sUsuumsAiugshaiinaanudusaseaugatiuinnssu”
INNOVATIVE BUSINESS MODEL FOR HIGH ACHIEVEMENT

YUY LAYANN

Jusana Techakana
unImgnagmalulagnszaaunainszuasiile

King Mongkut’s University of Technology Northern Bangkok, Thailand
E-mail: aerm2503@yahoo.com

¥

unAnge

unaided ITnnuszasd 1) i eAnwiuuanialunisdidussiave
JUszneunsiili§usneta Bai Po Business Awards 2) Liloafisuinnssuguuuuves
mssdugsibivszaumnudisasyaugalunsidedanmunindae tneldiniuwuy
Uaneiadawuuduniual (Interview Protocol) Aldlunsifiudeyaannguilviteya
ddnasiisuuuudadimoiiainedu doduuumdumsdunisal (interview Guide
Approach) ﬁ’lmmméwﬁ%gjﬂm‘%wﬁa'awﬁﬁﬁaumsé’mmwzﬁﬁa AR GERNITE
Fanuuudun1vaid ulnglddayaann1smuniIuITIunTTL LagNTEULLIAATDS
n15398 lngladnisnsirasuwuudunival wuindemaulusuudunival Aseuaqy
TagUszasa auuavyhanudlaladewarausalimneulinsudiu glideyadAny
Huguszneumsvunanansuazvunmagenilésusieia Bai Po Business Awards $1uau
47 579 Weuaremuinnssugduvunisadugsialiuszauanudnsalusedugs
TaeAlasgrimuussifuiinaznssunsindusisialdlunisussdiu 10 Ussiiu naves
mMidenuin anudifavesmsduiugsialugalmisgdosiumediinvesnsiy
fuszneunsilimnuddyuduilan uazairsquailiunynnindiudisiauddny
AuANd59095309 Mensuarmiuinnssy anudAyduaaninvesdud
UimIuarnsvhgansay uaglienuddyfunmsairmsmaudliiiendnualilaoisu
wANE1931NA LY TngEUsenaunsazaeeiin1gil a1msausmsianimineglns
uyudliduaung aud aua wagyinausidulunyanenudnveanisysan
113 UAZATEUARY 10 UTTLAUMUNMYIVEINTIARAUsI9TA
AEARY: BINTIUFURUUNIIALTEEEIAY, Aud59209557, HUTENOUNITUUIN

NANLAZVUINL DN

" Received 30 January 2020; Revised 29 March 2020; Accepted 29 March 2020



432 | Journal of Social Science and Buddhistic Anthropology Vol.5 No.3 (March 2020) m\%ﬁ)

Abstract

The objectives of this thematic paper were as follows: 1) To study
business guidelines for entrepreneurs who have won the Bai Po Business Awards
2) To create an innovative model of business that achieves high levels of success.
By use a qualitative research conducted By using open-ended questions, the
Interview Protocol, which is used to collect data from key informants, will have
a form with questions created. As an interview guide approach, these questions
will be prepared in advance of the actual interview. The researcher created and
developed the interview form using data from literature review. And the
conceptual framework of the research By having an interview examination form
Found that the questions in the interview form Cover objectives Easy to read and
understand, and able to provide complete answers Important informant with 47
SME entrepreneurs who received Bai Po Business Awards, and the findings were
analyzed according to the 10 criteria the judges used to select the award winners.
The findings revealed that to attain high achievement in this new era,
entrepreneurship must be a starting point, and the business must be customer
focus, along with the mission to create values for all stakeholders. The
entrepreneurs must embrace innovation with a focus on quality of products,
services, and transaction. Branding is a must to create brand equity with
competitive differentiation. The entrepreneurs must have leadership with the
competency of human resource management to build a workforce that is
competent, ethical, and happy, which will result in strong integrated teamwork.
And covers 10 points according to the criteria of award decision
Keywords: Business Model Innovation, Business Success, Small Medium

Enterprises
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