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Abstract

The objective of this research is to provide recommendations on how to
increase levels of satisfactions of the consumers through the decision - making
to purchase products via the online channel and online Marketing Mix (6P’ s) of
the respondents residing in Khon Kaen municipality. Samples are the consumers
living in Khon Kaen municipality composing of 400 respondents participating in
answering the survey questionnaires and in-depth interviews. The statistical tools
are applied to analyze the data comprising the Descriptive Statistics and the
Multiple Regression Analysis. The findings indicate that the levels of satisfactions
of the customers are significantly related to the online Marketing Mix (6P’ s)
including a product, price, distribution channel, promotion, maintaining privacy
and personal service. Therefore, an Electronic Transactions Development Agency
(Public Organization) may need to consider developing the standard of the online
Marketing Mix (6P’s) for online businesspeople to be able to offer the products
more precisely to suit the needs of customers. For instance, there would be
more variety of the products, customers need to be able to negotiate the price
of products, the added distribution channels should be payable through delivery
channels. Future research may need to consider lengthening the findings of this
study to investigate with the greater volumes of samples, such as communities
remotely away from the city center by focusing on the patterns of online-selling
consumer products. In addition, applying in - depth interview would also be
useful to attain the more insightful data. At the same time, the future research
may need to add other variables related to the internet network and the model
of selling online product.
Keywords: Consumer Goods, Online Media, Online Marketing Mix, E - Marketing
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UaqUiugsnssumedidnnseiindviagsnssunvesulall daruvunenseunqy
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widlvddidnnsetindvessemaiulnogsreiilos szmine 8 - 10% siot lay ETDA 1¢
Faufvadfusoudd wa. 2557 Weiudsuifisusiuiuglidumedidalugag 109
frun wud1 9ndruduies 9.3 duau Tud wa. 2551 lutlagufiaulduinis
a5 duau axveuliiiuimgAnssuvesuilnadiud sulummgaarte st
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Sroudfisrrestszmalnaiivlnludae Hadwaudie furemsooulatifiuuiniy
aaﬂ%uﬁ'm‘]"lu'ml,t,wamwg%mimaﬂﬂizﬂaum'ﬂulmLLawthizmmﬁmﬁﬁmﬂuﬁ’mwmﬂ
Uiy Gaflyadn E - Commerce fauandlunind 1
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@@ KUDJ® : awuun Source: Value of e-Commerce Survey 2561, ETDA
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wnsuane Luguwuunisdeasteyafiindadaunnszau Jeausuiuunlddodeny
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Maavdsunginssuveuilnnegnesinss Amanssuniunsideinesdesiunis
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Tngnisudas{ideuiuledidud@e (Hawkins, D. I, & Mothersbaugh, D. L., 2010)
wazdallnudfendnndiudszaunenisnainesulainiinadoni sindulatendndue
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AuAdudumesidn lneldanlunisteduaitesnin 1 92lus nansusidulugfve
A ¢ & o & v S o w a s & Aa v A9 v -
H1uBuwmnesilde Ao LN wgnandedudA1m1edumes e nsedduanlvidend

a dgj ! 5 5 Y oal U ¥ o U
wannviane avin1sgeluudazasa 300 - 500 um uennuuguslaaddlinuddsy
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siusruvesulal wagilssuuusyiidayadudriignduaedade (uiywen Y, 2558)
uaNINELITEU8e Vinerean, S. et.al. Anwiransznuvas Social Media slawgiingsy
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2013)
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FunwainuuAslassadng (Semi - Structured Interview) Ssdafvasnisdunuaiuuud
Fefvidasnunsounqunisindulatedugulnamnefunsiteidmunim daide
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Validity) Fofivasnisliuvuasuamdeannsorislunisussndananisfniuuaznou
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1. adALTIns U (Descriptive Statistics) AN5a8ag (Percentage) 14
Iinsevitdadvdiuynnaveangudaog il e ey szRuNIAne 01dn Teldde
LR
2. nsnedevALNfguwIANdIT S 1 sdadulad edud K ude
w3evigeulatverusinalunmauIauATvauLIY JaninveukiufudIuUseay
manseatneaulall (6P’s) taun Kandue 5191 Yan1en1sInTve daasunisuy
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[30 = Constant
X1 = Wansinu

X, = 5701
X5 = YOINNANTINTINUNY
X, = NMSENESUNTVY

[ I | LY
X5 = NMITNYIANULUUEIUNN

Xs = NM3biusNIsauyAng
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el v = B +B X+ B, ... + B X+e (Hair, LF. etal, 2010)
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Congruency: 100) Tneidendamanudifiendaus 0.50 TulU anndasanustaun 28 §o
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out) Audszansitlildnguiiegafifidnvuradrondsfunguinegis Ae fuslaaly
wRmATIAT Y S 40 A wdthuuunageuildthuiesgimeianudoriu
FhensAmnummduUszansueatin (Alpha Coefficient) Ineldignsues Cronbach 16
FrdUszAvsueani 0.79
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1.84-267  vuedd danvaulatsy
2.68 - 3.51 MNeDY dennuaulanounes
352 -433  yene danvaulaunn
434 -517  vnene Danuaulanaudneunn
518-6.00 v daueaulasnniae
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AaANYUEAILYARATDINT U889V 1 400 AU WANITTIATIEE N
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med 3 aruduiusseiamsiaduladodudwesfuilnanudeinietns
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(6P’s)

