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Abstract

The objectives of this research article were 1) to study the management conditions
of professional experience training; 2) to find a management for professional experience
training; and 3) to evaluate the management for professional experience training of
exchange students at Kamphaeng Phet Rajabhat University. It was mixed methods
research. For qualitative research, in-depth interviews were conducted with purposive
sampling, 15 people, using a semi- structured interview form and focus group discussions
with purposive sampling, 12 people. In terms of quantitative research, correctness by
experts who specifically selected and cooperated in the research, a total of 17 persons.

The results of the research found that 1) professional experience training was
divided into 4 areas: data analysis for organizing training; preparation of training plans,
preparation before training and conducting training, supervising, following up, supervising
the training. In summary, it will be carried out jointly by all 3 parties: educational
institutions, students, and business establishments; 2) development of a professional
experience training management model found that 1) planning for professional experience
training, university should meet with internship units, meeting according to the plan with
3 parts, preparing and internship according to the cultural organization. 2) In terms of
implementing the professional experience training plan, there must be a determination of
the training method, training preparation meetings, appropriate workload and activity
management, as well as the location, tools, and budget for the professional experience
training. 3) In terms of monitoring the professional experience training arrangement, there
must be continuous meetings of each department, information submission, meeting
arrangements according to standards, performance of assighed duties, openness to
feedback and suggestions for improving the plan, and 4) Improving professional training
should include a clear supervision plan, reviewing training plans, inviting student
representatives to share their training experiences, and organizing recognition or rewards
for outstanding students or mentors who have performed professional training.
Keywords: Professional; Experience Training; Exchange Students; Training Department;

Kamphaeng Phet Rajabhat University; PDCA Cycle
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Abstract

This research aims to: 1) investigate the current conditions and challenges of
Distance Learning Television management, 2) explore best practices in high- performing
schools, and 3) propose and validate a mechanism of Distance Learning Television
management in small-sized schools in the San Sai 1 Educational Quality Development
Network under the Chiang Mai Primary Educational Service Area Office 2. Employing
a mixed-methods research design, the study integrates both quantitative and qualitative
data collected from school administrators and teachers in small-sized schools in the
San Sai 1 network, as well as from administrators, academic teachers, and teachers in
high-performing schools. Research instruments included self-assessment questionnaires,
semi-structured interviews, participatory workshops, and expert review checklists. Data
were analyzed using descriptive statistics (frequency, percentage, mean, and standard
deviation) and thematic content analysis.

Findings indicate that the most effectively implemented component was the
enhancement of physical leamning environments, while teacher and personnel
development ranked lowest. Key challenges included the lack of formal policy integration
of Distance Learning Television, limited Professional Learning Community (PLC) initiatives,
and inconsistent internal supervision. In contrast, high-performing schools demonstrated
systemic support through effective resource allocation, strategic policy aligcnment, and
sustained pedagosgical supervision. The proposed mechanism comprises five essential
components: (1) core principles, (2) defined objectives, (3) a structured framework based
on six Distance Learning Television management standards, each operationalized through
a five-step performance-based management process, (4) critical success factors, and
(5) an implementation timeline. The results of expert validation revealed that the mechanism
was rated at the highest level in terms of its relevance and feasibility.

Keywords: mechanism; distance learning television management; small-sized schools;

San Sai 1 educational quality development network
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n1sAnwidingUszasaiiie (1) Anwrdadeaiuaianisnuninusnisnianina

=

sianw%ammmazmaaq?ﬂmﬁum%aﬁ?mmaé’miuﬂamawﬁu%‘lmimwmqm
NJUVNUNIUAT wae (2) Anudasdnuszaunensnaneiidsvinasensiadulatesins
uaziAdeshuuAesd e dnluiivesuslanlunuieun nsummmuAT ngufieg1g
Aouszruluwnuianiingliuinisgsminesalut@ s1uau 400 au Taeld38nsdungy
fegranuuinzas ituteyalasliuvuasunuiifidianuundotien 0.846 wazirteya
uesgilagldaiads mdudonuumnnsgu uazminneiaunisanaesiBamaa

wan1sAnw Uy (1) Jadeanuaievianunmuinisdiisninadenisdnaulade
agafitfudAynneadnfisedu 0.05 Tiua duauundeds (B = 0.340) funisnovauss
(B = 0.264) /MUNSTIAIUTNT (B = 0.254) LazauAILaINsalun1sliuinig (B = 0.063)
waz (2) Jadvdrulszaunsnisnaniiddnsnadenisinduledosgreiidodfymeadn
fisesu 0.05 Teun dudnvaugninieninuaznisiiaus (B = 0.393) #1unszUIUNIg
(B = 0.295) Aunansn (B = 0.133) uazaun133nd1mune (B = 0.133)

ANFNIATY: AMNINUINTS; dauUseaun1en1naIn; N15anaulade; 01msuasiAToInY; LATeY
FIAUNYDALULR
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Abstract

This study aimed to (1) study the factors of service quality expectation that
influence the purchase of food and beverages through vending machines of consumers
in Bangna District, Bangkok and (2) study the marketing mix factors that influence the
decision to purchase food and beverages through vending machines of consumers in
Bangna District, Bangkok. The sample consisted of 400 people in Bangna District who
had used vending machines. The sampling method was purposive sampling. Data were
collected using a questionnaire with a reliability value of 0.846. The data were analyzed
using the mean, standard deviation, and multiple regression analysis.

The results of the study found that (1) the service quality expectation factors
that significantly influenced the purchase decision at the 0.05 level were reliability
(B = 0.340), responsiveness (B = 0.264), service access (B = 0.254), and service capability
(B = 0.063), and (2) the marketing mix factors that significantly influenced the purchase
decision at the 0.05 level were physical characteristics and presentation (B = 0.393),
process (B = 0.295), product (B = 0.133), and distribution (B = 0.133).

