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Abstract

The objectives of this research were to study 1) the characteristics of
entrepreneurs, marketing environment, marketing mix and the perspective of
success of the mobile water park business 2) the factors that affect the success of
the mobile water park management. in the central and northeastern regions. This is
a mixed methods research. The population used in the quantitative research was
divided into 2 groups: 1) The sample are entrepreneurs, administrators and
academics; 5 water parks and 5 Funny Park mobile water parks, selected a specific
sample group of 5 people, 50 people in total. 2) Parents of service recipients Funny
Park mobile water park 5 places by the formula of W.G.cochran for 400 people.
Qualitative research had a group of key informants by selecting a specific type
from people with knowledge and experience in water park administration; 3 of
entrepreneurs and administrators, 2 academics, total 5 key informants. Data were
collected using questionnaires and interviews. The data was analyzed by using
descriptive statistics. The results showed that 1) The entrepreneur value highly
competitive aggressive characteristics. The environment factors affecting the
decision to play in water park of the two groups of the sample were at a high
level with an emphasis on the environmental. The level of The Marketing mix
factors affecting the decision to play in water park of the two groups of the
sample in overall is on high level with an emphasis on the Promotion. And overall
level of the Balance Scorecard (BSC) was at a high level with financial perspective
was at the maximum. 2) Parents with different age, occupation and income that
affected different decision levels to access the mobile water park, we found that
most of them are statistically different with significant level of .05.

Keywords: Marketing Strategies, Successful, Management, Mobile Water Park
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Park AHlUSAlHUSMS 5 uite wisaz 80 Au Amludosay 20 ludasdiusia 9 e aauih
\Aeudl Funny Park Wunsananeiasiinn Smiauuny3 Moudnandn Sminduiy3
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Wunsalasy Swdauassvdun 1sdudu dwmindeqnd uazda 9a 115iia Jaia
yuedny daulvgiiu mandg do1g seming 18 - 30 U anunmlan T518ldiede
faLauU 10,000 - 20,000 UMW HeuUszanasasin 1 A 100 - 200 UMW qﬂﬂa‘ﬁ'ﬁﬁwﬁwa
semsdadulalidndlduinsauinadeudl Funny Park Ao yaaaluasounds
dallugaemninldusmsiuans-eniindvseiuvgaintagny wae nudiulvgjazain
Wnlgusns9aaa 11.00 - 16.00 u
1.2 AaudnwagAUsENaUNINUIN AENYUYRUTZNOUNS lAgn1ns i

wuifidiedveglussdumn Anadewindu 3.95 Wedwunidusiedunuin fuid
Anadeeglusziumniigasl 1 fufe auiminlumsudsiy fanadewindu 4.76
doyaannisdunual nud audnvarressznounsmsmuhiiuszaunnudse
msiAuiFesdivih $ndsivh wazanunsomanzumansalifedtugsiavesnuLedls
wasfiddadesiladnlunuuinig denvhadu fanuseuaseu wasdeausmsuwuul
wulanuuresdudesly doe 9 vensau Bhannsaqualdesnahia agusmsed 1

A13197 1 uansAad suazdudsannsgiuvesqadnyuzUsenaunis
fifnaronudnss lumsiamsaiui lnenmsuwassediu

AndnYMLHUIENOUNNS X S.D. TR Uy
1. pnaudusvesiiies 4.04 832 1N 3
2. muduinnssy 4.12 982 1A 2
3, Aundndes 3.04 1.106 Uunans 6
4. A lunisudady 4.76 476 1Nl 1
5. awaiiaveuaglilalunisiFous 3.86 833 1N 4
6. andlillalumnudisa 3.88 918 11N 5
Tagnnsas 3.95 .350 1N

1.3 @01NUINGOUNNNITAAIA WU NHURUTENOUNT HUTYT Uae
in3¥1n1s waznguunaseslinnudAygegasie Audainden 1eazBenfinis
2

1
=
7
A135199 2 wansAafsnazdiudewinsgiuvesdadvanimuindey nuaY

Aniuvesusznauntsuaziunases Ninasenisdnduladilduinisaudindoud
Funny Park Tagn nsiuuagsigniu

