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LEARNER AUTONOMY IN ENGLISH LANGUAGE LEARNING AT THE TERTIARY
LEVEL IN THAILAND: THEORY, CHALLENGES, AND PRACTICES
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ABSTRACT

This article explores Learner Autonomy (LA) in English language learning. Theoretical
perspectives are used to discuss how LA has been conceptualized and defined at various levels
and dimensions. These definitions are considered in terms of their applicability to the Thai
higher education context. The article further discusses the role of technology and pedagosical
practices in promoting autonomous language learmning while recognizing issues related to leamners,
cultures, and technology. Ultimately, the article indicates that LA needs to be encouraged
within the context of Thai higher education through a gradual process with structured support,
and that developing teacher autonomy is critical to supporting the long-term development
of LA in Thai higher education.

Keywords: Learner Autonomy, English Language Learning, Tertiary Level, Thailand.
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INTRODUCTION

Thailand’s National Education Plan (2017-2036) positions self-directed and lifelong
learning as essential competencies in the 21st century (National Statistical Office, Online, 2024).
This raise an important question: how prepared are Thai university students to assume responsibility
for their lifelong learning?

The issue is particularly concerning in English language education, as English serves
as the working language of the ASEAN community (Nithideechaiwarachok, Maneekanon &
Bubphada, 2022, pp. 273-290). Yet Thai students still possess very low levels of English proficiency
(Education First, Online, 2025), especially among university students (Walayo, 2019, pp. 51-71).
Writing and speaking were the weakest skills (Pearson, 2021, pp. 31-48). Previous research
attributes these challenges to limited opportunities for using English in daily life (Ruanklai &
Yodmongkol, 2017, pp. 7275-283), exam-oriented instruction (Rudd & Honkiss, 2020, pp. 122-
138), and psychological factors (Chaiyasat & Intakaew, 2022, pp. 485-498; Nithideechaiwarachok,
Maneekanon & Bubphada, 2022, pp. 273-290).

In this context, learner autonomy (LA) has been widely proposed as a pathway to
sustainable language development. However, much of the theoretical discussion on LA comes
from individualist cultures. This raises a critical issue on how LA can be effectively conceptualized
and implemented within Thai tertiary classrooms, where cultural expectations, institutional
structures, learner beliefs, and learning experiences may differ. This article, thus, examines LA
through this contextual lens, with particular attention to English language learning in Thai

higher education.

OBJECTIVES

This article explores definitions of LA, including its different levels and dimensions. It
also looks at how these concepts apply to the context of higher education in Thailand. In
addition, the paper discusses how technology can support the development of LA, along with
the challenges teachers and students may face in promoting it in Thai universities. Finally, it

highlights some teaching approaches that can help encourage LA in English language classrooms.

DEFINITIONS OF LEARNER AUTONOMY

LA has evolved from a narrow perspective on independent study to a broader concept

of learner agency within structured learning environments. Holec’s (1981, p. 3) first defined
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autonomy as the ability that learners take charge of their own learning, including setting goals,
selecting methods, monitoring progress, and evaluating outcomes. However, later perspectives
have expanded this view by emphasizing that autonomy is not limited to technical skills but
also involves psychological and contextual dimensions. Little (1991, pp. 15-22) highlighted the
role of cognitive and emotional factors in shaping learners’ capacity for autonomy, while
Littlewood (1996, pp. 427-435) argued that motivation and confidence are equally important
for learners to assume responsibility. Similarly, Benson (2011, p. 61) articulated autonomy as
a multidimensional construct encompassing control over learning behavior, mental processes,
and the learning context itself. From this perspective, LA is not a fixed trait but a dynamic and
context-dependent process, in which the teacher continues to play a supportive role (Benson,
2011, p. 15; Little, 1991, p. 5). In short, autonomy can be understood as a negotiated form of
agency shaped by learners’ internal capacities and the opportunities available within their
learning environment (Benson, 2011, p. 116; Lai, 2017, p. 7).

In the Thai tertiary context, this distinction is pivotal. Thai undergraduate students may
hold the ability to learn independently; however, institutional norms, longstanding teacher-
centered practices, and language skills may limit opportunities to exercise that ability. Therefore,
the notion of LA in Thailand may need to be reconceptualized as structured and scaffolded
responsibility rather than complete independence. Swatevacharkul and Boonma (2020, pp.
176-193) pointed out that teacher guidance plays a vital role in nurturing LA among Asian
learners. Within Thailand’s collectivist cultural framework, LA is more appropriately understood
as interdependence rooted in group harmony rather than individual isolation (Boonma &

Swatevacharkul, 2025, pp. 920-941).

LEVELS AND DIMENSIONS OF LEARNER AUTONOMY IN ENGLISH LANGUAGE
LEARNING

Learner autonomy (LA) can be understood as both a developmental process and a
multidimensional construct shaped by individual and contextual factors. In terms of development,
LA develops gradually as learners move from teacher-dependent to more self-directed forms
of learing (Benson, 2011, pp. 58-59; Nunan, 1997, pp. 192-203). At early stages, learners develop
awareness of learning goals, content, and strategies, while teachers continue to guide most
decisions (Nunan, 1997, pp. 192-203). As learners gain confidence, they begin to participate

more actively by expressing meanings, applying strategies, and contributing to classroom
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decisions (Littlewood, 1996, p. 429). This reflects a shift toward shared responsibility. At more
advanced levels, learners are able to set their own goals, select appropriate strategies, and
engage in complex communicative tasks, such as discussions, problem-solving, or project-based
work (Littlewood, 1996, p. 430; Nunan, 1997, pp. 192-203). At the highest level, learners eventually
use English independently beyond the classroom (Littlewood, 1996, p. 430). This progression
aligns with the distinction between reactive autonomy, where learners operate within teacher-
defined frameworks, and proactive autonomy, where they take full control of their learning
(Littlewood, 1999, pp. 71-94). In Thai tertiary contexts, learners demonstrate the reactive level
(Koad, 2022, pp. 364-372) due to strong reliance on teacher guidance and limited opportunities
for independent decision-making (Treesattayanmunee & Baharudin, 2024, pp. 393-415).
Complementing this developmental view, LA also consists of several interrelated
dimensions, including technical, psychological, political-philosophical, and sociocultural (Murase,
2015, pp. 43-48). The technical dimension involves the use of learning strategies (Benson, 1997,
pp. 18-34; Murase, 2015, pp. 35-63), while the psychological dimension encompasses motivation,
confidence, and self-efficacy (Littlewood, 1996, p. 428). Moreover, the political-philosophical
dimension reflects the influence of institutional structures and classroom power relations
(Murase, 2015, pp. 35-63), and the sociocultural dimension highlights the role of interaction,
collaboration, negotiation, and cultural context (Benson, 2011, pp. 14-16; Murase, 2015, pp.
35-63). In particular, sociocultural and institutional factors play a significant role in shaping how
autonomy is expressed in contexts such as Thailand, where traditional teacher-centered practices
and respect for authority may constrain learners’ willingness to take initiative (Chaiyasat &
Intakaew, 2022, pp. 485-498). Overall, these perspectives suggest that LA is not a fixed ability
but a dynamic process that develops through the interaction of learners’ capacities, learning

environments, and cultural influences.

TECHNOLOGY AND LEARNER AUTONOMY

Access to online platforms enables university students to engage with English beyond
classroom boundaries (Channuan, Sriwantaneeyakul & Pratumtong, 2024, pp. 1644-1653). While
technology offers flexible access to authentic resources and supports learning beyond formal
instruction (Reinders, 2018, pp. 1-5), access alone does not necessarily promote LA. As Lai (2017,
pp. 22-23) argued, technology-mediated learing requires learners to make informed decisions,

manage resources, and regulate their engagement, which presupposes a level of metacognitive
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awareness that many undergraduate students may not yet possess. Without these capacities,
learners may engage with digital content passively rather than strategically and actively.
Evidence from the Thai tertiary context reflects this concern, as Thai undergraduate
students tend to focus on receptive activities, such as watching programmes or listening to music
(Channuan, Sriwantaneeyakul & Pratumtong, 2024, pp. 1644-1653). These tasks for out-of-class
learning are often reinforced by teachers (Upara & Chusanachoti, 2023, pp. 572-587). Although
such practices increase exposure, they do not necessarily foster productive skills or deeper
engagement with language. Therefore, technology-mediated learning needs to be carefully
structured. Providing learners with greater flexibility should be accompanied by clear pedagosical
guidance, alignment with learners’ needs, and ongoing support to ensure that technology
meaningfully contributes to the development of LA in English language learning (Reinders,

2018, pp. 1-5).

CHALLENGES IN FOSTERING LEARNER AUTONOMY IN THAI TERTIARY CONTEXTS

Although LA aligns with Thailand’s national education agenda, its implementation in
universities remains constrained by longstanding cultural and structural factors. The challenges that
hinder Thai learners’ ability to take control of their own learning are discussed based on three
aspects, including learner-related, cultural, and technological challenges.

First of all, many Thai students are still not fully ready to take responsibility for their
own learning. Studies show that Thai college students with lower English proficiency tend to
rely heavily on teachers as the main source of knowledge and prefer clear instructions about
learning goals, materials, and assessment (Koad, 2022, pp. 364-372). Even though they may
agree with the idea of LA, they often struggle to set goals or manage their learning independently
(Koad, 2022, pp. 364-372; Treesattayanmunee & Baharudin, 2024, pp. 393-415). Furthermore,
students are reluctant to speak up in class due to low confidence, anxiety, and fear of making
mistakes or losing face (Chaiyasat & Intakaew, 2022, pp. 485-498).

Additionally, cultural values in Thai education also contribute to these difficulties.
Thai education has traditionally emphasized examination performance (Rudd & Honkiss, 2020,
p. 122-138), respect for authority (Chaiyasat & Intakaew, 2022, pp. 485-498), and knowledge
transmission (Treesattayanmunee & Baharudin, 2024, pp. 393-415). These factors influence

Thai students to become familiar with passive learning and harmony. Consequently, students
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may avoid questioning teachers or expressing their opinions, which can limit the development
of autonomous learning behaviors.

Lastly, technology offers opportunities for developing LA, such as supporting self-
directed learning, enhancing motivation, and fostering metacognitive skills and self-confidence
in out-of-class English learning (Melvina, Lengkanawati & Wirza, 2021, pp. 315-321; Noorwali &
Sabir, 2025, pp. 126-143). However, it also presents certain limitations. While some studies suggest
that Thai university students demonstrate moderate levels of LA, especially in using learning
strategies and engaging in activities outside the classroom (Channuan, Sriwantaneeyakul &
Pratumtong, 2024, pp. 1644-1653), this autonomy is not consistent. Students often focus more
on receptive activities, such as watching or listening online, rather than engaging in productive
language use (Channuan, Sriwantaneeyakul & Pratumtong, 2024, pp. 1644-1653). This imbalance
may limit the effectiveness of technology in fostering deeper autonomy.

All in all, these findings suggest that fostering LA in Thai higher education is not about
making students suddenly independent. It involves gradually reshaping their beliefs about English
learning, adjusting classroom interaction patterns, and encouraging productive activities both
inside and outside the classroom. LA in this context is less about promoting independence and

more about scaffolding responsibility within existing educational norms.

PEDAGOGICAL APPROACHES FOR FOSTERING LEARNER AUTONOMY IN ENGLISH
EDUCATION

LA needs to be fostered through appropriate teaching practices that allow students
to use the language in meaningful, real-life contexts. Rahmasari, Munir and Nugroho (2025)
accentuated that LA does not grow out of a single instructional technique, but it develops
from the integration of multiple approaches. As a result, this section reviews key pedagogical
practices that promote LA in English classrooms.

Strategy training approaches focus on helping students understand how they learn
and manage their learning through effective language learning strategies. Learners need explicit
support in developing socio-affective strategies that help them regulate emotions and
interpersonal relationships and build confidence in communication (Sinaga, Eriyanti, Asih,
In’am, Masduki, Hartanto & Tumacde, 2025, pp. 258-268). Cognitive, metacognitive, and socio-
affective strategies form the core areas of training (Awinindia, 2023, pp. 157-168; Benson, 2011,
pp. 96-99). Benson (2011, pp. 154-155) categorized strategy training into six types, including
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providing direct advice on language-learning strategies, offering research-based training of good
language learner, encouraging learners to experiment and identify suitable strategies, drawing
on multiple theoretical perspectives in synthetic models, embedding strategy development
within regular language learning activities, and promoting self-directed reflection in which learners
gradually train themselves to manage their own learning. In practice, strategy training can be
embedded in coursework through Strategies-Based Instruction (Rahmasari, Munir & Nugroho,
2025) or delivered through workshops, peer tutoring, and textbook integration (Wang, 2016,
pp. 276-281). Moreover, the Cognitive Academic Language Learning Approach (CALLA) model
provides a structured framework by integrating academic content, language development, and
explicit strategy instruction across preparation, presentation, practice, evaluation, and expansion
stages (Rahmasari, Munir & Nugroho, 2025; Wang, 2016, pp. 276-281). Reflection tools such as
logbooks and learning diaries further support self-monitoring and metacognitive awareness
(Little, Dam & Legenhausen, 2017, pp. 83-93).

Classroom-based approaches emphasize classroom practice, curriculum design, and
teacher autonomy (Benson, 2011, p. 163). Little (2020, pp. 64-73) described the autonomy in
the classroom as a learning community where students use English to set goals, select materials,
and evaluate their progress through negotiation within a shared syllabus. According to him,
teachers are still in control of the class through facilitation, as well as sustaining target language
use and encouraging participation, collaboration, and self-expression. Suggested activities include
peer interviews, discussions, project-based and problem-based tasks, role-plays, peer assessment,
portfolios, and reflective journals (Pan, 2023, pp. 74-80).

Technology-integrated approaches extend learner agency beyond the classroom.
Teachers assume roles of curation, structuring, scaffolding, and monitoring in order to gradually
increase learner choices while maintaining pedagogical coherence (Reinders, 2018, pp. 1-5).
Digital tools embedded in project-based learning (Al-Abdullatif & Gameil 2021, pp. 189-201),
technology-mediated task-based instruction (Chong & Reinders, 2020, pp. 70-86), e-portfolios
(Ngui, Pang & Hiew, 2020, pp. 362-366), and blended and flipped learning models provide more
opportunities for independent language use. According to Lai (2017, pp. 99-100), training students
in metacognitive and cognitive strategies for selecting and using appropriate online resources
is more critical than merely supplying online materials.

To sum up, these teaching approaches put forward the idea that fostering LA requires a

balance between structure and space for practice. While strategy training helps language
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learners develop the skills to manage their learning. Classroom-based approaches create a
supportive environment for shared responsibility. Technology-integrated practices, however,
extend English learning beyond the classroom. Consequently, these approaches show that
students take time and need support to gradually take responsible for their own English learning
both inside and outside the classroom. Instead of relying on a single method, these approaches

should be integrated to create classroom autonomy.

CONCLUSION

In conclusion, LA in English language learning in Thai context cannot be understood
as simple independence from teachers. It is a multidimensional and developmental process
shaped by learners’ strategic abilities, psychological readiness, sociocultural context, and
institutional structures. In the Thai tertiary context, LA occurs as negotiated and scaffolded
responsibility within culturally grounded classroom practices. While national policies advocate
lifelong and self-directed learning, longstanding teacher-centered traditions, exam-oriented
systems, and learners’ affective constraints continue to influence how LA is interpreted and
enacted. Technology and pedagogical innovations offer meaningful opportunities to extend
learning beyond the classroom; however, access alone does not ensure autonomous
engagement. Without structured guidance and effective approaches, learners may remain passive
consumers of language input. Therefore, fostering learner autonomy in Thai higher education
requires a careful balance between freedom and support, gradual shifts in learners’ roles, and
sensitivity to local cultural expectations. LA, in this sense, is not a fixed endpoint but an evolving

capacity developed through guided participation and shared responsibility.

RECOMMENDATION

To promote LA more effectively in Thai tertiary English education, attention should
be given to teacher autonomy in higher education. Since LA develops within structured
environments, teachers need the professional freedom and capacity to design context-sensitive
practices instead of merely implementing prescribed curricula. Future studies should therefore
explore how teacher autonomy in Thai tertiary context can be developed in the conventional
English classrooms, particularly with the use of technology to strengthen teachers’ professional

capacity and foster LA.
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ABSTRACT

Metaverse technology has begun to play an important role in the business sector across
various dimensions, reflecting its significance, potential, and new opportunities arising from the transition
to the virtual world. This is evident in the current situation and trends in consumer behavior in Thailand,
where consumers have shifted their focus from purchasing luxury goods toward spending on
"experiences,” while placing greater importance on saving and investment to achieve long-term
financial stability. Consequently, the metaverse plays a role in creating marketing experiences that
allow customers to experience brands. It also builds upon the concept of Extended Reality (XR), which
integrates AR, VR, and MR to connect the physical and digital worlds. This academic article is based on
a literature review.

The study aims to examine marketing through the virtual world and its impact on the
development of digital customer experiences, driven by virtual world technologies with key characteristics
including realism, ubiquitous accessibility, interoperability, and scalability. The conceptual analysis
reveals that creating customer experiences through online and offline channels (omnichannel), with
virtual technology incorporated into the experience provided by each business, represents an effective
integration of digital marketing strategies. This enables consumers to perceive, learn about, and ultimately
remember brands through experiences provided directly by the brands. Moreover, it helps enhance
brand engagement and stimulate consumers’ purchase decisions across both online and offline
channels.
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ABSTRACT

With the implementation of the "Strong Tourism Province" strategy, Yunnan's tourism
economy has grown continuously, with tourism revenue and tourist arrivals reaching new peaks.
However, significant spatial disparities and structural imbalances exist across its 16 regions. Using
panel data from 2010 to 2023, this paper constructs an indicator system covering economic
output, cultural resources, and transportation infrastructure. Through visualization, the study
analyzes Yunnan's tourism development status and regional disparity characteristics. The findings
show that while overall tourism volume grows steadily, regional development gaps are significant
and widening-Kunming, Dali, and Lijiang remain high-development zones, while Nujiang, Diging,
and Dehong are relatively underdeveloped. Using K-means clustering, the paper classifies regions
into three types and proposes targeted policy recommendations. The results provide empirical
evidence for differentiated tourism strategies and a reference for coordinated regional tourism
development.
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INTRODUCTION

As a vital engine of China's economic growth, China’s 14th Five-Year Plan for Tourism
Development explicitly sets the goals of deepening culture-tourism integration and building a
strong tourism country. Yunnan Province, endowed with abundant natural landscapes, distinctive
ethnic cultures and favorable climatic conditions, has become a key component of China’s
tourism economy.

In 2023, Yunnan recorded 1.042 billion tourist visits and 1.44 trillion yuan in tourism
revenue, ranking second nationally in tourism revenue scale. Yet its 16 regions face notable
regional tourism development imbalances (Zhong, Zhu, Li, Zhou & Tie, 2022, pp. 63-65): Kunming,
Dali and other core regions lead the industry (Kunming contributed 30% of revenue in 2023),
while Nujiang, Diging, and Dehong contribute less than 3% due to economic, transportation
and resource development constraints. These multi-dimensional disparities (tourism revenue,
resource endowments, ethnic culture, transportation) hinder the coordinated development
of Yunnan’s tourism industry.

Regional tourism disparities have become a research hotspot in tourism studies at home
and abroad, exerting a significant impact on economic and social development (Gyurké, Bujdoso,
Rahmat & David, 2024, pp. 21-33; Mici¢, 2018, pp. 167-173). Domestic scholars have analyzed
the spatial pattern characteristics of tourism in regions such as the Yangtze River Economic Belt
(Huang, Zhang & Shi, 2023, pp. 110-122; Li & Ma, 2024, pp. 128-137; Zhang, Zhang, Qiao & Tian,
2024, pp. 470-480). Meanwhile, some scholars have taken Yunnan Province as the research
object, conducting in-depth investigations into the spatiotemporal evolution patterns of its
tourism economic development and regional disparities (Chen, 2022, pp. 89-96; Fan, He, Li &
Zhao, 2026, pp. 132-146; Wu, Wang & Ming, 2023, pp. 35-43). Scholars use the Theil index to
analyze intra-regional and inter-regional disparities (Huang, Zhang & Shi, 2023, pp. 110-122;
Yang, Xuan & Yang, 2025, pp. 93-105) and apply K-means clustering for multi-dimensional
classification research-for instance, Liao, Yu & Lin (2024, pp. 31-46) took 298 cities in China as
the research object and divided the sample cities into three types of groups (development-
restricted, steady-progress, and comprehensive radiation types) using this algorithm. Meanwhile,
they also adopt GIS heat maps, choropleth maps and other methods to visualize spatial patterns
(Lu & Ming, 2018, pp. 28-37).

Economic geography emphasizes that regional tourism development exhibits spatial

heterogeneity and uneven distribution, often forming a core-periphery structure driven by
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differences in resource endowment, transportation accessibility, and economic foundation
(Krugman, 1991, pp. 483-499). Existing studies on tourism economic disparities in Yunnan mostly
rely on static indicators or descriptive statistics, lacking a multi-dimensional analytical framework
that incorporates long-term dynamics (2010-2023), particularly the changes in regional disparities
following the opening of high-speed railways and the COVID-19 pandemic. To fill this gap, this
study, gsrounded in economic geography theories, adopts a multi-dimensional framework combined
with visualization and regional typology to reveal the spatial and structural disparities of Yunnan’s
tourism economy.

Against this backdrop, this study focuses on revealing the spatial disparities and structural
characteristics of regional tourism economic development in Yunnan Province, rather than
pursuing strict causal identification among variables. While advanced econometric models
have advantages in causal inference, they still have certain limitations in intuitively depicting
regional heterogeneity and spatial imbalance. As a complementary analytical approach, data
visualization excels in directly and clearly presenting differences in tourism development levels,
distribution patterns, and structural characteristics across regions. It can transform abstract data
into perceivable spatial patterns through line charts, heat maps, and other forms-an advantage
that econometric models cannot easily replace. However, in existing regional tourism research,
visual analysis of intra-provincial disparities in multi-ethnic provinces remains relatively
underdeveloped. Accordingly, this study adopts the data visualization method to fill the gaps
in existing research from a spatial intuitive perspective and provide a new analytical lens for
interpreting regional tourism economic imbalance.

The research contributions of this paper are as follows: 1) Theoretical contribution:
Taking Yunnan as a case, a multi-dimensional indicator system is constructed, and visualization
methods are integrated to reveal the characteristics of tourism development imbalance, enriching
the research path of regional tourism disparities. 2) Methodological contribution: Visual analysis is
integrated with regional classification to improve the practicality and interpretability of the
research, providing a reference paradigm for tourism spatial classification. 3) Practical contribution:
The spatiotemporal disparities of tourism development in Yunnan’s 16 regions are clarified,
three development types are classified, and targeted policies are proposed, offering practical

references for tourism development in Yunnan and similar multi-ethnic resource-based provinces.
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RESEARCH OBJECTIVES

Based on the aforementioned research framework, this paper proposes the following
research objectives: 1) To sort out the overall development trend of Yunnan's tourism industry
and identify its phased changes and fluctuation characteristics; 2) To construct a multi-dimensional
indicator system and reveal the spatial distribution differences of tourism development by
applying visual analysis methods; 3) To analyze the structural differences of various regions in
terms of economic foundation, resource endowments and transportation accessibility; and

4) To classify the types of tourism development and put forward targeted policy recommendations.

CONCEPTUAL FRAMEWORK

To clarify the analytical logic of this study, a conceptual framework (Figure 1) is constructed
to illustrate the relationships among key variables and regional tourism economic disparities
in Yunnan Province. Regional tourism economic performance, measured by total tourism revenue
and tourist arrivals, is influenced by multiple dimensions, including regional economic base
(per capita GDP and local fiscal expenditure), population scale, resources and cultural endowments
(4A+ scenic spots, ethnic minorities, and annual average temperature), and infrastructure (high-
speed rail accessibility). Rather than aiming to establish strict causal relationships, this framework
emphasizes how these factors jointly shape the spatial and structural patterns of tourism
development. Visual analysis is employed as an analytical lens to reveal regional heterogeneity
and disparities, thereby strengthening the theoretical interpretation of tourism economic imbalance

across regions.
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Figure 1 Conceptual framework
Construction of a multi-dimensional indicator system
Based on the above conceptual framework, a multi-dimensional indicator system is

developed as shown in Table 1.

