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Abstract

The government organization must follow government policies, rules, regulation
and related law. For example, the Food and Drugs Administration which is an organization
affecting the health of people around the country. The work operating condition on
public accountability of the Food and Drugs Administration today follows the mission
of the organization which is to protect the health safety of people and promote
knowledge to people to realize their own right in consumption. If we consider the public
accountability to the public of the organization so it is not clear on volunteering.
In the meantime, there have been a large amount of complaints on side-effect
from consumption. People have low attitude to the public accountability of the Foods
and Drugs Administration. This was from support factor which is ethics. The work
management is considered to not follow the good governance principle on
transparency, price fairness especially the goods quality which does not follow the

standard of the FDA such as supplement food, fat reduction drugs, cosmetics and
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addictive drugs, dangerous material, chemicals which affects the life quality and social
environment. The guideline application to promote public accountability suitable to
the mission of the Food and Drugs Administration which is to increase the role of
the organization to have public accountability by using the legal power of the FDA law
which is the duty specified by the government/the ministry of public health in order to
be used as a protection tool to prevent, control along with standard development of
the safety health product to follow the universal standard. Moreover, there should
be promotion to use technological innovation to be consistent with the government
vision on the public health system of Thailand 4.0. That is, people must be aware to
the situation and can access information and the public health system equally.
Moreover, the research and development (R&D) should be promoted for health
product and safety control system by prioritizing integrated public accountability and
adjust the organizational role of the policy maker to focus on ethics and the volunteer
organization use the power according to the rule of law in a way suitable for people and
entrepreneurs thoroughly and fairly. Including controlling the import of products from
the liberalization of international trade in the ASEAN Economic Community that may

affect society and the environment.

Keywords : Public Accountability, Food and Drug Administration
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¢ Branco, M.C., & Rodrigues, L.L., Corporate social responsibility and resource based
perspective, Journal of Business Ethics, 69(2), (2006), pp. 111-132.

¢ Schaltegger, S., & Burritt, R., Corporate sustainability, (London: Edward Elgar, (2005), p. 5.

? Weber, M., The business case for corporate social responsibility: a company level
measurement approach for CSR. European Management Journal, 26(4), (2008) : 247-261.

? Porter, M. E., & Kramer, M. R., The link between competitive advantage and corporate
social responsibility, Harvard Business Review. 84(12), (2006) : 78-92.

¢ Stephenson, A., The pursuit of CSR and business ethics policies: Is it a source of competitive
advantage for organizations?. The Journal of American Academy of Business, 14(2), (2009) :
251-262.

“ Bevan, S., Isles, N., Emery, P., & Hoskins, T., Achieving high performance: Public Accountability
at the heart of business, (London: The Work Foundation, (2004), p. 23.
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1 : Carroll & Buchholz, (2002): pp. 39-48.

o a a 96 v =%
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o° Carroll, A.B., & Buchholtz A.K,, Business and society: Ethics and stakeholder management,
(Ohio: South-Western, 2002), p. 39.

°° Carroll, A.B., & Buchholtz A.K., Business and society: Ethics and stakeholder management,
(Ohio : South-Western, 2002), pp. 39-48.
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 Lei Wang, Factors affecting perceptions of corporate social responsibility implemen-
tation: an emphasis on values, (Doctoral Dissertation, Department of Forest Sciences, Faculty of

Agriculture and Forestry, University of Helsinki, 2011), pp. II-Ill.
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° Lindfelt and Tornroos, Ethics and value creation in business research: comparing two
approaches, European Journal of Marketing, Vol. 40 (3), (2006) : pp.328-351.

o¢ Hawkins, D. I., Best, R. J., & Coney, K. A., Consumer behavior-building marketing strategy,
(New York: McGraw-Hill, 2004).

o Ajay Gajanan Bhave, Experiences of the Role of Government in promoting Corporate
Social Responsibility initiatives in the private sector. (Science in Environmental Sciences, Policy &

Management, Sweden : Lund University, 2009).
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o F11IN9IUAMENTIUNTNAILITEUUIIFNTG, ANUSURAYDURDEIAN CSR : Corporate Social
Responsibility, (NFAVNUUAT : N.NATUN (octeo) T1110, bEEe).

oc Porter, M. E., & Kramer, M. R,, lbid. 7.
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® Torres Retamal, Luis Dario, Corporate Social Responsibility (CSR) and Development: The
Case of Gender Equality in Latin America. (Doctoral Dissertation, University of Nottingham., 2017).

e Torres Retamal, Luis Dario, lbid, 20.

