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Abstract

The objectives of this research article were to 1) study the influence of
the causal factors of drug and medical supplies physical distribution affecting the
drug and medical retailers performance, and 2) examine the coherence of the
causal factor model of drug and medical supplies physical distribution affecting
the drug and medical supplies retailers performance. Mixed - Method The
population used in this research was drug and medical supplies, retailers.
Classified by type of retail stores registered, collecting information from managers
or representatives responsible for drug and medical supplies retailers. The
populations for this study were 400 people. The samples used in the research
were using a multistage sampling method. Data were collected from June -
August 2018. Testing the conformity of the hypothetical model with the empirical
data revealed that the model was consistent with the empirical data. This was
determined by the statistical values used to check the consistency between the
model and the empirical data. At 0.86, The results show that the main hypothesis
that the developed model harmonizes with the empirical data consistent with
the analysis results. The results of the analysis of the structural equation model
analysis based on the hypothesis were shown that 1) drug and medical supplies
distribution system had a positive direct influence on the drug and medical
supplies physical distribution/drug and medical supplies retailers performance,
2) drug and medical supplies partner group had a positive direct influence on
the drug and medical supplies physical distribution/drug and medical supplies
retailers performance, 3) marketing strategy had a positive direct influence on
the drug and medical supplies retailers performance, and 4) drug and medical
supplies physical distribution had a positive direct influence on the drug and
medical supplies retailers performance. This study can be further leveraged by
categorizing retailers by business size for comparison purposes and find best

practices.
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FaurdnswandtvdrAgynisaianszau 0.01

5. NagNsn1sRaIa (MKST) d8n5nan1ansadauinge aussauzves
Sudvangwaziivi e (PPAM) TaadiauindnSwan19nsayindvu 0.82 3 auduan
dvswanttvdAgynsadanszau 0.01
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6. 9INITNTLANYWMALIFA T (DCAP) HBNTNaN1IATITIUIN
Ao AUTIOULVDITUAUANEILaZBA I (PPAM) lagduunndnswanensavindu
0.11 Faduedvsnafidveddyniadansesu 0.01
7. S3UUNTNTZ0YILATITAY (SPAP) H8MNSWaN1999uITIUINAD
AUTIOULVBIUAIVANELALLIYA U (PPAM) T8nENan190aulngdiIugen1enig
A5291881Las99 (DCAP) Tnsilvuindninansnsaviafu 0.12 adumdnsnai
Tiedndoymeadffisesu 0.05
8. NHNVDIAMEUAZLIYA U (GPAM) HEvSwaniedeuBeuinse
AUITOULVRIUAIUANYILAELIYTUIT (PPAM) HB7SNaN190 0 lAgdINILYDININNT
N3 aZTST (DCAP) Tneduunndninanimsauriiu 0.11 dadumdninad
T fynneadAfisesu 0.05
HANITIATIANUANUAFIUNTITY
auuAgIud 1 52UUNINTEALeILaznYAue JanSnaniansadeuande
YBINNNITNTLANY ALY
PINNANITILATIEHNUTN SEUUNITATEINYYALLITA I LBNTNANINTITS
UINFEYONIINITNTTLE AT TneflauindnSnaniensaridu 0.50 Fadu
Andnsnatiliituddmneadn
auuRgIud 2 nguuesAmeLazviae SavEnaniwmsadanindeteanianis
NIYAUYATLIVAEUN
IMNNANTUATIEINUIN NFUVDIAA ALY TBVENANINTUTIUINGD
A 9IN19NITNTEAB ALY Tnsflvuinsninaninsarindu 0.45 §adudn
Svsnaiiteddynieadnfisesiu 0.01
aunRziud 3 Y0man1Inszage ey ueiddnnanansudauanse
AUTTOULVRIIUANUBNEILALLIVA U
INNANITILATIZUNUIN YDINNAITNTEINYYMATLIVA UNLDNTNAN19AT
LIUINADANTIAUL VRIS IUAIUANLALLITA U LA vundNSNan1emsyinny 0.27
Fadurdvdnafidfeddynsadavisesu 0.01
aunAgIudl 4 nagnsnsnannildvsnaniansudeuinseanssourvesi1uA
Uaneazigdm
IINNANITILATIENNUIN NAENTNITAAIALINTNANNATATIUINADANTTOUL
YossumUaneuazssue Tneflauwindvsnanimsarindu 0.81 dadumdvdnadii

HedrAgynsatAnszau 0.01
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mMsteneiidsdsanazmsdaunse {aseldivundofauuudiaeddiiaiig
wangaudmivtadodeanivnuosemimInse s lagny s NamareauTTaUs
Y833 1uAUANeazYdue 31 Jadenisdanisnszarenunisihdunisengnaia
(Physical Distribution and Product Introduction to Market Model %5 ® PDPIM

Model) Fannd 3
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i 3 Physical Distribution and Product Introduction to Market Model (#5©
PDPIM Model)
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Introduction to Market Model (138 PDPIM Model) kagnaamnn1sdun1ualldsanain
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