215d15331N1S 399 lazudANSSU Uds. (UUuyadldasiazdoaudandans)
STOU academic Journal of research and innovation (Humanities and Social Science)
U 3 aUu 1 (an91AN - {QUIBU 2566)  Vol. 3 No. 1 (January — June 2023)

Received: February 25, 2023
Revised:  April 22, 2023
Accepted: April 26, 2023

¢ v 1% v ¢ o d a &
NagNsN1TasIUTUAYAREAIBUNNABUNTUTRNENTUILEBEDNAS
vastinlwiau wngassal

The Paijan Maksuwan Team’s Personal Branding Strategy using Manorah Rhymes

in a Local Political Election Campaign

WATAL INTUIUUA (Wanaporn Jakmanon)*
s viewna (Wittayatorn Tokeaw)?
'cjmmaj 737 (Supaporn Sridee)’

E-mail: ying mc_@hotmail.com

UNANEa

UnANLATINGIE0S “nagndnisaianusudyanaseunnasunlussiiienisdes
Henkosfiulmau ingassnl” Wunmitaueyusansaiuusudyans feunnaouslusin
thiaue iesiefileuiuiauiiaulavesmsuszgndldeannsiaussmnialdniug i
manisnunisdoasnianisiiles dwaliiAauinnssunisdeasmniniesiesdiufianunsaaiis
alanuuazanuuansslifuiiunsiiosieduiivdy q luiluils Fanagnsdrdnlunisaiie
LUTUAYAAAAIEUNNABUNTUT YRR lNAN 11ngITTel UTenaume 1) Nagnsn1seankuuans
Wweue laun mstmuauufa fvuausznuuleuns dadenauzalusi wasulusmiuvasulouns
duunnaey 2) nagnsnseduauaula Wun mnufidedss auaenedomesuuniiui vhues
unnaeuulusi waznsldnwiuld 3) nagndnistifutinle liud wlevemsiaunviosiu n1sdn

AanssuelEaueAUlNTIZVRIUNNADY KALAUMINZANTDIIAT kagd) NagNsn15a319AIY

! ihAnwmangnsustanguivadin (uianssumsdeansninisideuasnisunasesiod)
a1 INAUNAMANT U158l e5IUITTIY
(Student in Doctor of Philosophy Program in Communication Innovation for Political and Local
Administration, School of Communication Arts, Sukhothai Thammathirat Open University)
? @1w13vidmamans un1menaeqluriesssnsiy
(School of Communication Arts, Sukhothai Thammathirat Open University)
> @19IndmAmans inImeIaegluessasTYy
(School of Communication Arts, Sukhothai Thammathirat Open University)

6


https://so04.tci-thaijo.org/index.php/index

215d15331N1S 399 lazudANSSU Uds. (UUuyadldasiazdoaudandans)

STOU academic Journal of research and innovation (Humanities and Social Science)
U 3 aUu 1 (an91AN - {QUIBU 2566)  Vol. 3 No. 1 (January — June 2023)

Juiiie laun anuaynauiuvesunnasy nsidiusinvegile mmAaduesulusv wazufnin
iy Sanagninisaiuvsudyanaluaded duifunisaiededmiunmamidsadendadnguuuy
vilsinanlavesiiulma snngassal fetdussdusznoudidyidmaienssud afueuidn uas
andiulnay wnarssal Fadufumadiesfosiuntilv uarannsnvuznindendausnosdnis

Usmsddwminasanlalunan

AIdARY NagnsnIsasLUIUAYARE Unnasuilusv nswidesdenss Aulnau wungissal

9 9

Abstract

This research presents a perspective on the building of a personal branding for a
politician using rhymes from Manorah, a folk performance art from southern Thailand,
because the author was intrigued by the idea of incorporating southern Thai culture into the
art of political communication to create an innovation in local political communication. This
idea made the politician and his team more outstanding, and differentiated them from the
other political teams in the area. The primary tactics used by the Paijan Maksuwan team for
political brand building using Manorah rhymes were: 1) Policy and message design — setting
the concept, defining the policy points, choosing a Manorah troupe, and assigning the
Mahorah artists to compose rhyming songs based on the policy points; 2) Attracting
attention — using the fame of the Manorah troupe, making the messages and presentation fit
in with the local context, using catchy and melodious songs, and using southern Thai dialect;
3) Persuading — promoting policies for local development, using activities to present
messages, making the Manorah pleasant to listen to, and presenting at appropriate times;
and 4) Entertaining — making the rhymes and performances fun, inviting audience
participation, and taking advantage of the stage experience, skillful oratory, wittiness and ad
lib cleverness of Manorah performers. This brand-building strategy is a new form of creating
media for a political campaign initiated by the Paijan Maksuwan team. It is a new way to
build awareness, recognition and recall of a new local political team. It helped lead Paijan
Maksuwan to victory in the election for chairman of the Songkhla Provincial Administrative

Organization.
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