rogers, 2003, pp. 219-224)
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Applications of Al in

Business

e Automation:

The replacement of human
labor in repetitive tasks,
such as chatbots and

Robotic Process

Automation (RPA).
Augmentation:

The support of human
decision-making processes,
exemplified by Al systems
that analyze data to assist
managerial decision-making
(McAfee & Brynjolfsson,
2017, pp. 32-35).

- /

Challenges in Al Adoption
High Costs: Significant investments
are required in both technology
infrastructure and skilled personnel
(Infocomm Media Development
Authority, Online, 2025).
Talent Shortage: A persistent gap in
Al-related skills and expertise among
the workforce (Horton, Michalski,
Winters, Gunn & Holland, Online,
2025)
Poor Data Quality: Data is often
unstructured and poorly managed,
limiting Al effectiveness (Cisco, Online,
2024)
Structural Barriers: Legacy systems
and outdated infrastructures hinder Al
integration (University of Technology
Sydney, Online, 2025)
Security and Ethics: Concems regarding
data protection, algorithmic bias, and
ethical use of Al technologies
(Udinmwen, Online, 2025)
Low Acceptance: Skepticism about
the return on investment (ROI) and
the true potential of Al leads to low
organizational buy-in (Poinski, Online,
2025)

Strategies for Promoting Sustainable Al Adoption

® Developing Digital Infrastructure: Investing in foundational technologies (OECD, Online, 2025).

® Enhancing Human Capital: Providing Al training programs and promoting co-leaming initiatives (OECD, Online,

2025).

® Fostering Al Ecosystems: Establishing supportive platforms and networks (OECD, 2024, pp. 6-8).

® Financial Incentives: Offering tax benefits and low-interest loans (The Time, Online, 2025).

® FEthical Governance: Implementing clear policies on data protection and responsible Al use (OECD, Online,

2025).

® Monitoring and Evaluation: Establishing KPIs and regular reporting Al implementation outcomes.

Figure 1 Framework for Promoting Sustainable Al Adoption Among Modern Entrepreneurs
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Based on the framework for promoting sustainable Al adoption among modern
entrepreneurs presented in Figure 1, the author highlights the systematic integration of key
concepts and theories with the practical application of Al in business. The author argues that
Al is not merely a tool for enhancing efficiency but a strategic resource that generates competitive
advantage through data-driven decision-making, cost reduction and deep customer insights.
At the same time, the author emphasizes the challenges businesses face, including high costs,
workforce limitations, data readiness, infrastructure issues, and concerns over ethics and data
security, all of which must be addressed to ensure sustainable benefits from Al use. To this
end, the author proposes a comprehensive promotion approach encompassing investment in
infrastructure, workforce skill development, collaborative ecosystems, financial support, and
transparent, ethical governance. This perspective reflects that effective and sustainable Al
implementation requires integrated strategic planning that combines technology, human resources,
and policy dimensions in a cohesive manner. Such an approach will enable organizations to

operate efficiently and respond effectively to the challenges of today’s digital business environment.

RECOMMENDATIONS

This article has presented a synthesis of key concepts and foundational theories related
to artificial intelligence (Al), while also demonstrating how these theoretical foundations can
be translated into practice through the application of Al It has outlined the benefits of Al
implementation and emphasized the challenges faced by modern entrepreneurs. Moreover, it
has proposed strategies to promote sustainable Al adoption among new generation entrepreneurs.
Based on these insights, the author would like to offer the following recommendations as
guidelines to maximize the benefits of Al adoption in entrepreneurial settings:

1. POLICY RECOMMENDATIONS

First, the government should play a more proactive role in supporting Al adoption
through clearer and more targeted policies than in the past. This could begin with launching
dedicated Al support programs for small and medium-sized enterprises (SMEs), such as Al-as-
a-Service or Al sandboxes. In parallel, existing programs like the Digital Transformation Voucher
should be expanded to improve SMEs' access to technology. A national strategy that integrates
Al, digital skills, and sustainability should also be developed to ensure alignment across sectors.

Second, investment in digital infrastructure development should be elevated to a

national agenda. This includes prioritizing investments in cloud data centers and high-speed

HuN3TuTRInUAINITANIYRUdRYinse1BTansive (TC) MIansngui 2



NsensavenaniAiUnL ¥ay3 (Online) U7l 11 adufl 3 Ausneu-funneu 2568
Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 11(3), September-December 2025

internet connectivity. Simultaneously, organizations must be supported in upgrading legacy IT
systems to become Al-compatible. Tax incentives should be granted to new-generation
entrepreneurs who invest in Al systems and digital technologies, thereby encouraging broader Al
adoption.

Third, efforts must be made to strengthen digital skills and Al literacy among the
workforce. This can be achieved by developing tailored Al curricula for entrepreneurs at all
levels, in collaboration with universities, vocational colleges, and technology firms. Initiatives
such as bootcamps, micro-certification programs, and structured upskilling/reskilling programs in
data analytics, machine learning, and Al tools should be promoted to address the talent gap.

Fourth, there is a need to foster an Al innovation ecosystem through enhanced
collaboration among government agencies, the private sector, and academic institutions. This
includes establishing Innovation Hubs and Al Incubators, as well as promoting public-private
partnerships and startup- SME collaborations via open innovation platforms. Moreover, organizing
knowledge-sharing platforms such as the "Al Best Practice Conference" for Thai entrepreneurs
would help accelerate learning and adoption.

Fifth, ethical and transparent Al usage should be promoted by developing clear guidelines
and ethical standards applicable across all levels of entrepreneurial activities. Simultaneously,
awareness of data privacy and compliance with the Personal Data Protection Act (PDPA) should
be raised. The adoption of Explainable Al (XAl) should also be encouraged to build trust and
understanding among users and stakeholders.

Finally, mechanisms for monitoring and evaluating the value of Al implementation
should be established. This includes designing performance indicators (KPIs) that are tailored
to the context of small businesses and supporting the preparation of Al impact assessments
measuring outcomes such as productivity gains, return on investment (ROI) and cost savings.
Organizations should also be encouraged to produce long-term Al Impact Reports to track and
evaluate the effectiveness of Al deployment over time.

2. Recommendations for Entrepreneurs

First, Entrepreneurs should provide continuous training for their employees and foster
collaboration with external institutions to enhance Al expertise. This addresses the identified

skills gap, which is a significant barrier to Al development and application.
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Second, Entrepreneurs need to establish clear key performance indicators (KPIs) to
monitor Al outcomes and adjust strategies based on empirical data, ensuring that Al investments
deliver maximum effectiveness.

Third, Entrepreneurs should align Al objectives and roles with their overall organizational
strategy by specifying areas where Al can create value-such as improving efficiency, reducing
costs, or driving innovation-to provide clear direction and measurable results for Al investments.

Fourth, Entrepreneurs must develop data privacy protection policies and responsible
Al usage guidelines to build trust and mitigate legal and ethical risks.

Fifth, Entrepreneurs are encouraged to start Al adoption with small-scale projects that
yield quick results-such as implementing chatbots or sales data analytics systems-before
evaluating outcomes and scaling up in areas that generate the highest value.

Finally, Entrepreneurs should enhance data management systems by upgrading IT
infrastructure and software to enable seamless integration with Al technologies. Effective Al

deployment depends on high-quality data and appropriate digital infrastructure.
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ABSTRACT

The aim of this academic article is to present the various changes and impacts of
artificial intelligence (Al) on the graphic design industry. Al now plays an important role in
people’s way of life, including the graphic design industry, which is constantly driven by
technological advancements. There are Al tools on numerous platforms that graphic designers
can use, such as Adobe Firefly and Design.ai. It seems Al provides essential support in their
creative processes. These tools can automate repetitive tasks, enhance creativity, and save
time and costs. Nevertheless, every coin has two sides. Al also creates challenges in the industry,
such as concerns surrounding job displacement and its limitations in interpreting abstract
concepts. Furthermore, issues related to legal compliance, including intellectual property
rights, data privacy, and data security, necessitate careful attention. Thus, it is imperative for
proficient designers to leverage Al responsibly, embracing both the opportunities and challenges
that Al brings to the future of design.

Keywords: Artificial Intelligence Technology, Artificial Intelligence Tools, Graphic Design.
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731: Lower Block (Online, 2024)
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&1
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N IMAGERY & TYPOGRAPIY
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WITH SWEEPING, SERPENTINE LINES

T
5
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PALER, LESS SATURATED COLOR, A FOCUS ON THE
PATTERNS, FIGURES, & FLORALS OF THE PERIOD

—
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#11: Moro (Online, 2025)
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A POSTER DESIGN TITLED “LEARNLOGIX : Al TECH TUTOR : INNOVATIVE
LOGISTICS LEARNING ASSISTANT TO PREPARE FOR THE IMPORT - EXPORT
INDUSTRY” WAS SUBMITTED TO THE STUDENT DEVELOPMENT
INNOVATION CONTEST (POSTER PRESENTATION) UNDER THE THEME
“Al'IN ACTION”

Received Date: 2025, September 9 Waraporn Damjub*
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ABSTRACT

This academic article presents the design of the poster “LearnLogix: Al Tech Tutor,” an innovative
learning assistant in logistics aimed at preparing students for the import-export industry. The poster was
developed for submission to the Student Development Innovation Contest (Poster Presentation) under the
theme “Alin Action,” organized by the Ministry of Higher Education, Science, Research, and Innovation (MHESI).
The purpose of the poster design was to communicate the application of artificial intelligence (Al) in
education, with a focus on enabling the audience to understand key concepts quickly, clearly, and
engagingly. The design adhered to academic poster principles, including a clear and concise headline, the
use of blue tones to convey credibility and formality, and pink tones to represent creativity and innovation.
Infographics and symbolic visuals were employed to simplify complex information. The content followed
a structured presentation, beginning with the identification of the problem, the proposed Al-based solution,
actual outcomes, and future directions for development.

As a result of this design approach, LearnLogix: Al Tech Tutor was selected as one of the top 20
posters presented at a national academic seminar, reflecting the potential of academic posters as effective
tools for knowledge dissemination and innovation communication. Furthermore, this article proposes future
improvements for poster design, such as enhancing color and typography clarity, minimizing lengthy texts
through infographics, balancing layout with whitespace, and integrating digital media to broaden accessibility.

In conclusion, the design of the LearnLogix: Al Tech Tutor poster not only fulfilled the contest
requirements but also provided a valuable framework that can be applied to the development of academic
posters in other fields. This contributes to improving the quality of academic communication and the
dissemination of innovative ideas.

Keywords: Poster Design, Innovation, Al in Action.

* School of Communication Arts, Sripatum University at Chonburi

Corresponding author e-Mail: waraphorn.dald@gmail.com

HuN3TuTRInUAINITANIYRUdRYinse1BTansive (TC) MIansngui 2



NsensavenaniAiUnL ¥ay3 (Online) U7l 11 adufl 3 Ausneu-funneu 2568
Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 11(3), September-December 2025

mMseanuuulUaMasi3a9 LEARNLOGIX : Al TECH TUTOR WinnTsugyieseu;
ladadnd iawnssuniauganaminssuiidi-deean iadeUsznianau

winnssunsiainfne (guuuuldanes) anglaiada “Alin Action”

Fuilasuduatuunanny: 9 fuesu 2568 15105 A1U*
Fuiludloufulgeunana: 10 nanau 2568

FUNPBUSURNUWUNAY: 4 WeARnIeu 2568

UNANED

unaiArINsttiaueniseeniuulvamesides Leamlogix : Al Tech Tutor uinnssugag
Bouladafindifiowssndouggmamnssutiuin-dsoon davhiuiiedsszmelulassnisUssmanasnu
winnssufiomsianniindnw aegldvde “Alin Action” Admlagnsznsransgaudnu Ingrmans 35e
uazuinga (2. mseniuulamessnaniidmnadedomsuumemsUszyndldimelladtaassivg
(A) lumsdaniseunsaeu lneysiulifuaunsadilaanszddgliegmngs daau wasinauauls
Tunfanssufithiaue Wawesfinnuaenndestundnniseenuuulamesivinig sistudunslénarh
(Headline) Aidmiau madenld@ihidu Wedefemmnindefiouazmmbumenis sudanslidvuyiie

defsnnuAnaseassakaruinnssy n3lY Infographic wardyanualieyigaSureteyandudeuliiinla

'
' a

19897 Wemlunshausilassaiednausnanmsddyn wwamesmsudlusisuinnssy Al Naansy
o X

AATUIT WAL LUINNNNTADYBALLBUIAR

Hann1seenwuuluuLuuAsnand i liluaines LearnLogix : Al Tech Tutor lasunisAmien

-:4' Y B =2 o

Tdunddlu 20 masudlddauanslunudununisinissedudsene dsazviouliiudadnonimyos
Tawefimnslugiusiaiesiefiannsnmenenesdamuiiaruinnssuldegnsdissansam uonainiu
unanadifsdifoiaonuzuumensiaunmsssnuuulvamesinnslueuan Wi mafiuanudaay
VBIAAUATAITNYS nsantenuiisruiululagld Infographic muny wazmsdaiufiinaieadrsniny
auna uaznsideulssiudonivafiovsnsmaddstoyaliunniy

asumseenuuuTUawmesizes LeamLogix : Al Tech Tutor uimnssuiftasiSeusladanndiilowsen
wiadamamnssuthiin-dsoon daviudiedsssnlulasmeuszmenanuuiansauiionsiaudnAne
aneliiade “Alin Action” lsiifteaudifunseenuuuiineuausssioinasinisusznn vndaduwumadidny
flannsnthluuszgndldfunseonuuuluawmesinmsluaundu o wesnszfuannmmsiemsidaivns
wazmsreunsuinnssulueuian

o/

Addgy: Nseeniuullawes nanuwinnssy Jyanussivgiaalfun

* AUz llmArIans InNInedeasuny Ienvays

Corresponding author e-Mail: waraphorn.dald@gmail.com



NsasaneansasUn ¥ay3 (Online) B9 11 atud 3 Auggu-Sunau 2568

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 11(3), September-December 2025

unin
Tuanasswdl 21 dnsidsundasvosvaluladlunainuatsguuuusiuiis n1siam
HoyuseAvg (Artificial Intelligence : Al) AilFidunfiunumfuszsuunsfneiuagniswaun
thdnwegwiailor imnivends wazaaiugauAnndndusioasaiuiauiewioumumienliiuian
tnfnlumadafuauvimelel q feludumatous m1eliTin uagnsvinnulusunes
n3ENIRMTRANANYT Inermans Jdeuazuinngsy (82.) Wunheanuiiaiuauguanis

[ [

AliunureEntunmsing Fennuldansensrnmsaaudng Inenmans Ieuasuinnsy (07.)

