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Abstract

The objectives of this thematic paper were as follows: 1) Sustainable
tourism development of Thailand and the Kingdom of Cambodia. This is
considered as a qualitative research. The key-informants is an expert in the
context of national characteristics Tourism Thailand - Cambodia and is involved
in the study. compose of 17 knowledgeable and purposively selected persons
together with a focus group. The research tools include SWOT analysis and
TOWS matrix. Content analysis and data categorization are performed.

The results reveal that: For the results: 1) Thailand and ASEAN
sustainable tourism development strategy: a case study of Kingdom of
Cambodia, it was found that it is based is suitable for the utility that is received
after paying 1) tourism resource development including sustainable, worthily,
and effective use of tourism resources, 2) sustainable ecological quality
maintenance together without destroying nature., 3) tourism business
development, regarding cooperation in security and tourist information into care
is all 4) tourism market development, 5) participative tourism development
from local community, and 6) tourism conscious-mind development. 2) The co-
operation on sustainable tourism development between Thailand and Kingdom
of Cambodia, it was found that it is based on 4 dimensions saying 1)
transportation facilitation among ASEAN, 2) tourism market expansion, 3) safe
and sound tourism, and 4) human resource development. 3) The strategy on
sustainable tourism development between Thailand and Kingdom of Cambodia
by using by author 5Ps M in action model in which there is 1) Promotion of

tourism market, 2) Product development, 3) Performance management, 4)
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Perception of one tourism destination, and 5) Participation from all units
concerned.

Keywords: Strategy, Development Tourism, ASEAN
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