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MULTICULTURAL CAPITAL MANAGEMENT FOR CREATIVE HERITAGE TOURISM IN
THE OLD THONBURI RIVERSIDE AREA

ABSTRACT Keywords: Multicultural Capital;
Introduction: Cultural capital is a crucial strategic factor in creating Cultural Tourism; Historic Area;
differentiation and added value for products and services, particularly Riverside

in the tourism industry driven by experience-driven tourism and local
identity. Objective: 1. Analyze and categorize cultural capital in the
historic waterfront area of the Chao Phraya River, Thonburi. 2. examine
existing cultural capital management approaches; and (3) propose
a multicultural capital management model to foster sustainable
creative tourism development. Method: A qualitative research
methodology. Data was collected through documentary analysis,
participant observation, and in-depth interviews with 20 key infor-
mants, including community leaders, local sages, entrepreneurs, and
academic experts in cultural tourism. Data was analyzed using content
analysis and validated through data triangulation. Results: That the
Thonburi waterfront area possesses robust and distinctive cultural
capital, specifically in terms of Intangible Cultural Heritage (ICH). This
is reflected through the traditional way of life and the harmonious
coexistence of a multicultural society comprising Buddhist, Christian,
and Muslim communities. However, current management practices
lack a systematic mechanism to effectively integrate such capital into
the tourism value chain. Consequently, the researcher proposes the
"dD Model" for cultural capital management, which consists of
D1: Creative Tourism Promotion — Focuses on co-creating collaborative,
experience-based activities. D2: Cultural Conservation & Inheritance -
Emphasizes proactive preservation and the transmission of traditional
wisdom. D3: Community Livelihood Enhancement — Aims to uplift
the grassroots economy through equitable income distribution. D4:
Community Relations & Governance — Strengthens governance and
social ties within the multicultural community. Conclusion: The study
highlights that sustainability is derived not merely from commercial
transactions but from the effective management of relationships.
By implementing the 4D Model, the Thonburi area can be transformed
from a mere tourist transit point into a "living multicultural learning
hub" that simultaneously generates local revenue and preserves

cultural identity for future generations.
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1. M5IATIReNas (Document Analysis) AnwukuLiuNNNTioniien uuiaLLATgAa
wardinnreIUszng 9189133 wavUseiRmansviesdu
2. M3dun1ualiBedn (In-depth Interview) Wuuuduniwalf slaseada (Semi-structured
Interview) ilelldteyaiednifsiunmnevesuiamsssy nalnnsdans uazdamavassn
3. AsdnaLUURaIUTIN (Participant Observation) 1SINAINTIUNITTAIUGTIU NONTTY LAy

wiANaluYNYY Wy uaassddguesintavearl wevhanudilanainnisdnuegelnade

L4 o o

5. MIATRveya Toyalnannilannnisdunivaliuasnsdunagninuninsgisig n153asei

v A @

\eni@eiial1u (Interpretive Content Analysis) lagiituneuddnyfa n1sdnvanavydeya N1smiauduagng

o

Beuloaszinu (Coding) wagn1sasunaiiaguile (Inductive Conclusion) iethlugnisasssunuunisdnnisi

donmdosiunseuwifavgufiieWldnadwiidu “guuuunisdnnis 4D”

6. HANTSIAY

Yo

PNNSANILEEIATIERTaYa anTnasunanisidel sil

mslemeiuiaussslufuisuuiihdmsseisuys
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Capital) Usgnoude aninonssudeuya lusaanumsmauiiadn (wu dafasiadag madufousuins

Tuadyumaga) Fauanatesosseevosnsadugusuunyiamsssy Tassaimunenmwaniidugiudmsunis

& A

Wanduniavieaien uimusssufidudesldld (ntangible Capital) Wugaudsigavesiiui laun 1) omnsuay

a wva

Wnanssuanizdu uNniu 11wy waziinvedldensiy 2) AuwelasItuuR n1snauNaIuves
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SouauazUszifmans UssiRmansnisenenvasyilusanatazyidusniieu Jadudess (Storytelling) il
NAFeRALNYIBANE BT 9ATIAG
ednwkarihanudilanalnuaznsyuiunisianisuiausssuniegnulngguyuias vileun 1Ay

v

Netes nan153densl fludeyananseufiedymmdniunisdanisnuinusssuiienisviondies dsil 1) viaay

Y

a

sollestunisdunen Qidgauasiinuensyiinanssunufuidanategsanss Weminenvuliaulaway
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YIARTLUNITUERDBN 2) NSIANITUUURENEIUNLIBIUAIAST WU nsunsvieaiisawaznsuduasuinusssuu