Table 1 Multidimensional indicator system for tourism development in Yunnan Province

Dimension Specific
Unit Data Source Function Description
Category Indicator
Measures tourism
Total tourism  Yuan (100 Yunnan Provincial
Tourism industry scale and
revenue million) Statistical Yearbook
economic economic output
performance 10,000 Yunnan Provincial Reflects tourism activity

Tourist Arrivals
tourist visits Statistical Yearbook and attractiveness

Indicates economic level
Per Capita Yunnan Provincial
Yuan and consumption
GDP Statistical Yearbook
capacity

Regional
Represents government
economic base  Local general
Yuan (100 Yunnan Provincial investment in public
public fiscal
million) Statistical Yearbook services and
expenditure
infrastructure
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Table 1 (Continued)

Dimension Specific
Unit Data Source Function Description
Category Indicator
Permanent Indicates population
Population 10,000 Yunnan Provincial
resident support base and service
scale persons Statistical Yearbook
population pressure for tourism
Number of Yunnan Provincial
Indicates quality tourism
4A+ scenic Pieces Department of Culture
resource endowment
spots and Tourism
Number of Shows cultural diversity
Resources & Yunnan Provincial
ethnic Types and ethnic tourism
Culture Statistical Yearbook
minorities potential
Annual
Yunnan Provincial Reflects tourism comfort
average °C
Statistical Yearbook and climatic appeal
temperature
China Railway
Binary
Customer Service
High-speed variable Measures transportation
Center (12306.cn),
Infrastructure rail (1=opened, convenience and
official
accessibility 0=not mobility
announcements of
opened)

local governments

DATA AND RESEARCH METHODS

Data sources

All research data are sourced from national and provincial official statistical yearbooks
and official websites of relevant government departments including culture, tourism and
transportation, with all data cross-verified against official public announcements and mainstream
media information.

Research scope

This study takes 16 regions in Yunnan Province as the research objects, specifically
including Kunming, Quijing, Yuxi, Baoshan, Zhaotong, Lijiang, Pu'er, Lincang, Chuxiong, Honghe,
Wenshan, Xishuangbanna, Dali, Dehong, Nujiang and Diging; the research period is from 2010
to 2023.
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Data processing and analysis methods
The analytical methods employed in this paper are as follows:

1. Descriptive analysis: Aggregating 2010-2023 Yunnan core tourism data, it uses
line/bar charts to show tourism trends and phased features, focusing on growth changes/
fluctuations from external factors (e.g., epidemic) for a macro view.

2. Time series analysis: By plotting development trend charts and sub-prefecture
line charts, the spatiotemporal evolution characteristics and regional disparities of tourism economic
development in Yunnan Province as a whole and its various regions are demonstrated.

3. Analysis of "Static Spatial Distribution + Dynamic Gap Evolution": The Theil index

is employed to quantify regional tourism disparities, with the formula:

o321
~\y) \p/P

where Y; denotes tourism revenue of region i, Y'is total tourism revenue of Yunnan
Province, P; represents the population of region /i, and P is the total provincial population.
A larger Theil index value indicates greater regional disparity.

4. GIS spatial visualization analysis: Based on QGIS tools, spatial distribution maps
of the tourism economic development level in the 16 regions are plotted, including those for
tourism revenue, high-speed railway distribution, and regional classification.

5. Analysis of regional development models: To identify structural heterogeneity
in regional tourism economic development, K-means clustering is applied based on multi-
dimensional indicator performance. Eight core indicators are selected from the indicator system
(Table 1), and Z-score standardization is applied to eliminate dimensional effects. The number
of clusters k is determined using the Silhouette coefficient method. By comparing Silhouette
values under different k settings, the optimal clustering solution is selected to balance intra-
cluster similarity and inter-cluster differentiation. The final clustering is implemented in Python,
classifying Yunnan’s 16 regions into distinct tourism development types, which provides a

basis for differentiated development strategies.
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RESULTS

1. Analysis of the current situation of Yunnan's tourism economic development

This paper takes total tourism revenue and tourist arrivals as the core indicators, and
plots a double-line chart (Figure 2) based on the data from 2010 to 2023 to intuitively present
the overall growth trend and phased fluctuation characteristics of Yunnan's tourism industry.
Figure 2 shows that Yunnan's tourism economy has maintained an overall upward momentum
while exhibiting the dual characteristics of phased progression and short-term fluctuations, which
can be divided into four specific stages: steady growth from 2010 to 2015, accelerated expansion
from 2016 to 2019, an adjustment period under the impact of the COVID-19 pandemic from
2020 to 2022, and entry into a stage of rapid growth driven by recovery and rebound starting in
2023. Two key time nodes have exerted a profound impact on the trend changes: the opening of
Yunnan's first high-speed railway in 2016 and the outbreak of the global COVID-19 pandemic in
2020.
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Figure 2 Trend chart of total tourism Ficure 3 Heat map of tourism revenue in
revenue and tourist arrivals in Yunnan various regions of Yunnan Province in 2023
Province from 2010 to 2023

2. Visual analysis of regional disparities

This section uses multi-dimensional indicators for visualization and combines the Theil
Index to quantify regional gap evolution, systematically depicting Yunnan’s tourism economy
imbalance and emphasizing the need for gap governance.

2.1 Spatial distribution pattern and evolution trend of tourism economy By plotting
the tourism revenue heat map, the spatial differentiation characteristics of tourism development
across Yunnan's 16 regions are intuitively presented. Figure 3 shows that the spatial pattern of
Yunnan's tourism revenue in 2023 is irregularly distributed geographically: Kunming, Lijiang and

Dali are core hotspots with tourism revenue exceeding 100 billion yuan, forming a sharp contrast
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with peripheral regions such as Nujiang and Diging. Notably, Lijiang and Dali, along with Nujiang
and Diqging, are all located in northwestern Yunnan, yet there exists a huge disparity in their
tourism development levels, which indicates that such regional differences are jointly shaped
by the interaction of multiple factors.

To explore the evolutionary characteristics of the tourism economy, this study
visualizes the evolutionary trends of tourism revenue across Yunnan's 16 regions based on
data from 2010 to 2023, and analyzes their gradient differentiation characteristics using the

Theil Index.
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Figure 4 Evolution trend of tourism Figure 5 Trend of theil index of tourism
revenue in 16 regions of Yunnan Province revenue in Yunnan Province
(2010-2023) (2010-2023)

As shown in Figure 4, the tourism revenue of Yunnan's 16 regions exhibits prominent
gradient differentiation characteristics: Kunming takes the leading position with tourism revenue
exceeding 400 billion yuan, closely followed by Lijiang, Dali and other regions; Qujing, Yuxi
and other regions maintain steady growth, while Nujiang, Diging and other regions remain at a
low level all the time. The tourism revenue trend lines of the 16 regions have become stratified
and diverged over time, forming a pattern of "top leadership, middle catch-up and bottom lag",
which reflects the continuous expansion of regional gaps; the short-term fluctuations caused
by the impact of the COVID-19 pandemic in 2020 have further highlighted the resilience differences
across different development tiers.

Based on the analysis of the Theil index trend in Figure 5, 2016 marks a critical
turning point: prior to that year, the income curves of various groups overlapped significantly,

with the Theil index remaining stable, indicating a small overall relative disparity; after 2016,



sEsavANEniAUNY ¥ays (Online) Ui 12 atiuil 2 wguniau-Aaay 2569

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 12(2), May-August 2026

the curves became distinctly stratified and the absolute gap widened, yet the Theil index showed
a "first decline then fluctuation" pattern. Influenced by within-group variations, the trend of
relative disparity grew more complex.

The above analysis indicates that the regional disparities in Yunnan's tourism economy
are characterized by the coexistence of gradient solidification and dynamic gaps, with a notable
imbalance in development momentum between core and peripheral regions, making the
advancement of coordinated regional development an urgent necessity.

2.2 Analysis of the differential characteristics of core dimension indicators Based
on the 2023 cross-sectional data, this section reveals the gradient difference characteristics of
regional tourism development conditions from the following core dimensions.

1) Economic Foundation Conditions: Significant disparities exist in regional economic
development levels and fiscal expenditure intensity. Yuxi, Kunming, and Chuxiong rank top three
in per capita GDP (peaking at 112,900 yuan), while underdeveloped regions such as Zhaotong
and Dehong have a per capita GDP of less than 50,000 yuan, with a more than twofold gap
between the highest and lowest. Meanwhile, Diging and Nujiang have relatively small fiscal
expenditure scales, and inadequate fiscal guarantees have constrained investment in
tourism supporting facilities.

2) Resource and Cultural Conditions: As shown in Figure 6, resource endowments
present a pattern of "core enrichment and peripheral scarcity"-Dali and Honghe each have over
20 4A+ scenic spots, while Nujiang has fewer than 5; Kunming and Honghe are home to 9 ethnic
minority groups, compared to only 2 in Chuxiong. Such resource gaps directly impact tourism
attractiveness.

3) Transportation Infrastructure Conditions: As illustrated in Figure 7, there is an
obvious "transportation gap" in peripheral areas of the province. Four regions-Diging, Nujiang,
Dehong, and Zhaotong-have not yet opened high-speed rail, forming a stark contrast to the
"full high-speed rail coverage" in core regions (e.g., Kunming and Dali). Insufficient transportation

accessibility has become a major bottleneck for tourism development in peripheral areas.
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3. Cluster Analysis of Regional Types of Tourism Economy in Yunnan

Based on eight multi-dimensional indicators standardized by Z-score, this study adopts

the K-means clustering method and uses the Silhouette Coefficient to select the optimal

k-value-tests show that the coefficient reaches its maximum (0.58) when k=3, with optimal

intra-cluster cohesion and inter-cluster differentiation. Therefore, the 16 regions are classified

into three types of tourism development (see Table 2). The clustering results corroborate the

regional disparities identified earlier: the Core Leading type and the Basic Weak type differ

markedly in tourism revenue, transportation conditions, and other aspects, while the Potential

Growth type reveals a "core-potential-weak" gradient pattern, rather than a simple polarization.

Table 2 Classification of Tourism Development Types in 16 Regions of Yunnan Province

Representative Cluster Centers (key indicators,
Type Feature Description
Regions standardized mean values)
Total tourism revenue: 1.42; Per capita ~ With high tourism revenue, prominent resource

Core. Kunming, Dali, GDP: 0.15; Public fiscal expenditure: endowments, unique tourism resources, strong
Leading Lijiang 0.65; Number of 4A+ scenic spots: transportation accessibility, and significant brand
Type 0.96; High-speed rail accessibility: 0.58 effects, they constitute the "core engine" of

Quijing, Yuxi, Total tourism revenue: -0.17; Per Abundant resources, notable advantages in
Potential  Honghe, capita GDP: 0.32; Public fiscal cultural and natural endowments, diverse ethnic
Growth Chuxiong, expenditure: 0.01; Number of 4A+ minority cultures, good development potential,
Type Baoshan, Pu'er,  scenic spots: 0.41; High-speed rail and full high-speed rail coverage; yet insufficient

Xishuangbanna

accessibility: 0.58;

tourism brand effect, low recognition outside the
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Table 2 (Continue)

Representative Cluster Centers (key indicators,
Type Feature Description
Regions standardized mean values)
Located at the provincial edge, with a weak
Zhaotong, Total tourism revenue: -0.51; Per . . o . .
economic foundation, limited financial support,
Basic Lincang, capita GDP: -0.62; Public fiscal ) . )
overall severely deficient high-speed rail
Weak Wenshan, expenditure: -0.22; Number of 4A+ L .
accessibility, underdeveloped infrastructure,
Type Dehong, scenic spots: -0.99; High-speed rail

small population scale, relatively scarce tourism
Nujiang, Diging  accessibility: -0.96; ) I
resources, and tourism development still highly

To visualize the spatial distribution of these types, this study uses QGIS to generate

a classification map (Figure 8), illustrating the geographical pattern of each type across Yunnan.

Figure 8 Classification of Tourism Development Types in 16 Regions of Yunnan Province

DISCUSSION
This study adopts the K-means clustering method combined with multi-dimensional
indicator visualization to classify the 16 regions in Yunnan Province into three types of tourism
development models.
First, the research follows the analytical approach of "quantitative clustering
supplemented by qualitative analysis". The K-means algorithm conducts a quantitative analysis of
the similarities among various regions in terms of tourism economic performance, resource

endowments and infrastructure conditions, effectively reducing subjectivity; meanwhile, it
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incorporates contextual factors such as the uniqueness of ethnic cultures, making the classification
results more consistent with the governance reality of the border multi-ethnic areas in Yunnan.

Second, this study verifies and extends the traditional "core-periphery" analytical
perspective. Consistent with the findings of Zhong, Zhu, Li, Zhou & Tie (2022, pp. 63-65) and
Chen (2022, pp. 89-96), its conclusions confirm the long-term leading position of core regions
such as Kunming and Dali, as well as the lagging development characteristics of northwestern
Yunnan and border areas, reflecting the persistent and stable core-periphery structure in
Yunnan's tourism economy. However, unlike existing studies that adopt analytical approaches
based on static single indicators or factor-based descriptions (Wu, Wang & Ming, 2023, pp. 35-
43), this study identifies a distinct category of "Potential Growth" regions. These regions boast
prominent advantages in resource endowments yet have failed to transform such resources
into economic outcomes due to structural constraints.

Furthermore, the three-type framework advances existing research by shifting the
explanation of regional disparities from a single “resource determinism” to a more comprehensive
“resource—transportation—culture” coupling mechanism. The results indicate that even regions
endowed with outstanding natural or cultural resources may continue to lag behind when
constrained by insufficient transportation accessibility, fragmented tourism organization systems,
or weak market-oriented operational capacity. In contrast, core regions benefit from the synergistic
interaction among high-speed rail accessibility, mature tourism markets, and strong cultural
branding.

Compared with studies conducted in other provinces and major economic belts
(Zhang, Zhang, Qiao & Tian, 2024, pp. 470-480), the Yunnan case further highlights the importance
of contextual factors such as ethnic cultural characteristics and spatial accessibility in shaping
tourism development trajectories. In addition, uneven digital development may serve as an
implicit reinforcing mechanism of regional disparities. Digital platforms, online marketing, and
smart tourism systems can enhance destination visibility and service efficiency; however, these
benefits tend to concentrate in regions with stronger institutional capacity and more developed
infrastructure. As a result, digitalization may amplify the advantages of Core Leading regions
while providing limited short-term support to Basic Weak areas.

The strong synergistic effect observed in Dali-where the “Feng Hua Xue Yue” cultural
IP is effectively integrated with high-speed rail networks and digital promotion channels-illustrates

how multiple factors jointly shape tourism economic performance in Yunnan’s multi-ethnic
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and border context. Supported by both clustering results and empirical observations, this multi-
factor explanation offers a more nuanced understanding of regional tourism disparities than
analyses based on single quantitative or qualitative approaches (Huang, Zhang & Shi, 2023,

pp. 110-122).

CONCLUSION

1. Conclusion and Findings
Taking 16 regions in Yunnan Province as the research objects, this study systematically
analyzes the regional disparities in tourism economy using a combined approach of "multi-
dimensional indicator visualization + K-means clustering". The core results are as follows:
1) Yunnan’s tourism economy has maintained sustained growth, accounting for a
relatively high proportion of the province’s GDP.
2) Significant regional development disparities exist, with the gap widening slowly.
3) Three development models are identified through clustering: 1) Core Leading
Type (Kunming, Dali, Lijiang), characterized by strong branding effects and high transportation
accessibility; 2) Potential Growth Type (Quijing, Yuxi, etc.), which possess abundant natural and
cultural resource endowments but face structural constraints in transforming these advantages
into stable tourism performance; 3) Basic Weak Type (Zhaotong, Lincang, etc.), where limited
transportation accessibility and weak economic foundations have long constrained tourism
development. This study breaks through the traditional "core-periphery" perspective and expands
the interpretation of tourism disparities to a "resource-transportation-culture" coupling mechanism.
2. Policy Implications and Recommendations
Combining the research results with Yunnan’s actual conditions, recommendations
are proposed from the dual dimensions of "provincial-level overall planning + regional-specific
implementation". At the provincial level: Focus on the four key directions of "service quality
improvement, safety guarantee, integrated cultural and tourism development, and regional
coordination", improve the tourism supervision and coordination mechanism, and promote
the construction of an all-for-one tourism brand. This aligns closely with Yunnan’s efforts to
develop the cultural-tourism IP “A Life Called Yunnan”, offering practical support for such

brand development.
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At the regional level, differentiated policy recommmendations are proposed as follows:

Core Leading Regions (Kunming, Dali, Lijiang): Focus on high-end cultural experience,
smart tourism, MICE and international tourism to drive the upgrading of tourism formats toward
high value-added and integrated development; build a unified digital operation platform and
create new cultural and tourism carriers to address product homogenization. Meanwhile, drawing
on the mature experience of the Kunming-Dali-Lijiang Tourism Corridor, strengthen the radiation
and driving role, and realize regional resource sharing and market integration through resource
integration and the development of intercity tourist routes.

Potential Growth Regions (Quijing, Yuxi, etc.): Efforts should be made to transform
resource advantages into marketable tourism products. On the one hand, relying on the
foundation of "natural resources + ethnic culture", develop featured formats such as cross-
border experience and eco-wellness tourism through digital marketing. On the other hand,
deepen the integration of heritage protection and tourism development, learn from the model
of the Honghe Hani Terraces, promote the integration of "cultural interpretation-community
participation-experiential tourism", build distinctive cultural and tourism brands, and achieve
branding and sustainable development.

Basic Weak Regions (Zhaotong, Lincang, etc.): Increase fiscal investment to improve
infrastructure and accelerate the construction of an efficient and convenient transportation
system. For the complex alpine and canyon terrains in Nujiang, Diging and other areas, scientifically
evaluate and advance the construction of rapid transportation networks to break the bottleneck
of "geographical marginalization". Meanwhile, based on ecological sensitivity, prioritize small-
scale, high-value niche markets and develop "ecology+adventure" tourism experiences, balancing

ecological protection and income growth.

SUGGESTION

Although this study provides valuable insights, it still has certain limitations. Future
research can be expanded in three aspects. First, enrich the data dimension by incorporating
indicators such as environmental protection investment, the number of star-rated hotels, and
tourist satisfaction that reflect sustainability and carrying capacity, and integrate social media
or other big data sources with official statistics. Second, conduct inter-provincial horizontal

comparison studies to learn from the experiences of other provinces. Third, future research



sEsavANEniAUNY ¥ays (Online) Ui 12 atiuil 2 wguniau-Aaay 2569

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 12(2), May-August 2026

could further examine the sensitivity of tourism disparity measures to external shocks, such

as the COVID-19 pandemic.
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ABSTRACT

Road Safety Assessment of Freight Transport Routes: A Case Study of National Highway
No. 3 (Chonburi-Sriracha) aims to 1) study accident statistics on the freight transport route along
National Highway No. 3 (Chonburi-Sriracha), and 2) identify road risk factors that may lead to
accidents using road safety audit techniques. The study collected data in Chonburi Province
from kilometer 94+929 to kilometer 186+307, covering a total distance of 72.9 kilometers. Five
experts in transportation safety, including experts from the Department of Highways, academics,
and transportation safety experts, participated in the analysis and assessment of transportation
risks through expert validation. The research findings revealed three risk points: kilometer 97+600,
in front of Central Chonburi shopping mall; kilometer 99+450, in front of Makro retail and
wholesale store; and kilometer 100+200, at Hin Pheng Alley. The main problems were found
to arise from road conditions, deficiencies in traffic signs, motorcyclists, and driver behavior.
The risk assessment revealed that kilometer 99+450 had the highest risk score of 16 points,
followed by kilometer 97+600, with a risk score of 12 points, and kilometer 100+200, with a
risk score of 9 points. These risks could lead to accidents on the freight transport route along
National Highway No. 3 (Chonburi-Sriracha) and therefore require improvement and development
to reduce accidents
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ABSTRACT

This research examines the role of the LINE Webtoon application in promoting the works
of Thai CANVAS webtoon artists and increasing readers’ access to their works. The objectives were:
1) to examine the platform support systems that affect the work and income of Thai CANVAS webtoon
artists; 2) to examine the occupational security of Thai webtoon artists within the working structure
of the LINE Webtoon platform; and 3) to examine readers’ behavior and engagement that affect their
support for Thai webtoon works on the LINE Webtoon platform.

This study employed a mixed methods approach. Quantitative data were collected through
questionnaires from 100 readers, while qualitative data were obtained through in-depth interviews
with 5 webtoon artists in the CANVAS section of LINE Webtoon Thailand. The data were then analyzed
according to the research objectives. The findings revealed that LINE Webtoon plays an important
role as a digital platform that increases access to webtoon works and expands the readership, thereby
creating opportunities for artists to generate income and develop their careers. However, occupational
security remains limited by platform-related factors, such as algorithms, ranking systems, and the
visibility of works, which artists cannot directly control. In addition, income remains uncertain. Reader
behavior and fan culture also play important roles in artists’ motivation and continuity in producing
their works. The findings can serve as a knowledge base for developing the Thai webtoon ecosystem
toward sustainable growth in the future.

Keywords: Webtoon, Occupational Stability, Thai Webtoon Industry, Platform Economy.
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ABSTRACT

This research aimed to 1) study the problems in warehouse operations and 2) improve
the efficiency of warehouse management. Data were collected through in-depth interviews
with one business owner and four relevant employees, together with direct observations of
work operations over a period of four months. The data were analyzed using descriptive statistics,
including mean and percentage. The findings revealed that the case-study auto repair shop
had 504 inventory items, with the main problems arising from a lack of systematic work processes,
operating procedures, and clearly defined responsibilities in warehouse operations. The researchers
therefore improved the work processes by applying the 5S methodology, Visual Control, and
the First-In, First-Out (FIFO) system to organize the warehouse and standardize the procedures
for issuing inventory items. The results after the improvement showed that the average time
required for issuing inventory items was reduced from 5 minutes per item to 1 minute per item,
representing an 80% reduction. In addition, the frequency of emergency orders was reduced
from 5 times per day to 1 time per day, resulting in a reduction in express shipping costs from
500 baht per day to 100 baht per day, representing an 80% cost saving. Furthermore, the
implementation of 5S activities helped identify lost inventory with a total value of 50,000 baht.
Therefore, the integration of basic tools, including 5S, Visual Control, and the FIFO system,
provides practical guidelines that can be applied by other small and medium-sized enterprises
(SMEs) facing similar problem:s.

Keywords: Efficiency Improvement, Warehouse, SMEs.
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ABSTRACT

The objectives of this research were to 1) examine the level of consumers’ purchase
decisions regarding POP MART products and 2) investigate the influence of brand image on
consumers’ purchase decisions regarding POP MART products among residents of the 304
Industrial Park in Prachinburi Province. The sample consisted of 400 residents of the 304 Industrial
Park in Prachinburi Province who had previously purchased or collected POP MART products.
The respondents were selected using non-probability sampling through accidental sampling.
A questionnaire was used as the research instrument. The data were analyzed using frequency,
percentage, mean, standard deviation, and multiple linear regression analysis. The findings
revealed that 1) the overall level of consumers’ purchase decisions regarding POP MART products
was high, and 2) the brand image dimensions of attributes, benefits, and brand personality
had statistically significant influences on consumers’ purchase decisions regarding POP MART
products at the 0.05 significance level, whereas the brand value dimension had no statistically
significant influence on consumers’ purchase decisions regarding POP MART products.