L1

ladnaudununIvinisaiun1siaudndne Useanl 2568 aelaride “niswauntdntdndnwiluy
g Al auvinglueunan” J3azdaduseninedui 29-30 Aueeu 2568 a1 lsawsuidunis taw
AudsvnIsuarAounLtudumed uiviany Nudunwesiliuduliaodugaudnwnnegldnisiiv
V93NN 1undldusanlunsiuefouuinnssuiiensiaunindne lnsmgluusunvesyn
TJanusshvgnimaadnuntiunumeganiniwn nglunudununluessdladdguulraaiunisfinm
1 1 Gl a U 6 Y v YV « . . ”» d' o
#1149 9 darae visewwdAauinnssuluguuuullawmesnglevinde “Alin Action” iU laUBLLINIG
66 ¥ aad o 4 [ v = 1 [ a v = a
n1sUseynald Al Tudidnnestesiuinfnel wu n1sdnnisianssutndnwikaznisusnisauly
UMINYIGY (Campus Activities & Management) n1slusn1suAtin@ne (Al for Student Services)
[ = . . = [y LY Ao &

N159AN9L38UN15@0U (Teaching & Learning) Tanfisn1swauanssaugiazinwenandulusuiag
(The Competencies in the Future Development) Ingdamuuaiidssdluluanesndstnusznin
Aosesrusenauiiugiu lawn Fenadu Jednvin uazdioanitu mndurnanuiineiiauouniuds
ADITLYNIBUALIAIE unvesliamasNnivun Ao 80x120 wuduns Tukwisa lagladlng
Hauapguiuy lawn g pdf dwsuldlunisiiansandaden waglnd .ai dmsuldlunsdafiam
I PAITG RO N RINaU!

nlasinsasnanilrauladazdemanuuszna lagindenidenlunisesnuuuluames
Ao Msthwinnssy Al ussandldlumsdnnsideunisaeu (Teaching & Leaming) (504 LEARNLOGIX :
Al TECH TUTOR winnssugweiseusladafind iawsounioudanamnssuindi-dienn daduns

sonwuullawesnavinausliiiuguuuunisin Al uszgndldilugdvaeulusedsn Fadunis

Y
[

senuuullawmasnaiiausuunanslyd Al udtedeulusein Inedlemlullawmesdedu nsedu
wavausademnununglinsinuingussasd Welifuudilaaszddgliognmngs wazdaau

wenINll MseenuuulUawesdweinndeninn uagndnmmedalylunisinesdusznay

A g v = = a a - a Y sV Y i

Welvinauiiauaenuwariussansamlunisdeas lnewwnfavanvesnisesnuuuliawes laun
@) . = L% 3 v v §w 1 A A v

Aaduennm (Unity) Fagaglinesauseneuduiusivegenauniy anuauna (Balance) ase

anuddniunsuazilussideu dadiu (Proportion) MLUUANUMINLANTZNINAMN TaAY waz Ui

¥
4

19 wagsas1egaway (Emphasis) tefagaaiuaulavesguuludansedAnuaailom Maildssias

HuN3TuTRInUAINITANIYRUdRYinse1BTansive (TC) MIansngui 2



NsensavenaniAiUnL ¥ay3 (Online) U7l 11 adufl 3 Ausneu-funneu 2568
Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 11(3), September-December 2025

AilsdesAdsznovdrAguesluanes i winwa (Headline) fiatau nawusznau (llustration) 7
doAunnnsIuLlen Laznslad fones Lazuiing (White Space) ag1amunzay e lin
AUAUIEAT UAEESNANULAAAUVIINNTNBNAY NMSNANNETULIAANSAaUL LAY RENNISORNILUY

weaniFaduituguddgivinliluames “LEARNLOGIX : Al TECH TUTOR” ansnsodednsuuifninu

winnssunsseuimetyanvssivgliegaivssd@niam weziluszuy

QUsTaIA

1. Anwinseonuuulvamesiies LEARNLOGIX : Al TECH TUTOR uinnssugaiedous
Ta3afind ilowouniengemamnssuiui-dseen

2. Jwsgvinsesnuuuluanesisos LEARNLOGIX : Al TECH TUTOR uianssu@aeiious

ladafind ewnssunsauganamnssudidi-deen

= ¢ 1 [ % [ U
aaufl 1 N15eanuLUUlUENaSINEE9USENIANAIIUUIANTTUNISNRAILILNANY (E‘ULL‘U‘U

TUanas) aeldviate “Al in Action”
MsBBNLUY AuMInevaImseanuuy lunstimeninay “nseenuuu” du fdnivins

vaneviulduanaviaugly fadl

Fya Junsudu (2546, mi 6) lolViAUMINEYBINITOBNKUY MUNBET NITINURY N3
vhan warnsaduassananuidlml vieidumsfauUassuuweniuliatedu Ineldduussney
YBINTOONULUULATNENNTER0IAYsENOU tlavhivkauilinty fauaessuviedivsslovdma
nsldaesfliudusansjmneingd

A3ne nesouudy (2537, wiih 21) THliAuneueInsesnwuy (Design) Sdisnndmn
AINAIEERUI “design are” Wneds n1smnuneenu Wieladeuld Wmunefinaneanu
21 lulasains JULUU WEounudl IWSJE;IJ@EJﬂLLUUVLﬁﬁWMu@%mﬂﬁ’JEJmﬁ]J@ MNN DDA LU & was
sUs Tnssanednuasiufanmundningst

A0l fveylnyad (2528, wih 1) lalianumunevesn1sesnuy vianeds nsly anuda
Tunmsassassrnudaly sensidennsiniaguaziesosdioieairanuiaus Asudnuallivnze
fumhiilusueiuny wagessauszlew viemsaieassAauidananjsangluiuaiumany
muEUTe muaziiouls eliineudouvaey

Tawme$ (Poster) Ao NmuuavfuiuLNsza1e 0onwUUMBldAANS DUUIU UL
wiarun Wawesonsazdunmiiurinazuionmidou wiearsazdusgslaegrmilslasianis

aUsTasAnienendy d5uansuasdearstoya Wawmesenaadldasslivareysznis usidqu



NsasaneansasUn ¥ay3 (Online) B9 11 atud 3 Auggu-Sunau 2568

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 11(3), September-December 2025

Tugidnagldlunismeinsiionisussrduius Tasmniznis lavananulans@als uauas w3e
AMEUAT NTLUYANIUTD VTaluNTFRaNTTIfeINTHoaNs AwereAunguivg
Wawmes (Poster) Temnumiaunmuuinlygfinsiasuunszarugnaaniuuliiodaus

Toyal URIEeuNfn WIaUUIURgRIUATY UMY YB90IANTANUTIANG 9 AUNUNINTD930A15 150U

A
a o 1

Dundiiu swiasendaiuvin “Wawes” (Poster) Bsaauszasdvainisidiamesililafiliudldiie
nmslaaingy wadsinsldluamesiieonisussvrduiusianssuauns 9 ieidudonsasuly
msfinw Weldininndnsnssuvesialuauddglinnunsmiufifisdnging 4 ssmuingadssasd

a

voamslluawmasiunnuneviatesu (nlnn @3nga, 2566, vt 22-23)
Aetiun1seanuulUawmas (Poster Design) MuM8ie NTEUIUNITATINATIAFRAMNNNNY
° ¥ = ' v P o P ' Py Y
Waueteyaviseymansiaglinn uasdennuludnuueilansiu auanm uazisganiuadls laenily
Wawesiidnwazidunm viiederuvualng Janmseenuwuuluawmesendendnnisesniuufiasaung
NFIBAU MIMUALLIAR LaznanasRUsenaudalasaduseuy Wislinanunlaaismiuans
wazamAnulsElevlldaes dnvadianunsaaienenasinegansnuingUssasainmunll
wann1seanwuulvamas Tuniseanwuuluamasiidanmsaiennamaludl

1. avduenain (Unity) iunisvinlidanse wazesduszneunndiu danuduius

AdesRDsiy WWunsasigeaswaen wasnisiiuliosAussnoutiu Sanulannuda
=] . & a a 1 YY a Ve I [

2. AaEN M viseANaNna (Balancing) Wudavdislvidaiinaiusdndounaty i
sudou munedvnuidumansidunsesnwuuligasdnindianuwindu Tides vseninluludule
funilipuaunaluniseenwuunsmiin Wusewesmnuny anuiiauls nsdanisaugalusi

a a 1 [} =
sULUU uaed dlay 2 dnuaie Ao
2.1 auamwu%’wmwwﬁﬁ’u (Formal of Symmetrical Balance)
2.2 aunagngvalaiviniu (Formal of Asymmetrical Balance)

3. dnaau (Proportion) iupnunamneneRniwiudndiu warguse iWunsiiubes
ANUFLNUTIENINANFIUAUNITINN AU AREIULATIA dRFIUAUNUNING FRdIUYRIRID NWI DAY
LazUNINUsENau naanluANIvataIuazia n13dndadiuluguiuusiig 9 aslinaliinaiy
Yaula hazIuLeIdtuy

4. yufigaay (Emphasis) lWunisadregeauls idglasudeyandnanuiisadmangly

] o o

4 o J ] ) 3 ] Ay 3 Y & o ] 1 ]
AoanuwuuarAimundl diulaszludiuddey Wudunaeamsduliiudaanu duladudiulseney

a a

w3y vseludiudAyses (uinydan @3nga, 2566, Wi 24)

9 Y

HuN3TuTRInUAINITANIYRUdRYinse1BTansive (TC) MIansngui 2




NsensavenaniAiUnL ¥ay3 (Online) U7l 11 adufl 3 Ausneu-funneu 2568
Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 11(3), September-December 2025

a9aUsznaunnvasluameas

[

1. win 130921509 (Headline) iludsiidrAgrasivames nszdefganuaulanse

4

A

Annnugeasdendu 9 vestonnululuames wieth vieviFes o1auansenm iieteru vie
e wazderuily widuannarlddernuifvunalngniterudu ddemnuiiniueriunn
o199zt shidesses (Sub Headline) mpvavesluamasiidnuay il
1.1 foarwdu neviadn llan Feamumansldiss
1.2 fmnunszdns ansafaganrmadlavesiiininin ssdungudmingle
1.3 fmnuimsnzan aevaussnNfions vesiinininasiunguidimaneld
1.4 feaniala WeiSendesliifinainezdungudmnsauls Taeldudnnismg
e waznsldniw
1.5 fidtsandaien Tulamesusazisiu fammnnindotiods deanuiinanidnedesd
whwitin Bt
2. Wa%384 (Sub Headline) fealdisnusiifivunlngsesanmais vimidilunis
Fesloswnarh WadlaiFedulawes lunsdifinemliannsnaslineandonldifiome Jeudu
flazdosfimsvensannaliinsganetu
3. Yaru (Body Copy) fie duiiduiiomseaziden Wuivanmetveduamesatiu
tfu q Femnmratuayuionmeduameslnsdiusy Insdndenedreinauliaguiaie viedla
Uldnanena uagldtonudl du netndn Snusdaau srudedlalédiud novauesaudomnis
lasdvesdenu uazuauiulduslng
4. armszney (Lustration) fe wnAmEegniduiifesnsazdelusndudn sieusms diuiies
wiaSvEermemaT aaenauassenudlafiudunnden deaimienamiuaula waznwi
thanld amslunmiigie ansnsadrlaléviuit wugeaulslunmifisgaifien uazeadiuldluszerlna
aunsnderuAnadsassdliosuditn uisensoadeeansliungsuasldse

Y
Y

5. duadving (Ending) U8 vivedydnunivetasAnSneuns (Identification) @n1uinfs vise

a a

anuAnsieves esAnsyHan MRy visedlawny (Slogan) (winylin @3nga, 2566, w1 24-25)

o
(%

FINWNAR uaznguvenmsosnuulvawmestiangiunauniseanwuuluawss LeamLogix ;

Y

Al Tech Tutor winnssugeiseusladaind iawSeunSeudgnamnssutndn-dieen lnelivunau

A1508NWUU AL



NsasaneansasUn ¥ay3 (Online) B9 11 atud 3 Auggu-Sunau 2568

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 11(3), September-December 2025

M50 1 TumeuniseeniuulUames LearLogix : Al Tech Tutor winnssugYieiseuiladannd

a s

Wl eunengenamnssudnin-deenmuiuifauagnguin1seaniuuliames

YUNDU

15U

1. BATILT hATNINUA

o

TnaUsyasn

9

Anwisgaztdsalasanisiatenisusznin “Alin Action” %4
Tassmsiidunisiauedoyauuamansussgndld Al Tudad
Aerdestuin@nudsiate LearnLogix : Al Tech Tutor 1unis
Uszendld Al Tunsilugareasuliiuindnwilusiedsn LsM387
Fsmsitezinauedoyalivnaulinsudeyaazdesliifiunmues
N13UsEynely Al uen

FafuingUszasdvasniseenuuilvamestuidedsomsdoans
Tinsruiawadwsvosnisuszand Al TunisSeunisasuliiiiunim
fifaau Tnefimsdngduidon feil

- YgymvesmsaeuiinuLae

- s Al idugtieaey

- msi AW TElunsSeunisaeuiuindnm

- wadwdlsannnsld Al

- wmsmssegen viemswaun Al fazluldwammindnw

wagAinusunsvuddlu Ny

2. AT UagTIUTINtaya

Anwmgufiigitesduniseanwuulvamas nann1seantuy
Wawaind quuimamsdiauenanuizinislugiwvulanes
JURUUAN 9 S3uTIndeyanany lowd Jayvn F5nsunlenieg Al

wagkaansn1sin Al luussendld

HuN3TuTRInUAINITANIYRUdRYinse1BTansive (TC) MIansngui 2




MsEsavenansaUnL vays Online) Ul 11 atuil 3 Aunou-§unau 2568
Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 11(3), September-December 2025

AN519% 1 (@)

UMDY

N15ALIUIU

2. AuAdY wAETIUTINTBYA

(1)

wUINNINSERNLUUUALNDS

ssrindusuondofowuw

ref swduuus logistics+Technology mood & tone

FLOODING

wavwbuaosugannssu-logistics
Technology

AIDYIINITUILUINIINITODABUU

3. AMAUALUIAANITODNLUY

NuuIAananvesliamas 1y “Alin Action for Student
gy Y @ o o v =
Development” A ponuUliAUNITUY Al iWaIuIdn@nw)
Avuadudn (UnIu-i1) wazdnlduiy (vun) Wudused
wInendeesuny eunsuwansiamniienuriossinsiigiav
Vv U oA v Yoo 1A A O < o
dainged Wewidnundede fuas aruduniesnisdinlgly
u3Ynis waluladuas uinnssy vy Wanuddndudeg
a 1y % o - YY) s A g va
ANUANATINETIA wazuinnssu Weundugiu Tuluamesiielvd
Anuigeie dauanla delvtennudnfiteuasiganlnm
auly uazndnniseenuuuaniliunisdnnadonuuiniainisdniig

(PAUNNT)

4. aankuulATIsNa

(Layout Design)

IAINHILAUIVDINITNIATINAN WIATITDY LiENN NNUTLNBU

LALAIUAINNG NMAUAAIPUNITENUIATALIULALADAAADINY




MNsasanamaniaTUuv ¥ays (Online) T4 11 atud 3 AMugreu-funneu 2568

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 11(3), September-December 2025

AN519% 1 (@)

YIUNDU A1TANTUITY

Y

5. \dende uavesdusenevfiad  denwewsdienuine Ae @enlivleus Sans-serif lidvunidudayadifty

[Wu Ataanaide Tdamdsznauldsdyaneal Al waydydnwaliide

wialuladeng 9

6. A3I6BU LLﬁS‘U%J‘U‘Uti ATIVHDUNANIUNITODNLUUN S NNNTEBNWUUTUATUANIEB AN

ANANAR HREIU PALAUVDIDIAUTENBY AIUYNFBIVBAULBIN

7. dndamau IPFINANULTDINIB IS student.dev@mhesigoth 3avilug .ai way
.pdf

Al 1 Flowchart dumauniseanuuulawmes LearnLogix : Al Tech Tutor

winnssugvisseuiladaingd iawsuunioudanavnssuinid1-deeen

' 9 co A Y a oA
N'Tuﬂ’155'1.]5@\‘1?’1mﬂ'W‘I']'15?1'1?UEN@“HEJﬂ?juﬂ’ﬁa"lﬁ’@\ﬂ?iﬂqﬂﬂﬂ (TCn 13EINJUN 2



NsansanmansazUna ¥ay3 (Online) I1 11 atud 3 Augngu-Funau 2568

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 11(3), September-December 2025

= a s

nseanuuulUanasiiad LEARNLOGIX : Al TECH TUTOR uinnssuguiaiseuiladsmng

P2 = v ' o w '
LW'E'JLﬁﬁﬂuWﬁaNQQﬂﬁqWﬂiiﬂluqL“U'T-ﬁ\‘i'e'l'e']ﬂ
TagNTNUnaNYasaIsUsEnauvadlanas A dundnluniseanuwuy Tawa

1. WINWI M309II09 (Headline) A LEARNLOGIX : Al TECH TUTOR 1Wudomuaioisas
QII o v 1 e‘nglj o dylj dll Yal 1 o 1 1 d‘ v Y
Avlwnsuin Wawesiiausillomiedlalaglniianulaanuiazdaiaunitdgiusy o lnglddeniu
aa ] =~ A v 8 a aa P Vo A & YR, & = v &
Advualngnindwdu W@enldd@dundarudunnnindunduiiteses wazilont el
YaANUNTALIU