Standardized
Uadgdaulszaunisnanneaulad (6P’s)  Coefficients Collinearity Statistics
Beta Tolerance VIF
nan S 0.298** 0.599 1.668
31A1 0.142** 0.570 1.755
Y0INNATIATIAUY 0.096** 0.565 1.769
N3d9LEINN1TVE 0.222%* 0.605 1.652
s dudiudi 0.320%* 0.564 1.772
nslusmsduyang 0.128%* 0.628 1.593

Significance Levels < 0.01**; <0.05%; ¥ =0.763
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(Zumitzavan, V., 2020)

aAUT18Ha

aMTIATIENUT A1 2y 0.763 mineaudn daudsaluaunisi
anunsaniuesuteskUsnule Sevay 76.3 Wesidud wagnan1saTIZinuI1 N3
Snwnuidudaus fieh B = 0320 Gedieunndiaelu 6Ps Jsanunsnefurglain s
Snwarnunuduiidvinagefigalunisiuvhuissedunsdaduladedudosulad
Y99gnin Jeaonadosiuauideues Vinerean, S. etal. iuuzthinsziunssnuinm
‘UaammmawauaaﬂmLUuﬂﬁmwmﬂmamamuamﬁmmqammmﬂwmmmﬂm
08198 muumiamvmummmmuLLaumﬁL‘w:uﬁmmu’lﬂuﬂﬁawaaumaaulaumu
maduleduiedesmeeulatvegsznaunstufuilaaiedanudifnegieda
sosauNAnS gl A B = 0.298 aSurulain nAndwe Inswasesatwluniss
ﬁmwszﬁ’umsﬁ’@ﬁulﬁyaﬁuﬁmaulaﬁmaaaﬂnﬁw (Vinerean, S. et.al,, 2013) @
aonndaiuNuITeves Mollen, A, & Wilson, H. fiuugtiliiudndnsifiauduius
funsimduladodudeoulavesuilnalaedfedudndusnsedusansieuidn
vosuslnaliinduladodudresulall nsduasunse fid1 B = 0.222 $1A7 e
B = 0.142 msliu3nisdruyana a1 B = 0.128 uazdeananisindmiie e B =
0.096 85u1elAd1 NMTALATUNITVIY 5IA1 NTUTNTAINUAAR LAZYBINIINITIA
e Tavswalumsimvhussedunisdaduladedudooulausgnmugiiy
(Mollen, A, & Wilson, H., 2010) §1@annd a3 uinu3s8ve9 Radulovich, L.P. et.al.
fiwudn wodnssuvesfuilaalunisdnduladofudwiudvlediannuduius i
n3dAn1sanAduus (CRM) nanife Wielfinsenuny venegugnAluszezen $nwn
FrugnAfiddey nMsuimsanuduiusvesgndidsdesdnisiiudeyagnaidiu
WARZDU9 1A FsmensTaviing Msdaaiunsue MsuimsdLyARaLie AT
ngfnssunsdstedudeaulativonni Tunmnaiiddoauiooulatidumyiud

a Y a

gouladndnsudanaduanasatuduardudisiagnmagaiuaunin a3y

a v a

PANNNANBYDIITNITTITLRUNS P SUAUAINATINILIET NITTITNYI LA Lad1ehay
AN @1U150F9AUALANABA 24 U9 USN15IRAIAUAINS Tn159ndI8uA1ingg



Q&&Q) NIATHIRNAIERSIAaTINY BN WTIMME U 5 atun 6 (@iguieu 2563) | 129

nan Fnsuimsdadadudns dguuvunslavaniiuiaule Innsdedeyainans
nslusludusndeiniorsesulatl lid1asdu mediud wadn lad Sunsunsu mav
feruumsinwaraensedeyadiuivesgnériinanentsmadndulaedudinu
doooulavvesifuslaa (Radulovich, LP. et al,, 2005)

ayU/Taiauauue

MnuamIfnugIdeasulihseduminfianelalunisiadulatodudrgulng
nudeinieviseouladvesuslaadanuiusfutadodutszaunisnainooulal
(6P’s) leiun wansinut 5101 Yoan19n13dndvdie duasunisuie mssnwanudu
dauit uaznsliuimsduyana sgelilfddny fisedu 0.05 Flkduiilunisiaduls
Yosudguinmriudainiorsesulatvesiuilnassuuiniorisdumeiidnassod
UsgAnsam Annsnseanedyanniiinasis n13vgdudteeulatveingsia
ooulavdeadizuuuunisveiluida finnunalunmsldneudugndn dnsdnds
Auiinng uasdedeld uarlunmsiniteaswelumsinisinunguiegnainiig
oonlu loun yuruividlnaanddmiayniwanneuneluniang fusenidoanie
AsiauetoiauelasiNTIdedumsidedanunin warannuansfnunuteiduouue
il