. 3 nguUszNAUMS ngugunAsas
Uadzaninuandou — —
X S.D. X S.D.
1. phunsiiles 3.66 897 3.61 848

2. AUATHFNA 4.14 547 4.17 586
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5 3 nguEUsENaUNTT 1 ngugunATas
Jaredninuindau — —

X S.D. X S.D.
3. AUFIALLALIRINGTTY 4.15 500 4.10 516
4. ouwalulad 4.11 488 4.09 477
5. AUNYUeY 4.41 377 4.39 404
6. fuALINADL 4.61 311 4.62 304
Tnan1nsay 4.18 .241 4.16 .235

1.4 Yadediuuszaunnsnann wudl NgUEUITENaUNTT JUIMIS wag

Y

N3N wagnquiUnasesliaudAygeaasie aunsdLasINITIAIN S1gazBen
Famns1edl 3

M1 3 uansAedsnazdudsnnAsTILYeEILUSEANYNINIAAIA AL
AnuAeLiuesUsenauntsuagunasesiifnadanisdnaulaidlduinnsaud

44' = v
WARDUN Funny Park 1ENNTINLATIIEATY

ngugUsENaUNIT naugunAsas
drulsEauN1enIsAaIa — —

X S.D. X S.D.
1. puNAnsn9 4.08 527 3.86 687
2. UTIA 4.16 502 3.83 635
3. ANUBDINNAITINTIUUNY 4.11 478 3.80 695
4. AUNTENLEZNNITRAN 4.38 330 3.94 627
5. G’huqﬂmﬂs 3.86 .689 3.71 737
6. PIUNTEVIUNITIAUTAS 3.70 745 3.82 1.032
7. MUMSUNEUDANWULNIINIYATN 3.89 .649 3.64 976
TnnInsau 4.02 436 3.80 561

1.5 yunesnudnianundnnisianaidanasnin (Balanced
Scorecard: BSC) MilHasion133nn15vedaiul §Usenauns AU wazindvnig
Wianuddtygeanlusu N3y dduadewiiiv 4.10 Seagtdeninsad 4
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A51971 4 wansAnadsuardudsannsguvestLesed NI IAIMaNNNS
fanaiBanannm (Balanced Scorecard: BSC) fifinasionisdnnisvesaiutin nnuaay
Anufiures fusznaums uivng waetndmmsivhgshadeadesiuaumilasn e
WAET1UANY

NENNITIANALTINALNIN —

(Balanced Scorecard : BSC) >D. ey ouny
1. guumé”lumiﬁu 4.10 .409 un 1
2. YUNBIWUGNA 4.06 390 10 2
3. YUUDIPUMTUIISNUMElY 3.97 519 110 4
4. YuNBWNUNNSITEUIuAZIAULA 4.00 471 1N 3
Tagnnsas 4.03 310 1N
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fnuiiudn ileananuidsaiesnisvianu newhezlsimniidemdeyaneuiy
Huidesnsvesgninvdolifesihnmsussfiugsias 3udusgsls amlsvdevemu
Snsmaesguivlavesgsiamudilug gshadssiaedldlng indeafmuatlilf
ou ganudes oanarundesiivilfdunuingaty Wy dfuswhiangssdoui
nguunenvua lagusu MilagnA13euTeu Aeed1glduraey nisldninens
ey
1. wansnudafefidssasonnudisalumsiansamutiadouiluaanans

wazn1anzJusenideamile Tngannismaaevaniigiunuin funasesvestSuuinsi
fifoyadiuyana f1u 01y 913N 18ldadedewiou unnsstulissiuniwddaues
Hadvdmuszaunanismanaiidnadenisiaduladlduinmsaruinadoudl Funny
Park upnsingiy 1unseeusuauuRgnu wui

1.1 funasesiifieny 18 - 30 U fiszdudadvduiszaumsnsnanndidl
wasiansinauladlduinisaruduadoudl Funny Park Hesndngunasesiiong
31-40 U

