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Abstract

This research article has the objectives to study: 1) The nature of the
campaigning of political parties on social media facebook. 2) The types of
communication on social media (Facebook) of political parties including content
types, media types, number of posts per day. The researcher relied on qualitative
methods from literatures, researches, related theoretical concepts and political
movement information from the facebook pages of the political parties in a
purposive sampling. The results of the study are as following campaign behaviour
of political parties on social media facebook, found that political parties have
posted messages for campaign during the election campaign total of 1,231 times
and the average per day is 25 posts per day. Also during the last month of
campaigning, political parties have posted messages at a higher rate compared
to the first 2 months before the election. Regarding the communication types of
political parties can be mostly divided into for the content types. Political parties
focus on providing information or news of political parties to people who follow
the pages. As for the types of media used in public relations political parties use
the images for the most publicity, up to 524 posts, followed by 347 public
relations videos and 238 live posts respectively. Also the types of date posted
during the election campaign, political parties have the same number of posts
between official days and holidays, which is 12 posts a day. Campaigning on social
media in the digital architectures can be considered as important strategy for
promoting the political parties to win the election.

Keywords: Facebook, Elections, Campaign
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theusznduiudauauFetheussnduiuaugaiiulddaau dnvazdindnie
T ndun1sussyrduus d oa1smiasies (One — Way Communication)
ffuszanduiudvdovidsadugmununsussnduiusifesinedion ufludagiu
Igfinsiasuudadlulngldumesiiauasmalulasléidniidndday duogadedivh
TAn viliAausngnisainsmidssainuiiuudedeauesulatl Facebook i
wNumanssAnIsides wardaaneing 9 dedeldindudnuusyssmduiudasdie
(Two - Way Communication) 7 3{ 91 un1sas1eaaitlavatsd ouazviinis
Uszmnduiusldegemmsunnduieldindunisadrsnmuanisnndeiluds

a

A mmansUszdusiusiiiiuegiann (eAda wnataruaznaiing manszd,
2556) nmaidendsluafediannsnaveiusldsed

1. MI3susadidssesmssansidiesuudodsansoulatl Facebook 1l
wssamaidestimsinadternuseTusgiiuszana 5 nadsotu uazinisinaddoni
soduailutaadiougaiinenouiisziinndendeaudnanfunusiegsisuiuiigs
nirdsneuasatinsiuidenda Lev - On and Haleva - Amir fil#¥in1sfine dnwase
N19N155UTIANNUTEIV0INTIANTITLT 09U Facebook taauansluwiuiinisldy
Facebook vaanssansiiladlulsewmedasiea In1sseaunisnidedlugiasauanng
Fusaunlegansodamalifiazuuuindudusuunnlungudld Facebook
Feilaruldludalnddaianssunietsilndaedinndondamsfivsdinsszaunis
UszunduiusiudedsauosuladifiolfiAnuszans amwluduvosnsussandumiug
nafiuazuudssAatvayudasaiandonds uwandunaiunisdadulaliud
Uszuvu (Lev-On, A., & Haleva-Amir, S., 2018)

2. nsdeansuudedeanoaulatl Facebook vesnsiansiiies deldinddau
ddey iesarnidunisdeansi i lig i nadanuniunumavenssanisifies
nanuaulalundununaFacebook 3aiinusinseAulvERnmuinUfduiusuas
fdwsaudenssanadiedlulumeiia annanis@nwdnanaiunsae vl
vundunanssanadledlutisweinsusssduiusuidendonss wesamadesdan
ngjaziudomludruvesmslideyaviesnasuignafiamuinavesmssamaies
idlesnanyiligAnnuiniaugei uarusegdladenssansidesinuesidslinig
aula @onndaaru Balakhonskaya et al. ¥1n1sAnw 13 e n15d eansnmdnuainig
madosesiiluiuiiyafivarasnsmidsadends dafudn msdeansmenisdiesdi
Ay FesdinssussdrudeioliiinnurieUsssmuineuadosnuiuviauad
fi# (Balakhonskaya, L. V. et al,, 2019) iinainnissussAlidoyaliungsuamsmio
Usprvuegradulssduazdeiiior Snsnslitoyansdosidnuundudinua
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Aevesnuoinsolitidsaunniienssuioidunisiatsauundefodonss
2711 (Oyebode 0., & Adegoju A., 2017)