Keywords: Service quality; Marketing Mix; Purchasing Decisions; Food and Drink;

Automatic Vending Machine
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snludAvasuslnalulunu1au NTUnNIMIUAS

Uadwdaudszaunianisnana X S.D. STAUAUAALITL
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ANWAINNAILVDIYDINITITLINU 4.23 0.751 4N
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” Unstandardized Coefficients .
AUAINRIY o t sig
- Coefficients Std. Error

AUMATNUINTT

! B Std. Error | Beta
ANMIN (Constant) 0.240 0.121 2.807 0.005*
AUeiala 0.340 0.047 0.338 7.169 0.000*
NNTFDUAUDY 0.264 0.043 0.273 6.193 0.000*
ANUEILNTOLUY 0.063 0.031 0.075 2.072 0.039*
ASIAUSANS
ANSUNDNUSANT 0.254 0.046 0.261 5.473 0.000*

R=0.854 R*=0.729 Adjusted R*=0.726 SE =0.365 F-test = 265.407 Sig = 0.000*

*Syaulyd

1AENNEDR 0.05
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JoomsuaziaiasiuiiuweiesimiedalutRvesuilnaluuauioun namnamiuas
lgMTAATIERAUNTOANDLLTINYAN WU Yadunmunmuinmsiiiaviwadensindulade
91MsLazlATeRLHUIAT Dsd e SRluR THuA dumnanidede d8vswagn (B=0.340,
Sig. 0.000*) J8IA9UIPIUNTNBUEAUBY (B=0.264, Sig. 0.000%) ATUNISNESUSANS (B=0.254,
Sig. 0.000%) kazAIUAINAILITAlUNITIAUSAT (B=0.063, Sig. 0.039%) AUAIFU @150
Fouduaumsanoosdanan Tiwsd

~

Y = 0.340 + 0.380snideiels) + 0.26%smovauey)

+ 0.254msihdwims) + 0.063@muannsalumstiuinng
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Unstandardized Coefficients
d7uUszaun19NITNann Coefficients Std. Error t sig
B Std. Error Beta

ﬂ'”lm‘ﬁl (Constant) 0.456 0.116 3.939 0.000*
AUNARALN 0.133 0.045 0.137 | 2.985 | 0.003*
AUFIAN - 0.059 0.031 -0.064 | -1.898 0.058
AIUNITINTINAUY 0.133 0.053 0.128 | 2522 | 0.012*
AIUNTANLESUNITNANN 0.034 0.039 0.038 0.863 0.389
éﬁuqﬂﬂa - 0.029 0.038 -0.034 | -0.753 0.452
ATUNTEUIUNTT 0.295 0.049 0.310 | 6.023 0.000*
ATUBNWITNINILATN 0.393 0.048 0.404 8.237 0.000*
LaLNITUILAUD

R =0.875 R’ = 0.765 Adjusted R = 0.761 SE = 0.341 F-test = 182.601 Sig. = 0.000*

o w

*syAutlydIAnIeana 0.05

Aaa a
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Y = 0.456 + 0.393@ugnwazmsmeonmuazmsiiaus) T 0-295@unszuaums)

+ 0.133 grungasas) + 0.133@unsdasming)
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Abstract

This research had the aims as 1) to analyze the identity of cultural heritage
tourism sites in the ancient cities of Kamphaeng Phet; 2) to create value for cultural
heritage through souvenir products to support tourism for ancient cities; 3) to propose
guidelines for using innovative management of cultural heritage; and 4) to drive the
implementation of innovative management and value creation of cultural heritage.
The data collected by using in-depth interviews with 10 key stakeholders involved.
The questionnaires collected from 400 tourists. The second objective collected
through focus group discussions with 10 stakeholders and questionnaires collected
from 400 tourists, focus group discussions with 15 stakeholders, and questionnaire with
local community people who live in Kamphaeng Phet Ancient City with 30 people.
The quantitative data analyzed by using frequency, percentage, mean, and standard
deviation and the qualitative data analyzed through content analysis.

The research findings found that 1) the identity of the ancient city of
Kamphaeng Phet comprises two key elements as "Silalae", and the stucco elephant
designs at Wat Chang Rob. 2) The 2" objective found that Kamphaeng Phet derived
four prototype patterns for creating souvenir products from the cultural heritage of the
ancient city, and all 4 patterns should be included pattern of Kamphaeng Phet 1, 2, 3,
and 4. All 4 patterns should be used to produce six types of souvenirs as t-shirts, mugs,
iPad cases, fabric bags, phone cases, and bracelets. 3) The 3 objective found that
there were three guidelines as (1) using modern technology management, (2) involving
people who live in surrounding ancient city, and (3) creating ancient city games for the
tourists. 4) The last objective found that the community had the opinions on overall
results were at a high level (X = 3.97, S.D = 0.53).

Keywords : Innovative management; Cultural heritage; Identity; Souvenir products;
Ancient cities
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ANENATY: SMT1EIUNNNTTRY; IAMENNING; satandnnindunslssinelneg

Abstract
This study aims to examine the relationship between financial ratios and
stock prices of companies listed on the Stock Exchange of Thailand (SET), specifically
those in the SET100 group. The research utilizes secondary data collected from
annual reports (Form 56-1) of 73 companies listed in the SET100 index during the
period from 2021 to 2023. A quantitative approach was employed, using descriptive
statistics such as mean and standard deviation, along with correlation analysis to

evaluate the strength and direction of the relationships between the variables.
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The findings reveal that the Debt-to-Equity Ratio (D/E) is significantly and
positively correlated with stock prices, although the nature of the relationship
appears to be inverse. In addition, both the Net Profit Margin (NPM) and the Price-to-
Earnings per Share (P/E) ratio show a significant positive correlation with stock prices.

Keywords: Financial Ratios; Stock Prices; The Stock Exchange of Thailand
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Waguudadlumutisnauazaniunisainiaasugia 1w nsszuinveslsa COVID-19
fansgnuderilawaznszuatuanvesuitmaamzouduauann (Rumssa sivaunans
LAEANY, 2567) NMIANYIVEY (ANNA AR, NENT N1FaY waziisewa FTITY, 2566) Hhidin
11 Yadeiugiunientsiu wu SasmilAusenu (D/E), Snsmanauunuseningau (ROA)
uagdnsilsans (Net Profit Margin) duiinansgnusenisiadeulmuessamanning
lumaaudlunienduiu nudrdalinnuldwiueulunanisfinwdsnailugaainnssusig 9
wazdannsdaunsziidadisudfisuegrsaseuagalungy SET 100 fiflannamainvans
Tulaseadragsiia uenaindawidenes (digaa wauune, 2566) Smuinlungugsia
AN WU ngussRanIsLIme I8nTduussiniidmadio A mdnnindunningudu
U Current Ratio Wag Gross Profit Margin Gsagvieuindnuuzianizadgsiauazniny
manisvesinamululiaznguanaInnisy a1unsaimuasUluuYesnNduiussening
AkUInnsRuiusaranninglaunnsineiu
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fidelmdaiuisslovinazmnuddy Salanuauladnuifsdfuanudusiug
JEnINgRsEININIsRuiunAmannindgluusunveswaavannindlve laaamelungy
vy iflunumdifyseiasesialng 1umsﬁﬂmﬁu§qLﬂuﬁﬂmu%mmﬁﬂamu
fnivinisuazviissnuifugua edaaiunisdnduleasuedsilussansanuaznis

