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Abstract

The objectives of this research are (1) to study the personal data of product buyers
on the marketing mix in the Ministry of Public Health. Nonthaburi Province. (2) to study
the marketing mix factors affecting the decision-making behavior of buying products in
the market in the Ministry of Public Health. Nonthaburi Province by a qualitative
research design method and collecting data from relevant documents, textbooks,
articles, research reports research findings It was found that the factors affecting the
decision-making behavior of buyers in the market. A case study of the flea market in
the Ministry of Public Health Nonthaburi province is the theory about the marketing
mix, including products, distribution, price and marketing promotion. theories about
decision-making behavior in purchasing products, including the types of products
purchased Influential people in purchasing decisions time to buy and amount spent on
purchases After that, the researcher will use statistical tools to analyze the personal
data of the shoppers on the marketing mix factors. and buying decision-making behavior
that affects the marketing mix factors in the Ministry of Public Health. Nonthaburi

Province.

Keywords: Factor; Decision-making behavior; The purchaser’s selection
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