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Abstract

This research article aims to study the innovative community in creative tourism
management. based on resource capital through the participation of the Don Du
community Khan Than Rat Subdistrict Kantharawichai District Maha Sarakham Province
This is a qualitative research using survey methods, interviews, focus groups and
participatory creative tourism management practices.

The results of research : Resource-based creative tourism management with the
participation of the Don Du community Khan Than Rat Subdistrict Kantharawichai
District Maha Sarakham Province by analyzing the factors affecting the creative tourism
of the community To create a conceptual framework for creative tourism management
that is suitable for the community context. and the design of a participatory creative
tourism operation plan. creative tourism management experiment joint evaluation of
creative tourism management and the development of creative tourism management
from resource costs Resulting in 8 creative outcomes: resource cost management;
Developing creative tourist attractions participative tourism management Promote
creative entrepreneurs along with community development Designing activities and
creative products and creative communication Resulting in the creation of creative

tourism management communities based on resource capital.

Keywords : innovative community; creative tourism management;

resource capital; Don Du community
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