1.2 unasesiifudnifou/dndnu dsedudadodiutszaumis
manaafiinatenisinduladlduimsauduedoudl Funny Park desnirfuneses
ffuntnaenyy
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1.3 fUnasesn dsrelaiad grainounindi 10,000 U hag
10,000 - 20,000 U Us¥autadedludsraunianisnainninananisanauladnly
USNsaudAfoui Funny Park desniigunasesisiselaade 40,000 vimauly

IIERERD)

1. annansideladunudnwuzveuUseneunts Jadeaninuindeu
nenseann Jadwarudszaunamseann wazdadoyuussanudisalunisdnnisaiu
iadeudl wuln fusznouns fuims wasdnivinsiivhgsiafeidestuaiud
Taudfygeqareronadnuazvasiusznoumsiiszauaudnsa suilainy
fradrilunmsutedu Reldafianufadiuin audnvizvesiusznounsauthiisyay
mnudu3a esiimnuiiBesiivih $ndsivih wazanansomanziuvnnsallAndugIAa
yosmwadld uwarididydoilasnlunuusns enviuadu danuseuaseu way
dosudmsuuuliidulanuuresiduresly doe 9 vensau Tausagualdedisiings
praflosnan gefsaudidugsieiideddnasnsmenismaialunisuinndegn
wedluaaiuiidedguiedy fasfnduutminismatn mazngudmnefends
Aoty wazdrsvesmsliuinisignirdalul esvesggnianazinat anumeiem
fazuimstanisiindeduistulunaniiioarennulfiussunenisudstud o
Anud RN Fsmssdugiimisnsnann ernflasvanidesnisgnlasfainguvsty
Tnglanzguisduifdiuuimainsudusosann Afidihidesnisszauanudiss
aawide nistesdudiuwtmianisnain niedgsnadusesidedldnagnsyvinds
(Michael, E. P., 1998) dauanmuindounisnismaiatiyu gunases §usznounis
HUTYS wazdndmmsivinssinieatestuauih fanuAatuid nasonisindudu
Tadldusnsanutiadoudl Funny Park fidedseglussiuanivinty wasdiamudiu
11 Frudanndouiinasgluszdumniiga e1aidiownain msvhidedeyludinms
szunvedlsahidaledn 2019 GsdinmsszuinBusiuainidesgdulszimadu uazFuiinng
szualuialan Jadulsafifinsfadonisaumela fnsunsnszaneldegisnmai
Uszanwudoslavtinineunsis uaglaluluundsyuvu Jedadvanimuindonniouen
Hutldeiosdnsgsialiannsamunuls lidesdu fefdimesssund viensids
lanszuin Lﬁu?{qﬁQ’Uszﬂaum'ﬂﬁmmsammmsail,l,awﬁﬂL?{mléf (Francis, J. A.,
1967) danludososdrulszanmsnisnataiu funases fUsznounts uivns way
niynisfivhgsiadedestuaind fanudaduidunasonisdnaudulodnly

o w

Usnsauiduadauil Funny Park Aadgegluszauunnuiniu uaglvianudidgyasan
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nsgfunsinauladodensldsuansimvluiesraiignndineiund mens
daia3uni3une (Sale Promotion) L1iud egslafidamarfiauiinsedumiisauug
(Sales Force) #andmune (Distributors) nseguslnasiegaing (Ultimate Consumer)
Tnefgamnedielfifanisneluiuiiile vioduededionssfunrudonisie
ﬁ'h’faﬂ’uaqumﬂwwmﬂ wazni1svrelagldndnaru (Etzel, M. J. et al., 2004)
dalusoseaumesanudnianumdnnisianaifanasnim (Balanced Scorecard:
BSC) {usznauns {uims uazindumnns limnudifygeqasesiunisiu luses
nsanfunuiuNsALlnOy Wy Usendaningns dsendandanu enailosnnain
nsandusuaiuti iugsfadi soaid 1lduin1sd uey du gania nande
il lduinisunludieggou uazazandeuasludiegqrunaziilduinisdesuin
Tuthenguuniuay Hrefuiid3uuing nanfe Dreiuvn wazdisdnmenggieuasdl
T IguInsuinnigandamen v3eius1unis AdiaudAyiun1uTnig
Sasmdmtneulidanumuizay Womuaudunu sumiedadugsiafidedd
yneINTNesTINTIRRe twaluiin Wusiuauan drn1sudmsdansd fasdunis
ansunuld s3fvfivszaummdiemsiinisssyfTingsia 5 Usens leud 1) anw
padulunenadu Fusddafgauosaninanuduluniediuniaiu derils
2) NMSAUDINBU ANUABINITYBIRNAT 3) N1TET1edUAazUSNsITd AN
1) msduasuuinnssuLazaufn ai1sassdainnsignandsadouuazanuioy
gugouAsuLUanasaian way 5) nskasuaudaty nuIANTNY (Fry, L.
W.& Matherly, L. L., 2011)