Keywords: Brand Image, Purchase Decision, POP MART.
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ABSTRACT

This research aimed to 1) examine the influence of Mutelu belief factors on consumers' purchasing decision
behavior through the TikTok platform; 2) investigate the influence of TikTok platform factors on consumers' purchasing
decision behavior; and 3) analyze the influence of Mutelu belief factors and TikTok platform factors on consumers'
purchasing decision behavior. A mixed methods research design was employed. In the quantitative phase, data were
collected from 400 Thai consumers aged 18 and over who had purchased belief-related (Mutelu) products through the
TikTok platform at least once in the past 12 months. The sample size was determined using Cochran's formula, and
respondents were selected using purposive sampling based on the specified qualification criteria. Data were collected
using a five-point Likert scale questionnaire, which had an Index of Item-Objective Congruence (I0C) ranging from 0.80
to 1.00 and a Cronbach's alpha coefficient ranging from 0.89 to 0.95. The qualitative phase involved in-depth interviews
with 20 participants. Quantitative data were analyzed using descriptive statistics, Confirmatory Factor Analysis (CFA),
and Structural Equation Modeling (SEM) with AMOS, while qualitative data were analyzed using content analysis.

The findings revealed that 1) Mutelu belief factors were rated at the highest level (Mean=4.32, SD=0.58) and
had a statistically significant positive effect on purchasing decision behavior through the TikTok platform (B:O,481,
p<.001); 2) TikTok platform factors were rated at a high level (Mean=4.28, SD=0.61) and had a statistically significant
positive effect on purchasing decision behavior (=0.397, p<.001); and 3) the two factors jointly explained 69.10%
of the variance in purchasing decision behavior (R? = 0.691), with the model demonstrating a good fit to the empirical
data (X%/df=1.87, CFI=0.97, TLI=0.96, RMSEA=0.047, SRMR=0.039). The qualitative findings supported the quantitative
results, indicating that Mutelu beliefs serve as psychological motivation that enhances consumers' confidence and
emotional reassurance, while TikTok platform features, particularly live streaming, reviews, and the content recommendation
system, enhance credibility, facilitate access to information, and stimulate purchasing decisions. The findings can
be applied to the development of effective digital marketing strategies for belief-related products on the TikTok
platform.

Keywords: Mutelu Belief, TikTok, Purchasing Decision Behavior, Digital Marketing.

* Faculty of Business Administration, Sripatum University, Chonburi

Corresponding author e-mail: Dr.piyapa2532@gmail.com

H1UN1T5UTRIAUAINNTASVRNANSATHNTTE198915a15Tne (TCI) Msansngun 2



102

sEsavANEnTAUNY ¥ays (Online) Ui 12 atiuil 2 wguniau-Aanay 2569

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 12(2), May-August 2026

a 1

Jadenidnsnadensinduladefufinnuvayinariiuunannasy TikTok

Suildsuduatuunau: 24 wwey 2569 Ygnn waany*

Suiiudlovuuseunaay: 8 figuieu 2569 a 1
' K AIINT Lhatnage*

FuiinouiufRiuriunaau: 23 nsngiAu 2569 ,
29981 LWUBIUND*

ORI douayns*

nquila tNeshsufAnn*

UNANED

mouszasd 1) efnudadeduamiiieyngidwasenginssunisdnduladeduamiuy

Y

m9idnded
uwanvlosu TikTok vesifusTna 2) ilefnudadeduunaniiosy TikTok fidwasdenginssunmsanauladedudsiy
unaswosy TikTok vesuilan wag 3) ilodins1zsidvsnavesdadesnuninude yng uartadefuunanedy
TikTok fifiongAnssunsfnauladodudriuunanslady TikTok vauilna nsideiifunsifouuunaunany
(Mixed Methods Research) seminumsideidsuinanfurvaudoyannduilansmilneeny 18 Yuly fasio
Audnanaiie (ing) Huuanviesu TikTok aghatios 1 ads lusey 12 Weutinuan $1uau 400 Au etwusmua
NAueE199egnIuae Cochran WagAARBNEILTBNNSEONLUULAEAY (Purposive Sampling) Anunauginasau U
fifmua iudeyadeuuuasuainpsUszINMAT 5 SeiU Fsimduiimnuaonades (100) seming 0.80-1.00 uaz
AruderiududsyAvisuoavhusinsouuiasening 0.89-0.95 dunsidadenuninldnisdunvalidedn d1umu
20 AU AATzvideyaiaUTINAMBaliABmI T MTIATEiesrUTEneulddudy (CFA) uagn1sins1eiliing
aumslassadis (SEM) felusunsu AMOS uarinsngvideyaiienanndenisiinsgiidom (Content Analysis)

namsidewuin 1) Yadesunnudeymaiianadveglusefuniian (Mean=4.32, SD=0.58) uardswa
L%qmﬂm'awqﬁﬂiimmiéfmﬁu%%a%uﬁﬂw'mLLwamwg%m TikTok eensfiteddgmsata (B=0.481, p<.001) 2) Uade

Auunanvlosu TikTok IAnadvegluseduuin (Mean=4.28, SD=0.61) wazdmaidauinsenginssunisdndulate

oA o w

pgdiduddymeana (B=0.397, p<.001) uag 3) ﬂaﬁ&ﬁgﬂaaﬁ’mﬁ’uaﬁmammLLUiU'ﬁamJaqwqaﬂ'ﬁ'ﬁmmﬁcé'fmauiﬁ?a
16 Sowar 69.10 (R2=0.691) Intlanaainnuaenndesiutoyalisusedny (X2/df=1.87, CFI=0.97, TLI=0.96, RMSEA=
0.047, SRMR=0.039) HamFiseienanmaduayunaisuiina Taewuimudeyngduusagdamadnineiivag
armnusilauazamaunelauddusion vasiinudnuazvesumaniesy TikTok Inslamzmslaiian 531 uas
ssuuuuthidfon frodiuanuiidede arwazanlumsdiivieus waensefunsinaulate nanmsitoiianmnn

aa o o U a

ldldiaunagnsnisnainfdviad mivauimnudeuunnannesy TikTok ldegnefivsednsnm

[ dl' v

Adfity: ANeeg TikTok wgfnssunsdndulaie mInanddvia

* ALYUTMTTING UNNINUIREATUNY INBNUATAYT

Corresponding author e-mail: Dr.piyapa2532@gmail.com



sEsavANEniAUNY ¥ays (Online) Ui 12 atiuil 2 wguniau-Aaay 2569

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 12(2), May-August 2026

unin

TudsesilneBsdinngrumeiausssuiygmiutunnudomngum msumaniiiendalsng
Tugtuuuves “eudeying” (Mutelu) viomsasvsiludsdinfansuasndandesssuvi lugatiagiu
amudefananldgnuussuanidnssmemaunlug “dudladalad” fneulandmnusioinisiane
yARa Lty MataiumuATaE Madu wevnsnu eedudweandvhuihfiduadamiomaiala
(Mental Anchor) ‘1'7i5zj".1stﬁQ’u%Inﬂﬁﬁﬂﬁ’ﬂﬁﬂumiﬁ%ﬁu%mﬂmﬂmammlm'LLu'uau (TopTen, ooulall,
2564)

asuddyihlirudeymgueneiening fe siaunisvesneluladddvia Tasiawz
madulnresunanadiinlodu TikTok Faifldnulutssmalnegadususuiu 1 vadan wanvesu
TikTok laflsidufiesdomamsieas udldnaneiduszuuinamnagsislminizenin “Shoppertainment”

& Y Aa

Fenaunauauduiatiiunsmayd guslaaddiusiuiunssuealatansuiiadeauidn

Y

a

ialousgluan1unase (Telepresence) Msduduiusiudunlgiouwweivnie “nueg” KULINLUY
Sealngl BaneliiAnufduiusnedsauiaaileu (Para-social Interaction) Mnlugaiulinnga (Hu,
Zhang & Wang, 2017, pp. 594-606) usnainilszuudanainunuziiionives TikTok §3a39aniiy
auluia (Flow Experience) ﬁﬁﬁlﬂéﬂﬂi%@LLUUﬁUWﬁu (Impulse Buying) lalaedne (Zhang, Zhang &
Yan, 2024)

gj ‘:’{’ U a ‘3", Y oal al ¥ a ‘é’ v a o I o a U a ‘&’

el Mmssnaulagevesfuslaaiilaintuiuiiviule uwidiiulununssuiumsindulageves

¥

Hu3lnaA (Consumer Decision Process) 5 dumau lauA n155u30am msAunideya nsusziiiy

Y

madion Mysindulage uazngAnssunaaNI@e (Kotler & Keller, 2016, p. 816) luuSunvasduaying

U TiKTok nszurumsiaindumeutinadulaesl “waluladvaiunasnesy” Wusnawasnnszuiuns

Y oal

nanfe Juilnasuidaynruidenndanaiiudiaus Aumdeyatasussliumadoniiuiiouag
nslatlan findulationiu TikTok Shop KAZKARINGANIIUNAINISTINIUNNTIIIAZNITUBNAD ALY
o Y o v a4, av X a a v aa d oy
wopnssunsidmelulaglunsindulage” Twmddel Imnedmginssunsindulaveveuuiing
mindulngardimnalulagveannannady TikTok lunniunsuvesnszuiunsdndulade diuauie

ywauazananuazvesnanvesuiioly “Uade” Ndawasienginssudnan

v
a v A= =< a

v 1 1 a o v A YRS 4 .
PINAUITUIRYU QHQﬁﬂUﬂ@V]ﬁW@GU@Q{j"U"UEJ@']UV’TJ']NL%@;JULG]QLL@%ﬂ"U"UEJ@WULLW@WW@iN TikTok

(%
A a v

nilrangAnssunsinduladedumanuieuuunannesy TikTok ieasieesRauidmiun1se

nagNsNIINaInlugALATEENaAsNSIATYA (Digital Faith Economy)
IQUIAIAYBINTINY

1. wvefnwdadeauanudeymg ndwwadengAnssunisanduladeduasuunannesy

TikTok veuslae

H1UN1T5UTRIAUAINNTASVRNANSATHNTTE198915a15Tne (TCI) Msansngun 2

103




104

sEsavANEnTAUNY ¥ays (Online) Ui 12 atiuil 2 wguniau-Aanay 2569

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 12(2), May-August 2026

2. wednwlladusuunasvasu TikTok Nadsuananginssnsanaulagodufdiuinanasy
TikTok ¥a35usLaA
3. wieliagviansnavesdademuarueunguazladuduunanneasy TikTok Nilse

[

woAnssuNsAndulateduA L naslasy TikTok vaeuslaa

NSOULUIAAKAZITIUNTTUNNEIVDY

ar =
UaduAunutaying
“srauAtolmang

“Usmnvimgemadiaula H1

‘ o o on o &
“Tngyzasivoniiange noAnssun1sAnaLlawe

FuAyagru TiKTok
(MUAMINLSN N15970 N5EEL)

-mnudlunsea

—s,damm's%ardaﬂ%ga
Jadsaruunanrody TikTok 3
-msfnduladoaty
ﬂmwhﬁaﬁwmﬁw@ BEInN
H2

“UlUdIevn 37 e Sodal Proof

-AnugazaInweg JkIok Shop

ANT 1 NTBULULIAA NI

PNNTFUATIEMITIUNTTUL AU FRFEMvuANTauLAnMTITe UssneudediuUsdasy
2 fuus lown 1) Yadeduenudeywy (GrAumnugalynans Ussninguemanauly uagingusvasa
VRIANUTDAUAIIUTA NTIU N15ITY) FALTINGIWIINNG ) NTATUANYALILLAZUUIARA Muketing
wag 2) Uadeauunannesy TikTok (A1unieievesdungiouwes sUwuuLilen 339m3e Social
Proof UagAIuaEAINuas TikTok Shop) #4ilsingiuain TAM Ufduiusnisdenunaiio uas

= N o A a v a X a v 1 . = & 1

annzaulva laedidudsany fie weAnssunsinaulateduryngniu TikTok (Anudlun1sae yae
NM3Pesenss uarnsindulatedse) Felnmunseunseuiunsindulatioveuilnn WRNaLdaneg L)

YoM ItvundundnEnawiazidu Ao Anudeywailunssgdaneluiindndunisiuilaywuay



sEsavANEniAUNY ¥ays (Online) Ui 12 atiuil 2 wguniau-Aaay 2569

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 12(2), May-August 2026

Aafesns vnefigudnuarvounaneniuiafuidoneuoniissmnuasanludunisdum
foya msUsudumaien uazmadadulade

2550unsIUTIAE T

nizuaumiﬁﬂauﬂlﬂ%a‘umE:J:U%Iﬂﬂ (Consumer Decision Process)

Kotler and Keller (2016, p. 816) 93ud1 nszuunsiaduladevesiuslnausznaude
5 duneu I 1) me¥uitymvermioans (Problem Recognition) 2) MM ioya (information
Search) 3) msUsziiumaden (Evaluation of Alternatives) 4) nséindulade (Purchase Decision)

aa o

WAy 5) WeANIIUNSINIITE (Post-purchase Behavior) Tagluanmuinasufaa Kotler, Kartajaya
and Setiawan (2017, p. 208) ldwaiuinszuiunisaanarntuwuudnass 5A laun nssug (Aware)
n3Aanala (Appeal) NMsAumtaya (Ask) n1sandulatie (Act) wazn1suense (Advocate) Feawviou
& o ¢ ] a & a ¢ Ao U a Y a
unumvesdedinuesulatiaznisuendenisdiinnsetind (ewom) nilsenisandulaveduilng Tu
NITell neAnssunsrndulateduimynaruinanasy TikTok gnilenaas Inn1LnTaunIEuIuNs

v a

Andulagoninan aseurguANRluNITe Yarn1sTenonss wavnsinduladesss Fadungfingsy
A a dy 1 IS 1 gj a Q’lll a a a PN ! =
Misturumelulagvasnannesulunntuneu N15eaUIensEUIUNMSLYILweNleWeLTana 13E
“NgAnssn” Wiusulsdasydadu “Yade” Ndwmadenginssulumaztunsuveinsyuiunisindula
&

R

ANULYDULAGUALNG B N15AIUANYALYEY (Compensatory Control Theory)

v Y q

WoANITUNTUTINAFUALRRAT05 U MBI N1TAIVANYAEYDY Kay, Gaucher,

v Y

Napier, Callan and Laurin (2008, pp. 18-35) #1e5U1871 4y udiANuABININUgIUNeTuTInuLes
6 1 aa ¥ 1 dl' a U 1 ] 1

A10150AUALLIANTTALENS 9 TuBala (Sense of Control) wekilaikTryiuauliLuueu W A1
AN eaulituaslunisyingy yrralzualmwmaInIuAunieuen (External Sources of
Control) 19U AULTE MANAGVS I8 1UAULFTINTIF LieaswAutulatazanmLInnia
nmsuslaaduiyngiadunalnnadnineiitieassenuiiuameisual donrdosiunanisnuniu
1350n 3510819 0UsTUUVE Kimiagari and Asadi Malafe (2021) inuin Jadesuensualiazaue
maanlaldudirmuundAgenginssunisteseulal annginssudingn dnmssaaliihenude
iUsggnaldidunisnainaney (Muketing) InenaunauadainiunaensaIulsEaun1ainIsnaie
P i | a . 1 oAl a [y °o &

Lwaaswammmwm% (Psychological Value) #runisiansosneidulvaain Audsa azaau
$n ildudywaimundududlaldladinevausisrnuiouasnisuanidndnuaivesiuilaeg

gelul

H1UN1T5UTRIAUAINNTASVRNANSATHNTTE198915a15Tne (TCI) Msansngun 2

105




106

sEsavANEnTAUNY ¥ays (Online) Ui 12 atiuil 2 wguniau-Aanay 2569

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 12(2), May-August 2026

nseausumaluladuasananenzvaiunanwasy TikTok

wuudaesnseensumAlulad (Technology Acceptance Model: TAM) %84 Davis (1989,
pp. 319-340) 85U1831 N155U3UsEleYY (Perceived Usefulness) hagnissuianudtglunisldau
(Perceived Ease of Use) Wulladuimuaniseensunasnginssunisldivalulagdvesyana Tuudum
v94 TikTok uwnamvlefalfluasusuiuunissminedudiyngriiuuuiAn Shoppertainment finanu
autuiadiumstedudn Tnsodeinloduuarsanasiia For You Page (FYP) lumsiiaueiom
faenndeatuauaulovesfldfiians TikTok Live Fasadrsmnulinga (Trust) uazanuidnanads
(Authenticity) NunAeasLUUEBall (Wongkitrungrueng & Assarut, 2020, pp. 543-556) Yol
AmagAINYea TikTok Shop dwvhliguslanansasy aounw warthseRuldineluleundindufien
affounsuiussloninaraudelunislfnummdnnsues TAM fiduadaliingAnssumstoninu
uwanslefuintuldesnasaiiios (Sun, Shao, Li, Guo & Nie, 2019)

Uﬁé’uﬁuﬁ‘mﬁﬁﬁﬂmﬁmaﬁau (Para-social Interaction) wazannazaulya (Flow Experience)

UfdiusmedsauRaaiion vanefls anudiiusmadedifuidnlnddnatnauniugiiu

A a

519715 vi3eBuNglauYasIINUIINAUITS 3 Hu, Zhane and Wang, (2017, pp. 594-606) Wui1 4

]
v A o

mapad i livuAnnunislaianegseifleauaziinaulindaluiague druannzalva
(Flow Experience) mangfls nnefiynnadndosgiuianssuauduna dsnmsoonuuuunanlesuls
Susilemdeiieslnedanefiuiiuiug slilfiAnannydulva anmslfingua iumansuauos
719915484 LLﬁSﬁ’fLUEjﬂﬁ%@LLUUﬁUWﬁU (Impulse Buying) (Zhang, Zhang & Yan, 2024; Lo, Dwivedi,
Tan, Ooi, Aw & Metri, 2022, pp. 325-337) wonand dnSnaveanang un1edeay (Social Proof)
METmeslinu waranundanisannszua (FOMO) danseduliuslnassmainaulatedud g
G?fqﬁauimjsﬁ’uLﬂﬁauﬁaaLLsagaiﬂwwqawsuai (Hedonic Motivation) unnninuselewiildaas (Lavuri,
Jindal & Akram, 2022, pp. 615-634)

MNMINUMUITINTINTeiy nquiomuadiaruduiuidenlostunieldnssuiunms
é’mﬁulﬂ%}amw:iuﬁm 5 Supeu §eil 1) Vo NIAIUANYALYY (Kay, Gaucher, Napier, Callan & Laurin,
2008, pp. 18-35) 88U18 “yAFL” vesnszUILMS Ao M3Fuitlan Weduslnaudayanalsiwiveu
TuFiniafnmnudesnsdadamioimadnla Jainnsaainnevaussenagns Muketing Ainanu
audeiirAudiuUszaimanisnan ((Ensias 1A Yo waymsdaaiumInann) ieasisn e
madnla 2) wuudasanseensumalulad (TAM) eSuiewmpaiifuslnaientd TikTok Wudawma
Tutumsdumdeya Wosmniuiussloninaramnudelumsldruvesunaniosy 3) Ujduiusnig
Fepunaaiiow (Hu, Zhang & Wang, 2017, pp. 594-606) wazaullidla (Wonekitrungrueng & Assarut,
2020, pp. 543-556) vhenilutunsusifiumaden Immﬁ";aammﬁmﬁmﬁ%’uﬁmmﬁuﬁwmmL%aé?iq

Ldanunsavszdiuvaunmlanisdssamduda 4) an1edulva (Zhang, Zhang & Yan, 2024) 593U



sEsavANEniAUNY ¥ays (Online) Ui 12 atiuil 2 wguniau-Aaay 2569

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 12(2), May-August 2026

Social Proof way FOMO wilindunisfindulateludnumemstenuudundu uag 5) wuusass 5A
(Kotler, Kartajaya & Setiawan, 2017, p. 208) a%ms;l%"’quaﬂﬁwé’qmi%jamumﬁ%LLazmiuaﬂﬁia
(Advocate) Fadpundundutoyatowdliniuslnamedy fuiu nquififedestu “amude” 3q
gnianguidusudsuds “Jadosnumnudoyrg” dumquifiietesiu “maluladvesunanmiosy”

<) Y

(TAM, PSI, Flow, Trust, Social Proof) gnamnguidudiwusuels “Jadesuunanosy TikTok” lag

saeslladudadninane “wgAnssunisinaulate” Fsnnduluaunszurunisdndulado 5 Tuneu

YUwWannasy

AUNAFIUNTIAY
HL: ﬂa%’aﬁmmmﬁamﬂL@Qa'qmal,%w’mﬁia‘wqaﬂismmiéfmf?iuiﬁ]%aﬁuﬁ’whuLLwamm%m TikTok
H2: Uadesnuunwanwesy TikTok a'ﬂmaL%w’gﬂ@iawqaﬂiimmiﬁmﬁﬂﬁaﬁuﬁmmLLwam\Ia%m
TikTok
H3: ﬂﬂ%’aé’mmmL%agLquLazﬂﬁsé”]uLLwamWa%u TikTok #8nSnwasuiusangfinssy

sindulatedumKIuLnanesy TikTok

A5ATUNTIY

n9Afeiidun1ideuuunaunatu (Mixed Methods Research) uutduseudsasune lae
Bunnmaideidsinanasinnumemsitodmanmiiefusulazveiemnunaniside

UsEuInsuasnguAaeng

Uszns fo §uslneemivediieny 18 VTl uaniretoAudmude (ig) knuuwanlady
TikTok agstion 1 afs nmelussezinan 12 Weoudidan Wesmnlimsusiuuusssnsfiudueu

[y

FReFaMmuUnrIANEufIeg 1 EaRsIel Cochran (1977, p. 428) NseRuAnuiesiusauas 95 (Z=1.96)

P2y

e &

dndiuuserIng p=g=0.50 wagA1ANUAIALATEU e=0.05 lnuuanauiieg1atunl 384 au {ITY

'
a

Junndwaudu 400 au WesesiukuudsunuTliauysalkaziiuauU 1 TeliovenanITIAT e

)

Weilvunfedn 400 A sseremieselinaaunislasiadannaeiageios 20 wiaese
Wwes NMsAndenngufIeg1eldiEn1sEeNIUULAIEa (Purposive Sampling) MunaudiAaN U
(Inclusion Criteria) ldu 1) fi91g 18 TTUY 2) 1sToAudngH1U TikTok pgstios 1 afdlusey
12 \flau way 3) Bureunsiunsivelavaiasla lneldmaiuannses (Screening Questions) nau
AOULUUADUDY

[y

NN mldnIsdeniuu1¥as (Purposive Sampling) Tnadndenyliveyadfey

o

(Key Informants) 15Uszaun1salieIiun1sdensednuteduaiauildeniu TikTok 591 20 AY

H1UN1T5UTRIAUAINNTASVRNANSATHNTTE198915a15Tne (TCI) Msansngun 2

107




108

sEsavANEnTAUNY ¥ays (Online) Ui 12 atiuil 2 wguniau-Aanay 2569

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 12(2), May-August 2026

Usgnausng 1) fuseneunsidmeaudyngsinu TikTok $1uu 5 au 2) Buslgleuwesviorlar
PMYFUAAG I 5 AU Uag 3) ﬂu%lmﬁﬂa%aﬁuﬁmmqmu TikTok egsseiiies S12u 10 Ay
in3sileflilunisise
esesiiolaiinm fe uwuuasuaumsUsEAINAn 5 sedu wiadu 4 aeu léun mewd 1
Toyamluvesinounuuasua neud 2 Jadesumudeyng noudl 3 Yadsuunaniesy TikTok

al' a U a X a v 1 . a &
LaLHUN 4 WﬂmﬂisﬂﬂqimﬂauslﬂﬁﬂauﬂqiﬂLWQN']‘U TikTok Naﬂqimiqﬂﬁa‘UﬂqqﬂﬁiqLSU\TL‘UE]'VHI@IEJ

'
a

ADEIY18y 3 vt ldAdiviiannugenaded (I0C) s¥ning 0.80-1.00 waznan1snaaedld (Try-out) fiu

'
1 =

nquiilanuaglnalAsenguiiegne 91w 30 Ay ldAanuweiuduyssansueaniresnsouuinves

9

NNAIUITTENINN 0.89-0.95 FgenIwNauet 0.70 LATBINBLTIAMAIN AD WUUFUNwaindlATIATa

(Semi-structured Interview) ANAILIAINNTDULUIAANITIVE

aa

ananlglun1side

afnldlumsiianeideya Usenousne 1) aifdavssaun Téun anwd Sovas Aieds uaz
ﬁamﬁmwummgm 2) NMFAATILNBIAUTENOULTIB U (Confirmatory Factor Analysis: CFA) L‘ﬁa
ATINEBUANATITATES svedlunan1sin 3) Myl eAlunaaunisiaseEse (Structural Equation