2. WAI583 (Sub Headline) A winnssutieSeusladaind iewsuuniotganavnys
Pd-deeen WudaamuitieveIgnIUINNTFRLT o4 msninmsmevisesitelvidsuanslaiiveises
N HoINETUATHAUAINTIaNY

3. unmsenau Imsldgunmiineesiuilenn wWwelidilalaviuniluawesmieaue
WuSeda Ao nsidenldamideniununeenisvudelseiandnd q 1wy nsvudmiaennd 14

& A a . o < | H o &
AnwUsznauluAsesly Msvud@mneun nnwusenauidunuy Msvudsnaun Tnmdsenaudulse
I ¥ v a oA ¥ o Yo o ¢ A 1% A v v & PR
Jusiu msldnmunugiiiiienanstoyamiay mslddydnualiveuansdayaiialiidnlaiienlade

4. iovn Ao Terusgadendng o Nnaueteya In1swusitegen o wiinuilon
Wuasulaglddnauiidu finsldaess wsatenuiidumsnususenaudutonnuildsniiuld
a v 1 ] Y] v a g.JI A V] o v Yol 1 Y]
finsldgusdunmsuisindauaeneasdensiunimafeniid wasrwavesiadnusillauunneiy
iialvigSuansilaiienilaegadaauauy

5. duaeing e 518azldunveddInyin IaedinnTTeude wagmiieay saunsiingly

AMNUTENDUNES19AE Al Wil iaenranInuiiIveNdINaIIulsenIn



MNsasanamaniaTUuv ¥ays (Online) T4 11 atud 3 AMugreu-funneu 2568

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 11(3), September-December 2025

SPY WIARD W30
N LEARNLOGIX : Al TECH TUTOR €= i3
udanssurosausladaand Walasuuwsaudaaarnssuthin-dvoon (Headline)

(Sub headline)

- Y '
SLEARNLOGIX : Al TECH TUTOR MDY

nwusenau

Wann —

A8 e | o

AnUsTNaU

Al 2 Siesginnseenuuuluamesiaes LEARNLOGIX : Al TECH TUTOR

winnssugvieseuiladaind ewisuniouganaivnssuiidr-deean

fauN 2 AAs1ziniseantuulUaLmMast589 LEARNLOGIX : Al TECH TUTOR winnssy
R a a a ¢ a v ' o w '
ﬁg%?ﬂtiﬂugﬁaﬂﬂﬁﬂﬁ LW@LﬂiﬂﬁlWiaﬁJQQﬁﬂq‘lﬂﬂiiﬁJUﬂL‘lﬂ-ﬁ\iaaﬂ

nsoenuuulUamosiies LEARNLOGIX : Al TECH TUTOR savinduiiiedsuseninlusiade
“Alin Action” Taeilinguszasdiile deansnmsuszendlityaussivg (Artifidal Intelligence: A
Tumsiaumsseumsasusuladannd nacudnanlasuniseadendy 11y 20 nasuditiu
fadenlisauandunuduuun 1nmsiesginnseenwuuivnliansnsasunisRansanauaisls

A a o &
bNLLWIUUNTIHACLRYAANU

' 9 co A Y a oA
N’TL!ﬂ’1ii‘UEENQﬂm’lW’J’l33’]TIJaﬂﬂuﬂﬂ%uﬂﬁiaﬁﬁaﬁfﬂiﬂ'ﬁ‘l‘ﬂEJ (TCn 13EINJUN 2



“ NsensavenaniAiUnL ¥ay3 (Online) U7l 11 adufl 3 Ausneu-funneu 2568
Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 11(3), September-December 2025

nszuruNseanLUUlUawesoden1siaszi wagiunueg1adussuu lngiwun
fnguszasindnlunisdoansianisih Al inldidugtasaou mndulsindumsnusden dum
WAVINSDBNLUY fvuafadendn uwardnosrussneudatlVaonadasivansvddey Womlivanes
UsvneusemstimiiudamiinulumsBeumsaey uwamensudlodouinnssy Al nedndideausyand
fiantuanmislinuats uazmssoseifienisuszgndldluouan

paRUsEnoUsTUMIeENLUUSan s nnsassluawmes i (Ywun1 gua, eaulal, 2556)
Tnefin1smnnaia (Headline) fidnilauLazazaan edoasaszdfglaviuil uaziinsninisos
(Sub-Headline) wneerandielsifFumadlaiidestemaiia madenlddih-ihiu taeadenmdnual
ansdedeuaranuiunins uaglddvumaziouiinnuAnaisassduazuinnssy Jeaenndos
furenisusenia “Alin Action”

Tuguanudndeiionsinints sanulvamesildiiauaidevmalnnmsiidonlss
fuLAnLAENuin1TeenLUUNMIsunsasuildSunisseusuluseduaina 1wy ADDIE MODEL
MINLUIAR Kelvin Kruse (8198191 wilnm 298niiy, 2566, nti1 26-29) 5E Model (U554 Huides,
aaulay, 2563) Bloom’s Taxonomy (Anderson & Krathwohl, 2001, p. 213) wae Experiential
Learning (830uans ANAIYE wavwiiugn desduiiies, saulal, 2562) Inen156198maufaInann
Usngegludnmeaiomilvawes ieuandifiudsnsouiunAavinsaouiidussuuuasiugu

MAYIN5895U Medsrglvgvuainsadilanwininsussendldnalulag dyarusevg (A) Tu

¥
= = a

UumpamsiisunsaeuldedegnieuasAnt sty

uonanil nanudsidoyadssyindannmeasddnusieiuindne Seasveulvidiu
feUsvanvsuavesuinngsy nenansidenuin azuuudeuvesindnuwuiindy 41.3% nanisdou
Fangud] anas 58.6% waseiuanushilavesiFou utu 143.8% nadwsdsnanuandliifiud
Fneamuesuianssu “LearnLogix : Al Tech Tutor” Tugtuguinnssuiiduindeuseaiisy (Research-
Based Innovation) Faiaduairsmnuiidetionazaudyannsliuinanulsedisdaam

aaduuinnssumseenuuuiideliifiuin LearnLogix Wunmsthiauaidomnsitan A
uiFsasuiihauiulenansaiswesgnavnssulaiading uaviifliaesuainvans 1wy inalniinwe
wUaenasanlulia uag Leaming Analytics WiauANEA NN SV ENagMaEUTINEdELaRa NIy

Tuszau ASEAN Famandvinlinauianulanwnu

unagy
nseenuuulUames LearnLogix : Al Tech Tutor winnssugdieiseusladaind iveinsey
wiaudgaamnssutin-deen wantlinnaEsalunsitgnenasEnvINEneIiuM sz naly

wialula8dgyausshivglunisiounisaeuliod WTRY HIUNTEUIUNITOINRUUNEANSNNISEDES



NsasaneansasUn ¥ay3 (Online) B9 11 atud 3 Auggu-Sunau 2568

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 11(3), September-December 2025

Fdinns uaznisdnesdusznavatogadussuy Tassedademasounquitanstnauatiym
LuIaAly nadnsannnisidedasedng uaznisdesenlusuian nisidenldduasdydnuaii
aonndeafiusnanuaiveesdns Mufin1serBmnuiiifendes Srunedduainnindedeouay
Anulanwy auinlinanulasudndeanindauandunudununinnisseaulsena agvisuisdnenm

vadlaweiiynnislunisdeasesranud wavuinnssuliegediusednsnin

YDLEAUBLUY
dlerfiuganm uavUszavsnaveinseenuutllameivinsluswan msfiansanyseiiu

dAgy i

1. mﬂﬂ’fﬁLLazﬂaumﬂaﬁmiLﬁaﬂ@jﬁﬁL.mesm wazdaaubetu elidomudfyuas
Miavnamdensaiulsautnanszeglng

2. amspIUIAkAEEITUTWYBITSYS mstmuauesnusetraduszuy Weadhs
Sunseruiivaiu wazanauduadlunisdeasifom

3, mythauesiiemetensedumsanuSinadommuite il Tagld Infographic Temau
vaununmATmdIRLS todielidlaanseddnylfesnmng uasfpannuaulanniy

4. n13daituiiing (White Space) msiingesinesenivesiussnousng 9 ieasianany

duna anAUUILLLYRLte kavilinisuaueiinuauign

UFIUIYNTA

a a

wifnylion a3nga. (2566). gilen1sufuiaru n1sdnvindeuszydunivs : lamas
AzmAluladavinssumians. n3amne: ausmalulagannssumans
UNINFUNALULATTIYLIABNTZUAS.

WsTUd Eudes. (2563). MTSEULVUFUIEIZNIAIING 5 Suney (The 5 E’s of Inquiry-Based
Learning) (eaulat). Whdslaann:
https://www.trueplookpanya.com/dhamma/content/82385 [2568, 28 #anAdl].

ywun gUa. (2556). avAUsznaviinvesluaaes (eeulat). 1idsldan:
https://53010125001¢12.blogspot.com/2013/02/blog-post_9845.html
[2568, 12 faAL].

wilnnn 2T, (2566). nIsimUIgYUUNITIANISSEuing3ansdnamieduaiunts
Faudeiwndln voainiSouduuszoudnudii 6. Uy inusuSvaynul Undin
mém'iﬁuﬁm'lmsmmsﬁﬂmLLasmﬁmmsS‘auiﬂ VU INeNae

LMNINYID AT UASUNT LS.

HuN3TuTRInUAINITANIYRUdRYinse1BTansive (TC) MIansngui 2



NsensavenaniAiUnL ¥ay3 (Online) U7l 11 adufl 3 Ausneu-funneu 2568
Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 11(3), September-December 2025

(% 4

ua Junsudy. (2546). wanNIsIENKUUAAUNTIY. aNyS: AuvIYYERanSLardIALAIanS
anUus A wans.

Aol wgylnyad. (2528). Aamudrledavy. nyaunwe: nedmmunnie.

AInay neweuudy. (2537). wadasunsiiin. njevme: lalfeualns.

a3auing ATNAIYY uazu Yesduiies. (2562). ngugnITiseusvINYssaunisal va
Experiential Learning Theory (ELT) (paulat). 1nislaain:
https://www.lifeeducation.in.th/positive-education/ [2568, 28 fa1m3].

Anderson, L. W. & Krathwohl, D. R. (2001). A taxonomy for learning, teaching, and assessing:
A revision of Bloom’s taxonomy of educational objectives. New York:

Longman.



NsEsavenaniAiUnL ¥ay3 (Online) Tl 11 adufl 3 Aumeu-funneu 2568 63
Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 11(3), September-December 2025

THE RELATIONSHIP BETWEEN MARKETING MIX AND PURCHASING
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ABSTRACT

This study aims to investigate the factors influencing the purchasing intentions of Guangxi
HiGreen Market buyers towards longan imported from Thai Company X, using the 4P marketing
strategy theory as a framework. The study focuses on the unique dynamics of the cross-border
longan trade between Thailand and China, particularly in the Guangxi region, which serves as
a major distribution center for imported fruits. Employing a quantitative research approach,
the study utilizes a questionnaire to collect data from a sample of 230 fruit market buyers,
selected through simple random sampling from a population of 538 importers in the Guangxi
HiGreen Market. The research instrument was rigorously tested for validity and reliability to
ensure credibility. Data analysis involved both descriptive and inferential statistics, including
correlation and multiple regression analyses, to examine the relative importance of each element
of the 4P marketing strategy (Product, Price, Place, and Promotion) in shaping purchasing
intentions. The study aims to provide valuable insights for Thai longan exporters, particularly
Company X, to enhance their marketing strategies and improve their competitive position in
the Guangxi market.
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INTRODUCTION

Statement of the Problem

The global fruit trade has experienced significant growth in recent years, with increasing
cross-border transactions and evolving consumer preferences. The longan trade between
Thailand and China, particularly the Guangxi region, has emerged as a notable area of interest.
Thailand has long been a major supplier of longan to the Chinese market, with exports showing
significant trends over the 2013-2023 period. According to UN Comtrade UN Comtrade Database
(Online, 2025), Thai longan exports to China have shown significant fluctuations, reaching 507,069
tons valued at $600.7 million in 2021, demonstrating the substantial economic importance of
this trade relationship. The Guangxi region handles approximately 65% of China's total fruit
imports, with 91% of these imports originating from Thailand and Vietnam (Nanning Evening
News, 2023). This substantial trade volume, worth hundreds of millions of dollars annually,
underscores the critical importance of understanding the factors that drive purchasing decisions
in this market.

Guangxi Zhuang Autonomous Region plays a crucial role in the import of Thai fruits
into China. It is not only a major entry point for Thai fruit imports but also serves as a primary
distribution center for the entire country. Thai longan is transported via land routes through a
carefully designed cold chain logistics network, starting from production areas in Thailand,
passing through Laos and Vietnam, and finally reaching the ports of Guangxi.

Thai suppliers, such as Company X in this study, face the challenge of standing out
in this competitive market. The traditional 4P marketing strategy-Product, Price, Place, and
Promotion-offers a framework for analyzing and understanding the factors that influence the
purchasing decisions of these vendors. Several issues compound the complexity of this trade
relationship:

1. Quality Assurance: Maintaining quality during transportation and storage.

2. Price Competitiveness: Offering competitive pricing while maintaining profitability.
3. Logistical Challenges: Ensuring efficient transportation and distribution systems.
4. Regulatory Compliance: Adhering to China's import regulations.

5. Market Understanding: Comprehending specific preferences of Guangxi vendors.

6. Marketing Strategies: Effectively applying the 4P marketing strategy.
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Given these challenges, there is a need to investigate the factors influencing Guangxi

HiGreen Marc market vendors' purchasing decisions for longan from Thai supplier Company X.

RESEARCH QUESTIONS
To address the research objectives and align with the thesis title, the following research

questions have been formulated:

1. What is the marketing strategy for Thai company X?

2. What is the relative importance of each 4P marketing strategy (Product, Price,
Place, and Promotion) in shaping the purchasing intentions of Guangxi fruit market buyers
towards longan from Thai Company X?

3. Based on the analysis of the 4P marketing strategy, what are marketing strategies

to improve Guangxi fruit market buyers’ purchasing intentions towards its Longan?

OBJECTIVES
The main purposes of this research are as follows:
1. To study and identify the marketing strategy of Thai company X’s longan.
2. To find the correlation between marketing strategy with buyers’ purchasing

intentions for longan from Thai supplier Company X.

SCOPE OF STUDY

Population and Sample

The study's population encompasses 538 fruit market importers operating within the
Guangxi HiGreen Marc Market, including wholesalers, distributors, and retailers who actively
engage in the imported fruit trade. To ensure statistical validity while maintaining practical
feasibility, the study will employ the Taro Yamane sampling principle with a 0.05 acceptable

sampling error, resulting in a target sample size of 230 respondents. The formula is:

N
" TN

Where:
n = sample size
N = population size (538)

e = acceptable sampling error (0.05)

HuN3TuTRInUAINITANIYRUdRYinse1BTansive (TC) MIansngui 2
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Calculation:

- 538
"= 1+538x0.052

Rounding up, this study will aim for a sample size of 230 respondents.

Variables of Study

The independent variables in this study are derived from the 4P marketing strategy
framework: Product, Price, Place, Promotion. The dependent variable in this study is: Purchasing
Intentions: Measured as the likelihood that Guangxi HiGreen market buyers will purchase longan

from Thai Company X.

Conceptual Framework: Facts that influence Buyer’s Purchasing Intentions

Independent Variable Dependent Variable

Product

Price

| Purchasing Intentions
Place

Promotion

Figure 1 Conceptual Framework

Time Frames for Study

The research will collect data between January and March 2025, for no more than
three months.

Expected Benefits

This research is expected to yield several significant benefits:
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For Thai Longan Suppliers: Enhanced understanding of Guangxi buyers' preferences
and decision-making processes.

For Guangxi Fruit Market Buyers: Clearer understanding of Thai suppliers' capabilities
and offerings.