aunaiaulngluszezens (Reuviy AnAsARSY wasindng Buadg, 2567) wenani

Eﬁe

geanunsatigliusenaangidsusuitaunuimvesdnidiuniinsiulunisdmwanasian
wdnming uazanunsafmunnagndynansiufiaenadesiuitimunensaiayadliundie
FuldRtedu snmAeatudiannsniludesenlunsnelevisnsdamedeyanioniaiu
ussla LLasa%memL%aﬁuiﬁmmmmuiﬂmw (LUUNT LAAAT WaTANY, 2566)
Mngradindndeiu Tunidoadeilévhnsfnyauduiuvesdasidiu
memsiufumamdnnindfaanzifoulunaavdnninduisUszmalne lesniduded
tinaau Wanuddyuaraulafnuneunazdndulalunisamu Jsezdmaligusznouns
Usgrvuialy emudeshilunsuimsesdnsuasiinnsamuidistuselUlusuan

IUIZAIATBINIGIVY
WafnwAuduiusvednsdiunianisiuiusinmanningnusenaansidou
lunaiandnninduviauseinelng ngu SET 100

AUNAFIUNNTIAY
89518 7UN19N15UTNaReIIAINANNTNEVRIUSENIAN Do ulunaInunannsne
wiaUsewmelng ngu SET100

NIBUAUAANITIY

MNMsANEILAR Mgl uazsniTeiAetes {ideldimunnsoumudsluns
el ideAnwmanuduiusvesdnindrunansiuiviamdnnindAenngidou
TumanavdnmindurisUszmelng nau SET 100 19ail
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AU AU

—_

snsdumilAudediuvestevu (D/E)
dnsmilAusieduning (OR)
9nTWANBULNUABAINYETBYIU (ROE)

gnglsans (NPM) 10Uty T (P/BV)

fnlsanseevu (EPS)

FIARaINYBUsanilsanSReiu (P/E)

N R LN

DRIAUNUUUNaRBULNU (DIV)

AN 1 NFAUANUAANITING

YBULYA

nsitendailiduntsfnwianuduiusvesdnsdiunienisdufusamdnning
fanzifovlunatnudnnindurisdszmalug doyadiimidnwudussaunianisiiu
ATLUULARI318N15T0YaUsEdT (WU 56-1) JUNTRU M8 UsenauiunIstiu 518974
Usgdnd dlodinresimamdnmng Turaed 2564 - 2566 svaziavinua 3 T 53 100 U3
Faduvivneamsifovlunaiandnninduisuszmalnelungy SET 100 sniiuuiem
fsgnougsAanisiiu Ao vitvlungusuians visvlunguSuyundnning vidnlungu
UsgiufouazUseAuiin 1iosaindnuuznisdifununazdeujoaniesiydunndia
NnnuiEmlungudu 4

UsEynsuasngunlagi
Uszunsntgiseluasell A usenaanzileulunatnundnnsnwdualszinalne

a

lungquéail SET 100 9113w 100 USEn fausid 2564 - 2566 Inglduniiuusennuseneugsia
n13:3u bawd vSenlungusuiais vsenlunguiluvundnning vsenlunquuseiude
LagUseiudde Lesandnwaurnisanduaunastouuiniadydunnd19ainusen

Tungudu Fdllmhdeyaunldlumside

insesilefllumsiiusiusiudeya

n93¥eEidun153881BsUSina (Quantitative Research) f8nsdniunsfny
Funuagitnmaiusunudeyadudeyaniogil (Secondary Data) Wiludauvessauys
@3¢ (Independent Variable) wagsiuusnu (Dependent Variable) Ingldtoyasun1stu
lusgaudoyausednd (wuu 56-1) vesusenaaneileulunaiandnninduvisussmealne
nga SET 100 vesuitmngusedns adafildlunsinszideya §idelilusunsumieada
TunisUszananatoya mA1duUssansanduiiusuuuifiosdu (Pearson Correlation)
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o

esanmudsiun@nw len fudsiu Ussneuse 1. Shsduvildusediuvesiiony
(D/E) 2. Smsilausiofuning (OR) 3. Snsmanouunused uvasifiovu (ROE) 4. Snarils
gviz (NPM) 5. ilsavSeaiiu (EPS) wag 6. siAmainvasiunanilsgrssieviu (P/E) fauwdsany
fio seeudayd (P/BV) JsfisesunisTawuu Ratio Scale

nsusINsIUtoya

nsAnwIATIUUNIIANYIINTaYansenl (Secondary Data) Uszgnaumigsnednu
U517 qUnN15R8U NEewmnUsEnouIun1siy Yesusenlunaiandnninduissemealng
Tuga9l 2564 - 2566 svazan 3 U lneiusiurindeyasingiudeya SET-SMART vadnain
wanninduisUseinalne lnefivuneulunsideall

n1sAnwideyatanais (Document Research) lngfinwisiusiudeyainnienans
1AM w3audduluedn vismdungef] wuifa LazunIAsIEInIenIsRueN o lassasng
nannsnglunatavannsndvasusgniansidoulunaiandnninduisuseinalng nsanu
Tundnning wazyargauaTugig

nsiuTIuTINdeya Tdveyalunsfnwiassililudeyanienil (Secondary Data)
Usenaumigs1891uUsednt suMskiu nunewnUsenauiun1siy usemaangideulunaie
nanninduviaUseinalng lugaed 2564 - 2566 IWIUNIEAY 100 USEN seziian 3 U
Tneiususudoyanguloyadin SET-SMART veanaiavdnynindurauszmelneg

nsATeidaya

¥
a Ya v

sATeil §ATeldAnun awduiusvesdnadunsnistuiunamdnnindian
nzideulunanndnnindursuszmalne nau SET 100 Jeuvasdoyaldsrusimananuuy
Lanes1en15teyausEinl (Wuu 56-1) vesusuenmaaneleulunaananninduisUsemalneg
ngu SET 100 Aiflwanisdndusumnasnszeziaa 3 U lageniiungugnavnssuginag
n3u Wesangsiansiubifiumaamie Swau 100 Vit FefidelmAusiunndeya
syugiaaionun 3 T daudd 2564 - 2566 smdeyatianun 209 T18TUTEN THulstaya
dieldlunsinuldsed fudsdasy Ao 1. SharduniAudediuvesforu (0/8) 2. $091
nidudedieu (DR) 3. Sasmansuunuiediuvesfionu (ROE) 4. Snsinlsqus
(Net profit) 5. Mlsanssiasiu (EPS) 6. :1A19a1AvaIiusianlsanssienu (PE) 7. dnsidiu
Rudunanauwnu (DIV) wagidulsniu Ao 1A udRd (P/BV) wosuienannsiiou
lunatanannindunsUssinalnengy SET 100 9113w 100 USEW svesiandnwfnseiu
3T w1 Snusudsdassuasfulsmurioan 8 fuls Fulsdasy 7 & dulse
1 fruds anansaesunelagasy il
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NAYDINITIY
A15199 1 ANEDALTNNTTUUNVDIAU TN AN

