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Abstract

The objectives of this research were: present the model of public
management of smart Buddhist cities model for enhancement of moral and
ethics to the quality of life in the community, Nakhon Sawan province. They use
action research by the documentary, focus group discussion with ten experts, a
public hearing with 46 core groups, development by activities and project,
evaluation by CIPPI model with 18 key stakeholders, and descriptive content
analysis technique. Research results; the model of public management of smart
Buddhist cities model for enhancement of moral and ethics to the quality of life
in community, Nakhon Sawan province consists of; 1) the development of smart
people for example; developing a moral home (no alcohol and no smoking),
moral, ethical and leadership development of children and youth on
communities. 2) development of smart culture, for example; continue of farmers'
folkways, continued Thung Mongkol in children and youth in communities,
continuing the tradition of Sart Thai and Boon Kun Lan - Su Kwan Krow tradition.
3) development of smart ecology, for example, 5S or five S of temple and
community. 4) development of the smart economy, for example, producing
bamboo piggy bank and extension the Thung Mongkol, and 5) development of
smart technology, for example, Ton - Phoe market for trading and exchanging
products in the community and as an exchange area for learning local culture.
Keywords: Public Management, Smart Buddhist Cities Model, Enhancement of
Moral and Ethics to The Quality of Life.
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