For the Thai-Chinese Fruit Trade Industry: Identification of best practices in cross-border
fruit trade marketing.

Definition of Terms

Marketing strategies (4Ps) Comprehensive plan adopted by a company to achieve
marketing goals including Product, Price, Place, and Promotion elements.

Purchasing Intentions, The likelihood that Guangxi fruit market buyers will purchase
longan from Thai supplier Company X.

Literature Review

Longan Export Business Overview

The longan export business from Thailand to China represents a complex international
trade system involving multiple stakeholders and distribution channels. Thai longan is primarily
traded in three forms: fresh fruit for immediate consumption, processed products for extended
shelf life, and premium gift packaging for seasonal markets. (Xi, Online, n.d.).

The pricing mechanism in this trade follows a dynamic structure... The price differences
between grades are significant; for instance, official data from the Thai Ministry of Commerce
during the 2025 peak season showed Grade A prices (10-11 Baht/ kg) were approximately 80-
100 higher than Grade B prices (5-6 Baht/ kg), with premium Grade AA prices (19-20 Baht/ kg)
commanding an even higher premium (Money & Banking Online, Online, 2025). Distribution
occurs through established cold-chain logistics networks, with major entry points including
Pingxiang in Guangxi and subsequent distribution to wholesale markets across China. The
Guangxi HiGreen Marc Market serves as a critical hub, where products are redistributed to
secondary markets in major Chinese cities, creating a multi-tier distribution system that affects
both pricing and product positioning strategies.

Concepts and theories of Marketing Strategies

Definition of Marketing Strategies

Marketing strategy represents an organization's integrated decisions and actions to achieve
marketing objectives. McCarthy (1960, p. 45) introduced the 4Ps (Product, Price, Place, Promotion)

as fundamental elements. Varadarajan (2010, pp. 119-140) emphasized alignment with organizational

HuN3TuTRInUAINITANIYRUdRYinse1BTansive (TC) MIansngui 2
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strategy. Mooradian, Matzler & Ring (2012, p. 22) highlighted the importance of customer focus,
competitor awareness, and adaptability to changing market conditions.

Product Strategy

Product encompasses both tangible items and associated attributes. Murad & Puspitasari
(2023) emphasized alignment with consumer needs and quality. Melewar & Alwi (2017, pp. 27-28)
highlighted the importance of cultural compliance in international markets.

Price Strategy

Price reflects monetary value and strategic positioning. Nagle & Muller (2018, p. 78)
introduced the "value-based pricing pyramid" emphasizing proactive pricing decisions. Hinterhuber &
Liozu (2014, pp. 413-423) identified four pricing approaches: cost-based, competition-based,
customer-based, and value-based. Simon & Fassnacht (2019, p. 112) emphasized psychological
factors influencing price perception, including reference pricing and price thresholds.

Place Strategy

Place involves distribution channels and availability strategies. Stern, Ansary & Coughlan
(2015, p. 305) identified key dimensions including channel length, breadth, and intensity. Palmatier,
Stern & El-Ansary (2016, p. 28) emphasized digital transformation enabling omnichannel approaches.
Rosenbloom (2013, p. 241) introduced distribution intensity levels (intensive, selective, exclusive)
and stressed the importance of relationship building in distribution partnerships.

Promotion Strategy

Promotion encompasses communication strategies to inform and persuade consumers.
Fill & Turnbull (2019, p. 14) presented the DRIP framework (Differentiate, Reinforce, Inform,
Persuade). Belch & Belch (2021, p. 31) emphasized Integrated Marketing Commmunications. Kitchen &
Burgmann (2015, pp. 34-39) identified four dimensions: stakeholder-focused, relationship-driven,
behaviorally oriented, and strategically directed approaches in modern promotion.

Concepts and theories of Purchase intention

Purchase Intention Theory

Purchase intention represents consumers' readiness to buy. Ajzen (1991, pp. 179-211)
positioned it as mediating between psychological factors and buying behavior. Wu, Yeh & Hsiao
(2011, pp. 30-39) identified five dimensions: transactional, referential, preferential, exploratory,
and relational intentions. Dodds, Monroe & Grewal (1991, pp. 307-319) demonstrated how
purchase intention is determined by perceived value emerging from quality and sacrifice

considerations.
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Definition of Purchase intention Types

Wu, Yeh & Hsiao (2011, pp. 30-39) categorized purchase intention into transactional,
referential, preferential, exploratory, and relational types. Putrevu & Lord (1994, pp. 77-91)
distinguished between cognitive and affective dimensions of purchase intention. Blackwell,
Miniard & Engel (2006, p. 188) presented a temporal framework differentiating immediate/ future
purchase intentions and planned/unplanned purchase intentions.

Related Concepts, Theories, and Research about the Influence of 4P Factors on
Purchasing Intentions

Product quality and innovation significantly influence purchasing decisions (Kartawinata,
Maharani, Pradana & Amani, 2020, pp. 3023-3033; Klein, Emberger-Klein, Menrad, Mdhring &
Blesin (2019, pp. 33-43). Price fairness and long-term value perception affect willingness to pay
(Zhuang, Luo & Riaz, 2021; Herrmann, Xia, Monroe & Huber (2007, pp. 49-58) Effective promotion
through personalization and real-time demonstrations increases purchase likelihood (Ahmadi &
Hudrasyah, 2022, pp. 571-586; Sun & Wang, 2020, pp. 860-878). Multiple purchasing channels

enhance convenience and accessibility (Sohn & Kim, 2020).

RESEARCH METHODOLOGY

This study employed a quantitative approach through a questionnaire survey. The
population consisted of 538 fruit market buyers in Guangxi HiGreen Marc Market, and a sample of
230 respondents was selected using Taro Yamane's formula with a 0.05 error margin. Simple
random sampling was used to ensure unbiased selection.

The research instrument was a structured questionnaire that covered demographics,
4P marketing strategies (Product, Price, Place, Promotion), and purchasing intentions, all measured
using 5-point Likert scales. Content validity was established through expert review, and reliability
was assessed via Cronbach's alpha coefficient from a pilot study with 30 respondents.

Data collection occurred from January to March 2025 through in-person surveys. The
independent variables were the 4P marketing elements, while purchasing intentions served
as the dependent variable.

Statistical analysis included descriptive statistics for demographic profiles and
questionnaire responses, as well as correlation analysis using Pearson's coefficient to determine

the relationships between marketing strategies and purchasing intentions.

HuN3TuTRInUAINITANIYRUdRYinse1BTansive (TC) MIansngui 2
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Data Analysis
This research on "The Relationship Between Marketing Mix and Purchasing Intentions
of Guangxi Higreen Market Buyers Importing Longan from a Thai Company X" presents the
following data analysis results:
Results of Correlation Analysis
Statistical Symbols
X means Average.
S means Standard Deviation
R means Correlation coefficient
n means Sample Size
* means Statistical Significance at 0.05 level
Data Analysis
Part 1: Analysis of demographic characteristics of the buyers in Guangxi HiGreen Marc

market who are the sample group.

Table 1 Demographic characteristics

Demographic Characteristics  Number (Person) Percentage (%)

Gender
Male 174 75.65%
Female 56 24.35%
Total 230 100.00
Age
Under 30 years 14 6.09%
30-39 years 53 23.04%
40-49 years 105 45.65%
50-59 years 37 16.09%
Over 60 years 21 9.13%
Total 230 100.00
Role in the company
Owner/ Manager 83 36.09%
Purchasing manager 76 33.04%
Sales manager 52 22.61%
Other (please specify) 19 8.26%

Total 230 100.00




Table 1 (Continue)
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Demographic Characteristics

Number (Person)

Percentage (%)

Years of experience in fruit trading

Less than 1 year 13 5.65%
1-3 years 37 16.09%
4-6 years a6 20.00%
7-10 years 60 26.09%
More than 10 years 74 32.17%
Total 230 100.00
Monthly Trading Volume of Longan
Less than 1 ton 0 0.00%
1-5 tons 69 30.00%
6-10 tons 98 42.61%
11-20 tons a5 19.57%
More than 20 tons 18 7.83%
Total 230 100.00

Table 1 shows the demographic profile of the 230 buyers in the Guangxi HiGreen Marc
market. The majority of the sample were male (75.65%), and the largest age group was between
40-49 years old (45.65%). Regarding their professional roles, most were either Owner/Managers
(36.09%) or Purchasing Managers (33.04%). A significant portion of the buyers, 32.17%, had more
than 10 years of experience in fruit trading, and over 42% reported a monthly trading volume

of 6-10 tons of longan. Notably, none of the respondents traded less than 1 ton monthly,

indicating that all participants were engaged in substantial commercial volumes.

Part 2: Analysis of marketing strategies influencing purchase intention among Guangxi

HiGreen Marc market buyers
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Table 2 Marketing strategies

n=230
Marketing Strategies Importance Level
x S
1. Product 4.21 0.59 Highest
2. Price 3.99 0.76 High
3. Place 4.01 0.71 High
4. Promotion 4.16 0.69 High
Total 4.09 0.69 High
Table 3 Marketing Strategies (Product)
Importance
n=230
Marketing Strategies (Product) Level
x S
1. The quality of longan from Thai Company X meets my
4.29 0.58 Highest
expectations.
2. The size and appearance of the longan are consistent. 4.22 0.59 Highest
3. The packaging effectively protects the product during
4.08 0.60 High
transportation.
4. The shelf life of the longan meets market requirements. 4.15 0.59 High
5. The product certifications and safety standards are reliable. 4.32 0.57 Highest
Total 4.21 0.59 Highest
Table 4 Marketing Strategies (Price)
n =230 Importance
Marketing Strategies (Price)
X S Level
6. The price of longan from Thai Company X is competitive. 406 0.71 High
7. The payment terms offered are flexible and suitable. 392 0.77 High
8. The price-quality ratio provides good value for money. 399 0.70 High
9. The bulk purchase discounts are attractive. 389 0.82 High
10. The pricing stability helps with long-term planning. 4.09 0.77 High
Total 3.99 0.76 High
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Table 5 Marketing Strategies (Place)

n=230 Importance
Marketing Strategies (Place)
X S Level
11. The delivery time is reliable and consistent. 419 074 High
12. The cold chain management system is effective. 416 0.72 High
13. The order processing system is efficient. 384  0.69 High
14. The product availability meets seasonal demand. 391 064 High
15. The distribution network is well-organized. 395 0.70 High
Total 401 0.71 High
Table 6 Marketing Strategies (Promotion)
n =230 Importance
Marketing Strategies (Promotion)
X S Level
16. The promotional materials effectively communicate
410  0.63 High
product information.
17. The trade show presentations are informative and
410 071 High
professional.
18. The sales representatives provide good service and support.  4.17 0.75 High
19. Using company X’s overall brand reputation to promote
410  0.71 High
private labels cost-effectively.
20. The company's brand reputation influences my purchasing
4.32 0.64 Highest
decisions.
Total 4.16  0.69 High

From Tables 2-6, the overall marketing strategies had high importance in influencing
purchasing intentions of Guangxi HiGreen Marc Market buyers (X=4.09). All aspects showed
high importance, with Product strategy rated highest (X=4.21), followed Promotion (X=4.16),
Place (X=4.01), and Price (X=3.99).
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Part 3: Analysis of purchase intention of Guangxi HiGreen Marc market buyers

Table 7 Purchasing Intentions

n =230 Importance
Purchasing Intentions _—

X S Level
21. lintend to continue purchasing longan from Thai Company X.  4.27 0.59 Highest
22. | would recommend Thai Company X's longan to other buyers.  4.20 0.55 High
23. 1 plan to increase my purchase volume from Thai Company X.  3.96 0.59 High
24. | consider Thai Company X as my preferred longan supplier.  4.17  0.61 High
25. 1 will maintain a long-term business relationship with Thai

434 0.54 Highest

Company X.
Total 4.19 0.58 High

From Table 7, it was found that the overall purchasing intentions were at a high level

(X=4.19). Long-term Relationship Commitment: The statement "l will maintain a long-term

business relationship with Thai Company X" received the highest rating (X=4.34), along with

the lowest standard deviation (5=0.54). This indicates not only the strongest level of agreement

but also the most consistent consensus among buyers about the importance of maintaining

an enduring business relationship with the supplier. This finding suggests that buyers value

stability and continuity in their supplier relationships.

Part 4: Correlation analysis and hypothesis testing

Table 8 Correlation analysis

Purchasing Intentions

Variables Correlation Level
n r p
Marketing Strategies (Overall) 230 0.54 0.00 Moderate
Product 230 0.65 0.00 High
Price 230 0.42 0.00 Moderate
Place 230 0.49 0.00 Moderate
Promotion 230 0.60 0.00 High
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From Table 8, overall marketing strategies showed a moderate positive correlation
with purchasing intentions (r=0.54, p<0.01). Product strategy had the strongest relationship
(r=0.65), followed by Promotion (r=0.60), Place (r=0.49), and Price (r=0.42). This indicates Product
factors explain approximately 42% of variance in purchasing intentions, demonstrating their

critical importance.

CONCLUSIONS

This research on "Analyzing Factors Influencing Purchasing Intentions of Guangxi HiGreen
Marc Market Buyers Import Longan from A Thai Company X" presents the following conclusions:
The sample primarily comprised male respondents (75.65%), aged 40-49 years
(45.65%), in management positions (36.09% Owner/Manager), with extensive experience (32.17%
over 10 years), and substantial trading volumes (42.61% trading 6-10 tons monthly). Marketing
strategies showed high importance in influencing purchasing intentions (X=4.09), with Product
strategy rated highest (X=4.21), followed by Promotion (X=4.16), Place (X=4.01), and Price
(X=3.99). Overall purchasing intentions were rated high (X=4.19). Correlation analysis revealed
a moderate positive correlation between marketing strategies and purchasing intentions (r=0.54,
p<0.01), with Product showing the strongest correlation (r=0.65), followed by Promotion (r=0.60),
Place (r=0.49), and Price (r=0.42).
The high importance of certifications (X=4.32) reflects China’s stringent requirements
for Thai longan exports, including Phytosanitary Certification, GAP, GMP, HACCP, and chemical
safety testing (General Administration of Customs of the People's Republic of China Organizer,

Online, 2018). Compliance ensures market access and buyer trust.

DISCUSSIONS
Marketing Strategy of Thai Company X

The prominence of Product strategy (X=4.21) aligns with Chen & Chang (2013, pp. 63-
82) emphasis on quality building trust. The high correlation (r=0.65) supports Verbeke, Rutsaert,
Bonne & Vermeir (2013, pp. 790-797) findings on certification credibility. Promotions importance

(X=4.16) reflects Kitchen & Burgmann (2015, pp. 34-39) view of strategic communication, with

brand reputation driving decisions. Places focus on logistics (X=4.01) echoes Palmatier, Stern &
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El-Ansary (2016, p. 28) distribution strategy framework, while Prices stability (X=3.99) aligns
with Simon & Fassnacht (2019, p. 112) price positioning.

Relationship between Marketing Mix and Purchasing Intentions

The strong Product-purchasing intentions correlation (r=0.65) supports Ajzen (1991,
pp. 179-211) Theory of Planned Behavior, emphasizing product quality attitudes. High certification
ratings align with Kartawinata, Maharani, Pradana & Amani (2020, pp. 3023-3033) findings on
attribute-driven buying. Collectively, quality, certifications, brand reputation, and logistics are

key drivers, consistent with cross-border trade literature.