Variable Minimum Maximum Mean Std. Deviation

D/E 0.08 26.31 2.25 2.68

DR -43.42 30.04 5.05 8.61

ROE -263.02 81.11 6.28 30.12
NPM 8.77 64.17 15.05 7.38

EPS 1.73 6.44 0.17 1.09

P/E 1.53 7.15 0.15 1.15

DIV 0.77 5.56 0.04 0.88
P/BV 0.22 7.02 1.51 1.03

fauUsnu (Dependence Variable)

Fudsnalumsided Ae 5119008 (Price per Book Value) vumidanlsaig
P/BV s1aenuday® unsdnasiaiuuisuiisuiuyarvniedyd vesuigniaveideu
Tunanandnmindusiaszmelng faads (Mean) Wiy 1.51 flAedsgean (Maximum)
Wiy 7.02 dAtadeniga (Minimum) wiadu 0.22 Adeauuninigiu (Standard
Deviation) wifiu 1.03 dayanansliiuindanuuansiaiv

f2uUs9d52 (Independence Variable)

fuusBasyUsznaudae 7 fuds Wun Snsnduniudediuvesifiosu (Debt to
Equity Ratio) §nswiidusiafiioviu (Debt Ratio) Sasiwanauunurarieru (Retumn On
Equity) 8n317l5gn3 (Net Profit Margin) finlsawnaseyu (Earning per Share) 51A19a19
vosriusierinlsanSeevu (Price to Earning per share) 8nTdiuRutunanauwnu (Dividend
Yield) vesusgnaanziloulunainvanninduissemalng wuin

1. $hsrdunildusiodiuvesifiewu (Debt to Equity Ratio) fauus D/E SiAade
(Mean) Wity 2.25 fldadegean (Maximum) Wiy 26.31 Atedesan (Minimum) Wiy
0.08 wagAdeaiuuATEIU (Standard Deviation) (iU 2.68 fiAuuansnefusn uang
Tiutsnuainuansveslassasimuluidazuiem

2. Smsmilausiogiediu (Debt Ratio) #uus DR Aads (Mean) Wiy 5.05
fidadugean (Maximum) Winfu 30.04 Aladesian (Minimum) 1Ay -43.42 wazan
JeauuLnsg I (Standard Deviation) Windy 8.61 finuuansinsiusnn uansliifiuds
sefuniiauiivarnvanelunsasuioy

3. Smsmanauunusiefieviu (Return On Equity) fuus ROE Aade (Mean)
Wiy 6.28 TAadugean (Maximum) WnAU 81.11 dadesign (Minimum) Wity
-263.02 wazATeaUuNAsgIL (Standard Deviation) Wiy 30.12 fienauandnaiuann
uandliifiudsnaneuumusiegievuiinanvatessninsuisn
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4. Sns1ilsgwd (Net Profit Margin) fuds NPM eniade (Mean) iy 15.05
fid11adgegn (Maximum) WAy 64.17 ALadesign (Minimum) W1y 8.77 uagen
Jeaiuuanasgiu (Standard Deviation) Wify 7.38 fiannuuandneiusnn uanslisiuda
aanansalumsviilsivarnvangluusasuion

5. ilsgisiosiu (Eaming per Share) fuus EPS Atads (Mean) Wiy 0.07
fiAuadegean (Maximum) Wiy 6.44 dadesga (Minimum) Wiy 1.73 wazandeauy
UIM§71U (Standard Deviation) Winfiu 1.09 fiauunnaafiuiunans

6. T1MMAIAveNuRanilsgnsAelu (Price to Eaming per share) fuds P/E
Aads (Mean) Winiu 0.15 SlAedegean (Maximum) Wiy 7.15 Aedediga (Minimum)
Wi 1.53 uagAndsauuinnsgiu (Standard Deviation) Wiy 1.15 Asuansnafiuuunans

7. dasrdwiuiiunanouunu (Dividend Yield) #auuUs DIV A1lade (Mean)
Winfu 0.04 fAndsgean (Maximum) Winfy 5.56 Anademan (Minimum) Wiy 0.77
wazAJeaULLnSgIU (Standard Deviation) Wwinffu 0.88 finruuandnafutioy

AN5AATITRANENUTTANS anNFUNUSINeSaU (Pearson Correlation Coefficient)

a < U o ¢

N15AIERANFTUUSEENDANAUNUS Lﬁuﬂﬁﬁﬂmsﬁa;ﬂaam&hLLUﬁﬁﬁﬂwmﬁ
mmé’uﬁuéﬁ’w‘%aﬁiLvhﬁ?uﬁmié’mﬂ?qLamﬁ’ulﬂu@j wrazldannsaldnensaifudsvils
Tunsdlinsivavesdnduunisld analunisitasesianduius ilensraasy
AUFUTUSSEIe 2 fuUs IanUsdassiududsmu Sanuduiusiu Ssdmnnandy
1 %39 -1 38NUILANNT ﬁaLLUi@jﬂfuﬁmmé’uﬁuﬁ‘ﬁuaéwmmﬁqm Fapuduius $au
syuinedanusliaasiAundn 0.8 aniu 0.8 o1aviliiiadgyuidadunss wadrandu o
ﬂwmammdwé’hLLiJifjﬁ?thﬁﬂ’amﬁmﬁuﬁ‘ﬁuLaa (Hinkle D. E. 1998, p.118)

a I's [ [} 4 %) z:l' a o
AN5IATITAAMUFUNUSVRIAUSTIT U598
A15199 2 ANUANUSEANSANEUNUSWUULNESEU (Pearson Correlations)

P/BV D/E DR ROE NPM EPS P/B DIV

P/BV 1

D/E 0.452 1

DR 0.487 0.811 1

ROE 0.514 | -0.415 0.000 1

NPM 0.218 | -0.265 | -0.124 -0.362 1

EPS 0.536 0.151 0.138 -0.252 0.109 1

P/B 0.425 | -0.123 0.997 -0.085 0.026 0.046 1

DIV 0.147 0.201 0.151 -0.360 0.451 0.000 1
* ifuddnynsadnfissiu 0.05
* ffuddymeadnfisedu 0.01
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AN5199 3 WANSAATITIdLUSE AN SanduWuSIiesdY Pearson Correlations)