Modeling: SEM) aaglusunsu AMOS tiavageuauufigiu 4) N15Useiiuauaennaaaadlunanie

L84 a 1% (3

il X2/df, GFI, AGFI, CFI, TLI, RMSEA 1@z SRMR Wy 5) MRS R ayaliananIne 18015 tAs1e

Y 9

\Hay1 (Content Analysis)

o

NaN1578

va o

Fifomesunansidedu 5 duw ldun 1) deyaialuvesndusiiogis 2) sedunrufniiu
AafIkUTITY 3) HaN13RTIRARULAANTTIA 4) NaMTIRTElumaauNIslATIETIaTNITNAERY
AUURFIU UAY 5) HANITIVULTIAUA N fail

1. dayailuvesnguiaegng 9inngusaegng $1uau 400 Au freuuuvasunudlvy

a

I a a 1 a ) =3 = (Y] a = v a o
Wulwenels 49195891119 21-30 U d@3an1sAnwsenudieenns Usenauo1gnnuniiuusenenau

A
(%

f51¢leiade 15,001-30,000 Umsatieou wazdusyaunisaidadumaudionuwnaniosy TikTok
1-3 ASIbUTI 6 LABUNEIULN

2. STAUAMUAAIUABAILUSIRY

d' J a ! PN LY a =3 Y a v
A9 1 ALRAY EIUUEAUUNIATEIU LaEIEAUANUAALAUABAILUTIRY (n = 400)

A3 Mean SD SEAUAUAALIAY

Uaduauanuideyng 4.32 0.58 WNiign




sEsavANEniAUNY ¥ays (Online) Ui 12 atiuil 2 wguniau-Aaay 2569

109

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 12(2), May-August 2026

Jaduauiwasnasy TikTok 4.28 0.61 1N
ngFAnssuNIRnaulate 4.21 0.63 170

9NAN3RT 1 Jeeunuuaeunudanudniiuseladerunnuiisyegedlussiuinniign
(Mean=4.32, SD=0.58) 58%as1As Uadbiulwannasy TikTok (Mean=4.28, SD=0.61) WazngAnssy
nsanaulate (Mean=4.21, SD=0.63) AUa1AU

3. HANT5A5IEUIUNANITIN (Measurement Model)

AN5199 2 HANTSIASIENDIAUTLNBULTITUTU (CFA) LarAINUoITIlATIas14

fIanUsuels Factor Loading CR AVE
Jadusunrunideyng 0.74-0.92 0.94 0.79
Uaduauunanieody TikTok 0.72-0.90 0.91 0.68
ngRnssunsiaaulade 0.71-0.88 0.87 0.63

e 2 fFTaynddiaviinesdusEnounsg TN 0.71-0.92 gendunaust
0.50 AAadesiuBslaseaing (CR) sewing 0.87-0.94 gandnnai 0.70 uazARABANLUTUTIY
fiafialél (AVE) 531119 0.63-0.79 gendnauan 0.50 wanedlaan1sIndlaunsulieussau (Convergent
Validity) wazenudesiuluseiufivonsuls

Han1sUTEiuANaeneReIvedliaiutayATUTEANY WUl X2/df =1.87 (nauei<3.00),
GFI=0.94, AGFI=0.91, CFI=0.97, TLI=0.96 (1neu%1>0.90), RMSEA=0.047 Waz SRMR=0.039 (1neu41<0.08)
Farunauinfvuanndvil wansilueadimiumngandmiunmsiinngsiruduiudiddased

4. nan1sAATIZRlUNAFNNTIATIES LAz NI TNAFDUHNM agm

M1399 3 HANITIATIERDVBNALTIA NN UAENITNAFDUANURFIY

LUN198NsNa B CR. p
H1: A deyng — ngAnssunsinaulate 0.481 8.764 <.001
H2: wwannes TikTok — ngRnssunissadulade 0.397 7.983 <.001
H3: 8ngwasiuvesaadtady (R? = 0.691) - - <.001

[ % =

N30 3 Yadeauanudeingdwmaldsuindenginssunisandulageduaisiuy

aa [y

wwanweosu TikTok ag1adldedAgvivadfniseau .001 (B=0.481, CR.=8.764) Fasouiuauufgiu

a v

H1 Jadeiuunannesu TikTok dwwaliauinaanginssunisdnduladeadslvedAyn1eaifin
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26U 001 (B=0.397, C.R.=7.983) Faweansuauufigiu H2 Lagtladunaanssiuiuesute LU sUT I
vowmginssunsinduladeldferas 69.10 (R2=0.691) Sswonsuauufgiu H3

5. NANIFLBIAUNN NansFuNwaldsdngIideyaddny 20 au aguladu 3 Ussiiu
widn laun 1) mudenngiuussgdlansdnive fuilnadeduiymgitoadrsmsiilauazaa
avielalunisdnidudin Tnsnmglugiefiwdyanuliviueudunsnusaznisiu Jwaenndasiu

a a

nadelSunandadesuanuieyngiidvinagean 2) maluladvesunannesudiuigniuasain

Y a

nasanszuIuMIdndulate fuslansuiausainillomndanesiuiuzidl Ussiuniaienainiia
waznstatlan uazdinduladeniu TikTok Shop laluneundiaduidien waz 3) Anulingdaluduiey
wardurlgioueiluteulvddyvesnisdndulade eswndumanudeliaunsaiigadamunin

Lolnensa Nan1sIATIZATIAUNINTIAOAARDILALYILVLNBAIIUNANITIATIZATIUTU

ORIEREIAG

Usen1susn mansnagevausAgiu H1 wuin Jadefuniiudeyingdiwaidauanse
anmiumiﬁmﬁﬂﬁaaéﬂqﬁﬁﬂﬁﬁm (B=0.481) azviouin ﬂ’J’]ﬂJLG?IIEJL‘f]mLNgﬂﬁ]ﬁ’]ﬁiny@ﬂl}:iU%Iﬂﬂ
Tugaidsnuuaziasusiadanuliudueu nansidedaenadosiunguinismuauenive ves Kay,
Gaucher, Napier, Callan and Laurin (2008, pp. 18-35) fleSu1e71 Lﬁaqﬂﬂai"ui’imut,aﬂzimmm
muAuanumsalls agiluilananudeviedsiniavsifioaiumuidniunmisisla uasaenndos
fuaAdeves Kimiagari and Malafe (2021) fiwuin dadefuensual mnude uazgudmadnla
Huussgiladrdyiidsuasionginssunisteluanmuindonddvia sanisaonadesfu Lavuri, Jindal
and Akram (2022, pp. 615-634) inuin AauABsesal (Hedonic Value) fisviswasion1sdoooulad
LuudunausnnInAuAngeUsslevldane

Usznsiiaes nansnadeuaLyRsIL H2 wui Jadesuunaseda TikTok daaideuan
ﬁiawqaﬂiiuﬂWiﬁmﬁuiﬁ]%aaéﬂqﬁﬁsﬁﬂﬁm (B=0.397) wanein AudnwsTRILNARNBSY WU SPUY
wthiifomn nslaflan ns39aauin wesnslneuuuuSealny Sunumddnlunsadrnnalinds
anAdssiguslansud wazifinauazmnlunisinaulate denndefunuusiassniseeusy
weluladvas Davis (1989, pp. 319-340) fla5unedn n155uiUsEleviuazauirglunisldnudma
sengAnssunmsidinalulad aonadesiu Sun, Shao, Li, Guo and Nie (2019) finuin mslavimeuidde
Freadrennulindasasiiiunnuddlede uavdenadesiu Wongkitrungrueng and Assarut (2020,
pp. 543-556) fimui1 mslatlantavaiiannulindauazangniuvesiuslnasedugludsmmdve

AAOAILABAARDITU Hu, Zhang and Wang (2017, pp. 594-606) 7inu3n Uﬁé’mﬁ’uﬁ‘maé’muﬁuaﬁau
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Humeraddyiguuinmunislaianselio uaz Zhang, Zhang and Yan (2024) wag Lo, Dwivedi,
Tan, Ooi, Aw & Metri (2022, pp. 325-337) inui1 anneduluaannnissurainleduinlugnisie
wuudunau agelsinunanisIdeiiussiununnA199nWideees Pan and Kim (2024, pp. 237-

a

256) NANwINslatanvieduanaluuy TikTok waznuindadesuunaniesuiisvinawmunanse

(%
aa 1

arudalate vuzfonideinuiluuiunvesdudaude Jafeduarudeyngisvinaand
Jadusuunanlosu (B=0.481>0.397) mnuuandsfanaesuieliin dudiarmidedinmen
Jedudnuvalnardmvendusiuvesnsinauly wealuladiahmhidususwaziinans Tlouwsedu
MENUBINNTTD
Usznsfianu wan1svadevauufgn H3 w1 Jaderiaesiidninasiutuuaresue

aulsUswwemginssunsinaulateldsesar 69.10 wandliifiuin nisinduladedudanuide
U TikTok Wunaginnisysanmssesninenuiiediuynna maluladidvia uaznagnsnisnain
\WBeUszaUNITal @oAAaRIAULUIAR Marketing 5.0 U89 Kotler, Kartajaya and Setiawan (2021, p.
224) ﬁajuﬁumﬂ%mﬂuiagLﬁaﬁ%ﬁwsgﬁumiamammﬂ'mﬁﬂﬁiﬂﬂ uazaenAaeInu Zhu, Liu, Jiang
and Zhu (2023, pp. 862-885) #inuin anallinda Ussaunsainisldauunanvedu uasujdusiug
wuSealniidvdnasutusonisiadulaterudrundied

Mnauuigiu 3 4o AeliAnosdauilnditléannisids (New Knowledge) 3 Usznng
Ao 1) luwmaldeusedng Faith-Technology-Marketing ﬁyimquwﬁmimuqmmL%ﬁ"u TAM, PS|
waz Flow Tuusunaudyngle 2) fedunuindedoanudeiidnsnamienintadounanlesuly

a

pannduAANTe (Faandudihly) way 3) uuimaAswgiarsnsiAdTadmsugUsnaunis
Ualauauug

JRLAUBUULIINKANTIVY

1. ;ziﬂizﬂa‘umsmaﬁ@umﬂaqwa‘mimamﬁa%a@mﬁhmﬁGﬂ,ﬁ] (Psychological Value) Aaug
fumshiauedeyaiigndes Tussla uazmnzan Weadanandesiuliunguilag

2. fusznountsmslidnenmesunanledu TikTok lnsiawgnislatian msasaden

av o

aay o aa Y a A a oA A o e./ Y a ! a v a
Uﬂiﬁ)au LL@%ﬂﬁi’J’Jﬁﬂﬂf}ﬂ‘iﬁ]iﬂ WBLNUAINUUNY BN D E‘ﬁ'NTJQ UNUS ‘Ua'UﬁIﬂ?I LLaszaiaJmimmﬁuh

3. JUsznaun1smITeanuuuyszaun1salgndn (Customer Experience) NNOUALDINIATY
215308 ANUTD wazAINNAZMINLUNSIUMaNsY WaaseenulaUSsunanmsuatulunannfIna

JBLEUBLULAIMSUNISIEASIRD LU

o oA A

1. msfnulladeduinensdwmasenginssunisdnduladodunianuee wu aulingda

'
[y

Y d' I a Y a a v a a ! a & A &
ﬂ']ii‘UEﬂ'l'uJLaEN ﬂmﬂ'ﬁ/l ‘UE 'E]V]ﬁWﬁGUENaVﬁQ@Vlﬁ‘V\Ia ILAZNISUDNABLUUBLANNIBUNE (€ WOM)
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2. psveneveulANsAnu LU unanosufdtadu wu Facebook, Instagram, YouTube
¥30 Shopee Live iloFsuifisungdnssuguilnalulsiazdesis

3. sannlunan s lnefinduusaunats (Mediator) wiadauusffu (Moderator)
iy madlinde vemsiudnndmedsle waslinneimebisaaunslasedaiiossusnnuduiug
¥andedaty

4. mseflumTeuuuinmuraszeze1 (Longitudinal Study) Wis@inwinisiuasuulas

aa o

Yoy AnTIuFUIinakazunltuvenaInduAANUEB UL ARl SUATVA
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BRAND DEVELOPMENT AND MARKETING COMMUNICATION FOR
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ABSTRACT

This research aims to 1) Examine the purchasing behaviours, attitudes, and online media
exposure of Thai consumers toward cricket-based processed products, and 2) Develop a brand identity
and establish content marketing communication guidelines for cricket-based processed products from
the case study farm to align with the behaviours and attitudes of Thai consumers. The study employed a
mixed-methods research approach, incorporating qualitative data through in-depth interviews with
the case study farm's executives and marketers, along with semi-structured interviews with a target
consumer group. Quantitative data were collected via questionnaires to analyse purchasing behaviours
and online media consumption patterns. The findings reveal that key factors influencing purchasing
decisions include hygiene standards, taste, and perceived nutritional value. Regarding media exposure,
the study found that Line and Facebook were the primary platforms among Thai consumers, with
peak engagement between 20:01-00:00 hours. Processing insects into powder or pasta forms effectively
mitigates negative perceptions regarding their physical appearance. Consequently, a new brand named
"KRICK&CO" was developed and positioned as a "Lifestyle Premium" insect protein brand to distinguish it
from competitors. The results indicate that effective marketing communication strategies involve
social media content marketing focused on three pillars: Educator content, Entertainer content, and
Converter content. In conclusion, establishing a brand identity that emphasises quality and safety
through international standards such as GMP and HACCP, combined with accessible infographics and
video content, significantly enhances consumer trust and stimulates purchasing intent among health-
conscious consumers.

Keywords: Brand Development, Content Marketing, Cricket-Based Products, Alternative Protein,

KRICK&CO.
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mMeATeRsaliingUszasdlile 1) Anvmednss simuei uaznaidnsudeseulativesuilan
ymlngdondnsusinusuanniade wag 2) WaumsnduduagimuaLuaminIsdeasnisnann
Fauilo (Content Marketing) dw¥unan fausiuuszuainiavidnues wisunsdifnuilvaenndosfiy
woRnssuwaviruaRveuslaaying Ineldssleuisidunuunaunany (Mixed Methods Research)
UsgnaumemsIulienain nkunsdunwalldadngusmsuasinnmsnainvessunsdifng sy
msdunwainuvislassadadunguiuslaatmnefiednyinuad uaznsidoideusanaleagly
LLwaaumuLﬁaﬁﬁwwqﬁmimmi%LLasmiLﬂm%’Uﬁaamﬂaﬁ nansTenuitadudfyiidmasie
msinauladevesuilnafionuazerngnguouds saui uazmssuinaevnslaruins funs
Wasudewuin guilaalden Line uay Facebook udaamavdn Tasgaanames (Prime Time) Ao
20.01-00.00 . lngnsuusgunandasiluguuuunamssidumanainsatisanguassanuviaung
\FeausegUdnualvesuasld §3dedaldiauinsdudlminglide “KRICKRCO” Tnsnsiumis
mansaaadundnfusilusiuanuuassedundidouiidulaialag (Lifestyle Premium) nagmns
msfomsnanandifusyavinnAensmanadatenhudedsauesulay neiumsaiaiom 3
sunuunan laun aeumudliniug (Educator) AoumuRasanuduli (Entertainer) uagAaunus
domssadnlatie (Converten) msadudndnualnmAudiiiiunaunmuaseaenserunnssuang
9 GMP uay HACCP mugiumsdeamsniudedulrinsiinuaginlefidilaine axdiwairsanuidesiu
waznszdunmsdndulatelunguiuslneifldlaguninléfsdu
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unin

anudunuwazanuddguasdaym

Tutagtunsuslaremsannuias (Edible Insects) dslasuaruaulalussavaina 83dnis
anlszuf (UN) lagesdnisemisuazinunsnssy (FAO) laszydn uuanduunadlusiumaden
(Alternative Protein) Afganmgauaziduiinsiodunndey ilesesiuingranusiuamisensves
Uszsmﬂﬂaﬂﬁmmﬁ%qﬁq 9 AU Tl WA 2593 (Van Huis, Van Itterbeeck, Klunder, Mertens,
Halloran, Muir & Vantomme, Online, 2013) msvhuadaiuuas Inslanizegneds “Sendn” 14w
1 uagninenstiesninisvhuadn itlusgann Tnemawaslusiuanuuas 1 Alandu Udeefine
Beunszantesniimadedaiions 80 wh (Chutinun Sanguanprasit, 2562) snadainsnesiilusndy
Asuduiie 9 wiin Foiud 12 warussndidny wWu winuasdingd uasuedonddedunismans
wadlusineUssme uisnamAdeieseiiensiuudndnuaiuusudiaznagns Content Marketing
dmsuusunguilaalvelagiams

dmsuuszmelng nsensandlvdldatmuauleviendndulilnedugudnannsudnlsiu
Mnuasvastan (New S-Curve) iflesmnlneidugidsosnndnfnsiuuaadususiu 17 vedan fusuna
s wsaitunziTounnnn 23,000 w1da (Marketeer Teamn, aulatl, 2565) ogndlsfina ushin
mimﬁmﬁufwwﬁﬁﬂaquq Lu;i{]muqﬁqﬁmmwémﬁmﬁuﬁgﬂmﬂ%ﬂﬁﬂiuﬂizmﬁﬁa “VIAUARLTIAY
Yo Uilnn” siegudnualmenenmueuias (Disgust Factor) AREAIUNNTVINSAANYAlYEINTIALAY

a v

(Brand Identity) fifaiou fusznaumsdnlvgiiuntsnelugiusAudinunsiugund vililduadn
i Ferienuidesinaniaduiinvesiagusrasinifideluaded dejadeulesdnan miunisnas
suthwedlnedntumsaadndnvaiuususuaznagysmsdeasnmsmainfivangauiuduslnasmlne
lnglanie

vsunsdifnundunilsluguszneunts SME ivszaudamnguuuuussyiamitaynsieans
msmanaililazviouqaamdifloy fifeiadafiumuindulunmsideiiosonuuusndnualnsdud
Tyl LLaz’mﬂasp/lﬁ‘mi?%'amsmimmw‘z‘mﬁam (Content Marketing) Lﬁ'aﬂ%’mﬂ?{auﬁﬂuﬂaﬁuaaﬁuﬁm
ymlve venegrugningngurldlagunm uasiisya mnamsegsdsiu naumnevdnuewan st
fio fuslaanguauiiies Gen Y-Z Sovhauildlagquamuazidensuusenmilusiuazenn dadungui
TinauAnfuaudmddoniavvoulaidladviuaty Wu vssgdasialudiSounsuasnssuseanasguaina

9819 GMP wag HACCP
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Marketing) TikAndndnaiuUsguandvsavesmiiunsalfinwm
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AuuUszuuazn1seausu: Verbeke (2015, pp. 147-155) Anwnisgeususiadiunainglsy
Wudﬁﬂﬁﬂﬁwﬁ’mﬁﬁhaammmé’qLasl,umiu'%‘imﬁamsﬁwLauaiugﬂLLUULLﬂigﬂ (Processed Form) 7
Liwmdodlasuiuvesuuas 1wy welusiu Fansafuiimmaveshsunsdan
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nauguilamsudedsauesulathnniign
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(2566) Anw1n1sFuIAMAIUNERSuTiTdmasian s adulatendn e mTLUITUIINLUAIRY
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[

Austnanfiuszaun1salde 91w 400 $18 WU NMsTuiamAIAue THLaTATUAMA NI BB Nase

[y

nsinaulagesteiidudfy Insangiuesualiavninagan wasgusinalinnudifyiusayd

& LYY = 14 LY a v & X ' a & v aa ! v a &
Wudusuusn Feaennassnuranisiseaseinuinsasmdudadeninanenisindulatogsan

Y 9

frunsausulusiuniadanannuuas: Hartmann and Siegrist (2017, pp. 11-25) nuniu

Isaunssuegadussuuneaiumsiuiuasnginssuuslaaselusiunadeniidunudn guassandn

3

%

Tunmsvgnenaandnsiumianuuasmosniisiuesunl (Dissust) vewuilnandilifuiay Jsaenndesiu

q

(%
[

Uszinu Disgust Factor inulunsidemssll wavaivayuiumanisuusyundndasibildmiogudnval
LYDILNAY
v I3 (4 a X = U a s ¢ a v 2/
duasAUsEnauNIBaNSUTUSALAWEA: Juland uepa uasywnsal Adenese (2564, i
208-222) AnwiesAusznauvesnseeusulusiudwisalueeamsidenuin asdusenauniseeusull 6
anu nemslideyaniadsenudeiiusmguan amnulaends wargueunieddvinaluindeviruad

'
1 = °O v v v v

eI tnATTisouas FsdenadeiunamsifeasinnuimuareinUasnsdeutladddyduiudy

o

1%

lunsdnaulade

aumsudszuamsluaasmnssanens: gannisesulal (eaulad, 2564) e5u1e31 N3
wsgemafunsruiumavdsuulasingiumnmsinunsieisang q 1wy nisldmnuieu s
Wi Lleauene s Usulgesani wasiiinaurmislasuinis dadundnmsfiaenadesiuiuama
maudssUiaindundlusiu wasduniaduemnsunsdifnuilumaded

é'hunaq‘wéﬂ15mamﬁ’umﬁw§u°la%aﬁuﬁ'ﬁanm: NAITIO LIYVNNNY (2562, U 51-52)
Anwnagnsnianata 5A funisiadulatodudunuasduniduesiuilng wuiinagnsnismannd
aenndastuduminisiraulavesiuslnadidvinanensiadulatedudinmsessifoddy mfuay
LUINIINITBBNUUU Customer Journey LLazﬂaqma‘ Content Marketing 489 KRICK & CO ,,me%%ﬁ

PMMIUYIINTTAINTIIuUI mAdeRnundndvajfnwnendauiu na1iie nauusn
yefnwdadunisgensundndunnuuaiuBmginssuusinatazguassacuriauai (Verbeke,
2015, pp. 147-155; Hartmann & Siegrist, 2017, pp. 11-25; Tu3a19 w3ma wavywnsal 83u7ese,
2564, 11 208-222; Usziaas Aidun10s wagUseiuwssa Augassal, 2566) nauiiaes Anwinagns
nsdeansnsmanadadomluusuniluiliemsmizamdnsuriinuas (Pulizz, 2012, pp. 116-
123; gu125304 11AY WagFeuA Amdann, 2564, wih 143-156) uaznguiiamu@nuinagndnisnain
visomsuUssUdmSUALAINATUSTIAMDY (N33l Lwiving, 2562, wih 51-52; fdansesulat],
ooulay, 2564) widslinunuifeiiysanmetamstmunsndnuningdudn (Brand Identity) uas

nseenUkUUNagnsn1sasasMsnamdailomiluanAdedeaty lneamsdmiundndumiuusgy

v
a v A 1 !