dorauonugdmiunisiforely Tumsiidendsd wudesinvesnside e
THsudszanauaznadoudanlunsfviaztuiindeya 1esnnngudaetisdl
Pwrunnibidedddudssnalunisdaidiuisuuasuay uazdesinauiudeya
fsreluTnauslidaviuvuasunweaulal Tudunguiednanisdnwadsdidy
nsAnwianznguiieglunnauauasveuLAuTIinveuLAY I lAaN15ANY)
g duteyaditmuildianeduios dufumsinsfnwvingudedisiinirseanly
1eun guvuiivihslnaannddmiannsuannsnsluniany jusenideanile iloazld
dwansinwrunlddunuimalunisnenagnsmanaluladansauna wazn1svingsna
pauladlunanziureniduwmile Inevimsfnwsuuunisueduigulnauazusiae
poulal uararsinisasiiuilfudeyalnomsdunvainguiesauuuinnzaaiiolils
%’amﬂaﬁl,l,aius]”]?iq%u fudsiimsnyilunsitonduioly et fuusmanseunquues
spuuiderieBumedidn JULuunsveAudesulat uarsndeuiTidunduely A
uetaauslasin1TIdedunsidelmunin Insiiudeyadsinlnedsnisdunivel
weneiiudl wasngulssring Winfetu iussdumens fuenideande



130 | Journal of Social Science and Buddhistic Anthropology Vol.5 No.6 (June 2020)

LANEN3D19D9

nsznsramaluladansaumauazn1sd oans. (2559). unuiauLATYgALazdIny
WA atudl 11 (we. 2555 - 2559). 13unldifle 9 nsngiau 2562 910
https://moc.ocsc.go.th/sites/default/files/00 1 krathrwngethkhonolyiisaa
rsnethsaelakaarsuuesaar 59.pdf

faen vy, (2555). Msld SPSS for Windows Tumsinsigvideya. (faniasd
20). NFUNNUVIUAT: UTEN 5350875

Yoy Afazenn. (2553). n153deideadu. (Ruwesed 8 aduufuugelmi).
NIUNNUMIUAT: gI5enandu.

Yaaly wwaudt. (2556). madnaulatedudiriudenetedsnueeulaluna
3119, Tw @150nus UTNI5EINAUMI TR 819139 BNTTUVANTAUNA.
W IngaemAlulagsvNnasyUs.

uiaywen Y. (2558). msfnwitiadedudszaunianisnainesulaiifinasenis
dFaauladedudn. Tu Inendnusuimsgsiatudin avinisdanisssia.
UNINYRYULTAIS.

dinauiaugsnssuvedidnnseiind (esdn1sumian). (2560). nguanemalulad
asaume. (faninadl 8 AUUUTUUT). NTamnnUyuAs: d1tnauamenIsUNIg
§InTIuNBaNIOTng.

_(2561). Amuseuduius. Sonldide 9 nsngiau 2562 90 httpsy/
www.etda.or.th/content/etda-we-8nouifi-Ing-lnsoilos-2561-3-2-41u
a1UUM.html

dfamzidourieaiiu mauiauasveuLAY. (2562). foyauszuins. Sunldidle 9
NINNIAN 2562 91N http://www.kkmuni.go.th/2017/pages/3

afls A3Tunita. (2560). druszaunisnisnaineeulavfiinadenisiadulaie
nanfaaiiudunesiavesuilan luwadamiauunys. lu senuide.
UUINGIRBIITNANY.

Hair, J. F. et al. (2010). Using Demographics to Predict Mathematics Achievement
Development and Academic Ability and Job Income Expectations. Open
Journal of Social Sciences, 4(7), 103-107.

Hawkins, D. I, & Mothersbaugh, D. L. (2010). Consumer behavior: Building

marketing strategy. Boston: McGraw-Hill Irwin.



Q&&Q) NIATHIRNAIER ST e INe s U 5 atull 6 @quiew 2563) | 131

Mollen, A. & Wilson, H. (2010). Engagement, telepresence and interactivity in
online consumer experience: Reconciling scholastic and managerial
perspectives. Journal of business research, 63(9-10), 919-925.

Radulovich, L. P. et al. (2005). Sustainable competitive advantage of internet
firms: A strategic framework and implications for global marketers.
International Marketing Review, 22(6), 658-672.

Vinerean, S. et al. (2013). The effects of social media marketing on online
consumer behavior. International Journal of Business and Management,
8(14), 66.

Zumitzavan, V. (2020). Learning preferences and brand management in the Thai
housing estate industry. International Journal of Management and

Enterprise Development, 19(1), 42-57.