Alsdase | ArauauNuS (r) Sig. GIRN Hed1AyN19aaa

D/E 0.452 0.01 ATINUTIY AtlvdAny

DR 0.487 0.01 ATINUTIY AtlvdAny
ROE 0.514 0.001 el Hrledfgy
NPM 0.218 0.08 ey laifivlodn gy
EPS 0.536 0.02 Ciehhil! Nledfgy
P/E 0.425 002 e AledAgy
DIV 0.147 0.12 e LaivedAgy

AINNIFIATIETANUAUNUSLTIADATLN I UTDATENIINTRIUAUAILUTHY

v A

Ao dnsduTmsayarn1eiad (P/BV) lngldds Pearson Correlation wui1 faudsdiu

o

1 (% [ & a (% o A 1 LY = & N v (4 k4
Ingfianuduiusidauiniu P/BV Tuseaununns1aiu wasliniiidenndaswazdnnds
AuauufgIu feil

1. dnsrdunildusediuvesyieu (Debt to Equity Ratio) fnandusiusiviniu
v o g Idl

(r=0.452) wasidod1AunI9a@nfinsesu 0.05 wandAUAURUSITIUINAUSIAMENNTNE

o
1%

Faduirmansaiudny
2. dnsmildusiegnieviu (Debt Ratio) dr1am

(% v 6 a o

UWUS (r=0.487) HudAgynieana
fiszdiu 0.05 Fadufirmanssiudg

3. MTWARDULVIUSBRNDYU (Return On Equity) kansaduduiusiisuiniusediu
U1unans (r = 0.514) waeiidedfayiiszdu 0.01 Jadufirnaientu

4. dn31mlsans (Net Profit Margin) udagiianuduiusidauin (r = 0.218) wnbidl

HodAgyn1eada (Sig. = 0.08)

[

5. flsavSsoviu (Eaming per Share) siauys EPS drAamduiusgantungy (r = 0.536)
wazdiddAgyszau 0.01 Faduiirnafeniu

6. 31AMAINYDIMUABALTENTHEYY (Price to Earning per share) dAandunus
0.425 fifudfyvadffisesu 0.05 Jadufirnaieniu
7. 9nsnarnututunanauunu (Dividend Yield) danudunuslufiemisuan (r = 0.147)
welifidedAynseda (Sig. = 0.12)
Slothiuussu uay FuUsmuniuaninsvasnnuduiusvesdiuusaznuin

Y Y

FIwUSNPM Tananduius (r = 0.218, Sig.=0.08) Falaifiaruduiusfuduusay DIV

[

uadanuduiusluluiimmafoduiudnusaudidu o egnlidodAyneana Aseau 0.05
Fauanale FInIng 2
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Pearson Correlation
2 Mean 0.397
StDev 0.1525
95 N 7
AD 0.581
P-Value 0.080
80.
- 704
g o
30
20
104
5.
1
r
AR 2 wERIALEITUS SEMIN S LUSTR LAY F LU
M54 4 Hamsiezionnosmman
fauus B Std.Err. t P-value | AUFUNUS
Constant 9.049 2.768 3.269 0.001
D/E 0.726 0.106 6.818 0.000 0N
DR 0.061 0.043 1.400 0.162 laidi
ROE 0.013 0.014 0.940 0.348 gl
NPM 0.404 8.462 8.622 0.000 i
EPS -0.045 60.934 -0.895 0.371 laidi
P/E -0.235 58.360 -4.665 0.000 3
DIV -0.007 0.182 -0.038 0.970 il

(% [ s

IINNANITILATIBNANITONNBELTUAUNYAMUYDIRILUT 1NNTNAABUAIUFUNUS
wua1 Jadedasy é’mwd’;wﬁ?ﬁu@iaﬁaummﬁﬁaﬁu (Debt to Equity Ratio) 8ns1rintsgns
(Net Profit Margin) 57A1na1Av0Iiusenilsansneu (Price to Earning per share)
fanuduiusuuunmaasesamanning dduddynisadianaaeu P-Value = 0.000

2AUS19NaN15IY

AsANIANEITUSveIdnTdIuMIsBufusIAmannsnd fiaanzioulunain
ndnninduisusendlng nau SET 100 ansnsneiuseranuide fel

namsifenudn Snmaumidusodiuesdiieiu (Debt to Equity Ratio) nan133de

(% (% (% [ s

WU SnsduniidusiediuvesdteviulanuduiusigauineguildudAydusamnanning

o

(r = 0.452, p < 0.05) YIF@OARADINUNIIANYIVDY NUUNT LEAAT, ASTAU 3013, Yaun Aumn

a L3

PUIA BUM KATDTITIN LTDLIBINIU (2566) Lazdlndun NI wasduRANIY NUITEM (2565)
Puansliiiiuinlassaadunuimunzay au150aasunINiuamINIsIuLEsLiNAI Y
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[y [

ihaulavesusdmsatiamu uenaini Snsrlsans (Net Profit Margin) aruduiusidsuan
agdidedrfyiusamdnnindluszau 0.05 wandbiiuinanuansatunisasnemlsgns
flgaazdsnauindonsussiliugadmannindvesinamu Jeaenndeaiusmideves Jandna)
WIUIVING Wazatly SUNE (2566) wWATYAINT @BUANG waEN3NT wduvzds (2564) uazgnua
A29A7, NFUT NI WaTNIENA ASIT8 (2566) WALDALNN BINAINIA (2566) SIANNANN
Yoiusianlsanaevu (Price to Eaming per share) wanianuduiusideuinag1aiivudn gy
fusiamdnnind (r = 0.425, p < 0.05) Fsazviouiannuanniawesinamuiisatunis
Wigdulalueunanvesuisn Shaduidumdtaitnamuldvssfuifudinsssdu
yargavzenilefisuiuilsiiaisld aenadesiuauideves yams asudnd wazn3m
ubuvesla (2564) warnugnmm LATILUNE (2567) Shmiiausiodiesiu (Debt Ratio) wuiilaid
ANUFURUSAUTIAUSNNTNG d0AAGDINUNUITHVRIYAINT @UANA LazN13NT wiuvedl
(2564) WATUUMNT LAFAAN, AS3HU D9N15 VIR NEURI, BUIA DUAT LATBIITI douloanu
(2566) WuieIu Snsmanauwnuiegaeviu (Return On Equity) wulnlddaduduiug
fusemdnning natlenainainauiiuusues ROE igs (SD = 30.12) uazAdigaiiify
(-263.02) Beagiioudisnansznuananunsain1sszuInes COVID-19 denasenauUsznauns
VRIVAYUTEN @0AARDINUIIUIILYDY F0UVTey ANASNATYLATHNINT Buade (2567)
LAZLURYANS tunvedd uasutla viana (2565) uananii Mlsgmdsienu (Eaming per Share)
WU bidAMUFNRUSAUTIAMENNING donAdaIiUNUITHVRIYANINT ABUANA WaENIINT
weuvedls (2564) wavdnsdruduiunanauwny (Dividend Yield) wuinlifiauduiusiu
emdnning dsenaazazvioufaulouneiutiunaiivainvatslungy SET 100 denadaaiiy

