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Abstract
The purposes of this research were (1) to study shopping center usage behavior
of Generation Z consumers in Chiang Mai (2) to study service marketing mix strategies
that affect shopping center service decision-making behavior of Generation Z

consumers in Chiang Mai. The samples are 400 Generation Z consumers in Chiang Mai.
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The research uses a questionnaire as a tool for data collection. The statistics used in
the research were percentage, mean, standard deviation, statistics used in the chi-
square test, and Spearman’s correlation coefficient.

The results show that the majority of Generation Z consumer groups in Chiang
Mai choose to use the Central Festival Chiang Mai. The main reason for this is because
of the modernity and variety of products of the shopping center. The Generation Z
consumer groups in Chiang Mai use shopping center services 2-3 times a week to
purchase goods and services. Most of them use the shopping center on weekends
(Saturday-Sunday). Their spending is 500-1,000 baht. Generation Z consumers in Chiang
Mai make decisions to use the shopping center by themselves.

The hypothesis testing found that service marketing mix strategies on the
elements of product (or service), price, place (location), promotion, people (personnel),
physical evidence, and process correlated with the purchasing decision behavior
of shopping center services of Generation Z consumers in Chiang Mai.

Keywords: Marketing strategy; Service marketing mix; Generation Z
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lusn1saudnisaveanguiuslanangy Generation Z ludaniadedlval srugiaianld
USNsaudn1sA wazgansnalunisidenlduinisaudnisdn ddvddgymneatiansesiu 0.05

aAUTENa
NnHaNIANINAgNSAILYsEaNMINIIRaIn U st HasongAnssunsAnaula
denlduinsaudnisAvenguiuslaangs Generation Z Tudwinedlvsl anansneiunena
uingUsrasiveansfinw Feeluil
woAnssuMsindulaldusnisaudnisivesnguiuslnangy Generation Z lufwmin
Fedlmi drulugdenlduinisquinisinduniamadiafoddml manaiinguguilaa
ngu Generation Z ludandaifeeluididenldusnisaudnisannsigaiuiuade
uazALmaInvaTeresaud [uinsgudnisinduaias 2 - 3 afs Tmguszasddunld
Uinsquinisduiiodedudiuazuinig drlngflduinisaudnisdiiungaanddan
(a. - 81.) #A"14918 500 - 1,000 v fATiEnEwadensAndulad lFUTAsAUIANTA
INqULUIINANGY Generation Z ludwniaifigslval e dndulasiediesasnndosiy
(A395504 13501, 2546, 14.192) 1'7iﬂa"n:i']msﬁﬂmﬁqé’ﬂwmmaqﬁaL*ﬁlmﬂmmaﬁﬂu
Usglevdldmiudnnisnain msizdiglvidnnisnainnsnuanuaeIn1svedgnel kaga1une
Tduuszaumenmsnaaifionszdunasaussaudesmsvesgnatmaneligndes
AuSlaangy Generation Z ludwmiadeslva Miszdunisdnduladenagnidiu
Usgauneni1snannu3nig (7Ps) agluseduuinynaiu denaaesiu (Kotler, 2009, p. 92)



NIATUMNINGRET1TANA1U T 10 adun 1 unsiau - Tquieu 2564

a

fing1191 druvszaunisnisaaiauinig dadudiudsnianisaaindigsiadesldlunis
suusiiionsvausinruiianslavesgnAndming nagnsdiuUszaunisnisnaInu3nig
Frundndueiniouinas Ausian duaaiuil Funisduaiunisnain Fuyaaing
AUANBAZNNNILAIN LAZAIUNTEUIUNTT Aauduiusiunginssunisdnduladenty
UIN5AUEN13A1035USINANGY Generation Z Tudaniadeslniasnndesiu suinisel
aala (2559) AnudndIudszaunienisnatnuinig sundndusiudeuinig fMusian
Fuaudl funsALaTIANIAAIN MUYARING MUANYMENIINENTN LaLFUNTEUIUNS
fungAnssunisdaduladedudlugudundudnds ey unaditfy unduuea duiustu
uagliaenndesiu nuadssa guasiy (2560) inuin Yededrutszaumanisnaiauinig
AunAndusdwadauindensanaulalduinisaudnisen
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nsmaalifinumanuansueaafl annsansounquronufesnIsteuarlduins
vosffuslnameldfdsdeiiunnsaty iensedulsiuiinn Generation Z Tufawiaidedll
famnaufosnsteauduaslduinanniu luvneivasfuduns-ans aifuilna Generation Z
Tudsmindedlmi wlduimades fafumagudmstamsldindosdiolinneianmndon
nan1saatmiiolinsiziuazlfiniesflenisdearsnienisaanndigisndlatlym wwy
dnfanssuduasuni1siey wazazdodliisnislavavieuseynduius lugluuusng 9
diensedulifuslansuiuazanldvuinig

2. AINHANITANYIAIIUANAIAYVINAENTAIUYTEAUNIINITAAIAUTNS
vasffuslanngu §uslan Generation Z Tudaniaideslug fluldusnisqudnisdn
Tnenmsadlienuddgegluseaunn Wumszimginssunisdndulaldusnisaudnisdi
Tuusazadnesfuilnnazddsdanagnidiuyszaunsnisnatnuinisduegiauin
AU AuAMYBIAUA LAY UIN TNz auduT A A lunTola ald fuaniiay
vioduanuuulatamntevdolduinssiuiuinn sudsdnuurnisliuinsliiandu
Tudnresndnauviowdnszistunaunisliuiniszdesdu aruazainuaszsaniia
Fetunisguinisfaslinruddy weiaunaunnresduisuianuamnsliuinig
fflondnualogseiiles ilelvignAiAnauuszivlanaznduanlduinisen
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