NNIWRALUTUNEUIInAralng nuddeiilejgatesinnanmenswenlemisaedindinieiu

9 9

1 I~
2819 UUSYUU
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A5ANTdUNITINY
MAFeButGentd se1dsuiziTeuuunaunanu (Mixed Methods Research) ivalyilateaya

InT0UARNLAZANNITAUINITRILILUTUALAASY TTUnuAail:

[MFIFTFRUAN 1] —> [MTROBUTa] —> [MIATBRunIn 2] —> [NsiRuIwazUseiuwusun)

dunualfusmy {leiwey ukuuaesuan (n=400) dunwaiidassadeguilon  Gdeimngusaduen 10C

ANA 1 ASTUIUNNTIVYLUURNAURNEIUANNNTDUNNSAMDLIY

msfutoyausiarduneulingusrasdians Téud 1) mededenmnmszesdl 1 delieaei
ﬁﬁmqaaﬁﬂmazﬁumﬂizLﬁuLS‘BqﬁﬂﬂWﬂi{u%mmawﬁﬁi&mmyﬁm%’uaaﬂLLUUL@%@@‘?@%’B 2) N9398
FatsinaufiotangAnssumazimuafveanguiteglunniie 3) maidoidmmniwszesi 2 Wedudu
nazve1eaudnla Insight vesffuslan wag 4) maimuuazyssifiunusudlaefidervariuei 10C

N133981B9AUNIW (Qualitative Research)

1. Msdun1ealdedn (In-depth Interview): Adun1sduMwalEuSMILarinNIsnaIAves
Wsunsdifnw Wielnsesiiianisesdns 9auds gaoou Tena uavguassn (SWOT Analysis) Taaifs
MsdunwalfidermgiunisesnuuuuasSndnualiusus

2. msdumualiuuialasiaine (Semi-structured Interview): dintdonngusinegnafeisnng
#ULUULR12A9 (Purposive Sampling) ﬁ]’mﬁﬁlﬁmq 25-40 ¥ ovdwaglununnumiuas wazliny
SuUsEMUNAA A eTLUTTUIINLLRINOUTIY 913U 25 Au lagdunualluudinesinigainiy
Uaneia tileAumanaieanIaidsdn (Consumer Insights) wazguassasusimunfivesnguiiddling
Ualauslaauuas

N15398LB9U3U10 (Quantitative Research)

Y [

1. Yszvnsuavnquiiedie guslaaynilneildaudedenueeula engsening 20-45 Y

Y

(% '
VA v Y 1 v o

fidurmuavnanguietetusenunasiaRa 400 e Tnsdsuuuasuameeulatiismsiiuteya
waAnsTuMaznadniude

2. \eResledde: wuuasunuuiseanidu 5 neu ldud 1) Yedduyaravesineunuuasuny
2) A3 viruAR wazladeiiiinasonisdnaulade 3) woAnssuNMITAsUde 4) AruAndiuieaiu
msAeansnemaakuuysannsTidemadonsinaulate uay 5) myadmmAuduasanA1nTAuRY
fidsuaomssnaulade Iﬂaﬁaﬁwmuﬁwmﬁ'ﬁumﬂi'qusxaqﬁmﬁ%’aLLazﬂiaULLmﬁmﬁmmﬂuwﬁ 2
mumimnaaummLﬁmma@alﬁammﬂﬁﬁmmﬁy WU 3 911U IeNasuARITALADNAR DS

(I00) fisnnndn 0.5 nde
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Y aa a

3. MylATwteys: ToyadisUsinaldadniganssaun laun A1seuas (Percentage) ALRGE

(X) wavdrundeauunnsgiu (D) dmsuteyadenanmlimsliasieiidaiiom (Content Analysis)

NaN15338

nan153deITaqmunwszesil 1: nsduawalidsdnguimsuaziinnnsnana (Qualitative
Results Phase 1)

NNMsduneallddnguimsuazinnisnainvesinunsdifinuinuin gsfaEuiuaInns

Y a 1

wnquiamiagusuiieaseeldlinuensnsfiaesdmsn neuveeluindnuazdsoannindom

kY

v A a

wUsgUnevisaridhuuasansUseme nan1s3nszt SWOT wudn gaudsdfayRenmnmuanadnsios
MNTTUUNMTHgULTnuANLazaIALaEiNIN TR UAITANANRE eEN LAND WIBNNNTTUTeN
WINTFILAING GMP tag HACCP vaugigngeu fe N13deaninisnainiduianisussyduiusodis
Huszuu biguslnasminedsld§dnundadasiunnin Tunmsmgaamnssunui aanemnsulsy
nuuaslulvedulunainanizngu (Niche Market) iasannmdnvalidsauiiguilneaineudnual
A ag v v o Y ¢ A v Y oa = o v
YDA Uaznsvndeniinuiinedfuanuselovieg1anted guimslailidmnevensgmugnan
' =4 ! @ o = o v oy = @ o &
doawlulszmalneanniu lnsawgnguisiaiivedaeigildlaaunm salunuvesninudndy
Tumsimwgnanualnsduiniwaynnagnsmsieansmsnaiafiuingauiuiuslaawilve sy
nseunsAniiunsidelutunausely
HaN15AATIEdaYaLdeUsHNal (Quantitative Results)
HANITIUTITBYAING M URU AU NaTUTITad @ nettasiunginssugusinauvas

=

Toyannutgens uasngAnssun1slnsudendvia fannsesielull

AN5197 1 Yadeniinananisanaulatonandumainwias (n=400)

Jaseiidenaranisidonts Anade (X) ﬁ'autﬁmmummgm (SD) SEAUMNNANLIAY
1. savAa 4.46 0.73 finaunilae
2. avazeInUaondetasinnsgiulsanuy 4.31 0.94 ﬁmamnﬁqm
3. STz aLdLA 4.12 0.89 UGHRN
4. geamensmiaeldireasanaune 4.07 0.86 Jwaun
5. MsInnanssulimnanTunans o 4.00 0.97 Jwaun

v o

6. Mslieyanvazideanindunndaay  3.96 1.04 fnaunn
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nA157197 1 NI Juslaabianuddggeaaiusand (X=4.46) uazaudasnde
(X=4.31) MTULUTUARBIATNANUYBIUR LN TEUIUNTAOETIWAAS UIUUTIUIINTInTANIUY

Jsaudin uazUaansiogs

! 1 IS

al' v Aa = v a &
AITNN 2 LL‘V]aﬂT@ﬂJja'ﬂﬂﬂ'ﬂquqL%@ﬂ@IUﬂqsﬂigﬂ@‘Uﬂqimﬂa‘lﬂﬂsﬁﬂ

4 1 A o 14
HUAIYIYAANNULYDAD U (AU) 70882 (%)
1. AMuuzdnieuvseAuIInfdusraun1salngg 109 35.9
2. Muuzihnauluaseuny 56 18.4
o o = a < a § & a
3. Auuzdwiseanuanuludumesiids (70) 51 16.8
4. AuurANLANEVTEL TN AANIENS 40 13.2
5. #elawanlAgnIIRINNINWUTURFUM 28 9.2

1 ¥

v oA A A a A A oA i ¢ :s'
?Ja%ammmwaﬂamﬂmi’mm 2 32U N‘Uiiﬂﬂlfl]@ﬂ@ﬁ@ﬂl:aqLLa%UigﬁUﬂqimf\nﬂLWQU/

9 U

Aulnddin (osaz 35.9) wazmssidluduwmesidn (Sevay 16.8) Feauayunisldnagnsnisnaiariu

\evUsenvisivealdass (Converter Content)

-

nan1sIATIZINgAnssun1silasudesaulail (Media Consumption)

Y

ngAnssuvasngudmanglugadvanuifnunnannosuwasyieianinasdanisiivug

]
(%

Wi Ulawadn Useliusieasidentanail

M3 3 Fosnsesuladiinguithuunsldnudulszdmniu eaulduinnii 1 o)

uwannosulaidgaliie U (AU) Sowaz (%)
1. Line Application 304 76.0
2. Facebook 295 73.8
3. Instagram 226 56.5
4. YouTube 203 50.8
5. X (Twitter) 120 30.0
6. TikTok 100 25.0
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nadRvemnnIsiUnsudessulatnuit unannesuididusinavilvnelageanty

Y

v = o

FinUsediu fie Line (Seay 76.0) uar Facebook (Feway 73.8) fidedamviunlvidesunanlasudl

Lﬂusljl@\i%’]ﬂ%éjﬂl‘l\lﬂ’ﬁﬂﬁz‘ﬂ’?FJLﬁE]‘Vi’]ﬂ'ﬁG]a’m

d‘ 1 a U ﬂl U Y a
#1979 4 SU’NL’Ja’ﬂ,‘LJﬂ’ﬁL‘IJ@5Uﬂ@@@u1@‘1ﬂu3@U’lu‘UENQ‘U?IJWW

Faradniude U (AL) fowaz (%)
1. 9233f-n (20.01-00.00 1.) 316 35.7
2. Frufu-An (16.01-20.00 1.) 273 30.9
3. 9219Na19IU-118 (11.01-16.00 U.) 183 20.7
4. 919141 (00.01-06.00 u.) 63 7.1
5. 929411 (06.01-11.00 14.) 49 5.5

Y38m8e (Prime Time) Tunisidnfeguslanfe 439381 20.01-00.00 . (Fogaz 35.7)
A ! < v oa v ¢ 1 & Y 1 ! 13
59989K1 AR PINGUNAUANIU 16.01-20.00 U. NaANTAIUTAWAITYINIAINITNEUNTABUNUAVDY
wusuAmIgNIrualeglungutaiafinaieasansldiusineaan (Maximum Engagement)
HANITILLTIAUAINIALNITIATIZIA Insight (Qualitative Insights)
Mnnsideyadunivalidednvesusmvhsunsalfnw waznsvinguaunniugusioa
WWNTIATIZlonITedn (Content Analysis) @nansaasuusziaunginssuguilnneenidu 3
Wdonen
1. auasIAfugUdnualuazaImna (The Disgust Factor)
AUstaAngulngseunseiud BuAnazsuUsenulUIAUINUIAIIIARIUNTEUIUNITUA
< = ~ & a o v & ~ a A
Wunsazioen 1Ioudsjuidugunseomsung Wi L@unan JULvUALd BIBlunNes lWeangunss
1 Un vizemvesasibiineuidnliunfulsemu vimedtdaenndeiuiuiAnuas Verbeke (2015,
pp. 147-155) M15¥y31 “Processed Form” aeiiiudnsinisdnaulannasstesgaitedfy
2. AUABINTNTENTUAUEYaUILlY

{ v

nauiuslaagalninldlaguainiidedaiesszuunisdes lnedeanisiiundngiu

9 Y

(%
a

a o e ~ & a A L =~ % v v
L9UT2AN¥IN ‘«N‘Vi‘ﬁﬂgﬂLﬁSﬂIUﬁzUUUﬂV]aza’m lellla’]ﬁLﬂﬂJmﬂﬂ’N LLaSI’SN’MLLU’SEUG]ENIW?U%N
quﬁiquaﬂlf]\igﬂg{aq L‘qu qui‘;ﬁsWUﬂqﬁNamﬂa (GMP) LLﬁz’izUUaLﬂﬁ’lsﬁﬁumwLLﬁzﬁ;ﬂ%ﬂﬂMﬁﬁ@ﬂﬂ’;UﬂM
(HACCP)
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3. Uuuvdalawaniialasudaya
A bidunvalazoudn Yennulavanuuunafauiiuriedudinse q (Hard Sale) 13

a [

Usganinmdmiuaunuszianlydil usiminunguiidasuteyalavanludnune

=

1) aamwﬁqaqﬂéu’uﬁ]ﬂwﬁwﬁm (Infographic) ﬁLﬁuiﬁ%’auuaL%aiﬂsnmmsm%auLﬁeru
2) e7ladu (Short-form Video) ld3asfisnueady (Storytelling) siauuriiduneu
N5U390M508194Y
nansNAILnanwalnsdualud “KRICK&CO”

HIgHARNS AR A LAz BUTINUINd ATz ea3 19ATIA SN Nwal v et UTUA

Tudlananrsunsaifne Tudshusun “KRICKRCO”

KRICK=CO

(Y L3

Al 2 As1dey§nual (Logo) ¥aauUTUA KRICKECO
psAUsznavveslalivszneusefidns “KRICKRCO” Aildlaudmnviinuiu (Bold) Aefis
avusiulanasituatie Tneunuiedoamng “&” Fenmusenousniiguisieduuy Suuneilds
pamnasle uazsesdy sonuuulualadnifguininifteanauidnliduiasuiosaiea (Disgust
Factor) AiFuilnawmlneundniirogudnualveauas Uszneufudulasiuu Speed Line seusiminu
dofannuanlaiidintan mslilnudsdudndnvesindnusdefsmusivlauazanumdiden mudiu
Avuy wides 1 uaziFen \udsesiilanidusindu adenusamesvesuusudlreglusuuuy Brand
Archetype “Entertainer x Everyman” na1fie YASNWUU Entertainer %iganAnufunsuntazens
sonsuslaausasiunsieasiiaynidfiaing vasiiypdnuuy Everyman as1smnuddniduiinsuas
i ddlaluinusedriu ilindnfaurinnuuadhignuesindudauvanlvivieame nguauiuly
NINIMUAAILRUININITAAIA (Brand Positioning)

14 % '

wusuRauARUsTUNRUasdulngluiamandnyeiudeanslu 2 48 Ae HFau

Y

o va o

mwmﬂﬁmsqmuéjuau vIeliignuIneemansdn gidedamnuafiiuniin1en1snainved KRICK&CO
U “Lifestyle Premium” Wienauusudiudiuvilweniidinnuidesiviualie Snguam uazldle
Aawndey

N33 19TAANUAILUTUARIUYNNDID9AUTENDY 6 TR

1. Physique (§nwaizn1en1eaIn): ussiniuualadiiiuea (Minimalist) Adu d@za1n

T nudssInyd Usrnnguamiiuiaawuuanassuunaas uildnsiindydnualaeidusiuadoun
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2. Personality (uaaNAW): iudieawgsulvl viuads Wufing i wasiina
Surageumalan

3. Culture (FRUSTIULUTUR): WIANTTUOMSBA1UE98 Y (Food Innovation for
Sustainability)

v -

4. Relationship (AueuNS): WuiieugAndngunmiinesdwionyesd 4 Ty

Y 9

5. Customer Reflection (nwazitaugndn): ngueaulilos Gen Y-z Jovhawildlanns
WonsulsemulUsiuazenn
6. Self-Image (nwanwaflulagnén): euslna KRICK&CO udazianinnueaiuay
adowazildintivanlaniou
naqms‘ms%msmsmmmL%m,ﬁam (Content Marketing Strategies)
fiseliannuuimnsumusieenidu 3 1@mdn (3 Pillars Content) Wlandnduguslnaly
f1arudunns Customer Journey ogiiUszAvanmasan asuusauuiRnaslasd
1. ApUMUALYAMNS (Educator Content)
1) \wing: a$19n13303 (Awareness) uazadndefinanugueunii

2) sUuuuUURnns: dnvideuuudulingiin (Infographic) MdennamnidasuInig

v 1% '
a

i “Wshurnisdaduimamnnnindetudeifevludnduiiviniu” wasdeasnszuiunisies
szuuliavowhiunsdl@nw Alfnpsgrumiuvasadoainassns GMP uag HACCP wleaiisanushila
9@

AaumuAassanutuiiswazlanalng (Entertainer Content)

1. 1Wmang: a319Anusnil (Engagement) LazAARLNIBARADAILUAS

2. sYuuuUuRnT: Favin3rledu (Short Video) thiaueiuyensUsesriusmasiedld
slUsiuvdodumad-Sainminowns wu wyalfniseamalsimaidwie vieaynilusiume
Tnewurnuaynauy dnsudsenu giusyemsvesauiuluimly

AoumudLiansEdunsiadulada (Converter Content)

1. \fhwne: Ian1sane (Conversion) wagnsedumsdnaulado

2. JURUUUZURNT: N155IUTINNKAETDANTIIINNRURTTTe (User Generated
Content) %38 Influencer #8gYAMRNITYNATINAABINUNAN AU TLE TS LT 09aNATR Mud1e
iusndnsnmaiiily aensuiunafodeiinaiissyiuilaaliihmindedimesyaeadudy

wantunsTeauA
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aAUsNa
nMsWausndnvainsaudnelide “KRICK&CO” lugUnuuvesndnsiuel “Lifestyle
Premium” 7uAUNSAUUAAULUR 3 4@ (Educator, Entertainer, Converter) Lﬁmaqwﬁ‘ﬁmmia
LLﬁ”lsuﬂzgw?"ﬁuugmsuaqQ’ﬂizﬂ@‘umi?mé’ﬂﬂiammamﬁgﬂiﬁaﬂwmqqm HANTITUARnARG oI ULUUTIa8N
CBBE w01 Keller (1993, pp. 1-22) fidudiui mia%f'mmmiuazmwé’mwaﬁmw%uﬁﬂﬁ%@Lauazﬂiaaa%”m
yaAfiuuarduaiudanisdet
HaMTIdeauladesamduazanuaendediaenaneaiunisAinuves Usedaas ydidens

¥ 1 1%

uwazUseiunssas Auadssal (2566) nuin nssuiamuatsuesuallasaunildvinagegasianis

v a

Andulag onans e 91N ILUTIUAINLLAS [WREiUR Hartmann and Siegrist (2017, pp. 11-25) 371
a v L . [ v av 1 =2 i v & o v [y

aAffwe1sual (Disgust) LugUassandnfifeuilunouisvengnainls naanstdiaanadosiu

Tuland e wazyunsal AWenese (2564, v 208-222) Inudn MsdeyamuaunIm aLUaensie

wazavewledidnSnaleuinderiaunfveuslnanilselusAuiwmisa

[ '
v A % =

wena Nl NMsfinamITedInsavRwaraulaendelutededdaign (X=4.46 way 4.31)

o

v Y1

agvioulifiuinluuunvesuilaavlve wihesuiuuasdisslomideduindeuuarguainnia
189UV Van Huis, Van Itterbeeck, Klunder, Mertens, Halloran, Muir and Vantomme (Online, 2013)
uimnaudlifisananpuarlianansovilruslnadeshiluauazeinynanenmls msnanges
lLivsvauamnudiia msfemsdensmanndadeviiudulrinsfinuagiflelurisnames (20.01-
00.00 U.) M4 Line uag Facebook Jadutesmaiiiiuszavsnmgeanlunisdsurimafivesiuslna
nanTITEAS S wananT eI YNS WA UIARTRY AugIdendnsine (eeaulal,
2562) uazafifnsdsennuunswes Marketeer Team (saulat], 2565) laedlifiuludsusydmit Jade
susannazanudasafodudouluddyigussneunsinedesudlutou Fsazanusaldvselovy
Mndneamnisuaafuififeddesnadud uummanmsuussuiemalndundusiunasdunasd
aonndeafundnnsuusgUemsifieaussuazifiunuamslavunmsaui finnsesulat (eeulard,
2564) g8l vauzfimssenuuunagmsmsdeansliaenadestudumamssindulavesfuilandldsy
M3ATUAYLINNHANSANYIDS NYITTAL LIV (2562, T 55-56) Timudn nagndnisnaind

a o [y

donAnediungAnTINEUSInATiBnSnadensindulagedunnunsegalitedfyiuiy

v
UBDLAUDLLUS
Jarauanuzlunisiinanisiaeluly
1. dwmfugusznaunis (SME): masaaviunisidsuuuasuuuandsauudeluvannanuay

UsTTeIAund wimsiuanlddyanuvalnmangidunsedennuyaasiuseslTinansaesilulay
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TusAundilonunu Tnefuszneunsanunsaduduiunmsuiuussefasinasdolavanmdntou udds
veenalgromnansaemsdunuadiy

2. MUIMIREUA (Touchpoints): AITUUNTYINAAIANAINITVIE (Post-Purchase) WU
Line Official Account tedsieteyauygun iy Iuignéedvainae Juztoasugniiues
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ABSTRACT

This study aimed to examine the factors affecting consumers’ decision to use air fryers
in Thailand. A quantitative research approach was employed, and data were collected through
an online questionnaire from 498 respondents. The data were analyzed using a logit model
because the dependent variable was binary, indicating whether respondents currently use an
air fryer or not. The results showed that the factors significantly affecting the decision to use
an air fryer at the 0.10 significance level were age, employment status, monthly income, an
education level below a bachelor’s degree, type of residence, available space for cooking
appliances, eating and cooking behaviours, and product factors related to appearance or design.
In contrast, price, distribution channel, and promotion factors were not statistically significant.
The findings suggest that the decision to use an air fryer is more closely related to purchasing
power, household context, cooking behaviour, and product suitability for everyday use than
to short-term marketing incentives. Therefore, entrepreneurs should focus on product design, a
size appropriate for household kitchen space, ease of use, and communication of practical
product value to consumers who regularly cook at home.

Keywords: Air Fryer, Usage Decision, Logit Model, Consumer Behavior, Marketing Mix.
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CHONBURI PROVINCE
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ABSTRACT

This study aimed to compare the overall well-being of workers and to examine personal
factors that interact with working hours and influence the overall well-being of workers in
Chonburi Province. The sample consisted of 400 workers, determined using Yamane’s formula,
and convenience sampling was employed. Data were collected using a questionnaire. The
well-being questions were based on the World Health Organization’s standardized five-item
measure of overall well-being. The data were analyzed using frequency, percentage, one-way
ANOVA, and two-way ANOVA. The results revealed that differences in age, marital status, income,
number of dependents, and working hours were associated with differences in the overall
well-being of workers. In addition, personal factors interacted with working hours and influenced
the overall well-being of workers. The interaction between working hours and income had a
large effect on the overall well-being of workers, with an effect size of 0.21.

Keywords: Well-Being, Labor, Working Hours.
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uniin

melduiumnisiauiasugiuargannssafineisiaeganada Tasamglufiug
waimwievnAnzueen (Eastern Economic Corridor: EEC) §aninway3 faidugudnansdifigy
YesmANIHAnLazgRavnIsuvesUsznAlne Tneflasiainusanuiinszqnieglunanisadnuas
anamnssuludiaugnangsuvdn 1wy oungdi uartunes Ssasvioufanaduiiuiignsmansdidny
84 EEC dsraliussnmunaedunineinsvdnlunstuindeuasugia sglsiniu neldusanadu
Mnmsuisiunagaududurenshnuiidiugety Yssiudiu “quanglasnn’ (Well-Being)
yesusanudslaumnuaulasgnainiiewang esnguaneiiauduiudlnenssiulssansainns
¥a ALRNUReRIANT wazaud B uresesdnslusyezen (Diener, Oishi & Tay, 2018, pp. 253-
260; Clark, Fleche, Layard, Powdthavee & Ward, 2018, pp. 33-50; Geethapriya & Layasri, 2023;
Quinn, Otten, Stover, Peckham & Seixas, 2023, e384-e394)

e unlddnuiadofifnadequanzvesussegsiaiies lnglanztadefiu
Flaanisvhanu 91818 wardnwagdiuyeea famuithdesinanidvinadequanieianansoiay
7119994 (Pega, Nafradi, Momen, Ujita, Streicher, Priiss-Ustiin, Descatha, Driscoll, Fischer, Godderis,
Kiiver, Li, Magnusson Hanson, Rugulies, Sgrensen, Woodruff, 2021) ag19lsAnny mu%’«ﬁ%diﬂ%qj
gansoSunuAnuduRusluanwaglBudy (Linear Relationship) lagfiansuinavesunazfanlsuen
NN

TuvaginAnmangufasielyl 1w Job Demands-Resources (JD-R) Model tauein gunmz
vosyanalildtuagiuiadoiden uiinan “Ufduiusseningeudesnislusu (Job Demands)
waENIWeINT (Job Resources)” (Bakker & Demerouti, 2017, pp. 276-285) YpuzLRenny Conservation
of Resources (COR) Theory 85U1871 yARRAgng181usNwIarasaunsngns wu s1gla Lan uay
WA WaENSFEdeNTneINTITdNaLTaURgun1d (Hobfoll, Halbesleben, Neveu & Westman,
2018, pp. 103-128)

Sofinsansamriu si'il’ﬂmmﬁﬁwmuaflmsagﬂmaqLﬁu “ Job Demand” fiifiuAufaa3on
vauedineliidy “Resource” fitavnirenansznudingn friu anuduiussewinedalusnisvhay

LY = 1

fugunzdsenaliladudunss uituegiivseduremineinsiiunnaliet

Y 9 Y

o v o w

winuAfedunuannas@nniladeiinadegunnizvemsany uwididesdaddy fo vn
N33ATIEN “Interaction Effects” 5¥ni19Uade v1an1sedutgr1unsoung e ieysannis wu JO-R
uay COR SaflnuAfedesednsluviunussnlng Tasnmeluiiufignamnssuednsdmingay3lu
$unuia frfunsinwifalafusmeritngn leelinszd “Svisnaidefduius (interaction
Effects)” szvinsiadudiuyanauazialusmevhanuiifidequnnglasuveussny Weedutenaln

WWeanUIANUFuRUSAInaAelansouLuIAn JD-R ag COR Theory
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ngUssaIAraIN1sIvY