aaa a

NATBYeaNYiy AnASNARSY waziihing Buad (2567)

JalauauUzd1USUIUIY
1. nslddnsrdrunantstuduiissdrundsdunsinszi nsaaaziy 5100
pdnnindwinty dalifladvesnsduiduanmaiviliAnmadouuasmamdnnindlisn
2. mu%’ﬂuamﬂmm%%‘lﬁaaﬂaﬁmﬁu 39 Anwinansenulrunlalunisanen
devenenawas ensuanniimanuduiusssanunsafiasasisveualunisineilauin
Fulueurnm

a

LONE1591999

aaa a

UV ANAIAAATEY wazi1Ing Buas. (2567). ANUAUITUSENTIEIUNNNITRUNTNAAD

q o
t%

A vuvesvsEaansdeulunaiandnvinduislsemelng nqussia
ASWNNE. 2I581589AmIans Uy snnd, 7(1), 251-264.

Fandaye) wwU3vna uazalle sundl. (2566). Jadedidamadesavdnninduiingine
msunnslu panendnninduissemelng saud T 2556 e T 2564. 275973920983
anugaunynenTuL Ussmalnelunsesigududaun ansamnsnds1vgn 7
AYINUIUTIVNAIT, 29(2), 46-53.
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YANS @euAnd warn13n uduvesle. (2564). ShsrdrumansiuiidaudiusTusIAn
wdnnsndves Usenilaanzifeulunaiandnninduwialsswalve. 21589501599075
uaznSiRINI IMeI85194]) auasI¥s7id Journal of Management and
Development Ubon Ratchathani Rajabhat University), 8(1), 151-164.

UFAM IATILUNY. (2567). SaTIdUmMINIRuATBvEwasioTmmdnnindvesuTman
neidoulunaianannsnduiausewmelng: nqugsAanIsunme. 275575u11INe a8
519A99uMI513A4, 18(1), 126-137.

wayans lunvgia uazudia siana. (2565). Samdumensiiuiidmasiodnfuii
NanBULIULaSnTINTTeiuTuNa vesustnTiaanzileulunaiandnninduia
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Abstract

This article examines how digital marketing is being reshaped by Artificial Intelligence
(Al) in the tourism sector, addressing a key research gap concerning the limited integration
of Al-driven personalization, algorithmic influence, and experiential consumption in existing
tourism marketing literature. The study contributes a synthesized perspective by integrating
core theoretical frameworks including the Technology Acceptance Model (TAM), the RACE
framework, and the Experience Economy to explain how tourist decision-making is evolving
in an Al-mediated environment. (Sohn, 2020)

Using a qualitative approach based on literature review and case study analysis,
the article evaluates current strategies such as SEO, influencer- driven community
storytelling, and the rising role of platforms like TikTok in discovery and engagement. Case
studies from the Amazing Thailand campaign, Airbnb’s community-based model, and
Small and Medium-sized Tourism Enterprises illustrate the practical implications of these
strategies.

Findings highlight that Al-powered personalization, user-generated content, and
algorithmic platform dynamics significantly shape traveler behavior, brand visibility, and
marketing effectiveness. The article concludes with strategic recommendations for enhancing
Al-readiness, improving data literacy, and establishing ethical guidelines for responsible
Al adoption in tourism marketing.

Keywords: Digital Marketing; Tourism; Artificial Intelligence (Al); Experience Economy; SMTEs;
Experience Economy; TikTok, Ethical Al
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Introduction: A New Paradigm for Digital Tourism in the Post-Pandemic Era

The global tourism industry has undergone a profound restructuring in the post-
pandemic period. According to the UNWTO (2024), the global tourism market rebounded
strongly with a valuation of USD 1.61 trillion in 2024 and is projected to reach USD 1.72
trillion in 2025. Global leisure tourism expenditure has also surpassed pre-pandemic
levels, rising 24% above 2019 benchmarks. These shifts reflect not merely recovery but
a structural transformation in how travelers search, evaluate, and experience destinations.

A central driver of this transformation is the rise of the Experience Economy, where
tourists increasingly prioritize immersive, memorable, and personalized experiences.
Empirical data shows that 98% of travelers identify ‘experiences’ as critical in destination
selection. At the same time, advances in Artificial Intelligence (Al) including generative
models, recommendation systems, and automated customer interaction have redefined
digital marketing operations. Al now mediates nearly every touchpoint in the consumer
journey.

Despite the growing research on digital marketing in tourism, a significant research
gap remains. Existing literature often treats the Experience Economy and Al- driven
marketing as separate domains, overlooking how these two forces interact to shape
consumer expectations, discovery patterns, and brand engagement. There is also limited
academic attention to the ethical implications of Al use in tourism.

This article contributes new insight by integrating theoretical foundations such as
TAM, RACE, and Experience Economy into an updated analytical model suitable for Al-era
tourism, synthesizing empirical evidence and case studies, and proposing ethical and
practical strategies for tourism operators. (Buhalis, 2020)

Structure of the Article: Section 2 reviews theoretical foundations; Section 3
analyzes digital strategies; Section 4 presents case studies; Section 5 offers strategic

implications; Section 6 concludes with limitations and future research.

Objectives

1. To analyze how Artificial Intelligence (Al) and digital technologies transform
marketing strategies in the tourism sector.

2. To evaluate the applicability of key theoretical models such as TAM and the

RACE framework in explaining consumer behavior.
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3. To propose practical and ethical strategic recommendations for tourism
operators, especially SMTEs.

Theoretical Foundations and Evolving Consumer Behavior

Understanding the current digital marketing landscape requires a re-evaluation of
existing theoretical foundations to align them with the radically changed technological
and behavioral realities.

