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Abstract

This research aimed to study the influencing factors on the intention of using Al
hotels of Thai tourists. A questionnaire was used as a tool to collect data from 421
samples who traveled and used hotel service with convenience sampling. The statistics
used to analyze the data were frequency, percentage, mean, standard deviation, and
analysis of structural equations.

The findings found that the attitude and subjective norm influenced the intention
of using Al hotel with statistically significant at the .01 level, respectively. The perceived
ease of use and technology perceived benefit affect the attitudes statistically significant
at the .01 level, respectively. Technology anxiety had a negative effect on the attitude
with a statistically significant at the .01 level, and the perceived ease-of-use had
a statistically significant effect on the perceived benefit of technology with a statistically
significant at the .01 level. While the adherence factor was statistically significant at
the .01 level. The stickiness to traditional service does not affect attitude factors and

does not affect the intention of using Al hotel.

Keywords: Factors; Influencing; Intention; Using Al hotel; Tourists
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com/ginza/en/ [1 February 2021].
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“ Davis, F.D., Bagozzi, R.P. & Warshaw, P.R., “User Acceptance of Computer Technology:
A Comparison of Two”, Management Science, Vol. 35 No. 8 (1989): 982-1001.

“ ibid.

° Curran, J.M. & Meuter, M.L., “Self-service technology adoption: comparing three technologies”,
Journal of Services Marketing, Vol. 19 (2005): 103-113.

? Meuter, M.L., Ostrom, A.L., Roundtree, R.I. & Bitner, M.J., “Self-service technologies:
Understanding customer satisfaction with technology-based service encounters”, Journal of
Marketing, Vol. 64 (2000): 50-64.

¢ Kaushik, AK., Agrawal, AK. & Rahman, Z., “Tourist behaviour towards self-service hotel
technology adoption: trust and subjective norm as key antecedents”, Tourism Management
Perspectives, Vol. 16 (2015): 278-289.
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