23 KX (348-367).indd 361 5/11/2562 13:29:19



Qb NFETUMINIBINTG VT o atUil o

an. AANTIUANUSURAYOUR DA S TN U duaseauiane laliiuUssnsulas i

dulaide nstiemionialensuluNITARAUNUNTEUIUNITHER dBRRdRINUNSANYY Kasturi
VY A « = v a 1 a o @ =

Gupta (2016)  7Fnw15ee MsilesruTuiinveudeassazluBufisyalagiu nan1sinw

WU Public Accountability danuadieadesiunisaduitiuuiunssudnsnsounsa wiliaula

v o a

lumsivingnindaudd nededdunmsieliaenadesiunisvenedvesnatn Tuvueiiisnis
UAURauLWIAA Public Accountability tunnumIanisLuunagnsnIsdeiau wazkanis
BaTwnkandiiianudlsatuegiunislavanUssanduius wassaudaguuuun1ssnsea

nsasnsdeydnual (Brand) neldinguszasdiiodunsufiRnuszieuive wasinusssy

'
a a1

93AN1S Wendnidesnguniinauiiseuts Mduwull awnsaesuieldlagedevguidia

bn A o Y a Y o ! A
Wﬁu‘UaTéurm@JU?W"IiW@\‘]ﬁiWQﬂ'J'uJW@i‘Um@UﬂﬂaV]ﬂJ

3

avdy ANUWWIAAYEY Freeman (1984)

dvwasienainsuRteIinIs ildnlddnudene nauuwaruaraenalinanseuvselasUNaNSENY

'
1o

91NANE5IVDININI0IANTT YaRarSoNquAdnansznunIalasuNanseuaInnsdndule

9

wleue waen1sUuRvetetd N1sUTsIaNsnildulidsvedeednsging #915a13nNAY
Fudu (Need) Amanla (nterest) wansznu (Effect) MAnTuanuleuey wagnsaniuanuves
BIANIT INT1ZNTITN0IANISANNTaRNSegnIaNaaty foidurnuveusssudnddlady

¢ A& Yo Y] ) Y | v & d'
YIDIANTITMUUNNINUAUULDS ﬂ'ﬁ"ﬂﬂﬂ'ﬁ%llﬁ?ﬂlﬂl,aﬁL‘UUV’YNNWEJ”IEJ']@JLSU@NIENV’TJ']NEU@‘UﬁiﬁﬂJ

Y

(Legitimacy) aesjaiiu Beyuesainnguliiduluiuleuigvetennisgsia Maawansenuli

q
Reruiildnleide uaziftesiuesdnig Ssifidmlfdede gndn wilnou diieviu Af duds
massuazyuvy udu Wessdnsiinisyfuilaveuseaisisnsio Feanouaussaufons
vouanlaidesne wu gy viesdiu wazdwinden Judusingrudfasonsiauunde
ANSURnYEURBNEIT A YBIIRMITIUTIHR sl uAigndes Tnedeadddeiidwleide

auq Sy uenlleannsAflsimalselevivedienu vievesiants dudeuleaiu

we

dnuwaizvefinifinndnuasuuuUdeuwdas (Waldman et al, 2006)  7dunalnduiniou

d1fey dluwAemungefiddulade wansliiuirnuduiusineliiiaausuiagey

ROANSITUETEAUBIANTT waztaulesiunisildrusinvesildiulaide

oo Kasturi Gupta, The Politics of Corporate Social Responsibility in Contemporary India,
(Doctoral Dissertation. Social and Behavioral Sciences, Syracuse University, 2016).

oo Freeman, R. E., Strategic management: A stakeholder approach, (MA.: Pitman, 1984).

o Waldman, D. A, Siegel, D. S., & Javidan, M., Components of CEO transformational leadership
and corporate social responsibility, Journal of management studies, 43 (8), (2006) : 1703-1725.
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oe Carroll, A.B., & Buchholtz AK, Ibid, 11.
*® Carroll, AB., & Buchholtz AK,, Ibid, 11.
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" The World Business Council for Sustainable Development, Corporate social responsibility,
[Online], Available : http://www.wbcsd.org/workprogram/business-role/previous-work/corporate-social-

responsibility.aspx, [2013].
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