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ABSTRACT

Objectives 1. to study factors influencing production order decision Production and branding of health sup-
plements through digital media 2. To study the marketing factors pertaining to the production of health supplements
through digital media of SCG Grand Co., Ltd. The researcher collected a complete questionnaire from a sample of
400. Data analysis from the questionnaire A computer program was used to calculate statistical values, including
percentage, mean, and standard deviation. and statistical hypothesis testing, Multiple Regression Analysis

The results showed that 1) Deciding to order production There is a reason to order Produce health supple-
ment brands because of the credibility of the company. By deciding from the media source Facebook website and
visiting the production process at the highest level 2) Most decide to order production. Production and branding of
health supplements through digital media of SCG Grand Co., Ltd. Brand owners, direct sales businesses from entre-

preneurs, celebrities/actors, social media influencers, influencers

Keywords: Decision to order Production, Production of Health Supplements, Digital Media, social media
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