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Abstract

Three-dimensional digital tourism presentation system (3D-DTPS) is a crucial part
of digital tourism. Furthermore, a relatively tourisms data and geology with travel location.
There is another Software platform, it is Google Earth (GE) was related as per Unmanned
aerial vehicles (UAV). Especially the data tourisms released of GE Plug-in and Application
Platform Interface (API) in GE API it shows 3 types of Geo-technology Lines, Points, and
Polygons, However, the satellite image (Raster) was important data to showing (3D-DTPS)
spatial data via internet application. The objective of this study is; First) Develop
an advertising media to introduce tourist routes in Chanthaburi Province and
implementation of 3D digital map web application based on the GE APl with mainly GE
APl data, Second) Education and advertising via online marketing. Besides, this research
was analyzed of satisfaction advertising media recipients by closed-ended questionnaires
with 100 sampling. From this activity was obtained and analyzed mean and standard
deviation of the three evaluation issues. (First The contents of the advertising media,
Second). The media designs and formats adopting GE API, and Third) The appropriateness
of advertisement adopting social media marketing strategies. The result was showed that
a media introduction tourisms routes in the Chanthaburi Province via online marketing
YouTube, Facebook, Line and including Instagram. Additional of satisfaction sampling there
are three factors: The contents of the advertising media was (X = 4.75 and S.D. = 0.52)
good level, The media designs and formats adopting GE APl was (X = 4.75 and S.D. = 0.51)
very good level, and The appropriateness of advertisement adopting social media
marketing strategies was (X = 4.75 and S.D. = 0.44) very good level. Besides of this research
the GE API is suitable for advertising media via online marketing; Focus on customer
lifestyle and Create opportunities for business travel advantages.

Keywords: Multimedia; Three-dimensional digital tourism presentation system; Online Marketing
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