1. WislUSeuiisugunizlaesid (Well-being) vasissnuludminvays fuunaudade

Y o

duyana laun 818 anunmansa s1ele Iunyanaidedgua wasdiluanisinu
(% LY

2. ieAnwiadudiuyananiiufduiusiutilusnisyhau wasidvinaseaunnglagsiy

(Well-being) vaeusanuludmingays

NSOULUIAAKAZITIUNTTUNNEAVDY

UJadgduynna §Un172189IUVBITINY
(Independent Variable) (Dependent Variable)
e 91 °  FUANANY
°  ANTUNINANTE > ®  AUNINAN
o sldodudedou | l __________ o FUATWNF Y

o WIUYARATIFDY e °  FUNNILNIAN
aNSWALYIUfaUNUD
fua Teyeyeu

o FlUINTYINU

1
1 1
1 1
1 1
1 1
! 1
| (Interaction Effects) :——>
1 Y] Y] °
1 Uadwduyana X Falusnisvinnu
1
- :
! 1

AT 1 N3eULLIARNNTITE
fisn; ﬁwm%ﬂ%ﬂizqﬂﬂﬁumﬁm Job Demands-Resources (JD-R) Model
(Bakker & Demerouti, 2017, pp. 273-285) Wag Conservation of Resources (COR) Theory
(Hobfoll, Halbesleben, Neveu & Westman, 2018, pp. 103-128)

nsoUINANNTITET wanseuduTIS SIS Fauusnn wazUfduiussening
s Tneshudsiulsznausetladvduyana 16ud ey annunmausa elfiadedeiieu wazdiuou
yrrafidesgua sdeialuamshau daldviwasesudsma Ao quanizlaesa (Overall Well-Being)
ﬁ?ﬂiﬂmwwizLﬁummgmmaqaaﬁﬂwsamﬁdaﬂ (WHO-5 Well-Being Index) (Topp, @stergaard,
Sendergaard & Bech, 2015, pp. 167-176) ﬁgaf‘jmﬁmiwﬂﬁmmﬁﬁmﬁu@w%waL%wﬁﬁuﬁué
(Interaction Effects) seviniladodmyanatuialusnisvhanu Inddmsinnesinnuuususuasmis
(Two-Way ANOVA) %aﬂﬁauLLu’;ﬁﬂﬁaQuuﬁugﬂu%amawqwﬁﬂﬁﬂ 1an Job Demands-Resources

(JD-R) Model (Bakker & Demerouti, 2017, pp. 273-285) fnpaidalusnisviaudu Job Demand
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vz s1ele w7y Job Resource waw Conservation of Resources (COR) Theory (Hobfoll,
Halbesleben, Neveu & Westman, 2018, pp. 103-128) fle3unei eladevawensaadensneins
PUNAIINANTZIUY

25saunsuiiiedos

quamelagTmweasay (Overall Well-Being) Wuuinfnfinsauaquiisiiadusname dala
wagdemu ?fqﬁﬂgﬂ"i’mmu@fﬁ?’i’mmmw%ﬁmﬁLﬁaa%’aqﬁuqmnﬂw (Health-Related Quality of Life: HRQL)
Tnewedosdlofildunsvans 1¥ud EQ-5D fe wdoslouvuasuauildlunsinaunm@isiiisdesiu
409 (Health-Related Quality of Life-HRQL) Ingiin1siaunlagngy EuroQol Tddmiuuseiiiu
A mMAInduguamuuuluAldiuegaunsvaneialan dsazviouaniuzguaiwluvatedii
mswdeulyn nsquanuies AnssuusEsiu muduuin waznneinning/ Faueih (Hong, Jeong,
Heo, Chun, Park & Kim, 2015) 1u3ded1uauinnwuii guanevesnssuldldtuegifuguninms
Meiesasufien uidlasudvswaanladevndiny Asugna wazanmuwIndeun1svine wu el
A1SANYT WazanwuzI1U (Hong, Jeong, Heo, Chun, Park & Kim, 2015; Pronk, 2015, pp. 19-24;

o w

McLellan, 2017, pp. 206-213) s1elsdunialutadeddgyifieuduiusivgunnizvesynna lay
NaN1SAN®IvBYe Clark, Fleche, Layard, Powdthavee and Ward (2018, pp. 33-50) wanalyfLiiugn
v v o fw = aa v v My a &£ Y| = @
eladauduiusivanuiinelaludde winavesseladennuguaglilaiuauludadiumendiu
v ¥ ‘:QIJ (Y] o QQIJ Y & 1 o a = [

NnseauTels wenanlisnenuseaulanda@liiuii guaglumsvihnuiianudenledaensaiu
AMAMTIALALTIN Na1IAD MNnEnudivszaunsaldsaulua svdwansenuseTindiudinag
anuueglaeswegdidudfy (Gallup, 2023, p. 1)

1 [ | =1 o o o Aaa a 1 a o a v

dwladeduupraduiulsddgyiidvsnaseguansveiwssu lnenuiddelushnlasey
TadudAny loun e we seAumsiing :gld wgRnTsuauaIm (Wu Nsauyvs n1sAuLeanages)
waznzgunIn (15Asest mnuasen) nansnwinud Jadewaiidanuduiuseglidedfgy
% aa 1 ‘&J v a 1 Qll ¥ = a a
AUAMNINTIN WU o1guavlsrlsalinalaude HROL vaenisnglawagnisfnwiinaidauin (Hong,
Jeong, Heo, Chun, Park & Kim, 2015) usna1nil mmLﬂ%maz‘f]mmqmmw%mé’uﬁuﬁ’aLLUﬁﬁwﬁ’q;
Nanseauaun o zlunguusanulEd gl sInaauaINay (Hong, Jeong, Heo, Chun, Park &
Kim, 2015)

uonand Falusmsviaunfedunidslutadesuaninnisviieu (Working Conditions) 9
fiBvdwaseaun1 e INUeg N litud1AY INNIINUNILITIUNTINNUTT Mevhaudunaiuu
(Long Working Hours) fianuduiusiulsaialalaziaoniasn AmnuRaunfveinIsuou AnuesunLay
AMEAT (Hong, Jeong, Heo, Chun, Park & Kim, 2015) MyNauiuaumeenis (Overemployment)
dwaliausioguan lngamzanuaunmin wuaeantliaenadoseming “Uiluainnuase” du “galu

v o 1

inauisens” WuladedAgiidmaseguane (Bamay, 2022, pp. 37-52) agnglsinu U19N1sANY
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wuranwaneg Ingusenuniidemguamenadenyhaudiludesas vilvanuduiusseninadalu
uiuguaeldnuardudeulazenainalaym Selection Bias (Hong, Jeong, Heo, Chun, Park &
Kim, 2015)

YY)

NTeswadelirnudfyiu “BvsnaltaUfdunus (Interaction Effects)” wntu Taewudn
nansznuvestaliamaieseguane “hivihdulunnnguuszvins” uasadudiuyana 1y ne
91 WATANUEINaATYEAY aBnsn “USuABu (Moderate)” anuduiusianan foegatu usaanu
AfauzmaaTegianoIaldUNaNTENUBaUTINMSNIUERANINNTT UsuAiTamFeInTs
MueEat kARBIINIUWIY FeTgundzugategedaay (Barnay, 2022, pp. 37-52)

uananil anuuancsiumadiiunumdidey Tnenansenuresnisiausogun i
DuANASUSEWINeTe waznds (Barnay, 2022, pp. 37-52) faiu nsfnwUfduiussening “dade
duypranazialusmshny” Jdmmddnlunsesuismususuvesguamgldfniimsiiansan

LUURILUSHAE

FUNAFIUNNTINEY
1. Yadedruyana taun 018 aoruniwausa s1ld Iuiuyarafidednua wasdaluens

o P 1 [y ] o v . (9] [y a | [
auiuaneeiy daavilnguanglaesiu (Well-Being) vasussnuludminvaysunnsineiy

[y

2. Yadudruypraiiufauniusiutilianmsinny waslidvsnasreguamelaesiu (Well-Being)

vaawssnuluTminvays

2.1 Flimsvinuiarany d8vignaseaunnelagsiu (Well-being) vesussuludwmin

YaU3

2.2 Halwsmevhanduanunmausa Svswasogunnzlassm (Well-being) vesusssny
luaminvays

2.3 tlasmsvhauiunels Svsnareauamglaesam (Well-Being) vomssnuluimia
Yays

2.4 Flmmehauiuinnuyarainegua lsvsnaregunmelagsiu (Well-Being) vad

wssuludminvays

ad o a a v
0N UUNTTIY

1. fudsildlunsfine Suundusiudsiu uazduusnu lnedudsiu fie Yadeduunna
loun 018 anunmausa Meldnduraweu UUARTRILE kst limMIinny wasiikusany
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2. Uszrnailtlunsfine fe Snuusznnsussnulumiovay 1,244,515 au @iinau
ussnudsminvan3, 2568, wih 8) Fsdieidulszrnsivsuduiuutiuey uazivunnguiegidlag
msfmmugan e Idsuaundudaegts 400 au Tneldmsduseguuuvaetuseu g
Guan 1) maduiegsieivaaindeiaugramnsniludmiavayiin S 4 uis wag 2) gy

wuulmnn dmueswiungudiegns iudeyaiinugnamnssuag 100 Ay

' v
Va v = 1

A A A av A A I3 | a | a
3. Lﬂi@ﬁu@%isﬁuﬂ'ﬁ']‘ﬂﬂ A9 WUUABUNTN NENAFBNWAIUITU LUIDBNLUU 2 @11 AD d@3un 1

Y

Hudeyailuvesireunuuasuniy $1uu 7 4o 16uA e o1y anrun s aanuamasa
seldl Srnuynnaidosgua Faluansihau uazdwi 2 WudedannAsiuguanzlaesiy dlu
dilduudsaguamzlasunesguvetesdnseundielan atunwilng S 5 4o Taenns
wanarzuuuldrzuuniv Azuudud 25 azuuy Fennazuuuiudiing 13 azuuu foddguany
loesulsld

4. MyWuATesienside fo mamAmuiewnss Tnelimssnand 3 vinu fansan
WUUEDUON KagAIUINARTTIAINEDAAaDIweITaA1aN (Index of Consistency: 10C) lam1szning

0.66-1.00 Fadeinrunamidorauaunsauiluldle (Tumer & Carlson, 2003, pp. 163-171) uaz

'
=

AN urauLdaUay Inen1sunluneaedldiunguussuid

[

nuauzlnalAgaiunguLsany

Tudandavays Mldlynaudiegne 91uIu 30 90 wagAamaAduUssansduiusvoinsouuia o
AIAMULRIINYBLUUAB U UIRTUWNAY 0.84

v v [

5. mMstiusiusdeya FITeiiusiuniuteyamenues lnenisasiuiiivdeyaluiiny

Y

a9a1mNIIUILT I IATaUT TUB 9NN 89LAZTIBANIIE T WUUADUDIULUUNTEANY LaZkUUAIUNNY

3 3
Pavihuuuseulal esnernuazanlituineusuudeuniy Meliusiusiudeyasenitaiou
s 2,

ey Bemana w.A. 2568 laluuaauaunsay 400 adu Anldudnsnismeuluuasuay Sevay
100

6. mIAnTzvideya defiTeldunuuasumunduiu fnsivaeumiaysaiveuUaoUn Y
uevassauuuasunulsinsunsliensideyamedinumaniuuudiiasy antuidesesiteya
vhlvvesimeuuuuasuay Tngldaifdamssan fe Al fevas Aade wazdiudoauumsgu
dmsumlwnneiaunigultaifideyuu e msvegeunukUsusiuniaie (One-Way ANOVA)
Lﬁam’%amﬁauﬁwmﬁaswdwmajm LAEMITNAABUANNIUTUTILABINY (Two-Way ANOVA) ilediasesi

1w

Uduiusvesiiwusauniisadiulsny Mellunisiengvvundnsna lunsinsieiuundnsna
H9eldrn Partial Eta Squared (Np?) kagiansanvuIndnsnalage198auuInieves Cohen (1988,
pp. 281, 285-287) lagiinunai .01, .06 waz .14 {JuinasilngussanudinsudnSnavuinidn

Uunans azualng auaifu
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[V Y]
v A v o

il neun1siATeideya §Idulansivaeunisuaniasvestayalaeiaisandinuy
(Skewness) uagA1AMlas (Kurtosis) wuinAiasntagsening 0.43-1.87 uavAiadnulesegsening
0.12-1.88 Feoganeluinasiflsiaziounnuiiuionulsduszdusuuss Tnefansandrduysaives
AUl 3 uazenduysalvesrinuleslaiiiu 10 (Kline, 2005, p. 50) uazeduysaivesninules

a0

HaliiAu 3.00 (Westfall & Henning, 2013, pp. 248-260)

NaN1578

0
v o

dayanilugnaunuudauniy

v

Anounuuaeuaudulvgduname $1u3u 213 au (Feeag 53.30) fengsening 31-40
FIuau 170 Au (Feway 42.50) Tan1wnsvihanuduninauvissnuenau §1uiu 185 au (Fevaz
46.30) aaunlan S1uau 211 au ($egay 52.80) seldindesoifioustd 20,001-30,000 U F1uy
180 Au (fowaz 45.00) s uiuyanadidiosqua 1-3 AU $119 204 Ay (Fouaz 51.00) uaziidalug
3viey 35-48 Falay/ Eanvi Sy 261 au (Fevaz 65.30)

Han1sWIBuisugualaesanvasssuludwminvays

mswSeuiisugunnielaesinveussnuludwminsays Suunmuety aauniwausa sglad
Sunuynraiifesgua wartaluamsihau fideldnsmaaounnuuysusiunadien (One Way ANOVA)
Tumsiesesidoya nan1sAnwInuineny aanunwansa eld Sruruyaraiidesqua uazdalus

N3 guanglnesinvewssuludminvayswansneiu

M15°99 1 Msiseuifiguaunnglaeninveaausanuludminvays uunamudadediuynna

Uadedauymna  AauwUsUsIu sum of df Mean F P-Value
Squares Square
918 JENINNAY 417.79 4 104.45 750 0.00*
Aelungy 5497.96 395 13.92
53 5915.75 399
ANTUA WA FENINNGY 101.464 2 50.732  3.464 0.03*
aelungy 5814.29 397 14.65
53 5915.75 399
516l6 FENINNGY 268.29 4 6707  4.69 0.00*
aelungy 5647.46 395 14.30
53 5915.75 399
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AN519% 1 (@)

Uadpdauymna  AauwUsUsIu sum of df Mean F P-Value
Squares Square
funuyeraides  serinengy 195.57 2 97.78  6.79 0.00*
Aua aelungy 5720.18 397 14.41
33U 5915.75 399
Hlusmsianu FEMINNGY 1306.31 3 43544  37.41 0.00%
nelungy 4609.44 396 11.64
33 5915.75 399

*0<0.05

mMslnnsiufduiusseninsasdeduyanatudalusnisinu Aldvswadeguanaz
Tngsauvaussnuludminvays

MMmamAeTesinui lsmsinuiivinavunelngjiequnnslaeinveasanuy uas
FoRansanufduiusseninatladudiuyana 16ud 01y anunmausa eld Suauyanaiidesgua
futalasnsiey wuindadvduyaeatiujduiusduialiansvihau wasidviwasoguniislngsom
yosusanuludmiavays Ssufduiussenindaliemshautuneld f8vswasuslvgjdeaunnie

1R8I 9I0U993991U 1neAT Partial Eta Squared iy 0.21

P399 2 Uduiusseninatiluanisviauiuladudiuynana

, Sum of Mean Partial Eta - -
BrAIANUUTUIIUY df F Sig. YUINDNINA
Squares Square Squared

FIUINTVINU * 018

Fluansvheu 1012.01  3.00 33734 3183 .00 0.20 fovsnavunlvey
01g 22546  4.00 56.37 532 .00 0.05 fgvEnavuen
Hlusnsyie * ong 313.41 800  39.18 370 .00 0.07 TBvnavuanans

mwmamﬂ?ﬂlau (Error) 4069.46 384.00 10.60

594 (Corrected Total) 5915.75 399.00

Levene's Test F= 7.60 Sig = 0.00
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AN59% 2 (1)

. Sum of Mean Partial Eta - -
ARAIAIUBUTUTIU df F Sig. VUINDNTNA
Squares Square Squared

TNV * @DTUNINENTE

Fluansvieu 114061 300 38020 34.25 .00 0.21 fvsnavualvie)
ADTUNINAUSE 204.33 2.00 12.16 1.10 .34 0.01 dnSwavuiadn
Falaansvia 200.72 4.00 50.18 452 .00 0.04 19vsnavundn

* AnIUN NN TH

mwmmmméau (Error) 4328.95 390.00 11.10

59U (Corrected Total) 5915.75  399.00
Levene's Test F=2.98 Sig = 0.00

Flusnaiheu * seldiededediou
Fluansvieu 154421 300 51474 5747 .00 0.31 Hovdnavunlug
selgl 19539  4.00 48.85 545 .00 0.05 T8vzwavuaan
Faluemsvien *s1eld 896.07  9.00 99.56  11.12 .00 0.21 fdvswavunlng)

AVINARIALAREY (Error) 3430.39  383.00 8.96

5731 (Corrected Total) 5915.75 399.00
Levene's Test F= 5.86 Sig = 0.00

Flusnaiheu * seldiededediou
Fluansviheu 800.31  3.00 26677 2401 .00 0.16 fovdnavunluey
Suauyanaiifedgua 8252 200 4126 371 .03 0.02 fidvsnavuiedn
Fluensvieu 21310  5.00 4262 384 .00 0.05 TdvSnavunalan

* PIUIUYAARTIABIRUA

mwma’mmﬁ'au (Error) 4322.21 389.00 11.11

591 (Corrected Total) 5915.75 399.00
Levene's Test F= 7.60 Sig = 0.00
anUseNa
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AnguATANUNNANSAdEIDUTIANUUANA U ST InLar s SuMsatuayunsdeay
wningldiduninennsdffivieansanssruanauueseatunisininu Jwenndesiu Conservation
of Resources (COR) Theory (Hobfoll, Halbesleben, Neveu & Westman, 2018, pp. 103-128) @1u
FunuyarafifesguaaziounszATaUATITIdmarBmNANRATEIT LAz ST dmutilus
Mevienuin favSwaseguanizanniian aenndeiu Pega, Nafradi, Momen, Ujita, Streicher,
Priiss-Ustiin, Descatha, Driscoll, Fischer, Godderis, Kiiver, Li, Magnusson Hanson, Rugulies, Sgrensen
and Woodruff (2021) waz Barnay (2022, pp. 37-52) finudn msvemdunanudmansenuse
HUNINNNY GUAINAN WATAMNNINYTA fiasaonadasiu Job Demands-Resources (JD-R) Model
(Bakker & Demerouti, 2017, pp. 273-285) flosunean daluansvieudu Job Demand e?famﬂqa
Nulagdamalvigunizanas

uenaNt HaMsAnSnuin a1y anunmansa 1eld uagdnuyaraifesgua SRS
sufutlismahnulerdsmasogunglagsu uiiazdvundvinaunnsiaiu uanslfisiui
uansgnuvestalianisvhaiudeguanizlilfiAntuludnvasdortufuussouynngy widuogtu
ANWUTANIZVDILARLUARA

Ufduiusszninergfudalusnsvihanudidvdnasefuuiunans axvfoudiamanansalu
mssuilofunszauuanistunatiels duanunmansatazdIuyanafidesguaiisnswaly
sEAUIAn FeenafinainauuansisinunszasoundInar M saUAYuNsdanL YN UR duius
seyeneldiudaluansvhauiiavinageiian (Partial Eta Squared=0.21) uansi1 s1elsvimiing
Jundwensdrdnitisannansgnuvosnsvhaudunauudeauanne aenndestu JD-R Model
finasinseldifu Job Resource wag COR Theory fieBunein msininennsifissnerivannsgayde
NINYINTIINATLIY

Tngasu wan1sAnudlidiuin auduiusssrisdilismshoutugunngreuseud
Snunusduufduius (nteraction Effect) mnnitanuduiudidadu Tnsamzunuimvessgldd
Prwammansznurasiilinsvhausegunne esdenudiildiiheveenanisdinyainmsieges
naveauUsIAeIlUgnseSuenalnde fanstus nelinsou JD-R Model uaz COR Theory Idaens

FoLAU
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FarauauusdeUUn
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ABSTRACT

This study aimed to analyze consumer behavior and attitudes toward personalized product
recommendation systems in Thailand’s e-commerce sector, as well as to examine factors influencing
consumer satisfaction and purchase intention. The study applied the concept of attitude components
from the Theory of Planned Behavior (TPB), together with the Technology Acceptance Model, to
examine behavioral intention. A quantitative research approach was employed by collecting data
from 412 Thai consumers aged 18 years and above who had experience purchasing products online
through an online questionnaire. The data were analyzed using descriptive and inferential statistics.
The findings revealed that Thai consumers regularly purchased products through e-commerce and
had moderately to highly positive attitudes toward personalized product recommendation systems,
particularly in terms of perceived usefulness and recommendation quality. The findings also showed
that perceived usefulness and recommendation quality had statistically significant positive effects
on consumer satisfaction, whereas trust and privacy concerns had no statistically significant effects
on satisfaction. In addition, consumer satisfaction had a positive effect on purchase intention. Regarding
demographic factors, gender significantly affected the level of satisfaction with personalized product
recommendation systems, whereas age, educational level, occupation, and average monthly income
did not result in statistically significant differences. The findings indicate that developing personalized
product recommendation systems that are accurate, reliable, and responsive to users’ needs plays
an important role in enhancing consumer satisfaction and purchase intention among Thai consumers.
Therefore, e-commerce businesses should focus on improving the quality of recommendation systems
while promoting transparency in personal data protection to enhance user experience and competitiveness
in Thailand’s digital market.

