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Abstract

The objectives of this research article were to study the paradigm from
the narrative that is in Thai luxury jewelry. The samples of this research are the
five Thai luxury jewelry brands consisted of 1) Beauty Gems 2) Gem Peace by
Chuchai 3) Siamgems Heritage 4) Ananta and 5) Gems Pavilion. The research
deploys the ACADeMe Model and consumption of sign from Baudrillard to study
and interpret the texts together with using thematic textual analysis to analyse
the texts through official websites and selectively social online platforms-
Facebook and Instagram. The data from the Facebook and Instagram platforms
are collected from 2017 - 2019 and the rerun TV programs presenting the five
brands on the YouTube platform are gathered as well. The result reveals that
the paradigm of the narrative in Thai luxury jewelry brands composed of being
Thainess as the mainstream. It has been reconstructing from 3 streams: nation-
religion-king. There are more adding streams into Thainess that are Thai culture,
Thai tradition, and Thai character. Besides, other factors are helping others and
society concerned with values of merit-sin and the belief, which is the belief of
transcendence in the narrative of Thai luxury jewelry. This narrative is what Thai
luxury jewelry brands produce and construct to become consumption of sign of
Thainess.
Keywords: The Narrative Paradigm, Thai Luxury Jewelry, Social Media, Thainess
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