1. Re-evaluating Foundational Models in an Advanced Digital Context

Foundational models such as the 4Cs (Consumer, Cost, Convenience,

Communication) and the RACE framework (Reach, Act, Convert, Engage), discussed in the
original article, remain valuable starting points for understanding core marketing
components. However, in an era where Al and algorithms mediate every stage of the
consumer journey, these models may no longer be sufficient. For instance, Reach is no
longer just about SEO but about navigating algorithm-created filter bubbles, and
Communication is increasingly handled by Al-powered chatbots, making the brand-
consumer relationship more complex and automated. (Chaffey, 2022)

2. The New Consumer Journey: From Linear Path to Dynamic Ecosystem

The traditional Consumer Decision Journey model, which posits a linear process,

no longer fully explains the behavior of the modern traveler. Today's tourist journey is a
complex, non-linear web of influences with multiple touchpoints. Data from Phocuswright
shows that Online Travel Agencies (OTAs), search engines, and review platforms are the
most influential sources in decision-making. This creates a complex ecosystem rather than
a traditional marketing funnel. The emergence of autonomous agents Al bots that can
independently plan and book travel will further complicate this journey, with Al making
decisions on behalf of the user. This signals a critical shift: the traditional marketing funnel
in tourism is obsolete, replaced by an algorithm-driven ecosystem of influence.
The marketer's goal is no longer to guide consumers along a predefined path but to ensure
their brand is visible, credible, and favored within the algorithmic systems (e.g., search
engines, social media, Al agents) that consumers use. The focus has shifted from directly

influencing the consumer to influencing the algorithms that shape consumer perception.
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3. The Imperative of Experience and the Rise of Intelligent Automation

Experiential Consumption Theory is more critical than ever, supported by clear
empirical data. Trends such as event-driven travel (e.g., for concerts or sports), longer stays
(averaging one day more globally), and the popularity of cultural and culinary experiences,
especially among Gen Z and Millennials, all attest to the primacy of experience.

In this context, the Technology Acceptance Model (TAM), which emphasizes
Perceived Usefulness and Perceived Ease of Use, remains relevant but requires new
considerations in the age of Generative Al. While the use of GenAl for travel planning
is growing (39% of U.S. travelers), a significant portion (38%) are not at all interested,
particularly older demographics. This resistance cannot be explained by utility alone but
reflects deeper concerns, such as trust in Al recommendations, fear of generic and
uninspired choices, and the loss of the joy of personal discovery. Therefore, for operators
using Al, the challenge is not just technical but psychological. They must design Al
interactions that build trust, offer user control, and enhance the joy of discovery rather

than replacing it.

Table 1: Post-Pandemic Consumer Travel Behavior Trends (2024-2025)
Trend Key Statistic

Experience-Driven Travel 98% of travelers state experiences are critically important
in destination choice. Global spending on experiences hits
a record 12%.

Longer Trip Durations Travelers are extending trips by an average of 1 day
globally compared to pre-pandemic.

Event-Driven Tourism Restaurant sales near Taylor Swift concerts rose 68%.
Munich is a top destination due to the European Football
Championship.

GenAl in Travel Planning 39% of U.S. travelers use GenAl, with leisure travel being
the top use case for the next year.

Continued Cost- 75% of travelers are prioritizing travel but looking for more
Consciousness cost-effective options. Chinese tourists exhibit minimalist
spending (special forces travel).

Dominance of Online By 2026, nearly 65% of all global travel bookings will be

Channels made online.
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Key Digital Marketing Strategies: Contemporary Applications and Innovations

Digital marketing strategies have evolved far beyond traditional practices, integrating
new technologies to create deeper and more effective engagement.

1. Content and Community: The Enduring Power of Authentic Storytelling

Content Marketing and Influencer Marketing have merged into a more powerful
concept:

brand-facilitated community storytelling. The most effective strategies today
are not brand-created content but authentic user stories for which the brand provides
a platform.

Airbnb's case study is the clearest example. Its Belong Anywhere positioning is
communicated not primarily through ads but through User-Generated Content (UGC) from
hosts and guests. These stories and photos build a level of trust and credibility
unattainable through traditional marketing. Similarly, the use of micro-influencers remains
highly effective, as their followers perceive them as more authentic and relatable, aligning
with Gen Z's preference for peer-level validation over polished advertising.

2. Algorithmic Reach: Mastering SEO and New Discovery Platforms

Search Engine Optimization (SEO) and Search Engine Marketing (SEM) remain
central to digital marketing, but their practice has become more sophisticated. Airbnb has
employed a complex Programmatic SEO strategy, automatically creating templated pages
optimized for a massive number of long-tail keywords, making organic search its number
one marketing channel.

Beyond traditional search engines, TikTok has emerged as a critical discovery
engine, especially for younger generations. To view TikTok as merely a social media
platform is an underestimation. Academic research suggests it functions as a visual search
engine for Gen Z, with nearly half of this demographic preferring it over Google for
information searches. Quantitative data confirms this impact, with 35.52% of a Gen Z and
Millennial sample having booked a tour after watching a TikTok video. The platform's
algorithm-driven feed allows Small and Medium-sized Tourism Enterprises (SMTEs) to
achieve broad awareness with limited budsets, leveling the playing field. Therefore,
developing a TikTok strategy is not just social media marketing; it is visual SEO for a growing

and influential demographic. (Montag, 2021)
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3. Advanced Personalization: The Role of Al, Data Analytics, and Digital
Identity

This is where the most significant leap in digital marketing has occurred. Marketing
has shifted from broad segmentation to what is termed behavioral orchestration, driven
by Al and big data analytics. Al algorithms can analyze vast datasets from browsing history
and clicks to geographic location and sentiment analysis to dynamically serve content and
recommendations tailored to the individual. (Kotler, 2021)

A key future trend is the convergence of GenAl with digital identity. This concept
envisions a future where travelers use a secure digital wallet containing their identity,
payment information, and preferences, enabling perfectly personalized travel bookings
with a single click across any platform. It is predicted that 500 million smartphone users
will adopt this technology by 2026. This shift will make personalization unprecedentedly

precise and seamless, revolutionizing how tourism businesses interact with customers.

Case Study Analysis: Implementing Strategies at Global and Local Levels

In-depth case study analysis illustrates the practical application of digital marketing
strategies and their impact in different contexts.