RECOMMENDATIONS

Recommendations for Company X
Based on the findings of this study on factors influencing Guangxi HiGreen Marc Market
buyers' purchasing intentions, the following recommmendations are proposed for Thai Company X:
1. Strengthen Certifications: Maintain GAP, GMP, and HACCP compliance with digital
docu- mentation for traceability.
2. Enhance Chemical Safety: Monitor sulfur dioxide levels (<30 ppm) and conduct
third-party pesticide testing per GB 2763 standards.
3. Leverage Brand Promotion: Promote a zero-rejection compliance record via trade
shows and WeChat videos.
4. Optimize Logistics: Ensure reliable delivery and cold chain management.
5. Stabilize Pricing: Offer competitive, stable price for long-term planning.
Recommendations for Future Research
1. Expand research to include additional fruit markets across different regions in China.
2. Conduct comparative analysis of factors influencing purchasing intentions for different
Thai fruits.
3. Investigate the impact of digital marketing channels on purchasing intentions.
4. Explore the influence of cross-cultural factors on business relationships.
5. Examine the effects of seasonal variations on purchasing intentions.
6. Conduct longitudinal studies to track changes in purchasing intentions over time.
7. Investigate the role of sustainability certifications on purchasing intentions.
8. Conduct multiple regression analysis to determine the relative predictive power

of each 4P element and identify the most influential factors in purchasing decisions.
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9. Expand data collection to include multiple Thai companies to enhance generalizability
of findings.

10. Incorporate additional theoretical frameworks beyond the 4P model to provide
more comprehensive understanding of buyer behavior.

Strategic Implications of Each Marketing Mix Element

The findings reveal distinct strategic implications for each 4P element in the context
of Thai-Chinese longan trade. Product strategy emerges as the most critical factor, with certification
requirements reflecting China's stringent import standards. Company X must prioritize maintaining
GAP, GMP, and HACCP certifications while ensuring consistent quality standards that exceed
buyer expectations. The emphasis on safety certifications (X=4.32) indicates that buyers view
compliance not merely as a regulatory requirement but as a fundamental trust-building
mechanism.

Price strategy, while ranking lowest among the 4Ps, demonstrates that Guangxi buyers
prioritize stability over discounts. This suggests Company X should focus on establishing transparent,
predictable pricing structures that support long-term business planning rather than competitive
price-cutting strategies. The moderate correlation (r=0.42) indicates that price alone cannot
drive purchasing decisions in this market.

Place strategy findings emphasize the critical importance of cold-chain logistics and
delivery reliability. Company X should invest in strengthening their distribution partnerships and
implementing real-time tracking systems to ensure consistent delivery performance. Logistics

excellence becomes a differentiation factor in this perishable goods market.

Promotion strategy results highlight brand reputation as the key driver (X =4.32), suggesting
that Company X should focus on building long-term brand equity through consistent quality

delivery and relationship management rather than transactional promotional activities.
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ABSTRACT

This research aims to compare the differences in purchasing behavior of hydraulic cement
in the central region of Thailand, classified by the characteristics of construction material stores.
Additionally, this research will study the Green Marketing factors that affect the purchasing behavior
of hydraulic cement in construction material stores in the central region of Thailand. Furthermore,
it will study the Perceived Attributes of Innovation factors that affect the purchasing behavior of
hydraulic cement in construction material stores in the central region of Thailand. This research is
quantitative research. The sample group is construction material stores in the central region of Thailand
that purchase hydraulic cement for resale, totaling 396 samples. The research collected data using
an online questionnaire, and the data were analyzed using arithmetic mean, standard deviation,
One-Way Analysis of Variance (ANOVA), and multiple regression analysis.

The research results found that:

1. The characteristics of construction material stores in the central region, namely the
registered capital and the store's average annual income, had different hydraulic cement purchasing
behaviors with statistical significance at the 0.05 level.

2. Green Marketing factors, namely green product and green promotion, influenced hydraulic
cement purchasing behavior with statistical significance at the 0.01 level.

3. Perceived Attributes of Innovation factors, namely relative advantage and compatibility,
influenced hydraulic cement purchasing behavior with statistical significance at the 0.01 level.
Keywords: Hydraulic Cement, Green Marketing, Cement Purchasing Behavior,

Perceived Attributes of Innovation, Cement Industry.
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ABSTRACT

The purpose of this research is to develop a manual for the revival of Thai traditional games
and sports: a case study of “Yon Luk Chuang” in Koh Si Chang district, Chonburi province, conducted as a
research and development design. The scopes of this research consist of: 1) studying the current
condition of the Thai traditional game “Yon Luk Chuang” in Koh Si Chang district, Chonburi province;
2) creating a manual for the revival of Thai traditional games and sports from a case study of “Yon Luk
Chuang” in Koh Si Chang district, Chonburi province; and 3) evaluating the manual for the revival of
Thai traditional games and sports from a case study of Yon Luk Chuang” in Koh Si Chang district,
Chonburi province.

The results showed that:

1. “Yon Luk Chuang,” a Thai traditional game in Koh Si Chang district, Chonburi province,
was only played during the Songkran festival, and only some local experts were able to explain or
lead this game. Moreover, no documents or textbooks were found that referred to this traditional
game in Koh Si Chang.

2. The manual for the revival of Thai traditional games and sports from a case study of “Yon
Luk Chuang” in Koh Si Chang district consisted of the following contents: Cover, Introduction, Equipment,
Field Size, Number of Players, Rules and Terms of Play, Throwing Luk Chuang Techniques, How to
Play, and Illustrations of Throwing Luk Chuansg.

3. The five qualified experts who assessed the content validity of the manual found that the
Index of Item-Objective Congruence (I0C) value was 1.

Keywords: Thai Traditional Games, Thai Sports, Yon Luk Chuang in Koh Si Chang District, Chonburi Province.
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ABSTRACT

This study explores the narrative of "Godzilla" films within the cultural contexts of
Japan and the United States, using Godzilla Minus One (Japan) and Godzilla x Kong: The New
Empire (United States) as case studies. The primary objective is to analyze the narrative structure,
representation, and semiotics presented in both films. This qualitative research employs textual
analysis and content analysis to examine the deeper meanings conveyed through cinematic
elements such as imagery, sound, characters, and plot structures. Findings reveal that although
both films follow the three-act structure, the representation of “Godzilla” differs significantly
between the two cultural contexts. In the Japanese context, Godzilla symbolizes historical
trauma and a sense of historical guilt. Conversely, in the American context, Godzilla is portrayed
as a godlike force of nature-a protector of the Earth and a symbol of hope. These findings
suggest that films are not merely a form of entertainment, but rather a cultural space for
constructing ideology, memory, and shared identity.

Keywords: Godzilla, Narrative Structure, Representation, Semiotics.
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A STUDY OF FACTORS INFLUENCING THAI TOURISTS’ MOTIVATIONS
TOWARD CULTURAL TOURISM: A CASE STUDY OF WAT PHRA SRI
MAHA UMA DEVI (WAT KHAEK SILOM), BANGKOK METROPOLIS
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ABSTRACT

This study aimed to examine the factors influencing Thai tourists’ motivations toward
cultural tourism, focusing on the case of Wat Phra Sri Maha Uma Devi (Wat Khaek Silom), Bangkok.
A quantitative research method was employed, using a questionnaire to collect data from a
sample of 254 respondents selected through accidental sampling. The research instrument
was validated by the experts for content validity and demonstrated a reliability coefficient of
0.95. The data were analyzed using descriptive statistics, including frequency, percentage,
mean, and standard deviation, as well as inferential statistics, including one-way analysis of
variance (ANOVA) and Scheffe’s Post Hoc comparison at a significance level of .05.

The findings revealed that tourists reported a high level of satisfaction across all aspects,
ranked by mean score as follows: attraction (X=3.92), facilities (X=3.91), hospitality and publicity
(X=3.88), services (X=3.85), and transportation (X=3.82). Statistically significant differences in
motivation were found based on gender, age, and occupation, whereas no significant differences
were observed based on religion or marital status.

The results of this study can be used as a foundation for improving the management
of cultural tourism destinations, particularly in the areas of service, facilities, and commmunication, in
order to enhance tourist experiences and promote sustainable tourism.

Keywords: Tourist Motivation, Cultural Tourism, Wat Phra Sri Maha Uma Devi.
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ilddn 1wy nauiesu warTevhaumendsdonthimisnsnuiiowiunwuaiuin (Thailand
NOW, Online, 2025) Uunvesdanlnesadeinnisveadiondsiausssuuazasnsniunumaddy
Tumstuirdeursugiauazainsanudenlsamsdslalifudau Tnsamenguinveaielugaiaqdy
fuaamAmImNg MmEUMInIga ATineUaLasmITodLYARS (uTun 9aaNT, 2562, i
203-210; Uszweg Augjiusinn, 2561, wi 1-105)

vilduanuinlasuauionnntnvieaiisrmeyng fe SanszaSumeud (Tauvndau)

[

Juanuitddgnimaundugnidalididnnissuazidnsuisnssuniunnude lngenzmenia

<

1%
v =

“Unsnd” fdntudulszdmnd dnsmemilasderiesulaiuagingimi ffid1gamndr 100,000
au lurramama (Inesgooulat, seulat, 2565) uazandeyaves msvieafieuwisuszmelne (2565,
wih 22-31) 52y Sawszatumgund Wunmsdasuiuliduniduanuivieniondsanunded
i vugeiigaluwmnsamnumiuas andeyan dinauadiuisni (esulai, 2560) Fawuin
thvieaflsrymlng Jevay 36.4 FoniAumaiiegauszasaduiniganu maun vionslwing 2
diduantesay 27.5 el 2562 wandliiuunlduauieniiiulnesadaiiios

og1lsAiny Ausinsvieadfindsmundoalisummiougdlunginvieadion usdwin
nsAnwIdsdniferiutadudiuyana fenvdmwasioussgdlalunisifiumsesinvieiien (WUssieg

Ly

Rugliusinn, 2561, v 1-105; wuyun 9adnd, 2562, i1 203-210)
Aty Jdpsanlafinuladeninarousegdlavesinvieangvnlve idununvieuiies
Weiusssd o danseaSumaund (Fauundaw) nssnnumuas iedilausegals anuaands

LaTNEANTINNTOULBINUTAIUTTTULA AU TINELE

L

[3 a v
AOUILEIAYBINITIY
WeAnwladeniinadeussgilavesinveuniervilneiddenisvieungndainusssu

nsdiAnY : TanseAsuaund (anunday) NTumnIIuAS
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NTRULLIAALALITIAUNTSUTIRETaq

mﬂmiﬁﬂmwummiimmimLLazmwﬁﬁL?im%’aqwm'] noRnssaesinesiendeTamsssy
wandanimsnfimudiiudiuisdafoduyana warussgdalunmaiums alademaniivinasie
nssmdulaiumsluaauiindaude anuasns verudnaans suludeinrsandade

o

AUNEWY WUIRATUEIY kavaddelneates el lafamgnalunisieniauni

faudseiu (as2) Aaudsanu
doyanizly usagslavoainvioaien
- LA - Fudanfagele
- 91g - FudagnulsaNaz AN
- FN@Eun - FNUANSANUNAL
- BTN o . o
> - gnunnsheuiuuas
- @ADUNTN

Uszonduwus

. .
- FUANTLAUSANT

An: FIned gadaad (2560)

h 4

nisanentadefifinasausegelavesinvioaiisrvrineffidontsvisafioBeaTausssu
nsdifne : JewszaSguand (Gauvndiau) njawwWuvtuAs

ANA 1 NTDULLIAAIUNNSINY

LURALNYINUNITVIDNNEATIIRIUS TTUBALLTIASTNG

A5V YT TAUTITULAENITNBINLILTIATNG L’f]ugﬂqumilﬁumaﬁLﬁumm’hﬁa

a

Uszaun13ainiednia s M EUsuIANNITImUsTsH Aaly Useinedl wavaduieluviaady Fed
wuldulasuanufvuintuegenoitowislussAuanalaz ssAuYIf 1a elanglutauasnIsing
53URT04lAIN-19 INIuLINUIY dnvissdiendruulidessuiunduinianudAgiuianssud

ANUT0RBUAUDIANABINITNNANLD LAZLEIIMANUMINEVDIIRNIUNSHEIUSINTURDASTUNNS

Aaaa (%

AAUILAZNINTTUNALANIIWUTITU (United Nations World Tourism Organization (UNWTO), 2022,

pp. 1-7; Richards, 2011, pp. 1225-1253) faun wazanudedeluudunvesnisviendes Seldlaiu

'
a

Wgeszuuaudeiidiunginssuvesiruludiay uwididedununeiausssuniidninasanis
Andulatiunisegeddsdrnn (Timothy & Olsen, 2006, pp. 155-171) na1tAIINISVBUALTS
TAUSTTULALTIUIZAUNTAITRARINUD L UULLUAUN TVIDIR L NaAT s U THEIUT LA

o

msL%'aaﬂmﬁuﬁqﬂﬂéﬁw%‘umﬁmuﬁluﬁuﬁ (Richards, 2011, pp. 1225-1253)
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LLu’JﬁmLazmq‘lﬂﬁLLi\igﬂ% (Push and Pull Motivation Theory)
LLiﬂgﬂﬂumsLaumaLﬁaﬁ%'mmmmma%malé’ci'mmwﬁvmﬂﬁviaqLﬁmwmsjummq
lngiannennulusealaluURANUAEAA Ve Push & Pull Y84 Dann (1981, pp. 187-219) Uag Crompton
(1979, pp. 408-424) Laus ngﬂ%mﬁﬂﬁaqLﬁa’;mamm‘hLLuﬂaaﬂléfLﬂu 2 Uszlan 1on Usawan
melu (Push Factors) 1 ANILATEA AYINGBINTSNISIUABUUSTEINAVE 0AUMAIMIN N33 sla
LAZLSIAIRINA1BUeN (Pull Factors) 1u an1uiiviesiiendifianulansunieausssy anudnians
viiomudolanesnu wnAndsnanaenndesiu Jansd yadnad (2560, wih 1-124) Falsdadiuun
psAUsznavvoassgslalumsAumMaieafisndeiamsssusendu 5 s ldun 1) sudedifagela
(Attraction) \Juesduszneuiiendesiuannds anuasns viernuiidodswosaauiivioniien
2) fuAssuieanuazain (Facility) nuneds nsdnnisiitresiueanuazainliuinrieadiien
3) frunisauLnAY (Transportation) MuNeEs AuasaIntunIsRumansaaufiveniios 4) du
nsfousunazUszvdunus (Hospitality & Promotion) munefls nsusswduiusanuiivedien
msdnRanssumeunsdoya dvireRvesdmihivieauluyuwy uas 5) Funsliuins (Service)
wefansliusnsTmemsasIesen 1wy nslvideya ﬂ’]i@JLLaﬁﬂViENLﬁEJ’J NALIARAINENLA
axioufusmdn warussiantnvieadien Saaduladowauudnddivinliianmsdaduladums
LLmﬁﬂLLawqwﬁéﬂﬁ'u%’uﬂuaumgﬂa (Travel Career Ladder Theory)
%qwﬁﬁ’lﬁwgwummwiauﬁm (Travel Career Ladder Theory) ¥84 Pearce (1988, pp. 1972-

[

1996) wui usrpdlavesinviesieiawlumulszaunmsalmsiaums lnglinveaienifivssaunisel

a a |

mmzLﬁummajuﬁﬂmamimﬁuammammwmmwﬂmﬂmmﬂ’mﬁaﬁl’ﬂﬂ ﬁqﬁ?umitﬁwwﬁaﬁ;mﬂizmﬁ
FruasnsvdonindrimianssuiidenuAsadestumauuas ansssuosiuvoangutl fhuesn
Uszaumsaiifiaauenislasnnitnnuaganaunguionnutuis Sefuidunguidmneddnlu
nsduaSINMIvieniendeiansTsinasarins
WUIAALBENO B NOANTIUINUKY (Theory of Planned Behavior: TPB)
TundveangAnssudusLan Mauin1TINUNUNGANTIYN (Theory of Planned Behavior: TPB)
404 Ajzen (1991, pp. 179-211) lfunmminanldesunivianelumsesuemginssuinvieaiien wofnssu

mssindulafinnauesiusenaunan lawn weaidengAnssu (Attitude) Ao AN3EN visoAULYD

[

ludsuninusaitsaudenginssulanginssumils, ussvingrun1edenu (Subjective Norm) Ao N155U3

