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This research is intended to study the digital citizenship and the digital

Y

; WaLiloeARvia
Abstract

ecological factors of digital citizenship that influence online shopping decisions. The
researcher employed questionnaire to collect data. Data was collected online from
the population in Bangkok metropolitan area and other provinces. Data collected
from 1,108 samples at the age of over 20 years old. The samples were with quota
selection sample, divided into different regions. The researcher employed regression
statistics for hypothesis testing. The study indicated that the majority of samples
were not consistent with digital citizenship. The different age and occupational
factors significantly influenced the decision making of the transaction differences.

The statistically significant was 05. The ability to access information technology of
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the online sellers, the opportunity to obtain and have the potential to use different
information technologies should not discriminate against and disrespect people who
lack the skills to use technology, but they must help to increase the access to
technology.

Keywords : Purchase Decision; Online Business; Digital Citizenship
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