1. Large-Scale Destination Marketing: Re-examining the Amazing Thailand
Campaign

The Tourism Authority of Thailand's (TAT) Amazing Thailand campaign is a successful
example of using UGC and hashtags like #AmazingThailand to generate awareness and
engagement. However, a deeper analysis reveals more complex dimensions. Research has
found that the campaign's Twitter activity was largely focused on domestic audiences,
potentially indicating a gap in reaching certain international audiences through that
platform.

A key insight from recent research is that the effectiveness of digital marketing
depends not only on the cleverness of the campaign but also on tourists' perceptions of
the destination's service quality and sustainability. This means the success of Amazing
Thailand stems not just from great marketing but must be supported by the quality of the
actual experience tourists have on the ground. This underscores the need to integrate
digital marketing strategies with the development of high- quality, sustainable tourism

products and services.
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2. Market Dominance through Community and Personalization: The Airbnb
Model

Airbnb  revolutionized the hospitality industry with a strategy fundamentally
different from traditional hotels. Its Belong Anywhere brand positioning was a masterstroke,
shifting the value proposition from renting a space to offering emotional connection and
authentic local experiences.

The core of this strategy is UGC, which builds trust and credibility while massively
reducing content production costs. But Airbnb's success is not just based on a great idea; it is
backed by a strong technological foundation. The company uses sophisticated Al for
personalized recommendations and a powerful Programmatic SEO strategy to drive massive
organic traffic. This combination of emotional branding, community-driven content, and
technolosical superiority has allowed Airbnb to differentiate itself and dominate the market.

3. The Viral Phenomenon: TikTok's Impact on Small and Medium- sized
Tourism Enterprises (SMTEs)

TikTok's role in tourism marketing has moved from anecdotal to a phenomenon
supported by empirical data and academic theory. The fact that over a third of young
travelers have booked a tour inspired by TikTok content is clear evidence of the platform's
return on investment (ROI).

Academic theory helps explain why TikTok is so effective. The combination of
Entertainment, Interaction, and Trendiness stimulates consumer brand engagement, which
in turn builds brand awareness and a positive brand image. The platform also caters
to the motivation for Social Escapism, a key driver for Gen Z travelers. The algorithm's
ability to surface engaging and unexpected content allows SMTEs with compelling stories
to achieve widespread awareness and attract customers directly, without needing massive
marketing budgets. (Wong, 2022)



Table 2: Comparative Analysis of Digital Strategies in Case Studies
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Case Primary Core Strategy | Key Digital Tools Key Measurable
Study Target Theoretical Impact
Audience Foundation
TAT - Domestic & Destination Hashtag Social Proof, Increased
Amazing | International branding via campaigns, Consumer international
Thailand | Tourists UGC influencers, Journey arrivals,
targeted ads strengthened
global brand
position
Airbnb Global Trust-building Programmatic Experiential Market
Community through SEQ, Al Consumption, differentiation,
Seekers community & recommendation | Community strong brand
personalization | s, content Theory loyalty
platform
SMTEson | Gen Z/ Authentic, Short-form video, | Technology Viral visibility,
TikTok Millennials trend-driven algorithmic feed, | Acceptance, direct bookings
discovery hashtag strategy | Social Escapism | for local
businesses

Practical Implications and Strategic Recommendations for a Future-Ready Tourism

Sector

For the tourism sector to adapt and thrive sustainably in the digital age, strategies

must not only respond to current trends but also prepare for future challenges and
opportunities.
1. Beyond Basic Digital Literacy: Towards Al-Readiness and Data Acumen

The original recommendation to promote digital literacy remains important but
is no longer sufficient. Basic social media skills no longer provide a competitive edge.
Operators need to evolve towards Al-Readiness and Data Acumen, aligning with national
strategies like Thailand 4.0 and acknowledging the existing digital skills gap. Training
programs should be established that focus on data analysis, understanding Al-driven
marketing tools, and responsible customer data management to enable operators to fully

leverage technology.



NIANTUMINFETUAA1UN T 14 aluil 2 nsngau - SuanA 2568

2. Navigating the New Frontier: An Ethical Framework for Al and Data in
Tourism
This is a high-level academic recommendation that adds significant depth and
novelty to this article. The rapid growth of Al brings ethical concerns that must be
addressed. Recent research highlights risks related to data privacy, algorithmic bias (which
can lead to over-tourism in some areas while others are neglected), filter bubble
phenomena, and the risk of emotional manipulation through advanced personalization.
Therefore, it is proposed that Destination Marketing Organizations (DMOs) and
industry bodies collaborate to develop an ethical charter or code of conduct for Al use in
tourism marketing. This should focus on transparency in data usage, explicit user consent,
and the promotion of sustainable and diverse travel experiences to balance technological
opportunities with social responsibility.
3. Fostering an Inclusive Digital Ecosystem through Public-Private Partnerships
This recommendation builds on the original idea of government-supported
platforms by proposing the creation of integrated national tourism platforms that do more
than just list businesses. These platforms should be tools that provide SMTEs with access
to shared data analytics, collaborative marketing tools, and training on new technologies.
This would help level the playing field against larger operators. Such an initiative would
foster the digital collaboration networks mentioned in the original article and create

a more robust and equitable ecosystem for all stakeholders.

Conclusion: Synthesizing Knowledge for Sustainable and Responsible Digital Tourism

The landscape of digital marketing in the tourism industry has undergone
a profound transformation, moving from the early internet era focused on basic principles
to today's complex ecosystem dominated by artificial intelligence, community-driven
platforms, and consumer demand for authentic experiences. The analysis of theories,
strategies, and case studies in this article demonstrates that success depends not merely
on adopting new technologies, but on the ability to integrate them with a deep
understanding of consumer needs, local culture, and sustainable development goals.

A key theme at the heart of this article is that the future of tourism marketing lies
in managing the tension between technological opportunity and ethical responsibility. The
ultimate goal is not simply to maximize conversion rates but to use technology to create

more meaningful, sustainable, and human- centric travel experiences. This calls for
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operators to possess both technical expertise and an understanding of how technology
can promote travel that is respectful of local communities, cultures, and the environment.

True future success will not be about replacing human connection with
technology, but about using technology to strengthen it. By combining high- tech
personalization with high-touch hospitality, and with a commitment to ethical data
stewardship and cultural preservation, the tourism sector can harness the power of digital
marketing to build a more resilient, inclusive, and responsible future for both travelers
and host communities.
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1. LNWATNTIU 3,509 3,827

2. WilDaus 19 26
3. QAAVNTIY 4,821 4,937

4. vl 703 757

5. A3ABASN 169 172
6. ivnondauaznisnagdivd 2,729 2,792
7. ANUIANTYUAS 23,980 25,475
Total 35,930 37,986
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