Keywords: Personalization System, Consumer Behavior, Purchase Intention, E-Commerce, Attitude.
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wud nswugthdudanizyana (Personalization), n1stideyaniiluuselewil (Informativeness),

AuvIaesruludiuds (Privacy Concern) wagn1ssuianndsvaunisalldnulaense (Flow

a |

Experience) 18vSnasievirunfivesjuslnasionslavanesula lneviruainfszdwalagnssianiny

aslalunslduing wanslmiuin ssuunslavanuarnisiuzindunesuladmsiianuddy v

I Ay a

rmdududuazamuAiustnasus d@u Christian, Karissa, Handoyo and Antonio (2021, pp. 103-

Y
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120) wud1 msFuslavanuuulanizyana (Perceived Ads Personalization) 18vSwnaseviauafiil

v

Aolawan LayfiaupRfiinTuasdmanangAnssuns@enuuLsssau (Impulse Buying) asvioulsiiiiu

¥
d'lﬂ/ud

nsUSuwsitlavaniviaenndesiuauaulaveuslanaunsansedung Anssunstelaviui
Ydan guni (2567, v 48-63) AnwiTes nagnsmenseanaiunginssudediseulal
dau UI5gen wsnstiuiesh uasvielld @515ena (2568, vt 179-194) AnwUadendamasianinudednis

o

FOYIVDIGNATNUIN NAENSNNNITAIAIN LU NTAAETUNMTVIY T1A1 ANLUEEDe WagAusinAves

;7

anfn dnastevirunfuayanuiianelavewiuilnaeeulal duimaduazauiianelaldvsnasengingsy

59081 uAseiuandiiiui vauaidunalnddalunsadsenudnisentsteaueoulal
U3ennsnd Sansidesy (2568, vin 1244-1258) Anniladefiisvinasemssaaulatodudn
TugaRdsia lnefiansandadenuamunindus $1a1 Bvsnansdenu wazmnuasmnauienuii Jade
wienifinasonnudtlate uasnginssumsiinanlate aeansnsoesunelddenguingAnssuniuu
(Theory of Planned Behavior: TPB) 1‘UajLﬂmumaswqaﬂﬁumﬁaaﬁa
PNNINUNIITIUNTTHNLITo AT nudrinansnuideiaenadesiufie Wauad
(Attitude) Lﬂué'hL.L‘Uiéhﬁ’mﬁﬁ@m%wa&iammﬁgﬂaﬁ?}é (Purchase Intention) egnslsfnuauidelu
Ussmalneduduinumgfinssunistedudesuladludemly wu nagnsmensnaia Jadedu
AN 31A1 U30ANUATAINAUIY LASIVIANISANENRNITLI1ZluUTEIIUSTUURUZYNAUA

i s = ac
lmgyana Ndluunannesudneuilsy

A5AHUNTIY

NEUA78819 uazISN1sHuAI9EN9

3ol 8uauIdeiieUiunn (Quantitative Research) TusUwuums@nwidedsin (Survey
Research) Tnglfuuuasunuoaulay (Online Questionnaire) fiFjii1suAsailugmeusenuies (Self-
Administered) Wuia3eaile Inonsidennguiegrsuvulidinanuiiesdu lneuszsgndliisns
gudnegauuUayaIn (Convenience Sampling) AIUANUNIENAIBE1AULUULANZA (Purposive Sampling)
Tnefinmusidansas (Screening Criteria) Ao fuslnavalneeny 18 Viuld Aifuszaunisnidodudn

poulaukuszuLLUzAUARNNzYAAatUgINIBAouEsY I1uIu 412 518

'
= A a

\ATRalaldLHUNNIRTIIERUANRTATLLENT (Content Validity) lagEnTenandl 3 vinu
Fedlen 10C Ladeiniu 0.85 wagk1un1snageui1ses (Pilot Test) Aundunaass 30 AU lagilen
ANURIUENUTEAVSULRaTNYBIATEULIA (Cronbach’s Alpha) YaeiikUsnnynegsening 0.812 fia

0.924 FHNUNUTUINTFITIYINT
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nsaATEiLaznsUsEIanataya Idaseslomata Awelull
AL amssaNu (Descriptive Statistics) ldAnwdnuailuvesnguiet s nouluuaeuny

'
1 a

lngldaata AnadouazAd@udsnuunnsgIu liednszideyaniluiazmauduiusszming

Y

FuUs afABseysu (Inferential Statistics) IHiflenpaeuaniAsiu [umsvaaeudvEnaveiul sy
fisiemuvsnulaeldmstinssidielusunsuiinseiadn (SPSS) Mntuiinsssimanuduiug
iieasudeyalunisudanariadevesiuuseng o uwuvasuanslagldnsfinnuaziuuniy Likert
Scale 5 sgoU

MIATIzRaudTLSSEINeiauds (Correlation Analysis) HiofnwANLduRLSsERINg
fuUsBase fuusdunans wazsuusnu 1aii@ Pearson’s Correlation Coefficient 1osaindoya
Buuuu Likert Scale Miflogfimmsanuduiusuesiuusasnadosiunsouuuiin

mylasginmsannsenvan (Multiple Regression AnalysislfiNenpaouanusumdnves
ATy warmseTziauanAsesteyaUsNIAans (ANOVA / t-test) Lilevinaeuasiig
Rerfuiiudsuszansmansindaiuuaninawessziunufisnelassninanguussansmansnia

auuAgIuNiuall

NAN1539Y

dayaldednuuzUszynsuasngAnssuguilan

YNaNFTeNUI greunuudeusudvailunandgs S1uau 186 au Anlu Seeas 45.1
Je9RuNAe InAYe 311U 152 AY (Fevay 36.9) uaznau LGBTQIA+ 913U 74 AU (Seway 18.0)
AU Knaukuvasunudiulvgjegluyiteny 29-44 U 91uiu 130 Ay (Sevay 31.6) 589070
43981y 18-28 U 117U 125 AU (Fogar 30.0) kavy1901g 45-60 U 91U 105 AU (Seeay 25.5)
AuszAuN1sANBINUI frausuudeunudiulngdiianisfinwszdudiyains S 231 au
($ovay 56.1) 599a9AD szAUUTY I 91UIU 75 AU (Fesay 18.2) dwsuandn diulwguszneu
anFwdasevieniuaud iy 107 Au Gawaz 26.0) sesaunAe ninnuuTEnenyuLazUIENaUNNT
520 $1ua 95 Au ($ovaz 23.1) aureldeareiou Wudma;uﬁﬁswlﬁ 25,001-50,000 UM HI1UIY
unilan 164 U (Fosas 39.8)

anwazUszrnsveanguimegsazviauliiiuigneunuuasuaudlnal Junqunamds
Fovhaudisiauduiutunslidanuunanesueeula uariivszaunisaflunsldszuuuugihdudn
ewzyana Tussdunils Wefinsananuupnsiswesseiumsfimeladessutiuzidudianzyana
MIENITIATIEN One-way ANOVA anansaasunalain 81y A1 Sig=0.986 (>0.05) seaun1sAny 3
AN Sig=0.777 (>0.05) 818 TF1 Sig=0.069 (>0.05) s1eléndesaiiou fifn Sig=0.325 (>0.05) wandin

91y SEAUNIANYT 01T wazselalndesiaifion lineliinanuwansnvesseiuauianelaogl
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HfpdrAgyneana d@aune (Gender) dlA1 Sig=0.013 (<0.05) NUAMLLANAINTDIANUNINDTTZIIN
WeAg-ME-LGBTQ+ peaiiifeddayyneadia Seaeviowdn fuslaalnelunduuszennsmansiunnsnaiu
figUuuumssuiuselend mmudosiu uazmsUszidiunanmaesszuuuzhdudiamsyana Tudnuas
TndiApsiu Geannsaesunglinnmnuunndsiusuuuumsiuiuaznsussduszaunsalinsida
szuuluzihaud lnomamdsiiunliu s lomitaraunmuessyuuuugthaudlusydufigani
o1alosnainszuunuzihdud dwlngjsingnesnuuuuazyuiuusdanesfinanwgiingsunisiden
FoAuilumnaundy anuea wagladtalad Fadumnaniduslnamavdedngldaulusziugs
uavaeandasriunalnvessruuainnnin luvasdinguinedusadszaudodiiafumsimngauyos
Azl esnszuudaldannsnagiousndnuaiiazamudesnsivannvanldegunsudu duwa
IsgAuauianalawaneniy

ANULANAE U AR SN EzeuliudsruLanaslusungAnssumsldeuinanosy

[y

ooulay AnwAmanisessuuluziaud waznsuinuAvesszuuLushAufIaIzyAAa B9
uansnafumusadnuaimanatazsuuuunsUilnaderaa Tomedoduledeiidnaienssuiuns
AoAvaiAUARKIUUTEAUNTTAl AePULAUSUNVNANA F90UNUIMADNITUTHTUAMNAINYDITEUY
uupAudn Tuvasiimulsussnnsmansduasvioudioslassaamienineinsvesiuilan nande
Alinnnauanunsadnfaszaunsaimsldanuldegnauvinden egalsiniy ulasnuanuunnmamig
afid vundvwavesmadiegluseiui avvieuindadeduvinuaismugauniwvesszuudnady
Farnuneufianelafidfynindededulssrnsaand Gedenndosiunuidesuniseeusu
LMﬂIuIaﬁaﬁﬁaﬁ%d’1mi%"uﬁmmJizaUmim‘iﬁé’fmuimsmqﬁwmwﬁﬂﬁﬁymﬂﬂ’iﬁﬁﬁ]é’]’aﬁmﬂigﬁmmmam%
(Davis, 1989, pp. 319-340; Venkatesh & Davis, 2000, pp. 186-204)

Tushumgiinssuguilaa manisAnwmudn unasmesudfinsldauanndian ldud shopee
(%ovaz 39.6) Lazada (3ovay 32.0) waz TikTok Shop (3away 28.4) Audndiu UssLamdudniiinisge
Uaniian Téun Audguamuazauau (esaz 15.0) ulduwazided (fevas 14.8) wavAudtiu
wazAesnds ($ovay 10.4) dwsumuilumsdedudosulal wuirireuwuuasunudulngd
arailumstedudosulat 2-3 afteiiou $1u 129 au Gevay 31.3) wazannniAmilseandy
fhetruastoAudiiusruuuurihAudameyana S1uau 222 au (Gesaz 53.9)

naansAungAnssugustnpasvieuliiuuslnalneduszaunsalnsuazanuduiaeiv
spuukusAuAtameyeea lumsdedudoeulat warduuiliudefossuuuusihAudlusedunil
faderensinngidadoduvinued anufela uazanuitlanistoluddudaluvesuide

viruAvauslnadeszuuluzihduAanizyAna

Anadssiuvessnulsndn loun iruadludrumsiviusslend fanaded 3.71 Ssegly

v A Y a 1% A & A a A = I Y} o a v o ::4'
ITAUNUIN, VI?TUQWIU@WULSU@MU Uaaagn 3.20 SUQ@QIUﬁ%@UUWUﬂaWQ, Wﬂu@@lu@'}u@nquﬂﬁﬁalﬁaﬂ
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a ¥ a

asidudu fenadod 3.01 Fsegluseiumunans, simuadlusuannnvesnisuuziidud 1
Aadnd 3.45 Teegluseduiinn uazanufisnelalunisdedudn eaded 3.45 Teegluseduiiunn
avfiouifuslnafinnudfndutindossuuuusinaudansyaea i uaun ke sEloninlay
Turagiruinaiestoyadiusozfinseglusziunas
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a
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arufinelaluntstodud wui Aadornedd 3.45 Suansdessduiunanseoudiegs
Tnetietigsiigarelassiuiansonislasulsslevinnssuuuusthau asviouingld3dninszuuuush
Audiameyana Hreneulanduasiutiduddyfaznseduaiudtlate

rusilatedudmuin anusdlateinds 3.88 fodaaiaslunnduys asviowingldiuwld
FoAudmuszuuus AuA ey aradeutnenn wnaninsoadserufianelaussanuidetiold
ATENTE

NANISAATIZHAMUFTUNUSVOIAIRYT

M13199 1 agunansiesevanduiusseninadiuys

AMUFUNUS r Sig. nsulana
ViruaRmuNIIUIUTElevl Aenuiianela 0.203***  <0.001 ANUANNUSLTIVIN
VimuaRsuaudetiy seaufianela 0.059 0.229 luifiauduius
MauaRsuANLinanuan i deanuianela  -0.061 0.213  lLifimnudusiug
ViAuARMUALAINYDINITUURINGUA daauanela 0.249%*  <0.001  AIUFUHUSBIUIN
Aufisnelavewuslan seruditlagodudn 0.342%**  <0.001 ANUANNUSLTIVIN

NN 1 agUnamFeneianduiusseninsnuuswuin Jedudluaianuduiug
FeuntusyiusindsUiunanstuanufiansla LLazmm&gﬂﬂ%asuaﬂ@J'&’al,miﬁﬁﬁaﬁﬁagmaaaa (p<0.001)
TnganunsagUdssifiuddalddsd fauafdiugunmusanmauugiidud fanuduiusidauings
fign (=0.249) s89a%1Ae ViruARMuNTTUTUSElanY (1=0.203) axvioudnfloszuuuurirdudnd
Anuutiugn asdla uazfivszlowd azdheifiunnufianelavesuilnalfodisuiads dauvimunisu
pudesiu (r=0.059, p=0.229) wazAuinanuALdudIusia (r=-0.061, p=0.213) laiflmudunus
ogaildsddymsadtuanuiimels wansiuiiuslaneziinnuinadosdeyadiuyana uinn
ssuumaulanddnumuazmnuarama ensinadnamilildammeuanufimelamadnsgnisie
audn uazlusnuanufisnelavesuilan dmnudiusiBauinluszduunanauazgeignlungus
wUs (r=0.302) fumnasidladedud Fliduidleduslnainauidnionelatessuunds awilug
wwiltuuaslomalunmsdnaulatodudfiiiugeduosnsaioy

HANIVAFBUANNAFIY

AUNFATILIATY Usenausie

H1: iruadiunisuiuseleniiiBvsnadeuindennuiianelavesguslae
H2: firundnduauTesiu fBvswaldauindernuiiemelavesiuslan

H3: viruARAIUAIUANasTUANULTUAIUGA Jgvsnasausoruianelavesuslag

H1UN1T5UTRIAUAINNTASVRNANSATHNTTE198915a15Tne (TCI) Msansngun 2




168

sEsavANEnTAUNY ¥ays (Online) Ui 12 atiuil 2 wguniau-Aanay 2569

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 12(2), May-August 2026

Ha: Viruafiuaun1myeInsiuzddum Javinaauindeauianelavesuslan

H5: anuiisnelavesusing dnSnadsuindeniunslatedu

AT 2 MTAATITANUAINITATUNTEEUIEANNLUSTUTIUYRILUT wagnsiAsIzianaey

o

Coefficients KaNTIATILNBNENAVRIILUTBATENTdaMUUTIUANNAFIUN 1-4

Model Summary
Change Statistics

Adjusted R Std. Error of R Square
Model R R Square Square the Estimate Change F Change dfl df2 Sig. F Change
1 .3042 .093 .084 .94442 .093 10.383 4 407 <.001

a. Predictors: (Constant), MeanQ, MeanPC_R, MeanP, MeanT

Coefficients?

Standardized

Unstandardized Coefficients Coefficients Collinearity Statistics
Model B Std. Error Beta t Sig. Tolerance VIF
1 (Constant) 1.865 .350 5.333 <.001
MeanP .216 .060 172 3.585 <.001 .973 1.027
MeanT .001 .058 .001 .013 .989 .952 1.050
MeanPC_R -.046 .051 -.042 -.895 .371 .990 1.010
MeanQ .267 .058 .222 4.573 <.001 .945 1.058

a. Dependent Variable: MeanS

o

A5 3 MINETURANTIATIEBVENavesiILUsBaTeNddefL Uy

AuUs9asy Beta Sig. NANTSNAERU
vimupRsian13TUUTElev 0.172 <0.001  goUSUANNFFIU
viruaRdemndosiy 0.001 0.989 U Laoauungu
ViruARnanuivasuadudIu, -0.042 0.371 Ufiasauuignu
VIAUARRDAMAINYDINITHULUNFUAT 0.222 <0.001  gRUTUANNAFIU

NINT7 2, 3 Wud AduUsEAvEnisdndula (RD) Sy 0.093 uanainduusdase
saveluuuusiaosanansasiuiueiuisauusUswesiutsmy Ae anufimelavesduilan
1§ $ovay 9.3 egadivsdAymeadffisedu 0.001 (F=10.383, p<.001) uirg1uialunisnensal
fnanazdandeudnein uddmiuanuideussannginssuduilaauaznsdnususiauad fedn
pousuldlumsdsaumans iosananudfianelavesiuslnaenaldsudvsnanniadoneusndu q
laldiandnwilunuusiao Wy Tadedusen Anssuduadunisme wieusunmaasugha
Dusiu

auuRgIui 1 (H1): viruaddenisiuiussloniddvinaidsuindemufisnelavesuslag

Y

HANFIATIEatuayuauNAgy lngnuinviruadisen1siuiuseleviianinaisuinegaiitdeddny
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M3 (beta=.172, p<.001) M18ANNIT NMFNHUTINASUTINSTULRUBINAUA Rz y ARad Usele vl
Py UTEndnnakazeuILANNaEMINuNTAUMENAT agdaaliusinainnuianelaiiugady
auuAgIUN 2 (H2): vimuafsienu@eiuidninaidauindeanuiisnelavesuslan wa

o v

M ilsiatuayuas@giu lnewuiwinueirernudesiuliiaviwanennufiswe oo toddny
19807 (beta=.001, p=.989) luiBsivniseraedunelii esanguslnaluthgtuiianuduiui
nsvhgsnssuazmsteaudrhuumaresueeuladifunui dwdlianudesiunaadutiatefug
ladlfadrsrnuuanidluseduanuiasnelavesijuslnadnsely

aunfgui 3 (H3) ieuaRremnuinaduaududusiivinadausonufisnela
Yo UslnA namsimsesiliaivayuauuiignu Inewudn anudnadiuaududiudilifidnsnas
arufianelaogaiifuddameadi (beta=-042, p=.371) Unngnsaidemesungldfeunda “any
fouudafrumnududiuda” (Privacy Paradox) Feffuslnndueuiiasuanidsudeyadiuyanatiie

Suansuselevd anuazaInaule visetaiauensela Ysenaudunsnguslaaduiuiuvuleuiegainy

N

—

Uudrudmeawnannasuunsgiuawining anuinalugaiddilidwaanneunnuiisnelaatodns

Y

DEGE

D
e
2

AUURFIUN 4 (HA): vimupRAsanuAI YN skustFuAldvSnalauinsdanuiianela

Y035U3LAA Han1TiATIsatuay ALy lngnudnnnn nueInshusinduaidsnsnaldauin

a1l Ay N1Naiia (beta=.222, p<.001) wagiloNansannedulszansnisanneglusunziuy

Wnsgu wudedeiddninageigalunuuiiaes uandiiudimnszuuiugihduadannuuug)
o & £ 4 ' < v ao « VY a a

anunsatdnauailomldnswnuanuaula uagldoude awdunalandntuirdeulviguilaainaiiy

wawelalusziungedu

A1519% 4 NMFIATILRANUEINTALUNNTETUIEAMULUSUTINYBIILUST wasNanTIlASIEianaas

Coefficients KANTIATILNBNENAVRIFMUINNANURFIUN 5

Model Summary
Change Statistics

Adjusted R Std. Error of R Square
Model R R Square Square the Estimate Change F Change dfl df2 Sig. F Change
1 .342° 117 .115 97411 117 54.421 1 410 <.001

a. Predictors: (Constant), Mean$

Coefficients?
Standardized

Unstandardized Coefficients ~ Coefficients Collinearity Statistics
Model B Std. Error Beta t Sig. Tolerance VIF
1 (Constant) 2.636 175 15.075 <.001
MeanS .359 .049 .342 7.377 <.001 1.000 1.000

a. Dependent Variable: Purchase Intention
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M9l 4 ilevaaoudvinavesrufielavesuilnafifideaudilatodud aunso
asUnanTnseRlddell andudsyAvinisdngula (R?) Sy 0.117 uansih anufianelaves
fuslnA ansnsnosueeaLlsUTIuTes Anudlatedud Idosay 11.7 ogiltuddymaadag
526U 001 (F=54.421, p<.001) 1131 usiein R? fananaedanlalgaiin udlumedinumansuasnginssu
flneietndussiuiisensuld Hemnmuidatefudiiunginssduaefinlduusduniou
samntladoundendu 1 Allldiunveaeululunet Wy Jafedusian Mddevesiuilng vie
nagnsmMsmaavesgui sy saninsgaiuayualsRigd 5 (H5) asvyin mnuianelaves

AUslnaliBnSnadsuinsenudslagedu lnenanisvegeuadmtndulszdvsnisanney wuin

a a

Aanuianelaveduilaaldnsnalisuindeainunilatedunegreidedidgynieadia (beta=.342,
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ABSTRACT

This study aimed to examine the economic factors affecting the migration decisions of
Myanmar nationals seeking employment in Thailand, considering wages, cost of living, employment
opportunities, labor welfare, as well as push factors from the country of origin and pull factors from
Thailand. A quantitative research design was employed. Data were collected from 408 Myanmar
nationals, including: 1) migrant workers currently employed in Thailand, 2) individuals preparing to
enter the Thai labor market, and 3) individuals residing in Myanmar who were considering migration to
Thailand for employment. The data were analyzed using a logit model and marginal effects analysis.

The results showed that the overall model was statistically significant at the 0.05 level, with
an LR chi-square value of 97.05, and correctly classified migration decisions in 76.72% of cases. At the
0.10 significance level, the factors affecting migration decisions included education level, household
dependency, preferred job type, saving ability, wages sufficient for living costs, access to public health
services, job suitability, fairess of supervision, and economic conditions and exchange rates in Myanmar.
The marginal effects indicated that household dependency was positively associated with the probability
of migration. In particular, respondents with more than four dependents had approximately a 69.63
percentage-point higher probability of migrating than those without dependents. In contrast, higher
levels of education, limited saving ability, job suitability, and greater concern about economic conditions
and exchange rates in Myanmar were negatively associated with the probability of migration. The
findings provide useful information for designing migrant labor management policies that are consistent
with labor market demand and support long-term labor policy planning.

Keywords: Migrant Workers, Migration Decision, Economic Factors, Myanmar Workers,

Logistic Regression.
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Funauandvswaresilidevarsdusauiu fetladedinyana JadondnanUssmadums wag
Jadedlagrannuseinaatems lnengul Uadendn-Uadens (Push-Pull Theory) ¥a1 Lee (1966, pp.
47-57) 98u"w31 NMsthedufnanusmdnlulsemadumalazusitsgaanUsEmAvaENg YT
wnAnTeldfianawisues Harrs and Todaro (1970, pp. 126-142) %Jiﬁt,ﬁudﬁmiﬁmﬁu%s’hUﬁusfuagj
funameuiuaAsgiafimai el T unnniseldlutlagty venaint wnAasugmanslmives
1156188 k53971 (New Economics of Labour Migration: NELM) 484 Stark and Bloom (1985, pp.
173-178) waENIDULUIAA Aspirations-Capabilities Framework 984 De Haas (2021) §485 U181
anvardINUARAKATASISOU LU SEAUNITANEY AsEluNTuARNNTNATEUATY WagANAINNTD
Tumseeuiuduiinasednenmlunsdieoiu mnnsdassyimquitasmiddeifedes §idewuin
msdinduladnefuveanssudyuidounnldiudninaan 3 nguiladendn ldun dadedruynea
Jadendnanusemanunis uazladefmaainusewmavatenia nemuusmuanuaenisinaulag
Msl8%3n Wy Ussiamauiidesns sUnuunsiany amnuanansalunsesuidu uazaszATeUas?
faT1zaInuuIAn New Economics of Labour Migration (Stark & Bloom, 1985, pp. 173-178) Wag

Aspirations-Capabilities Framework (De Haas, 2021) @3a5u1einiserenulilavuegivladuniu

1%
| =2 v v

elfifissodiafion uidsuogiudnennvssusanuiazadaseulunisdnduladneiu Jadondn
(Push Factors) léun AndnaftlaiilsswesioAnsestn mavnzavesdnyusIy LazanWiaATygha
Tudsgwmendouun d91A51899970 Ngud Push-Pull ¥e4 Lee (1966, pp. 47-57) YUz Uadudann
(Pull Factors) 1u Tenalunisiinuyi afafnisussny n1swndausnisansnsna Anudusssuues

Wt wezAlganglun1sdarienals denrdediuluIfn Expected Income 4 Harris and Todaro
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(1970, pp. 126-142) wazNan13AN®1U0Y International Labour Organization (Online, 2019) way McAuliffe
and Oucho (Online, 2024) #1371 Hademaasugianazatainaduusigdadiflunistefuves
usadiued lunisfinunil “Jadomaasugfin” mnefls tadefiferfestuneld ddne Aasesin
Tomalunisvhan waratafnisussnu Ssngegidluiladendnanussmedumauastadofegn
nUsEmaaen faifu fifedatmunnsouuundnmsifelaouisuusdaszeanidu 3 ngu Téun
taduduyana Jadendn wazdadoign iilelinseidvinavesdadodnandensdnduladreiy

VOILTNNUFYVIRLTHUNIAIELUUIIA09 Binary Logistic Regression

29AUUNITIVY

M5ITemunsITe18eUsuna (Quantitative Research) Tudnwaruein15H9813181579
(Survey Research) Usgnslunisisendsdl Ae 1) yndflouniifrdwinnueglulssmelng 2) fileg
ssyhawieuiunatunhaululssmalne uas 3) fividneglussmadiouwnuazidinguls
Fvzreduduvieuludssmelng wuvaeuaudavindy 2 1w leud nenlvenasawndeusn

LATNELNIHIY Google Forms sauvian1siiudeyanirauuiungusiegsiifinaanifnsanunas

q

¥

MY NMsmvupvIAngaiiee1dldgnsves Taro Yamane Nsgiunnindoty Seva 95 uazA1AIY

o b4 2 r.:’lj
AANALARBDU TD8AY 5 ANU

N

T Ne)?

