WINNIIUNITUINITVDUNYATINVINYUYUNdanasranIunnwala

addada

WNEUTIRENNLALANNANAYRINANNNNITINTInYu U luwAnIANaT9

Service Innovation Rural Tourism affects to The Aesthetic Satisfaction
and Customers Loyalty of Community Life in the central

3363 Wiguen*

Weerapat Theandum

ANzUITISTINMAzIAlUlagasaumea uvinedumalulagsyinagissunil, Ussinelny
Faculty of Business Administration and Information Technology Rajamangala University
of Technology Suvarnabhumi, Thailand

E-mail: w.theandum.jeanz@gmail.com

Received: July 22, 2022
Revised: August 08, 2022
Accepted: August 09, 2022

UNANED

NUILUTINUTEASAINE (o) WBANYINIANTIUAITUINITVRUNENTITNTINYU VY

q

AUNINelATgUNTEA LA AUANAYEIgNA1NRNTIATInguvY Tulwanianans

9 Y

'
a [y a1 1

(o) LNONARDUBNTNAVDIUINNTTUNITUTNTVBUNUTINTInYuvUNdHasonuianel

adaa

BequvissnmuesgniiiinidainTiayuviluanianans (o) ilenaaeudvinavesnnuiiemela
Faguvdsnn dsnasiennuinAvesgniiiinididdiagumiluwnaianardlasAnwainnga
tfvieadieafunliuinsiiniBHaTinmeuu mee au aiRnltlunisisesideya loun
anud $osae Anadeiauadin dnuidenuunnsg i uasaiAinsiinTeinTuanney (Regression
Analysis) NaA1SANEYY WU Q’muquaaummﬁmmﬁmLﬁu@iaui’mmiumiu%miﬂaaLﬁm
Fivnguvunmueglussfuinndign Taefinnduldun nmsdiauenisuinissuuuulng
ManaukaunsiiuInskasnIsuINgugnAeumgAnssunsusiaa danudndiuseduunn
flagn drmsziuanuAniuiermfianeladagurdsnnuazauinfvesgnaiinnideiadin
yuyuaglusziuinnianuiu HansadeUaLLAIL WU WiRnTIMSUIMTvieaiendeid
Yuyy Usenaume nsiaweuIn1ssukuulvd nskauna1un1siusnis wagn1suuangugnm

PIUNGANTIUNTUSINAdaTUINFoANLNB AUV BN N Wava U iane lataaunsenm

* Y3303 WBUAT Mr.Weerapat Theandum

XXX (KKK 201-217).indd 201 8/23/2022 2:26:50 PM




wob NFETUMINIBINTG VT & 20UN o

a addaa o

dawalisuindenuinfvesgnAMinBandingusy ibidulddnuinnssunisuinsaiunse

i lnNiNBIaTIntuAnenmnsusnsiiiuannduiaganusatlUldvaungsianieites

frunsvieaneluguuuusing 9 ladnee

o ] L4

AEARY: WINNTIUNTUINNS; MIvieailed; ITInguvy; auianely; guvisenimn;
ANUANAVDIGNAN

Abstract

The objective of this research was to study; (1) Service Innovation Rural Tourism
The Aesthetic Satisfaction and Rural tourism accommodation Customers Loyalty in the
central (2) Test Service Innovation Rural Tourism affects to The Aesthetic Satisfaction in
the central (3) Test The Aesthetic Satisfaction affects to Rural tourism accommodation
Customers Loyalty in the central.the sample groups used to study were collect data
315 Patient. The statistics used for analysis were frequency, percentage, arithmetic
mean, standard deviation and Regression Analysis.

The results of research Service Innovation Rural Tourism as the most level include
New Service Offering, Integrated Concept and Customer Behavior Segmentation have
the highest. The opinion on the aesthetic satisfaction and Rural tourism accommodation
Customers Loyalty as the most level. the results of the hypotheses testing showed
Service Innovation Rural Tourism consist New Service Offering, Integrated Concept
and Customer Behavior Segmentation effect on positively the aesthetic satisfaction and
the aesthetic satisfaction positive impacts rural tourism accommodation Customers
Loyalty. However, Service Innovation Rural Tourism can be more improve service

potential and develop tourism business.

Keyword: Service Innovation; Tourism; Rural Lifestyle; Satisfaction; Aesthetic;

Customers Loyalty
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