Ussivwesde doldinlunisdeansiviliusssvuduinaudloluden
Snguuvuviaruifiondu Tnsmanssanisidles fnslédeussiangaiw 1usudy
Tue 299939155 USIENUF s i ons auL Facebook tilpaunainidunisd eansivinli
Uszauinainudiloluaunuisvesansidireuarldssevinanduiinasnoniny
Ydefie (Dehghani, M., & Tumer, M, 2015) dideuszinn 3ale nssansdledldiiy
susuanslunissussrundondendslunsed 4msestudiutuauisoves
(Balakhonskaya, L. V. et al., 2019) fildvin1sfne3os ﬂaqwéms?{amimaqﬁﬁﬂu
nssaused midsstdluguuuuiuarulvel guseausuiiey Taond1rinissased
yidsadendsiunissssusuivessematadesuuuulnduudumesidaviode
dpuooulatiszrvulieuadladedssinniflesnniiaaiosanidunisesurelog
aadeulmndeutumeiungluwsazinle (Video)

Frananiilwaddoauieldinfinad dydonissunsussnduiusliun
Uszrwu luvnsndamnmamanssanisidiosinisinaddemusiuiuannivlles
dealvifAnnumiiing Facebook Tyiguldsaiisefosldanusednse felunisinad
oAU (Sabate, F. et al., 2014) F9a111504UNITIATILVFIIAINTINARTRLANIN
HutnaniliduiideudeufioldimaneuunienisiuivesUssmaututionasld
Tumenduiumnlnadtennulugisuszmvulianuaulageniolaindunisfiuna
q‘mﬁ‘mimmmﬁmmmmﬂﬁwlﬂém'ﬁLﬁmamauﬁlﬂﬁ’l,l,dﬂszsmsuulé’ (Walter, D., &
Ophir, Y. , 2019) Tnowmanssanisidledlugieiiinsussnduiudiienideadona
awnsauvstianateenldidu 2 nqu Asluiusienis wazludreiungnsivnisds
annsalinegilaimssanisideadnmsinaddeyaiieidunisussudusiug wides
wssAnsiledisuauadsse Tuilwindy Saduindaudsfunisiseves Howard, P. N.,
& Hussain, M. M. fina1afis mslwaddeninaulutisiusivns uns - 4nd) axildna
AamnamadisslunnsuanseLAniuLInTuRs 18 % wazlutieuswnisasiing
wstuudusuunniidmasenislésuanudeslunting Facebook (Howard, P.
N., & Hussain, M. M., 2011)

a3U/daiauauus

Haqthudedsnueoulaifudsivszrvudddddielasianz Facebook fil
defssnanwesadends mavssnduiususazasuuniumanssamadionsdes
sy wioranagnseng q iielissrsuineuadla Sntadunsdaaia
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nsnsgduuuuiidusnlissnuuldfunsusasfunmsussnduiuianssuiingse
maidlesfiinesidunsinumn annsfnwmanisidenis s nesanadlesfildsuasiuy
doanniigadingAnssunsussuduiusnidsddususiig 9 vumiiwe Facebook
soludl fudonsssduiusvomssanindosdidnuuznslidoyanietnans
w5z iloaungnafamuimavemssa fulsziandeinssansdleddlunsdaeiy
mMsUszmdusiusansndnuazdu guam 3dle msdevenan iy wagdieiud
Tnamfioidunisussmduiusiduldiinsinasdenis o senineusinisuazlugie
Fungafifidnsivindu eglsnmusaivimssanailesdadldlvmuauladunis
Ussrnduiuduudodsaueeulay Iwvilnidslemareaziuudsmssaveany sgralsh
pudanutediiauissznnsiiduguassavesmssaniaidosdenisussndusius
wounsauuseteyatnasiaelidedinueeulaifugiu Tnonssanisidessis i
msitagldnmeiiinsdemadlads uaznszduLiieviliUszmvunntaede anansodi
awdlaldie wasmnnssanisdlesiesmsfiasfiugfinnuasitasfandomiviili
Uszywuiidruanlunmsuansmudaiiunazuaniud sudeussiudu wu msli
Anmuvilng vdeidunsaouniuanuAaiu Wudu e lvazuuudsanssa
nadlesosmuiiindu
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