Y

NYITURSINAGUNNTIANIINYAAR, NTTUIAINAINITARIVANNGFNTTU (Perceived Behavioral

Control) fia ANuiulavesyanaimwesininenviselonialunisnseyimginssumuinasla Feaiu

a 1

fiovSnaronsdndulaiunie MnuwiRaLazguifina1iun wandliivegsdaauin nsvisaien

[y

Feinusssuduauasvsiluilyiissfanssumaesughaninty wnuidunssuiunisigsiouniny

1%
a a

ANTINFIAL TAUSTIN Az InlgyaIu
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A5ATUNTIY
meideEesdnuiiadeiinadeussgilaveninvieaiisrninedfidensvieafindeinussu
n3dlfinw : FanszaSumauawd (Fauundaw) nyannuviiuas WWun1s33ei@e3una (Quantitative
Research) Taeldfiutanunisl (Questionnaire) iuiedesilslumsiiutoya uazihdoyadilsaniinsz
AILADAIINTIUUILATANRLT U
Uszmnsuaznguiiedisuesmsidenssd Ae dnvieaiisryminefifunawieniiends
Fauussan a Tomszefuvnguv (Tauvndan) nsaymaniuns 1l e, 2567 Fefdelsvhnisimun

YANguiIeg1eldgnsues Cochran (1977, pp. 89-97) Tneseiuaudesiu 95% (Z=1.96) p=0.5,

[ 7
Y Va v

q=0.5 uaz e=0.05 Farualadnuiunguimegsummunzaufe 385 Au Malideldisnsiden
nausegalaedadsy (Accidental Sampling)

@Ei']\‘iliﬁ@']ll IuﬂﬁiLﬁU%@yjaﬂl‘%ﬂ ﬁ%%ﬂﬁ’]ﬂ’]’iﬂi’JUi'}MLLUUﬁ@Uﬂ’]@J‘\]Wﬂﬂ’ﬁINLﬂ’WiJJ’WEJﬁL“?J”]

'
= U

!
Waululaiies 911U 254 Ay FaduliumuanInn1sainsweIn1sITunIAaLILALT031 AR IULIAN
wiiziiudeyals 254 au widegluszauimunzaudniunisiesiginiadfnundnnisues

Tashakkori & Teddlie (2003, p. 135) @oAAadnU Sekaran & Bougie (2016, pp. 126-140) fiszuin

9

¥
U ¥

N33 TaUsIENNsalEnquAtegetuaTlug 200-300 AR dnsunisiiasisiseauiugule
pgnslitudAgy
= A A a o ' = a o &
vwa9liaNtglunis938 wuieanu 2 oy s1eaziden eail
moufl 1 : Wuwuugeuauigiudeyaniluvesneuwuuaeuniy laun we ang fau
BTN ADIUNN
a < a [y o aa 1 Iy | a Ao
moudl 2 : 1uwuvasuauielfuladeninadeuseylavetdnvisaiiervnlveniise
nvieufienTeTmusssu d Tanszaiumguvd (Tauundaw) nsawmumuas ddnwaziduday
UaneUa Fenvvasvadlunoud 2 1Wunuvasuauwuuinuseitiuan
Tunsinanuiianels fRdelamuuanasinisiinguudludemaiuuuuiasyssidiuauuy
Semantic Differential (5-pointed, Likert type scales) (3485 9@, 2530, 1111 1-100) WU
U I [ 1 =l o 96’ v [ dy a = d' = [
seaulu 5 seau Fruaeiimsmruadminuesnziuuasll danuimelannigadieu windu 5 asuuu
= = = 1 U = = =1 1 U a =4
fauianalaunniieu windu 4 azkuy Jenuianslauiunanadieu windu 3 azwuy Januianela
Weeiiiey Wi 2 avuuy aufianelatesnaniiieu Wi 1 Azwuy
lngihnziuupnuianelanmnauady Ine3deldndninaeinauuimereauan (Best, 1986,
pp. 1-403) ddadensil Anade 4.50-5.00 nu1gd szauauianalaniniign fnade 3.50-4.49

= % =

P8 dsgauanuianalauin Aade 2.50-3.49 “u1edd dseauanufianalauiunais Aede

I U = IS U =<

1.50-2.49 vngis dsgauanuianelaties Auade 1.00-1.49 nungds fdsgauaiuiianalatesiign
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uazteyaiisafiudoiausnuzifinensvieafisndeiamusssy u fanszaiumauind Gauvndaw)
nyammIuAs [WuwuugeuauUaieila (Open Ended)

nsusIusINdaya

1. {Aidefnunfomged] wesnmAdeiiiedes indeyafildanmsfuaiunaiadueiedle
fg Wuudeuny

2. arvasuAEAITasiiov (Content Validity) wuuapunldfunisnmaeu Tnegvss
Al $1uu 5 AU Feszneumeenansduvnineidouasilermgiunsianisnsvieadioadiil
Uszaumsallusziuuiayainiuly Jadviiemaenadesseninatemanuiuinguszasd (Index of
ltem-Objective Congruence: 10C) sl 0.75 Fadaldduvuasuamianuauysaiduion
Tnefinsandeaiausuurluuisssdiu tanuiulgs dewilunaseddd (Try out) edlinasifiansn
AD AIAZLUL 10C20.5 LﬁuLﬂmsﬁﬁi"fw‘?’]mmuwigm (Rovinelli & Hambleton, 1977, pp. 49-60)

3, INMSITIIdeUAIT ol (Reliability) vaskuugauay Toeldduuszavi woarh (Alpha-
Coefficient) munszUIUNITITv0sATEUUIA (Cronbach’s Alpha) (B3 35asal, 2550, il 142) 16
AU 0.95

va o

4. msrwswdeya fHvewsnuuvasuaulifuinviesiisryilnefifunsvie et
Saussan o anseaiumguund (Tawundaw) ngamasnunas medeadeilideyaugugl fedeya
ﬁléfﬂﬁf\]’mmilﬁaﬂﬂﬁjﬂﬁ?@ﬂ’]ﬂi@ﬁﬁﬂ@@ (Accidental Sampling) Tufiuiidivinnsise THnaszana
3 §Uni warnsznsutadu 2 $aaan fie 09.00-12.30 . uag 12.31-16.00 u. Taevhnssuiudeya
Tufudt 2 ngednieu we. 2567 Tnenfudeyandntnvionisnlnedumaioniisuduiniiy
5. mnTeideya fifuihdeyafinrusnildanuuuasuanumiasisaoumuaysaluas
ANNABY uagyinsulastayadisia uasUssananalagldlusunsudniagunieada Tnedng
fvunsziupddymsaiansesiu 05 naeamsiinsiest lnsmsieideyautseenidu 2 d1du
u munseuuAnmTIde
5.1 fAeldaRRBemssaun Descriptive Statistics) ieagudeyariluvesmeunuuasuany

Loun e 918 M1EU1 91T wazanuNN TneTATIERveyanIen1sHANKIAINE (Frequency) wag

a

Jogay (Percentage) ANLUNITIATIEYIAIAZKULLRAY (Mean) LLazﬁ’Jmﬁwwummgm (Standard
Deviation) v8ef2us sslunwsinuazuenaufiddos 5 d1u laun é’wu?aﬁﬁq@(ﬂ%, FUAIEIUIY
ANUALAIN, AIUAITANUIAN, ATUNITABUSULALUTEIFUNUS WazAIUNITIAUSAS

5.2 mmaaummLmﬂm'Nsuaqi‘]ﬁsﬁﬁwasiaLLia@jﬂ%ﬁumﬁﬂvimLﬁmﬂmﬂmﬁﬁﬁiamiﬂauﬁm
BITAIUSTIN B TANTTASUVNQUIWY (TAKUNAau) NTUVNUMIUAT ANENYMEUIEYINTAENTUDY

Appuluuasuny nealdnsineiauiususiuniusen (One-way Analysis of Variance: ANOVA)

HuN3TuTRInUAINITANIYRUdRYinse1BTansive (TC) MIansngui 2
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L v ad

wagvadouauiided1fty auwansavesatedsiduseadieiSvesyil (Scheffe) Tnarfvun

o

a o (Y

ANUIYydANI9@dFN 0.05

NAN33Y
AaUN 1 1ATIVToYaTI TR ULUUABUDY UTENDUMY LA 818 AU 81N Lag
FO1UNN ﬂﬂsﬁayjamﬁ LATIEALAINSTLANILIIAIND (Frequency Distribution) uaEMA3 oYY (Percentage)

a [ ! a

= ) | | a & v ] =
Fman15iaseinudt geeviuvdeunudiulngiluneangs Andy Sevar 58.70 dlngjiiens
21-30 ¥ Anidu Soraz 74.80 waziuiomaumvsiudiulvg Andu Seeaz 92.90 winduwunaiy
917w frauwvuasuaudulnglutinGew/dndnw Aadu Seaz 72.00 uazanunnlan Andy
Soway 92.50
= a ¢ v aa i v a ' ] =~ a

aaun 2 Han1sinTgridadeniinaseusgddavesinveaiieryninedenisvienfie i
Tausssy o Ianseasuvnannd (Tauundaw) Fuunany 5 i laud sudenfgala audadiue
ANNALAIN AUANWIAN AIUNISHRUTULAYUSERIENTUS wasumsTiuinig lnsuansseaziden

Tum51991 1-5

M15197 1 A1LedY @l uuiInsgIuLaesEAUAURaNe lava N sRuNI B ne B Inuss Ty

¥

RIVERTNITIR

N1SYIBUNYATIIAUTITU Al IANWTTATUNIQUUNT

(Fauvndan) NTUNNUNIUAT

¥ A ae
Audennegala

o

1. UshaumeluianseeSumauind d9adnnseiiazonn wagadsny 396 093 w1

2. UShaudanseasumngund Timusssy Ussimalilaniay 405 095 M
< [ 4
Wulenanyal
3. Usadanseasuvau il asegluanimwindouna 391 096 N

fianulanwiy uazidugaauls

4. v3nadlnalAeaianseasumguml Januiviesnedmitauls 387 1.02 N

WY ANSATTWAUALALSIUDINNS

¥

5. UShiaudanseasuvngund I5weneveshniiauls was 384 1.06 M

Tendnwallunisidania

wAvTIl 392 098 11N
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911915797 1 wansliiiudn dnvesfierynilnedszauaiuiianela diudsifsgala lny

A Aadeszauanuiisnelaeglussduunn (X=3.92) WeRiasandusiedenuin vwia

wizAsuguwn3 Tiuusssn Ussindilaawiu WWuendnual egluszauinndudiduusn (X=4.05)

M13197 2 ANadY dHulERUNIATFIULAETEAUANNTIINE IAAINITAUN U MBI ATITAUGTTX

ANUAIDIUILAINUELAIN

N137iaagABITAUSTIU U FANTTATUNIRUUNY

. X SD  zeu
(Tauundia) NTUNNUNIUAT

FudedruieauazAIn
1. Uinaiawszasamngunind S5 nueitosdnnssiiioane 407 090 N
Wlasesumnudensesiinviediie
2. Uinaianszauvmeun aauuinng Wy Huvevesiiszdn 392 091 M
anuiitiumnng fagmnauie
3. V3nafanszaiumaunnd fufivndoufiomme 377 097 WA
4. Uinafamsyaluvnguun dsvuudeans dyaralnsdn 392 089 W
Fuaduwmesiiniia wassinidaliviame
5. TudamszaSuyngund fassmneauazamnasuaiy 391 092

wAgTIl 391 091 11N

NANTNT 2 hanslimdiuln dnviesienanilnedisssuanuianela AruEwiuisauasaIn
lagn sy Anadeszauauianelaegluseduun (X=3.91) Wenasadusiedanuin usw

TanseeSuvnguwil I5muelesesdnniseiisaneliasessunnuieinmsvestinveaiien agluseau

ynduaisunsn (X=4.07)

HuN3TuTRInUAINITANIYRUdRYinse1BTansive (TC) MIansngui 2
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M13NN 3 Aede dudetuuiIfnsEINLaETERUANNTaNeland M SALUNNYiBAe WT Tus Ty

ANUALUIAL

N1 UNYATITAUTITU Al TANWITZATUNIQUUNT .
- - X SD AU
(IALYNEAN) NFINNUNIUAT

AUANUIAN

% ]
a a

1. vsnaianseaSuvnguni’ Tnunidemelumsaensednsetueus 371 095 w1

2. T@UN @S UTOINTINULUR YINLANAAINUEZAINEUNE 391 094 1N

TunMAUMANENNTEYeNT USinnseAsuIguIwmd

3. flwvennendaau wWiladglumsiunsluianseaiumanind 392 096 1N

4. wunmanldlunisiaunsluianseasumeaun Innudasasie 391 091

wiu dlinnsauuligige w82

5. @ATNNNSAINAS IR AN NIUNWUNTUAT An159571957 3.68 0.98 an

laifndn Fyaslianaznin saa57

@AY 382 094 1M

NENTNN 3 hansliiiul dnvisaietvminedsedumnuiianela suaLuIal IngnIngI
Anadesgiuanuiianalaegluseduin (X=3.82) Weinsunlunedenuin Sdhevenneiidaiau

dladglunsiumaldTanseeiumenn’ sglussduinndudiuusn (X=3.92)

M1317 4 AR U lERUNIIATFIULAZIEAUANTIINE IAINISAUN UMD ATITAUTTIX

AUNITADUSULAT U dUNUS

N1SYIBUNYATIIAUTITU Al IANWTTATUNIQUUNT

. 4 X SD  zeu
(Fauvndan) NTUNNUNIUAT

14 v 4 v o ¢
AuNsABuSuLaTUsTVIRINUS
1. Inmsuszduiusimiaula 378 098 W
2. imslideyaiiedfunsdnnise a TanseAsumauI’ 396 090 N
QNABY @UYTAl UAXATUNIY
3. gAunelurioddu S TansEAsIN L ITN S TUTLSTA 383 093

YIULVAD LD

4. ImsUsgunduiudinudenis  egaaen wu nsvied wieda Judu 383 089  wn

[

5. lasunsdeusuiluegsfiarnidmihnusedigednnise 401 090 W

@AYl 3.88 092 11N
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910915297 4 wansliiudn dnveaiiensalnedssauanuiisnela dunisdeusuuay
Usganduius laenmsiy Anadessiuanuiisnelasgluszduunn (X=3.88) Weninsadusiede

wud sumsseuiuilusgrsindminiivszdngednnise egluszavanndudiduusn (X=4.01)

M1399 5 ANady U lusuuIATFIULAEIEAUANNTIINE AAINITAUN U MBI ATITAUTTIX

ANUNITIAUSNNS

N13Y0NgATIIUUSTIN A IANTTATUNIRUUNY .
o X SD AU
(Fauundan) NTUMNUNIUAT

¥ Y a
AUNISIAUSANS

1. wWwthianugednnissvensngluda Tlasnlunisusnis 380 093 w1

gunduuanla TusnsaeausInE)

2. Wmihiivideenanasing Usnaianseaumaund Sanuiuas 383 090 N
Auaansadisswslunisliuinsiinieaiien

3. Vinafanszaimgun Tesnhiiavein uazfivawese 394 090 1N
Snutinvieadion

@avsI 385 091  un

1NAI51N 5 wandlmiiul dnveanelvnlnedsesuauiansla a1unislvusnig I

AN Anadeseiuanufisnelasglusedunin (X=3.85) WeRinsandusiedenui viiiu

Fanszasumaun’ Sesifiavern uwaviisanerediuwiuinvieaiies egluszauunduaidiuwsn
(X=3.94)
= = ] U Ao ' o =i o ] =
aaull 3 Anwanuuansisvestadeninadeusaavesinveunervnineididenisvisaie
Wadnusssu s danseesuvauund (auundaw) nsaunnuviuas seniadeyailveninvieaiies

Tneldn153As1z9ANLUsUTIUNIRAYY (One-way Analysis of Variance : ANOVA) Tagfinnunaa1y

a o LY

° aada = a ¢ o &
UUYAIAUNNENNN 0.05 BINANITILATIZVALLAAINARNIU

o

anuuanAnvesladeniinaseusigslavesinvesuiieivilneflvensvioueids

TAUsTIH 4 IANTEASUMNENINT (TAWUNFan) NTIVNIMIUAT ThUNeIwA wudtinvisaneIvalneg

'
a =
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ABSTRACT

This research aims to 1) study the current and desirable conditions of academic administration
that enhance life and career skills, 2) develop an academic administration model that enhances life and
career skills, and 3) examine the academic administration model that enhances life and career skills in schools
under Suratthani Primary Education Service Area Office 3) The sample consists of 85 school administrators
and 85 academic administration supervisors, totaling 170 people, who were selected by simple random
sampling. The instruments used were a questionnaire on the current and desirable conditions, a form to
check the suitability and consistency of the draft model, and a form to validate the model. The quantitative
data analysis employed the mean and standard deviation, while the qualitative data analysis used content
analysis.

