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Abstract

The objectives of the study are 1) to apply the Augmented Reality (AR) technology on product
labels and packages for promotion of the distribution of crispy bananas product of Kluai Hom Thong Yad
Yiad Community Enterprise, Chun District, Phayao Province and 2) to examine the consumer satisfaction of
AR technology on the information presentation for promotion of product distribution through
communications and advertisements on smart phones by the matrix technique of two-dimensional or three-
dimensional AR pictures containing information relative to production site history, products, production
process and product distribution. This method enables consumers to understand the AR codes on product
labels and packages via video format. Questionnaires of satisfaction on AR technology were distributed to
250 consumers as a sample size. Descriptive statistics including average, percentage, mean and standard
deviation together with content analysis are used for data analysis.

The results reveal the AR technology on product labels and packages recognizes the codes and
renders the AR in video format from the Layar application, while the overall consumers are satisfied with
the use of AR on distribution promotion at high level. For all attributes, the AR size and pictures rank the
highest level. The respondents also accept the more understanding on distribution of Hom Thong Yad Yiad

products.

Keywords: augmented reality, distribution promotion, product label, package
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