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\WBeUsednd (A@R Chi-square = 86.87, df = 71, p = 0.095695, GFI = 0.97, AGFI =
0.94, RMR = 0.012, RMSEA = 0.025)

AENARY: NAENSNIINAINEIRDN, NMTYRTUNITIAIN, WINNTIUBIANT, AMANYALNIT
Jugusznaunis, nanisadununisdieen

Abstract

The objectives of this research article were to 1) study the causal factors
of marketing strategies affecting export performance 2) study the influence of
causal factors of marketing strategies affecting export performance. and
3) develop a model of the causal factors of marketing strategies affecting export
performance. This research was mixed method research design. The sample
group was 360 small and medium-sized enterprises which were Thai export
business entrepreneurs. The research tools were 1. questionnaire 2. in-depth
interview form as frequency distribution, percentage, mean, standard deviation,
and analysis of the structural equation model: (SEM) The results of the research
were as follows: 1) The variables affecting the export operation were 4
components. Which were 1.1 market orientation, 1.2 organizational innovation,
1.3 entrepreneurial orientation, and 1.4 export marketing strategies influence on
export performance 2) Marketing focus, organizational innovation and
entrepreneurial attributes directly and indirectly influence export performance.
Export Marketing Strategy directly influence on export performance 3) The
model was consistent with the empirical data, considering the statistical values
used to verify the coherence between the model and the empirical data (Chi-
square statistical values = 86.87, df = 71, p = 0.095695, GFI = 0.97, AGFI. = 0.94,
RMR = 0.012, RMSEA = 0.025)
Keywords: Export Marketing Strategy, Market Orientation, Organizational

Innovation, Entrepreneurial Orientation, Export Performance
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SNUALLDUARIUATT N 2
d' 1 Y} a é U o 6 = & 1 LY} v 2
AN5197 2 AFUUSEANSANEUNUSHUULNESFUSENIRUSANA e

s COIFC CPO BHI PPSI MKI INV PTPV DBS PCS PPS SEFP SFP
COIFC 1

CPO 0.564** 1

BHI 0.602**  0.239** 1

PPSI 0.397**  0.177**  0.764** 1

MKI 0.350**  0.270**  0.451**  0.597** 1

INV 0.192**  0.293** 0.014 0.023 0.183** 1

PTPV 0.200**  0.243** 0.103 0.096 0.157**  0.542** 1

DBS 0.557** 0.543**  0.323**  0.299**  0.331**  0.190**  0.234** 1

PCS 0.598**  0.449**  0.409**  0.288**  0.287**  0.166"*  0.290**  0.622** 1

PPS 0.769**  0.623**  0.473**  0.324**  0.355**  0.268**  0.215**  0.594**  0.610** 1

SEFP 0.228**  0.207**  0.182**  0.171*  0.190**  0.471**  0.642** 0.081 0.146**  0.323** 1

SFP 0.286**  0.184**  0.266**  0.299**  0.260**  0.383**  0.486** 0.091 0.124* 0.309**  0.692** 1

Bartlett’s test of sphericity = 2351.037, df = 66, p = 0.000, KMO = 0.809

3. MINHUILUUTIABIU0ITITTIa N VBINAYNTNTAAANAINAABHANT 5
Afuunsdsesnvediamnavuinnarsuazsuingenlulszimalng laainuanis
AT TngnTlaTIEiiIkUUTNaewesladuideaninueenagnsnisnann
ndawarenan1saniunun1sdiesn nudi lunalinuaenadeinauniuiudeya

a v L3 IS v A N P 13 (% I I
Welsedny lngdardvilanunaunfuid1uinusinisgeusu Asan CFl = 86.87,
df = 71, p = 0.09695, GFI = 0.97, AGFI = 0.94, SRMR = 0.036 RMSEA = 0.025
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RMSEA < 0.05 0.025 HULAUA
SRMR < 0.05 0.036 RN
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