The research findings show that

1. the current conditions of academic administration that enhance life and career skills in general
and in each aspect are at a high level; the desirable conditions are at the highest level; and the ranking of
priority needs is as follows: 1) development of the school curriculum, 2) measurement and assessment of
learning outcomes, 3) development of the learning process, 4) educational supervision, and 5) development
and use of technology media for education.

2. The academic administration model that enhances life and career skills in schools has 4 components:
1) principles of the model include academic administration, life and career skills, and participation, 2) objectives of
the model are to develop an academic administration system that promotes life and career skills, 3) the
operation process consists of 5 aspects of work, driven by the PDCA process, and 4) measurement and
assessment focus on authentic assessments.

3. The academic administration model that enhances life and career skills is appropriate, feasible,
useful, and valid at the highest level.

Keywords: The Model Development, Academic Administration, Life and Career Skills.
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ABSTRACT

The main purposes of this research were: 1) to study the learning achievement on the topic
of medicinal plants, 2) to examine the practical skills in learning activities related to medicinal plants,
3) to evaluate the effectiveness of learning activities on medicinal plants using the Active Learning
process, aiming to meet the 80/80 standard, and 4) to assess the creativity of students who participated in
the learning activities designed to develop innovators based on Active Learning on medicinal plants. The
sample for this study consisted of 47 Grade 9 students from two classrooms at Piboonbumpen
Demonstration School, Burapha University, during the second semester of the 2024 academic year.
The sample was selected using purposive sampling. The research tools included: 1) leaming activity

plans, 2) achievement tests, 3) practical skill assessment forms, and 4) creativity evaluation forms.

The data were analyzed using the mean (X), standard deviation (SD), reliability coefficients, and
dependent-sample t-tests.
The study revealed the following results:

1. The Grade 9 students’ learning achievement after participating in the Active Learning

activities had an average score of (X)=33, equivalent to 82%, which was significantly higher than the
80% criterion at the .05 level.

2. The students’ practical skills in the medicinal plant activities after participating in the

Active Learning activities had an average score of (X)=64.77, equivalent to 86%, rated at the highest
quality level.

3. The effectiveness of the learning activities (E,/E,) was 82/86, exceeding the standard
criterion of 80/80.

4. The students’ creativity after participating in the Active Leaming activities had an average

score of (X)=4.63, rated at the highest quality level.

Keywords: Learning Activities to Develop Innovators, Active Learning.
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FACTORS INFLUENCING CUSTOMERS' REPURCHASE INTENTION:
A CASE STUDY OF AMERICAN-EUROPEAN PRODUCTS CO., LTD.
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ABSTRACT

This research aimed to examine the factors influencing customers’ repurchase intention,
including personal factors, marketing mix elements, and customer loyalty. The sample consisted
of 400 consumers who had previously purchased bakery ingredient products from American-
European Products Co., Ltd. through online channels. A questionnaire was used as the research
instrument, and data were analyzed using descriptive statistics and multiple regression analysis.
The results indicated that customers’ income and purchase experience significantly influenced
their repurchase intention. For the seven elements of the marketing mix- product, price, place,
promotion, people, process, and physical evidence-the results revealed that product, promotion,
personnel, and physical evidence significantly affected customers’ repurchase intention. Regarding
customer loyalty, it was found to have a strong influence on repeat buying behavior, both in
terms of attitudes and actions, reflecting the importance of brand trust and emotional attachment
in fostering customer retention.
Keywords: Repurchase Intention, Customer Loyalty, Marketing Mix, Consumer Behavior,

Demographic Factors.
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91y One-way ANOVA 0.89 Taiunneing
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N1SANWN One-way ANOVA 0.92 laiunneng
s1eladnaiiou One-way ANOVA 0.98 laiumneng

* SEAUtUEANSEnAN 0.05
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4. namTinseianasenvan (Multiple Linear Regression)

AT 4 HANTIATIEVNNDENYANUDIAILUTTAUNINITAAIAFBAIINABINTTRTIRINA

daulszaun1enNITnann B >tandard Beta (B) t-value p-value VIF
Error

AUNANS I 0.31 0.05 0.32 6.2 <0001 1.42
AIUTIAN 0.18 0.05 0.19 3.6 <0.01 138
AIUNITINTINUY 0.15 0.06 0.14 25 <005 133
PIUALETUNITRAN 0.27 0.05 0.28 54 <0001 14
AIUUARINT 0.23 0.06 0.24 4 <0.001 131
AUNNTES RN YRlLAY 0.17 0.05 0.18 34 <001 1.36
ANANWAIBIANT
AIUNTEUIUNTT 0.2 0.06 0.21 3.5 <0.01 1.35
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ABSTRACT

This research aims to: 1) examine the level of work-related stress among tax auditors in
Thailand, 2) examine and compare how stress affects physical, mental, and job performance
among tax auditors in Thailand, with analysis stratified by personal factors, and 3) examine the
effects of organizational climate on physical, mental, and job performance among tax auditors
in Thailand. The study's sample population comprises 367 licensed tax auditors in Thailand (with
signing authority), selected through convenience sampling. Data were collected using questionnaires
and analyzed using both descriptive and inferential statistics. Descriptive statistics comprised
frequency, percentage, mean, and standard deviation, while inferential statistics comprised
independent-sample t-test, one-way analysis of variance (one-way ANOVA), least significant
difference (LSD), and multiple regression analysis. The findings revealed that: 1) the level of work-
related stress among tax auditors in Thailand is high, and respondents reported that stress significantly
affects physical, mental, and job performance. 2) Personal factors, specifically gender and current
job position, affected occupational stress levels in physical, mental, and job performance aspects
at the 0.05 significance level. 3) The influence of organizational climate factors-including intrinsic
job factors, role factors, interpersonal relationships, career development, organizational structure
and climate, and non-work factors (work-life balance)-affected occupational stress levels in physical,
mental, and job performance aspects at the 0.05 significance level. The majority of respondents
were female, aged 41-50, single, held a bachelor’s degree, had over five years of experience in
their current workplace, had monthly income exceeding 50,000 THB, and primarily worked in
financial or external audit roles.

Keywords: Organization Climate, Stress, Tax Auditors, Auditors.
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1) Yademudnuauzay 2) Jadearuunuimmini 3) Jadeiuduiusaiwseninayana 4) Yadeau
AU 5) Jadeaulasasiqusseinialuedans uag 6) Jademuanuaunasenitanunas

aa 1 o v & 1 1 I v a A 1 @) o o Y a a
FInaIUF FaUNY 6 AU ﬂ']@'J'ﬁ]BLUUﬂ'ﬂ?]EJVILﬂEJ'J‘UENLLﬁ%LUUﬁ’]LMC{}ﬁ’]ﬂQJ AlAnnaNuULAIen

lunsufuRnuvesdaeutnyinnseinslulsswmelneg

HUNAFIUNTTIY
AuNfgIun 1 Ududiuumna (A 918 @01UATMNNNITANTE SEAUNITANYY AWNUeY

T2y sveznalun1sufufinu a aauivhautaglu waeseldsiu Auanseiu danuesenty
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nsUURNY dawansenuseaeutninidensiudsenalve dusinie Iala wasmsuifau
WANANSAU

auuAguil 2 usseneluesdng Useneuse Uadedudnuuza Jadedmunuinuiing
Jadeauduiusnmseninayana Jadesuanumant Jadesulassaiausseinidluesdns wag
JaduauAnuannasenINuLaETIndumaviaNa damansenuausinie el wasnsufinnu

! ¥ v A 5
sofaeuldinideinslulssmelneg

YIULIAVDINITIVY

voumandomdmiuamAdeatiul dutimsdnwiameseiuanuadeslunisuiifou
vosfaoua@nvoinslulsvmelne sanszvudusianie 3ala uaznsUfdRaon Weinnuesen
Fuunaadadediuyana uarusseneluesAnsiianina dwansenudusnanie 3ala uaznns
UftRnuseraeutiylnSensiulsumelne Fstladodinynna Uszneude e ong aniuninms
nsawsa seAuMIAnY sumrtsauilagiu szegnanlunsufoReu a aauiivhaudagiu uas
51918590 vssemaluesdnsUsznoudmedadedudnuaz iy Jadesuunuimmii Jededu
duiusnmseninuena Jadeauanuinmi Jadesulassaiisusseimaluesdng uwasladeanu
ATNALAD TPILLAETIRdIu Wiy

a v

YoulnUseansharnguiiegsdmsuaniduatiul fe Jaeudnydnidenslulssmelny

WneRilavsameilovoiminiu

25AUTUNNSIVY
fideldtmuanseuBmsiuiumsidy welannsadlanszuiunsideldegnaduszuy
wazdaau Tngldudstuneunsidoeendu 6 duneundn sl
1. Userns ngushegsdmivaideatiuil fe faoutyinidensludsamelne sy
waAulneUszann 4,387 Ay Lawwﬁﬁﬁwéaamﬂﬁa%a UoYA 0 Sufi 11 Sluney 2568 (NSUETITNANS,

o a

saulatl, 2568) Fanguiiet @ miunilTeatull Tivdnmlases Wieldennguiieg 19 NuIAg

o v a vV

Y84 Yamane (1973, p. 1088) ﬁ%%’amwummmm%ﬁwﬂ $9paz 95 AIAILARIALAG BURANANAT
pausuldliiiu fevas 5 Fanquitedislunuideatiuiil $1uam 367 au nisdadennguinegndld
MsAndenieg19aInIBnsduuuuazaIn (Convenience Sampling) Fadunisidenguiudiegng
UszaNINIEUNINaLAIN

2. 1n3esilemside Fideidenldiedosiion1sideiTeUsuna (Quantitative Research) wuy
L1ifin1snaaes (Non-Experimental Research) Tuguuuumsidei3a3ins1esi (Analytical Research)

Wundn Tnsnsidwuuasuaunimsnaunuuiden (Closed-Ended Questionnaire)

HuN3TuTRInUAINITANIYRUdRYinse1BTansive (TC) MIansngui 2




206

NsansanmansazUna ¥ay3 (Online) I1 11 atud 3 Augngu-Funau 2568

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 11(3), September-December 2025

3. MINTIVAUANNINVBUATRENITIUNTITY Junouil 1 AnwikwiAn 3550uNTIY

v o a L (Y

Mg ATENNeITIRUANATEAlUNTUJURNY LasiNUANTBUNG YU ONTOULLIAILAR
Tunmsisaielidunnmidunsadwuuasuniu duneudl 2 asauuuaeun uazamasoudaony
udulumaringuszasdidmunliviold mnduihuuvasuaiisssnonaatafuudlaedide 1
wielinw uazveteiauouuy Wethluufulssiomasluuuuaeua anenansdiivinuingiinug

AY18f1aR3197158 A9.95795 551UgIu Tusouil 3 Ulkuvaeun1u lUnTIvEeuAINBInsLAgIiU

e

iovn (Content Validity) LﬁamaaaaummgﬂﬁammLﬁ'mmwmmfam wazUSuussviuuaaua
nsmuiFesifitouazauysainnitgn 1nel33 10C (item Objective Congruence Index) tunouft 4
AsrvdeUANLidesiy (Reliability) vewuvasuaulnetwuudeunuiiadraundmsuldlunisise
unaaeuifunagutimune $1uu 30 518 uadlilusunsudnfagumsadalunadouna mnAdssans
woan1vee Cronbach's Alpha 11nn71 0.7 FulU foreudesiuresdomanulusuuasuaiuni
ot waslufivensuldlaerily winnmsvadeunuin Adulsyavsweanives Cronbach's Alpha
11NN 0.7

dmsunnndnlunisusziiudneu Lﬁaisfj’?mmﬁamﬁa%’wmmﬂi’f (User-Generated
Content) Ingazuuudithuldlunsesuisarufaiuresdnounuuasunaluusiarsedudu amn
S nmsmanuniieedunsniaty ansanlssyiuoendu 5 swiu Salinaminsliazuu
fatl Azuuuaedaus 1.00-1.80 vianefls sefutiosigavioliidamaias, azuunifodous 1.81-2.60
Mnede seiuTios, ATLUUARERMA 2.61-3.40 el sERUUIUNANS, AYWURAERILS 3.41-4.20
yaneds sefuINuArAzIULLAABRIu 4.21-5.00 vaneds sefuinianriedsnanssnuatieuuse

Ya v &

4. M3vunNteya (IINuTIUTINYayANIUUaBULHIUNGgUFIBg 19N LT TuN1TIdY

Y
&/
[ o

pdsil S 367 gauuuaeun uarlsrernalunafuloyasewineiudl 10 wauniau 2568 fs
Fuil 14 fquneu 2568

5. addldlunsiisieidoya adfdsnssamn (Descriptive Statistics) Usznoude
ANSHINLAIAIILD (Frequency) 508ag (Percentage) Aadeavadn (Mean) LLaszﬁmmummgm
(Standard Deviation) agefiAigseusnu (Inferential Statistics) nsnagey t-test (Independent Sample
t-test) NMINAHBU One-way ANOVA (One-way Analysis of Variance) msiUSguiigunvaauuy LSD
(Least Significant Difference) wazn1innnaanvinad (Multiple Regression)
6. Bus3anlunsidelunyud 1ihfunseusunazveaeuiieveiuluiusesatesssums

13y TunywdivanenIsunisasesssumdeluauuminedeasuyy

NaN1598

daunl 1 ApszvidayaBanssautadediuyanavesdnaunuuaauniy
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M5 1 wunguiedisussnnsuavaiosas uunmudadudiuyana

U (AL) Sovaz
Ll
U8 126 34.30
AN 241 65.70
394 367 100.00
a1y
TaiAiu 30 U 58 15.80
31-40 U 129 35.10
41-50 U 132 36.00
50 Yl 48 13.10
394 367 100.00
A0UNINNNTANTE
lan 258 70.30
AUT 109 29.70
39U 367 100.00
3ZAUNITANEN
UTgyges 225 61.30
USayarnduly 142 38.70
394 367 100.00
Auniautagiu
sgaummtEeuaslu Uunior, Senior, In Charge) 163 44.40
izﬁuﬁﬁﬂmi%ﬂﬂ (Manager, Executive, Partner) 163 44.40
SunulugugdumIeLd1vesianis (Owner) 41 11.20
394 367 100.00
svozalunsUfineu a anuivinautlagdy
LAy 29 66 18.00
351 137 37.30
5 Yauly 167 44.70
394 367 100.00
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AN519% 1 (@)

U (AU) Sovaz
s1elasau
fnin 23,000 U 40 10.90
23,000-35,000 um 71 19.30
35,001-50,000 U 93 25.30
50,000 U1nulY 163 44.40
39U 367 100.00
dnunzuiuua (aeuldunnndn 1 de)
n529aouUleyd (Financial Audit/ External Audit) 347 94.60
TIERUsTUUMIAIUANNIETY (Internal Audit) 109 29.70
asvauwAluladansaume (T Audit) 30 8.20
TidUsnudutd anBens wagngmneiiieados 189 51.50
B 9 {Fnvininy) 3 0.80
mnﬁmamwuaaumuﬁ”awm (Lildnasau) 367 100.00

NeNT9N 1 FreuwuudeunuBdigruzdugaeudaydnseinslulsymelve S1uiunsdu
367 aw dlveilunevds Andu Sevar 65.70 forgegsening 41-50 U Andu Sovay 36 Taonunm