A o Y
WanAun Ly
n = YUIAVBINGNFIDYN
N = 9unUe9UsesInNsSNTuUn1SAN®EN

e = ANFPYATYDIANUARINATEUIINATANMIBE (Tvualviindiu 0.05)

s esilefildlumside fio wuuaeuna (Questionnaire) Fe3eldmuazasIvasuran
yauniosle lnsnmaaeuauderi (Reliability) vaawuvgBUANAILNTOAIUIUAT Cronbach’s Alpha
WU dAWYINAU 0.9283 %qagﬂuizé’uﬁufm AALNUTIUBY George and Mallery (2003, p. 231) uag
denAdastuinmeived Nunnally and Bernstein (1994, pp. 264-265) wanasliifiudn indesdodainy

! A A o =3 v 14
Wnvetiawavannsatlldlunisiiusiusiudeyals
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nsATIEdaya

m3fnwaTaildnsiasgsisieluudnaes Binary Logistic Regression Yayaannngusiieti

& ! )

a ¢ o = = o oa v a vy a
N 3 NAYU ONATITATIUNU Lu@Q‘ﬂqﬂLﬂUﬂﬁgsﬁjﬂiLﬂqWNqﬂLﬂEJQﬂUV]@%J:LUﬂig‘U'JUﬂ'ﬁmﬂﬁu%ﬂfﬂﬂﬂu

q Y

1 a 1

Winguseinalng lnesjsdinudadeniavninasenisinduladnedulunimsiu lnemmueadiuysny

Y

Ju 1=fnduladheuusandlng, o=lidnduladreanUszmelng nsfnwiessilinszideyavengy

a

mivgslunngiy Wewnilingussaswiiefnwdadenidvsnasenisindulageduraussnudya

digwan neldlagadseuiieuanuunne1aseninanguiieg1evisanungy

P
In (1 — P) = B, + Bigender + B,agenew + B;edunew + ,maritalnew

+ Bsstatenew + (¢; £ dependents, + [3;current_job_status

+ Bg;i Z pref_job_type + Bo; X pref_employment

+ B1oi Z savingnew, + 3;;pushl + B;,push2 + [3;53push3

+ B14pulll + B1spull2 + B1¢pull3 + B,,pull4 + B,gpull5 + €

a

TnedmuafuUsauiiavidu vesladendwanenisinduladetureussnudayni

Weusnluusswmelne fadl

AN519% 1 ANeSUNeMILUSTLTIUNNSAN®N

fauds AURNY LB
P Prob(Y=1) fis anuunazifulunismssnauladeunvianuiivssmelng
Y nsamnauladneutyineuly 1 = dnduladeanuseinalne
Usenelng 0 = lusnguladne
gender L 1 = NSUNEN
0 = NSRVY
age 918 1 = 36-45 Yiuly
0=18351
edunew FEAUNNSANE 1 = I@Anwndausiseutuly

0 = LilaAnu

maritalnew ADTUNINANUTH 1 = dusd
0 = lan
statenew alan 1 = AuuauiaUszmalng

0 = AuwauldfnUszmalne
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AN519% 1 (@)

Aauds ANNAUNY LB
dependents; PuELInluATIUAT Base Group = 0 au (luflaudnlu
Weoi=1,23 ATOUATINIABIAUR)

dependents; = 1 1-2 AU

= 0 n5diBu 9
dependents, = 1 3-4 AU

= 0 n5dAu 9
dependents; = 1 11nnN31 4 AU

= 0 NIEUDU 9

current_unemployed  AMg31euludagiu 1 = 1991 (Wleview)

0 = lile1997u (Ghuwa?)

pref job type; Uszimaudiaula Base Group = 159971/ PAFINNTIU
dloiz1234 pref job type; = 1 noasy
= 0 n5diBu 9

pref job type, = 1 inwns/ Uszus

0 ATEIDU

pref_job_type; = 1 U3N13/ A1UaAN

0 ATEIDU

pref job types =1 3u 9

= 0 NIUDU 9
pref_employment; g‘iJLLmeﬁNmu Base Group = U324
Weoi=1,2 pref_employment, = 1 &g
= 0 NIUDU 9

pref_employment, = 1 51897u

= 0 N3Py 9
savingnew QUELRHIS Base Group = Liveeulannisiou
dloi=1,2 saving_ability; = 1 launafou
= 0 n3diduy 9

saving ability, = 1 liawnsatiuesula

= 0 NUDU 9




sEsavANEniAUNY ¥ays (Online) Ui 12 atiuil 2 wguniau-Aaay 2569

Sripatum Chonburi Interdisciplinary Journal (Online) Vol. 12(2), May-August 2026

AN519% 1 (@)

fauus AUNNY LB
push1 Yadenanlunuaanem pusTAUAINEIATY 1-5
LNINORDAIATOITN
push2 Uaduuanlusiuanyazau PUTEIUAINAIAGY 1-5

WANNZAUNUAILEINT

push3 Jadouanlusuanin PUTEIUAIUAIAGY 1-5

WWiswgna/ Anduludieusn

ulll J298A9nAlUNISND9US AT ANUTEAUAINEIAEY 1-5
p 7) U
GUGARAVGI
ull2 Javsmanatunsin ANUTTAUAIUEIARY 1-5
p 7) U

ANuE AR uTn DU

5334

pull3 Yadeaunisdnnisiia PUTEAUANUNEIALY 1-5
N9

pulld Uadehsgalusueilddngly pusERuANNEIALY 1-5

ANSYLBNEANS/ ABIUN

pull5 U989 UANASIEAGINI PUTEIUAINAIATY 1-5

TAUSITY/ AU

NaN1598

915199 2 1WunsuansmanisAnwuudasdlaiadlefiarsanai LR Chi-Square Wiy

97.05 wage Prob>chi2 wirfiu 0.0000 a5u1elain wuudnassianunsnesuredadenaesugiand

aad

nason1sinaulageiueussudymAlisunlulssvalne loedrdidudAgnadainseau 0.05
WeoWa15ad1A1 Overall Percentage Correct WU 76.72% o3unalain wuudiassilauisaneinsal
runvziluwrestifemaasugianiinasenisdnduladneduveanssnudyyfdeunniulszwmelne

leigneies Seway 76.72
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A5 2 KANTIATIEEINSARDRLT s IELUUTIaRdladn

. Marginal
AU Coefficient Standard Error  Z-stat P-value
Effect (dy/dx)
Uadeduynna
L
- LAY 0.2043 0.3071 0.67 0.506 0.0411
918
- 91y 36-45 DAl 0.2581 0.3297 0.78 0.434 0.0511
SEAUNNSANYT -1.0183 0.2751 -3.70 0.000* -0.1978
g Anendausiiseauly
A0UN WA
- ausa (ageneriv) -0.1949 0.2592 -0.75 0.452 -0.0398
allaun
- AnfuUsewnelng -0.6178 0.4227 -1.46 0.144 -0.1167
PuaELInlunsaUA
- 91U 1-2 AU 3.2747 1.4780 2.22 0.027%** 0.4002
- 91U 3-4 AU 3.5162 1.4771 2.38 0.017** 0.3968
- PIUIUNINNTT 4 AU 3.5672 1.4777 2.41 0.016** 0.6962
- 97U 0 AU Base Group
anwazmMsinnuuaznsidinludagtu
AgIneuludagiu
- 199U 0.7180 0.75584 0.95 0.342 0.1643
ANEINNTalUNTeRNRY
- lgunapou -1.4727 0.5551 -2.65 0.008* -0.2553
- lianansaiuesula -1.5609 0.6425 243 0.015** -0.3625
- lsnideu Base Group
Ussnnauiidesnis
- UNBASNS -1.2756 0.5193 -2.46 0.014%** -0.2988
- NUNUATHATUTEUS -1.6036 0.7691 -2.08 0.037** -0.3788
- UUIMSazAUAN -1.0357 0.6857 -1.51 0.131 -0.2426
- amﬂizmwﬁu 0.6418 1.0690 0.60 0.548 0.1136
- ulssuLay
Base Group

BAFINNITU
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AN59% 2 (1)

Marginal
Effect (dy/dx)

AU Coefficient Standard Error  Z-stat P-value

Uadeduynna

sULUUMIaNuiifiosns
- Hoyaundng 10.2662 0.2823 094 0346 10,0551
- 9197U 0.1105 0.3876 0.29 0.776 0.0223

- Usean Base Group

Uaewaneau (Push Factors)

Ageifiganene 0.4306 0.2510 1.72 0.086 0.0884

1 =
ATATBIUYN

ANUADAAGTDITEIING
anwznUiUANL;

AUFINTD -0.7531 0.2394 -3.15 0.002* -0.1546

AUFIAYVDIFNN
WFITEENALALENT
wanNAsURUAT

Tuuszmeiisun -0.5287 0.1928 -2.74 0.006* -0.1086

=

Uaenean (Pull Factors)

Y

1%

ANUAIAYTOINILTIE

U%ﬂﬁiﬁ’]ﬁﬁm?jm 0.4655 0.20008 2.33 0.020** 0.0956

&
AU UUTITUVDY

W 0.4459 0.2191 2.04 0.042** 0.0916

ANdangulunIsuIms

IANITLIAVINY 0.0689 0.2384 0.29 0.773 0.0141

ANUMAUNLAUYDIATIE

Tun1sdarenaisway

a0

RRRtIRLiA 0.1355 0.2054 0.66 0.509 0.0278

]

AMUAAIBATINIG

TAUSTIULASAAUN 0.2994 0.2372 1.26 0.207 0.0615

o a

Ee © *uansledAgNseauneaiia 0.01, *uanslvdAgnseaunisada 0.05
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NaNITIATITARUUSIa9 Binary Logistic Regression wu1 fuusiisidnSnasenisandula
fneAuvessInudyrAlounneitedfyn1ead (p<0.05) Tiud seRunsAnusauaudn
Tunseuniiifiesgua Anuanunsalunsesuiu Ussnmauiidesns amaenndosseninadnuny
fuaudanuansnse anmiAswgianazdasuaniudsuiunslulszmeadiousn msdhfeinng
ansnsaugy wazanudusssuvesimtham vafidulsine oy anmuameansa giiduun annsal
yhaludagiu Uuuumsianuiidesnts Adrsiiemenorinsosdn anudamgulunsuims
Famsiiainey anumzanvesildinglumsdavinenatsiazsienigdgn uazaNUATIEARMIY

Y [

Tausssulazeawl linuaudunuseg1eiiiedAynieads (p>0.05)

aAUIIENa
= Y a aa ] v a Y a 9 a o
nnnsenndademaasugianinadensdnduladrefuvesanudynidounnlulssmne
Iy wuidadeniidedAgynvadifinseau 0.10 Invau 10 duds Feaunsadanquuaseiuselanad
J9d8d1uuanan usEAuNISANEY HANTITANYINUIY WSIUNTTEAUNITANYIA LG
o = = a 1 I3 v a Yy  a v i LA M vy =
fseudnuauluianudazsdulunisdaduladretuundsemalnedesniinguinlilasuns@ne wa
manamagieuliiuiuwssnuniinsfnwgadimadonlunisuszneue@nivennanendn uazaiusn
Whdanaawssuilvinaneulnugaindlulsemaduls aenndesiunisAinwives Tipayalai (2020) 7
WU wssunvinueuazsAnvgalivnildudenyssinauagnanlinanaulnumaaATegnaLay
TonaanuinImtlueWniInNngn Yasifediy S1enuesesnn1sssrinlssmaienislondefugiu
McAuliffe and Oucho (Online, 2024) §aliiiui ussrudunaniinsfnwgadnfinnsandade
AUANAINNTI LR ITAITINYEmUAR UsERUTglalunmsdenysemavatems wansinuil

Jeenpdastumnfnseldfiaan’s (Expected Income) ¥a3 Harris and Todaro (1970, pp. 126-142)

Feauedl Msdnduladrediutuediunanauunuiiainitaglasuluswianuinninmelalulagdu

Y
[ 7

desegnafien uenanil nsnwaaiduesenasdanudifulneuandiifiuin sefumsdnulald
dsnasiensinduladefusinuanaunnisvesseldifissegiafien uidasviouiansiimadonly
msuUszneueTazanuassalunsiinfmaaussenlulssmaanoynady desvenemesune
yosuwnAnseldfinanislinseunquuivnveussnudymadounaeldaaiunisalinsvgiauas
nsladlulagiu

Haduduyarasuduuanndnluaseuniiiidosgua nuirdiuandnlunseunsii
Fosguatidvinaidsuindonsindulathefuluynseduns: Tnsamenauiitlaundnlunseunsaiifos
guAINNAT1 4 Ay Felvtnaransevugerianlunuuinaes safnanagyiouitnszaseuasuduLsmEndY
ﬁﬂﬁ@ﬁﬁﬁiﬁLLﬁ@ﬂﬁué’aaLLmqmiwl@’fﬁqqﬁumumis’hs?{u #0AAA B3N UTIENIU World Migration Report

2024 w4 International Organization for Migration (IOM) finuin n1sasdunduaseunsadundslu
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winnaranveInsEeduwssululsEmeaigaiaug uananil De Haas (2021) §aaSu1ei ATsou
finldnsdedudunagnslunsnszaerudsunelduaziiueuiuavnaasegio namsdneil
AOAARDINUMNIARLATYFANENT I1IT09N 158D URTY (New Economics of Labour Migration:

1 A L a

NELM) ¥4 Stark and Bloom (1985, pp. 173-178) nan13@nu1a5eidsied udultsusednea

o w «

nszfisiiavesndauseuluiuusidsvdnanenisdnduladreduegaivedfaydieTinsersaudu
JadgiuiAsygiaLardnwzdIuyuARAlUuLUUTIa04 Binary Logistic Regression Fadunisresen
mATadufidulngesueluduutnnnninsusaduruanansenuveunaztlate
Hadufudnuugnainunuit ussnuiiaulanuieaiiauazinuasnssulagysyad
authazdulunsdeiunissmalnedesniinguiiaulanulsanuuazgeaimnss iesain
megpamnsadiszuunsisnuiidumans neldaiae wasliatainsidnaunit ussnuidlousn
dwlvgdonvihaulunianswdnuazgaamnssuvedneiiesainiinuiuamenelfuaglenia
M3 wansAnsenandsaenndasiuiufnladendniu-Uadesga (Push-Pull Theory)
109 Lee (1966, pp. 47-57) fladuein Jadefapnanusemalarenisdiunumdidgsiensinaula
fhedu
Hadefumnuausalumseeutunui ussuiieeufuldiifsswnadouvielianisa

souRuldaeimmiesdulunsteiuiosnitnguiiasnsasoniuldynifiou namsinuasitouin
nsfRueendunsnensddaiiteliussnuausosunduatdanglumafume asssudouionans
wazAldelunsietugnilurasdusils denndestumsfinuives De Haas (2021) Aitdh msghediu
iz‘mfNﬂigmm’faamﬁ’sm"wmmwmmegﬁﬁ]%guﬁﬁ wazaARAIU Massey, Arango, Hugo, Kouaoudi,
Pellegrino and Taylor (1993, pp. 431-466) fiasunen mmmﬂf\]ﬂuizé’mqul,mawnmm“f]uqﬂaiiﬂ
somsthedunnninduusssdndu nansinwiasieuliisiuin anuanunsolumsesylalldidufies
wadwsveeeld wisadudedrinsudnenmlunséreiu Seaduayunseuuuifn Aspirations-
Capabilities Framework 484 De Haas (2021) kagteesugdadomaasugialuszdudannionide
WPndananfereutednin

dm3ulady Push-Pull maasegia wudnislvanudidyiunisindauinisans sagudl
dvswaidsuindenisdnduladhenu esnussmalnedissuulseiudinunasdnsnsfnuineuia
dmFunssnuinadnivinuegugniesmunging Famsdifeszuudunsesmedanunazuinng
é’mqﬁummﬁwﬁﬂuﬂﬁaﬁﬁﬁgﬁﬁqgmmmuﬁi’imﬁmﬁhgﬁmﬁL@LG?JEJLLazLL‘LJ%?\Iﬂ vauziinmsieudfey
fudnuaznuiivangauiueuaansodidvinadsaudonisdaduladrenu

TudruvesanmiasugRauazaifuludounnui nmslianuddyfutiadednanuniy
ndufiauduiudiBsautumsdndulednedu Saumnsnsandemanmsaivesmaud] Push-Pull nassnam

avdeTioudn usnuilasunanseunaAs¥giveg1ssuLRITaandulunguivIamnensman1sR Y
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dwisuldlunséetiu denrdesiu De Haas (2021) uaw Massey, Arango, Hugo, Kouaoudi, Pellegrino &
Taylor (1993, pp. 431-466) ﬁa%maﬂsmgmmﬁ “Migration Poverty Trap” #38AUfnANEINIU

Fahbiyaealianunsadeduld wiinmsdreduasndumadeniilinaneuwumaasegianfnitnany

Fau mafnwassiauanddiiiui Jatendnuasdadersldlivinnuuenanty uiiavswasauiy
Haduaduyanalunmsivuansdaduladredu Fadunsysannisuuafn Push-Pull Theory iy
LUUT1a04 Binary Logistic Regression Lﬁaa'ﬁmawqﬁﬂsimmié’wﬁwaﬂLmamé’auﬁmﬁl,ﬁsmmlﬁ
oEIATOUAGIANNTY

el Jadodume 01y antunmansa iduu UMY enafismevasandng
AuEargulunIsUTMsIANIsIaWINNY AnuwsnzavesaldIslunmsiaviienaisuazsaane Y
uarAUAd1RENITRusTIIRar e inuinddvinasemsdnauladefiuetnditeddnmnseda
Tunuudaesdililunsfinw eradesnanussnudyriadouniimiuddyfutadonansegia
fidanalnonssionuiuaslunsissdn wu aszlunsguansounid mwaunsalunisesuidu
ANNLATEINAVDIUTHNARUNN Uazn15AuTnIsanssagy unnindadem udnyasuseving
videdoulymmvhnuuissens Juihliiudsinanllannsaesuisamiuunnsisesnsinula

o w

dredulangradidednnluluuinassd

URIEIGIE

Tnwasy wanmsfinmadsiresenasdnnuiannuidefiin lnsysauinistadvduyaaa
Jadundnandseinadunie uarladesgaanussmalaemadimeniunglauuudiass Binary
Logistic Regression v‘iﬂﬁmmma‘ﬁmaﬂﬂiﬁmﬁula]s?’m?{u%uwmuﬁ@mﬁLﬁaumlé’mamqmmmd’]
msfnuiissiasantladenansusiafiosuladunis Snisduandiifiunnamanssuresusas
Haderiiunsinsieyt Marginal Effects Fetnatiuayunisimumilsuieduussnuiumuuiugn
YOMANFNTIUsEInY wazanunsailuussendldlunismaunumaussnuressenalnela

ForauauuzIuleUIY

maﬂwsﬁmsnasﬁaﬂﬁtﬁudﬂmizmam%”;L“fJuLLiqgﬂﬁoﬁwﬁmﬁma"méﬁ’ﬂ%mmué’mﬂﬁLﬁﬂum
doanlagrefuduvimiuusamdlne fofu nmassmsdaasunmeiaunszuunsleudusswheusemne
Afdunu fimnuvasnsds wasddsliie meldmuiuilossninsmalneuasdoun Wesne
auaznnlunsasiundueseuath savativayuliuseudigssuumsisnuiigndesunguane
wnBi

uanand nsdfsuinisanssuguiudndadonisitunumdenisdnaulagheiuves

LssUllEuIn MAsTIMITiNUsEaNEmlunsUsssduiusansussleviiulssiudnuuasseuy
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[ "
=] I

FUAMEMTULTINUT YR AAAIUVEIENITUITIUINITANETUNUANTNTINNURTIIUANAT
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ABSTRACT

This research aimed to: 1) examine the level of transformational leadership among school
administrators under the Yala Provincial Office of Non-Formal and Informal Education; 2) compare teachers’
perceptions of school administrators’ transformational leadership according to gender, educational level,
and work experience; and 3) synthesize recommendations for developing the transformational leadership
of school administrators. The population consisted of 266 teachers under the Yala Provincial Office of Non-
Formal and Informal Education. The sample comprised 158 teachers, determined using the Krejcie and Morgan
table and selected through simple random sampling. The research instrument was a questionnaire consisting
of three sections: respondents’ general information; a five-point rating scale measuring four dimensions of
transformational leadership-idealized influence, inspirational motivation, intellectual stimulation, and individualized
consideration; and open-ended questions regarding recommendations. The overall reliability coefficient of
the questionnaire was 0.78. Data were analyzed using frequency, percentage, mean, standard deviation, an
independent-samples t-test, and one-way analysis of variance (ANOVA).

The findings revealed that: 1) the overall level of school administrators’ transformational leadership
was high. Among the four dimensions, idealized influence and inspirational motivation received the highest
mean scores, whereas individualized consideration received the lowest mean score; 2) teachers with different
genders, educational levels, and work experience did not differ significantly in their perceptions of school
administrators’ transformational leadership at the 0.05 level; and 3) the major recommendations emphasized
that school administrators should strengthen inspirational leadership, promote professional development,
encourage the integration of technology and educational innovation, and pay greater attention to individual
differences in order to enhance the effectiveness of school administration.

Keywords: Transformational Leadership, School Administrators, Yala Provincial Office of

Non-Formal and Informal Education.
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ABSTRACT

The objectives of this research were: 1) to study the rotation, sorting, inspection, and recording
systems for the reuse of foam boxes in the chilled product transportation process; 2) to analyze the causes
of foam box deterioration in terms of cooling retention efficiency and the inability to reuse the boxes; and
3) to develop methods for improving the cooling retention performance of foam boxes and enhancing their
cost-effective reuse in a case study company. This study employed an action research and development
approach for process improvement by applying the Deming Cycle (PDCA) together with logistics management
principles. The research tools included a Flow Process Chart, a Fishbone Diagram, an A/B/C Packaging Grading
System, Standard Operating Procedures (SOPs), and foam box data recording sheets.

The findings revealed that the main causes of rapid foam box deterioration and the risk of
temperature loss in chilled products were the lack of a standardized sorting system, which resulted in usable and
damaged boxes being mixed together; inconsistent visual inspection based on individual judgment; and
the physical limitations of the material, which deteriorated rapidly after only 2-3 reuse cycles. Therefore, the
researchers implemented a new system through four key improvement steps. The comparative results after
system improvement showed successful outcomes according to the specified indicators. Foam boxes lined
with thermal foil increased cooling retention from 2-3 hours to 4-6 hours. The reuse rate increased from
30% to 40%-50%, resulting in a reduction in the number of damaged foam boxes from 10-15 boxes per month
to only 5-8 boxes per month. In addition, the cost of purchasing new foam boxes was reduced by at least
20%-30% from the previous cost of 6,000-7,000 baht per month. The new system also reduced the time
required to search for usable boxes from 5-10 minutes per instance to only 1-3 minutes per instance. The
warehouse was better organized through zoning, and the rate of temperature loss in chilled products during
transportation was reduced to only 3-5 cases per month. This research can be applied as a model for operators
with similar contexts.

Keywords: Returnable Packaging, Cold Chain Logistics, Reverse Logistics, Process Improvement.
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AN INSTRUCTIONAL INNOVATION INTEGRATING DESIGN THINKING AND
YONISO MANASIKARA PRINCIPLE TO ENHANCE CRITICAL THINKING SKILLS:
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ABSTRACT

Contemporary education systems aim to develop quality learners through learner-centered
instructional design. The availability of effective tools and innovative learing media is an important
factor in promoting meaningful learning. This study therefore aimed to develop an integrated
instructional media innovation combining Design Thinking with the Yoniso Manasikara principle for
lower secondary school students in an intensive learning environment (Bootcamp). The learning
process emphasized hands-on innovation creation to address real-life problems through critical
thinking, which is an essential 21st-century skill. The participants consisted of 33 lower secondary
school students aged 13-15 years from an opportunity expansion school in Samut Sakhon Province.
They participated in Bootcamp activities for five weeks using the integrated instructional media
innovation, which consisted of a Design Thinking pop-up book and Yoniso Manasikara learning cards
(YOCARD). The findings revealed that students’ critical thinking skills after participating in the activities
were significantly higher than those before participation at the 0.05 significance level, with mean
scores showing a continuous upward trend across the weeks. In addition, three months after the
completion of the activities, 85.7% of the participants were able to clearly remember the tools and
processes and apply them in their daily lives, such as summarizing lessons and improving group work.
In conclusion, the development of critical thinking skills through the aforementioned integrated
instructional media innovation helped promote learners’ quality and can serve as a guideline for
instructors in developing instructional practices in the future.

Keywords: Innovation, Learning Medium, Design Thinking, Yoniso Manasikara, Critical Thinking.
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