Y a

AU 101979ULENATUVINNITYTUINTUHUNUAUYUIUBLIUTIATY 3) N15V1ANALNNITATINETIANINTINNIS
vieafialuilagudsnatiunisay (Passive Consumption) Wuwdn daiiianssuiBeasisassd (Hands-on Activities)
AliAansGeudvinugsmiuliiioame

sUuuuMsdansuiRussINgnsvioadienBsaineasse (4D Model)

MNMFnTikardunTzideya vuidedninaue sULuUNMIIANISYuTRssIN 4 T3 (4D Model) B4
JunseuufiRnsisjarumslivuiamsssuduwnunansvesnmstamn

Kamside andeyaildhnsinuluiiuiiviesiloaBeasassdia 3 wis nudn sUsuUMITAnTTLINg
Sausssuiiionsvieaiisndeainsassaluussmelne Tiun sutuunmsdamsyuinusssugnmsvieaiisnieasisassd
(4D Model)) Fsils1waziBondanaluil 1) D1 Creative Tourism Promotion (daia3un1sviondiendaaineassd)
vanefe adsyariisuazUszaunisaismiudaniv $adsadeunsSoudviney Wy msviheuundu msunzadn
iSednndnaes 2) D2 Cultural Conservation & Inheritance (N135YR3NYIATN1TEUNEN)TNYIANNANYTAIVBINTAN
uaztenangauiulmity dnvihszuu vedeugitiyan uasdass lsaFougiitlygygueu iledievensinue 3) D3

Community Livelihood Enhancement (miﬂﬂizﬁuLﬂiiﬂgﬁﬁ]‘qmu)ﬂismaiﬁaiﬁqgmiﬂﬂE)EJ'NLﬂuﬁiiml,azﬁ'ﬁﬁ
W- @UAYUNNT TINNGNTAMAYUTY - @379 HARAMIET19aT3A (Creative Products) NIBsanizadaviesiiu
4) D4 Community Relations & Governance (N13MfugLakarANUANTLE)aT9AIUTINTB TN IAF LAY

MIEIUTINTATEUARY WU IRAT ANENTTUNITTINNYIAILSTTUNRUTINTIANITAANTTUNANALAL LN

7. 9iiUs18wa
Han1TIdellaenndesiuluiAnues Warunsap et al. (2018)" Aldunausjunuunsdnn1siteasneassa
5 Us¥n13 (5CM-MODEL) lunslamuimusssuiiensvisaiengadiassalulssmalnedadunisdanisyuau

= a - A o aou &g 1Y) v %
L3949 NINTTN a7 LagHNanIesnu I@EJE‘ULL‘U‘U 4D Model VluWLauEJELm’maf\]EJuL‘tJuﬂﬁﬂauﬂ‘imLLazLuum
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a o a
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o A v a
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Tausssu iluussfsgandnvesnisvieniiendsadeassaluiuid deaenndaaduwuiAnues Koograsang
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1 '

Hunnssnusanidusedlaludnsiidusiuluinusssundudedlild (1ICH) nsfiguvuiinisu3msdnnis ICH d

° \ a adoa [17]

rilugnarmedinuunasiasugnandsdu (UNESCO, 2024)

ANUEIARYVDINTATWATIATIM (Co-creation) Laznsilaiusiu(Participation)

EULLUUﬂﬁ{fﬂﬂﬁﬁLﬁu Creative Tourism Promotion (D1) @anAassfunuifa Creative Tourism 983
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Vioshiu Wy Mevhvuungiu viienmseuintulusena agviliiinns angveavinwe (Skill Transfer) uavasns
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aa o s A U
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v o
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¥
o o o ]

(2018)""; Pakwichien (2021) #iszyiiladAgueinisdnnisiiunny Inusssugusuyshenisiinalnnanilasy

anultidlannnnnguatawt »uidetfnaus D4 Community Relations & Governance HU3UWUU

o o

AZNIIUNISIIRUsTsIL e is A uguanisnssanenaUsslewd (Equity) Tudid D3 Tiulusgreids Tl

U
v

Wewailunisenszauasegiagiunnuinduusdadunsadanszdesiuamudawdmnnsiaundedmsing

vuly (Wisudthiluck, 2017)*%
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Micro - Experience Zoning n1sinnunungas (Zones) nelugavudmsunisiniausdseaunisainis
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Cultural Dividend Trust Fund n1sdnssnasmuiidanislasauan (Community-Managed Trust) Tagih
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9. YolduBLUY
1. Faduauuzlunisihuanisidelulyd
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11 ICH LﬁaﬁmumﬁﬂmqmwimLﬁmL%aa§wqa§iﬂ‘madshut.ﬁaudﬁuﬁme’mysmmi UNUANSYIN UL UULENEIU

aa v =1
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