Tan Aol Sovaz 70.30 Anwiszaudsgaes Andu Sesaz 61.30 dundsulagiudulng e

S¥AU Wantinauastyu (Junior, Senior, In Charge) @awinduseaunann1suuly (Manager, Executive,

Y

1 a a o

Partner) lneviag Anlu Sewa 44.40 wiriu fsvezailunisuiifiou a aamuivienutagiudiu
vy 5 VAUl Andlu Soeaz 44.70 d1elasan 50,000 umaull Andu Sesay 44.40 wasiidnuuzau
M Rdwlng] Weeuanunsaneulauinnii 1 99) Ae avaaeulay¥ (Financial Audit/ External Audit)

Aaldu Sesay 94.60
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dauil 2 AaszvidayalBanssauudnswavasussenAluaing

M5 2 Aade (Mean: X) uazaAtloeuusnnsgiu (Standard Deviation: SD) szAuaLARLAY

ANSNAVRIUTTEINALUDIANT

n =367 .

andwavasussenAluaIAns STAUANULATEN  A1AUT
X  SD

1. Jaduaudnuuzau 377 049 110 4

2. Yasdusuunumwiing 419  0.78 110 1

3. Jaduauduiusnnseninayang 370  0.58 gk 6

4. Ya38auANATININ 377  0.61 110 5

5. YadumulaseadnsussenidlueAns 395  0.56 1A 3

6. Yadpauanuaunasenianuuasiindiudy  4.09  0.69 k) 2

394 3.91 0.53 4N

NANT9T 2 wan1sdsRsERUANLASEn FuluauAniiueanouluUaRUaIY WU

answavesusTeINIAluBIAnIamasasEAUANATAlUAMTIN agluseduiin (ALady X=3.91,
AdeauunnsgIu SD=0.53) Wefinsalusesmunui
- Yaduiuunummifdmasieseiuauaseatunnsy egluszauindudidiun 1

(ARG X=4.19, Andeauuunsgiu SD=0.78) Wiefiarsandusiede 3 duduusn wuli $dnesen
LagNARUsENINNURTRMY WenniinsivunausulinyeursoUSu A unlaitaay wasillodan
@ a v a ' a va A a =i < o = ! =
nanududasglunsindulaseninefifiau daedennanduiduuwsn dedamadonunIen
lusgduaniian (Anade X=4.21 W) so18e1 iWeasnnlasuteumngliujifaumsenseyinnis
d‘ I o aQ ¥ L% = d! ! 1 a U ! ‘NI ~ o L
Malmnzauiuuunvesnyaaeulnl Jedmadennunasenlusyauinn (@wade X=4.16) muaiu
- TaduiumnuaunaseninsnuasTInduidmadaTERuANASEAtuA NI Bgly
szsusnniluadiun 2 (Aede X=4.09, Andeuuuinnsgiu SD=0.69) Weiasalusede 3 dusu
WsNNU JaneseakarnafusenI iR Wewnnlifiuandwsulddindius IAnadeuniign
< o o & ! = [ a ! a - « ¥ a wva
udduusn Jedmariennuesenlussauinniian (Aeie X=4.26) 5998 WeandesuiReu
o [ gj d! 1 1 = U dl 1 dl -~ dl a
wNIAWNNIBYUBLATY BeatraranuesERlusYAULNTIan (ALadY X=4.24) kagiiiaaniuiiia
Infuyanaluaseuasl FedanadonueientuseAuan (Aade X=4.00) Aua1ey
- UadeanulassasneussemidlussAnsdemasioseauainuinsenlun sy agluseiuin

Dudeui 3 (Aade X=3.95, Andequuannsgiu SD=0.56) Weaiasanduseds 3 dudulsnnuii

SAnseauasnadusznujiiau Wesnnliflanininendelituyeainsiieduniinends lu

HuN3TuTRInUAINITANIYRUdRYinse1BTansive (TC) MIansngui 2
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A a

semeUfifauuenanuil feedsunndigadudiduusn Jedsmaiemnaioaluszduunign
(Aiede X=4.53) sesaun Wownyaanineluesdng Liflmsyaneuanivdsumiudniiussminaiu
FadamasrionnueTonluseiuinniign (Ads X=4.35) waziilesndaouiidmiunsufifanud
duuaulaiiieswesionisldon sudslaouiiilignaudnuae Ssdsmaderueionluszduiniign

(Aady X=4.25) Audsu

v oA

- Yadeiudnuasnudmadioszauanuasealunmsin sgluseduunniduadui
(ARG X=3.77, ANdewuunnsgiu SD=0.49) Welasundusiede 3 Suduusnnuii Fanwesen
waznARusEINURURNY Wewnnnuilasuteumnedivsinanlduvangauvseunniull daede

a < o v = | a [y d' ! = = =
WnPgadudiiunsn FedmaronnunsenlussRuiInfian (Aehe X=4.65) 7098931 LUBII1NIY
v a vaa o & 1 1 4 AY o v v Mo v a gy =
desluRtnnudndusaduvseiivedniasuiaiilivunvauiusinununlasuteuning
| i = Y - . a4 = = Y a vax v a

denasiondueIen Tuseduuniige (Anade X=4.52) wagiloannauiseslfumliniusuiinveuy
WnAUNIIwisuRmswuied (USinaanulduungauiudiumnis) Sedawasieaasun
lusgauinn (Aade X=4.04) nuaau

- 38R UANUN VTN AINARDTLAUAIMULAT YA IUNINTIL agﬂuaxﬁummﬂuﬁﬁuﬁ 5

(Aade X=3.77, Andesuuuinsgiu SD=0.61) Wefinrsandusede 3 suduusnnuin Saniesen

waznaRusznIUiuRnu Wesnldsunsiinnsandouiuseuldidulununmenisld fanade
= [d o w = ! = [y = 1 = - = Yy
wnigaduaduusn JadmadenuesenluszAuIInfan (A1ede X=4.56) s0saeutilasanlasy

msisandeudwmishidulunaiaanisld Ssdmadonuiaieslussduinn (dnadey X=3.93)
uaziosnnlullisulonmalumsinmvieuaninuanunsaiiensliiAnanuiviiluasaiueeis
soifles Bsdsnaranrunaioalusedunn (Anade X=3.59) auddu

- Yaduiuduiusnnseninayanadanaf o sEAuANMLATEATUAINT I BgluseAuNN
Hudeudl 6 (Auade X=3.70, Adeauunasgiu SD=0.58) lefinnsaidusede 3 Susuusamuiy
YAnaeauaznafussninn fifeu desnnfnarudnlanien iieans uieganendisiaun
AduiussEninsyanaluiiha Sanedsunigadudiduusn edmarennunadonluszduun
flan (Aade X=4.45) sesasmnilesanifnaruRniidaudstugiidmumisgainiituly Sedsmasie
mnsaIeslusziuanndian (Anade X=4.35) uazdonlildsuausmilionngn dedsuasie

AMULASER TusEAuNn (ARAY X=3.90) ANUAT6U
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dauil 3 AianeidayalanssauinansenuiliaiinAaAIen d1usienig 3nla uas

n1sUgUReU

M15097 3 Aade (Mean: X) wazadeauuuinsgIu (Standard Deviation: SD) s¥fiuAIAALAY

YBINANTENY ALY Fala wasn1sURURNY Wainmua3en

n = 367 v A o o o
NANSENU sEAUNdINa  a1au
¥ SD
1. AUSI9NY 3.75  0.50 170 2
2. PUINLD 403  0.68 170 1
3. iun1suf iR 372 0.60 ey 3
593 3.84 054 170

NPT 3 wamﬁﬁwsmmmﬁmﬁu WU WBLARAIILLASEA ALEINANTENUAIUIINNTY

3la wazmsufuRenlunmemeglusziunn (Ande X=3.84, Andouuusnasgiu SD=0.50) iile
fiansandusieaiu wui

- loAnmnneien azdeansynusiofaeutnmiensiulsemelne ddslalaosior
Tussuinniduddui 1 @wede X=0.03, Andsauunasgiu sD=068) definsandunede 3 Susiu
wsnwud dssall nuafdsla fenedemniigaduddunsn Fadnidwmalusedunniian (Aade
X=4.32) sesaunv1arunsziiotesu Gedniidsmaluseduiniign (duade X=4.30) waginaniaia
Fedinindawa Tuszduann (Aueds X=4.11) muddy

- dleifnrnuaien azdwansznusedaouda@ndensluvszmalne susisnelassm
oglusziunniudiiud 2 (Aade X=3.75, Andeauusnsgiu Sp=0.50) Wefiarsanfusete
3 fusuusnmuin daalisamemilesdiseumds fladenniigaidudiduusn dsaaindmalusysiu
unign (Anade X=4.62) sesaaUinilosnudiusing 9 vessumedslildornmsimiesdmie
goumds sAnidmaluseiunniian (Aieds X=04.47) uavnatievasiiouni JeAnindsralusesu
1niign (FAede X=4.23) amddu

- dleifinnuaon azdwansznusedaoudadnfenslulsumalng sumsujifny
Tnosmeglussiuannidudidui 3 (Anade X=3.72, Andesuunnsgiu SD=0.60) efinrsaniy

Fede 3 Susunsnnud dawaliuszdninmnsviheuanas daedeunfigadudiiuusn FeAnd

dealuszAvanniian (Anade X=4.40) sesasun vualnlun1svitew FeRndndmaluseduuiniian
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'
a wa a

(Anafe X=4.27) wasngAnssulun1sufufanunasuwladly wu vinaudiuduneu aouniuiiu

=®

Juvgeuassriiuiges illanuddny Jadnindmaluseiuunn (Aede X=3.71) auaiau

dauil 4 AaszvidayallayunuinanagauaNNAgIY

= a ¢ 1 N [ a 3 A a = a wva !
H1319 4 ANFIATICHANRRY AIUTEAUAINUAALIAY V]Nﬂ’l’]ﬂJLﬂiEJ@iUﬂ’]iU{]Uﬁﬂ’m AINANITNU

AUS19NN8 Il wazn1sUURIIL ThunauLHe

Y78 NEIN
NANTENY n =126 n =241 t p

X SD X SD

1. AUTNNY 3.63  0.56 3.82 0.46 -3.41 0.00%
2. pudala 391 0.73  4.09 0.64 -243 0.02*
3. AuNSUH R 3.64 065 376 057 -1.85 0.07

33U 373 061 389 050 -2.74 0.01*
* p<0.05

PNANTNN 4 NaN1INAFOU Independent Sample t-test AIBITIUIHUTBUAMULANAY

YDA NAAY WU NNTIINARANASAY TsziurnuAniiuil anua3ealunsufifau dwmanseny

[ 4{'

seraeulinideinslulsemealng dmsinie 3nla wasmsujuiRnu wineeiy wasdleiansan

YK Y [

Wusieau wuin memeiinansenu f1ussnie wazdnle desniuwends NsvautdodiAynieana

o

526U 0.05 Ml nansneaevIadulumuauufgiud 1

MI5T 5 MINATIBRAMULUTUTIU auszRuAuAniY AidauasenlunsUuf iRy

danansenu Mg 30l wagnsufuRnu Suunmudurdanuiagiu

UAAIANY
WaNITNU SS df MS F p
wusUsU
1. g1us19N"Y FENINNGY 2.54 2
1.27
Aelungy 89.19 364 518  0.01*
0.25
U 91.73 366
2. iuInla JEMINNGY 5.68 2
2.84
Aelungy 161.42 364 6.40  0.00*
0.44

33U 167.10 366
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M1519% 5 (1)

WAEIAY
NANIENU Ss d  MsS F p
wdsusu
3. iun1sufdRau JENINNGY 2.28 2
1.14
melungu 13014 364 318 0.04*
0.36
33U 13242 366
FENINNGY 3.19 2
, 1.60
3 msﬂunqu 104.69 364 5.55 0.00*
0.29
39U 107.88 366

INANTNA 5 HANINAFBU F-test MeITIATILNINTIAIUTENINANURYTUTINTENINNGY

a o '

foAuLUTUTIUNElUNgY (One-way ANOVA) wui1 awmsidiassedundsunisnudagdu

v A

wAnA1eiY Sszruaudniiuil anuesealun1sufuifnudmansenudegasuliydnaigenslu

' '
P v v a a [y

Uszmelng ausente Iala wazn1sufuRnu unneneiu Nssiutdedidgvneeds fszau 0.05 Aty

o

nan1sveaeuIndulunuaunfgiui 1

M99 6 MsUTEUEUNYAN LSD (Least Significant Difference) AMANULANGANIIEA ANNTEHU
puAaiu AfiauesealunsU URNU dawansenu susne 3l wesnsufiRnu

laggau Iuunaudwienuiagiu

Junior, Senior,  Manager, Executive,

auvsaudagiu In Charge Partner owner
X 3.88 3.86 3.57
Junior, Senior, In Charge 3.88 - 0.01 0.30*
Manager, Executive, Partner 3.86 - - 0.29*
Owner 3.57 - - -
* p<0.05

NA51 6 NNSIUTeuLiBUNYA LSD (Least Significant Difference) AnAnuuangng

P [ a < ! =] a wva ! ! v v ]
188 HswAuanuAaiuil mnuasealunsuf iR dmansenusedaeudndniBonslussmelng
AusINe 39l warnsuiRnulagsin Suunaudurianuidagdu uanseiu Ingsduntsnu

An3vEeUlnBn1gens Sumilugnrdiivised1vesianis (Ownen dinansenutioenit fiuvisnu

HuN3TuTRInUAINITANIYRUdRYinse1BTansive (TC) MIansngui 2
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seAuiIntinauaslu Junior, Senior, In Charge) LLaw?’lLmﬁ\iﬂ’luizﬁuﬁﬁlﬁlmﬁﬁﬂﬂ (Manager, Executive,
Partner) fisesutiudnfan1eadn fiszdu 0.05

agU anuAgiuil 1 Yadudmyana Amanazdumistagiu unnsaiu fanuieden
lumsuiRan dwansenusegaeutadniBonslulsewmelng ausianie 3nla wasnisuumau
uanenefiy fiseduiididmeada fsedu 0.05 vagiithdvdnyana fifleny anunwmamsausa
sgiumsfne sgeznalumsuftRnu o anuivhandagdu wasseldvn uandsiu Samunedon
lumsuiRa dewansenusegaeutadniBonslulsewelng ausianie Inla wasnisuumau

Talumnananu

A1 7 ATIATIEAANUFUNUS AnuTEiuANNAALIY S2IN9BnSnavesusTonaluaIAng

AUNANTENU AUS1NY Fala wazn1sUfuRnulags

WaIAURUIUTIU SS df MS F p
I1NNTONNDY 71.62 6 11.94 118.54 0.00%
PNUNADY 9 36.25 360 0.10
334 107.88 366

ANEUUS

ee

avsanuduiudnman (Multiple Correlation) R=0.815

a

AdUUIZANSAUUIZANS AW (Coefficient of determination) R%=0.664
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ABSTRACT

This research aimed to study 1) the academic achievement of students using the
game-based active learning method, and 2) the satisfaction of students with the game-based
active learning method, using purposive sampling. The participants were students who registered
for the GSC146 BCG Economy for the 21st Century World course in semester 1 of the academic
year 2024 at Sripatum University Chonburi Province, totaling 347 students. The research instruments
were: 1) active learning activity plans and academic achievement with active learning management
using games as a base, 2) the GSC146 BCG Economy for the 21st Century World learning test,
and 3) student satisfaction questionnaires with active learning management. Data were analyzed
using percentages, means, and standard deviations.

The research findings indicate that: 1) The learmning outcomes of students in the course
GSC146 BCG Economy for the 21st Century show that the majority of students achieved an A
grade, with 342 students, accounting for 98.55%. 2) The students’ satisfaction with the active
learning management method based on games revealed that, regarding the overall teaching
effectiveness of the instructors, students expressed the highest level of satisfaction, with an
average score of 4.60. These results reflect that the active learning management method based
on games can effectively enhance the development of problem-solving skills and their application
in students’ daily lives, resulting in the majority of students achieving very good learning outcomes.

Keywords: Game-Based Active Learning, Active Learning Management.
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