2. MNHAMINAFDUANAZIL WU fUnAsestesSuLIMIRTideyaduyana

Y 9
o w

AU 018 018N wazseldafedaiieu wanseiuliseauaiuddyvesdade

'
a

drulszaunanisaannfisinasensanauladldusnsaiutedoud Funny Park
uAnenefy guseneumsiesnanaNna wievqadigndiluusazngulianud ey vie
sldnagnimansmanalunsidengninguitimsneiidaau Tasnsdrsranaingnén
wazimundnLUmansaaalidaauiionulouis TnslawiziToswesnsimun
51017 varnvane msdnnensdaaiunsmsnaeivilinisdnduladlduinsie
(Michael, E. P., 1998)
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fAdvannsnasUiarlitaiausuuzdudusznaunisautieg oudi ladad
1) AadnuzveIUsznaunsmsaufivsrauanudiiatuaisians Sesdiv
$ndaivh waransameazuvan sl TussRavemuedld uasfiddydesiiledn
Tuauusnis enviialu daruseunseu wazdosuinisuuulidulauuy
Assifurosly Aoy 9 versau Taiunsaqualdegiaiafa ﬁqfuciﬂaznauma
astinsfnwanulululdvesgsineunisamu lnensAinwinie dnvauzdseyns
Tuituil nsusaduanmasugia wsliuvesswauusznsluiiuil Sasnisineau
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53f0 2) Hadvaninuandeuinadensiaduduladlduinisaruiiadoud Funny
Park Tne funasasliiauddyasandenmaifalsassuialuiiuil iesnoglutiads
faounisainisifalsassuiedifinduugiisedssnslulsanadu wagdsene
Inedulsemaiiduifowvesinvieafisranuszimedu YszanvuinluGalavinin
owtuaranmadnlluwisifiaueey uedn vieilonaduiadiu dufufusznounis
fafinsdudumafisludesesnsdansosiduau Tnsnisdnuseifonstae uie
msduidlnd@nduinvieniion egraasenin 3) Jadvdrudsraumanisnaniinase
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f9RTAINTIIALASININITNANARANAIIAINEAL 1Y f1dnaauti 9 gu
Tdluslududu 93 1 amddedunsfgagnénudaluamuiinieu uasdliogné
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nnan1dl 1udu 4) Yadeyuuesanudusamundnnisianaidnasnin (Balanced
Scorecard: BSC) §Usznaunis fuimis wazdndvinisiivigsinfeadestuaud
Tfaudidygeaadunisiiu lngliaiudidyasgase 15 oanisandumu
AUNIALTLY WU Usendansnens Usendandeanu ﬁqﬁﬁﬂizﬂaUﬂwsﬁﬁaQﬂws
Uszaumnudnsa desdszuudanisnisdunisidu asiivuadmuienunistu
AT 8n5nsiulavesseld dnainnisiiulavessenuie Mlsangndn
wazndndun dadiuseglanngnalvil nsandunu lagdnan s1ela udundneu
Funui eifisuiuguas snsnisandunu uaznsldauniwg fosdrdsdanisamu
AsHNSIMITeLasiaLINaRaULIUAINNTaWY 5) Mnanuwnnaluteyadiuyana
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