215d15331N1S 399 lazudANSSY Uas. (UUYadAIdasiazd0auda1dns)
STOU Academic Journal of Research and Innovation (Humanities and Social Science)
Ui 6 aduil 1 (uns1Ax - Tquigu 2569)  Vol. 6 No. 1 (January - June 2026)

Received: November 3, 2025
Revised: January 30, 2026
Accepted: February 2, 2026

NSnavaInAUTUALazANRSlaEaNNIIANSElasdnasaadunlaEen

unnsilaslunisidendsaandnanigunusiegslulssmelng w.e. 2566
Influence of Brand Equity and Political Party Voting Intention to Select Political Candidates

in the 2023 Election of Members of the House of Representatives in Thailand

WINAM KAgNduUNs (Somkrit Ponlookin)!
YUNYY Yayaylanlsa1l (Chompunuch Punyapiroje)?”

*Corresponding Author: chompunuch@yahoo.com

unAnga
a2 & & ao ¢ A e a a i X - =
N533eAsedl dinguszasdiioAnwdninavesguAwusuainnsiliotasnssansiiles
wazANuRdladennssansilasninasenundladentnnisidedunsifends@uBnanigunu
1 shulszmalne w.e. 2566 un153de189d1599 nqueiegn liwn Uszisueny 20 Juldues

Julddnslunisidenssaundnanifunusegsivedoiuil 14 wguniau w.a. 2566 §1uu 427 A

I3 [

lnelgismsduiiegisiuunatetunauLarduiIag 1AL ULAEAIN NUTayamewuuasunueaulall

va o 1% a a a

WAZMUUKT VTN {IT8TAT ety ameadAllanssauuaratifilge yuumen1sinseionney

NYAMUUUTURDY

NFIATIEARAMENsanneenaMLUUTUneY IeAunUadenangandwmadoninunsla

9
a1 o

Weontnnisilleswaingumieg1a ka3denudn ArdudseAnsanduiusnvan (R) a1 0.858 1A181113

a1

Fuuntunisneinsal (R laseeag 73.6 AIMINLARIALATBUNINTFIVYEINITNEINTAILAT 0.5347

¢l 4:1' a o

fudsnensalnangandimarneauadladandnnisiisswsingudiegsedslivedAgyniadag

! Banseautuiniing) vangnsdmamansumUnsin a1918ea15UUsus MIA3TITmAMERT AaEAYYERIanTUAY
danumans un ImeIaeysn
(Graduate Student, Master of Communication Arts Program in Brand Communication, Department of
Communication Arts, Faculty of Humanities and Social Sciences, Burapha University)

2 99973UsedmangasImARIan NN G719 Eea ST NIRINTMAMANT ARl YemAan LA
Sanumans un ImeIaeysn)
(Lecturer, Master of Communication Arts Program in Brand Communication, Department of Communication

Arts, Faculty of Humanities and Social Sciences, Burapha University)

84


https://so04.tci-thaijo.org/index.php/index

215d15331N1S 399 lazudANSSY Uas. (UUYadAIdasiazd0auda1dns)
STOU Academic Journal of Research and Innovation (Humanities and Social Science)
Ui 6 aduil 1 (uns1Ax - Tquigu 2569)  Vol. 6 No. 1 (January - June 2026)

55AU 0.05 F1131 3 /1 lakd ANATlaEeNNIIANISEIRY ANAMUSUARIUAUANAFBLUTUANTIA

N15LIRY LagAMAMUTUAMUAUANARDRUTUATINNIT B9
o o 1 (3 6 v A 3 I U Aa A 5 A
ANENAY ANALUTUA WUsUATNNTEes wusuanssAnsiles madndulalumaidends madedlve

Abstract

The objective of this study was to examine the influence of political parties’ and
political candidates’ brand equity as well as political party voting intention, on voters’
intention to select political candidates in the 2023 election of members of the House of
Representatives in Thailand. This study employed a survey research design. The sample
consisted of 427 Thai citizens aged 20 years and older who were eligible voters and exercised
their voting rights in the Thai general election held on May 14, 2023. The samples was selected
using multistage sampling and convenience sampling techniques. Data were collected through
online and face-to-face surveys. Descriptive statistics and inferential statistics, specifically
stepwise multiple regression analysis, were used for data analysis.

Stepwise multiple regression analysis was conducted to identify the best predictors
of the sample’s intention to select political candidates. The results indicated that the multiple
correlation coefficient (R) was 0.858, with a coefficient of determination (R2) of 0.736, indicating
that 73.6% of the variance in voters’ intention to select political candidates could be
explained by the model. The standard error of estimate was 0.5347. The analysis revealed
that three variables were statistically significant predictors of voters’ intention to select
political candidates at the 0.05 significant level: intention to vote for a political party, political
party brand equity in terms of brand loyalty, and political candidate brand equity in terms of
brand loyalty.

Keywords: brand equity, political candidate brand, political party brand, voting decision,
Thai politics
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