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Abstract

The objectives of this research article were to develop and examine of
causal relationship model to behavioral purchase intention of furniture via the
Facebook page of consumers in Bangkok and Its vicinity and to study the causal
factors affecting to behavioral purchase intention of furniture via the Facebook
page of consumers in Bangkok and Its vicinity. The research instrument was an
online questionnaire. The sample group was people who used to purchase the
furniture through the Facebook page “Factory of Sofa, Bed, Wall, Furnished
Design with Manufacturing and Distributing” and lived in Bangkok and Its vicinity
for 420 people. The statistics in this research consisted of frequency percentage
and Structural Equation Modeling (SEM) to analyze the causal path analysis
among research factors. The research result that the behavioral purchase
intention via Facebook page consisted of four elements that 1) Service Quality
2) Corporate Image 3) Customer Satisfaction and 4) Behavioral Purchase

Intention. The developed model was relevant to the empirical data fairly well

with the Chi - square (Y2) = 63.81, CMIN/df = 1.42, Degree of Freedom (df) = 45,
GFI = 0.98, AGFI = 0.96, SRMR = 0.04, RMSEA = 0.03 and Forecasting Coefficient
at 0.73. The obtained data were able to describe the variability of behavioral
purchase intention via Facebook page 73 percent. Factor behavioral purchase
intention had been a direct effect on customer satisfaction with the effect size
of 0.68 and an indirect effect by the corporate image with the effect size of
0.23. The furniture entrepreneurs were able to apply the research result to be a
guideline of marketing strategic planning on Facebook page onwards.

Keywords: Service Quality, Corporate Image, Customer Satisfaction, Purchase

Intention, Furmiture
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