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Abstract

The objectives of the research article were: 1) to study the perception of
service quality, marketing strategy, organizational innovation and customer
loyalty of beauty clinics in Northeastern Thailand, 2) to study the influence of
perceived service quality, marketing strategy and organizational innovation that
affects customer loyalty for beauty clinics in Northeastern Thailand, 3) to study
the influence of customer loyalty affecting the competitive advantage of beauty
clinic business in Northeastern Thailand and 4) to study the competitive
advantage of beauty clinic business in the Northeastern Thailand. The mixed
methods research the quantitative research data was collected by using a
questionnaire with 600 users of beauty clinics in the Northeastern Thailand. The
selection criteria were determined as follows: Khon Kaen province 360 persons,
Maha Sarakham province 120 persons, Roi Et province 60 persons and Sakon
Nakhon province 60 persons. The statistics used to analyze the data were
frequency, percentage, mean, standard deviation and hypothesis testing by
multiple regression analysis. And collecting qualitative research data using in-
depth interview methods with a group of key informants were 5 aesthetic clinic
specialists in the Northeastern Thailand. Data analysis was performed using
content analysis techniques. The results showed that marketing strategy,
perceived quality of service, organization innovation this affects customer loyalty,
creating a competitive advantage in the beauty clinic business in the
Northeastern of Thailand.
Keyword: Competitive Advantage, Marketing Strategy, Perceived Service Quality,

Organizational Innovation, Beauty Clinic
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wuuasunumudalauelurlag Adviiauaennded 0.50 - 1.00 (Uyyu A3azan,
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andesiuviiiy 0.935 Faduaivendesluniseeniussiuamnuideiieveriailo
dmsuihluldauasa

1.4 nsiiusiusindeya wusiuniuteyalaeuanwuuasuniulings
#1991 600 9 TnegIdensavasumuanysaivesneuyndemaaluvad
VNS ULUUABUAINNIAINE NTBNKUVABUIN VIIN15ATITFBUAINANYTAI VDY
Fnoudnafatewinnsiiesgidoyauazyhnmstudin favanamyuesiaya ilefiny
Jnsevisialy

1.5 Msliaesidoya Ao 19353151891 Arud Ardesay Aade
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Regression Analysis)
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1. HANITIATILY N1TTUIAUAINNITUTNT NAENSNITAAIN WIANTIUBIANT
wagaudnAvesgnAaddniasuanunuluniangiuesnideunievesUseinalng
1) msfuiaunmnsuing Tnesmeglusziuanniign (X = 4.586) waziilefiansan
198U U Uszaunsalveauslag (X = 4.540) fidedouiniign sesawnde
Pumeniawasfuslan (X = 4.513) 2) nagndnisnaa Tassameglussdvanndign
(X = 4.425) wagiileRansansesnu wul wandust (X = 4.754) danadeuniian
FRIRINAR NMTHLATUNITNATIN (X = 4.728) 51A1 (X = 4.608) UAAINT (X = 4.607)
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Tnosaweglusefiusnniian (X = 4.578) uazidlefinnsansedu wui uinnssuuinig

(X = 4.664) A LafvuInfidgn 5838301A0UTANITTUNAAA UM (X = 4.588) wag
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'
a
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NAITUITIVATY WU ANUANATINGANTIN (X = 4.697) mmmaamﬂ‘ﬁqm 5898931
AD ANUANAMULTWIANAR (X = 4.450)

2. N133LATIHNBNTNAVBINITTUT AMAINAITUTNNT NAYNTN1TRAINLAE
ua”mﬂismam’ﬂsﬁ'a'wam'ammﬂ“ﬂﬁmmqﬂﬁ”mﬁﬁma?mmmmﬂumﬂ
pyiueanduanieveslsemalneg

M99l 1 wanmTiesesitedosunissudaaninnsuinng d8vswanismse
sorAuinfvesgnAAainEsuaunilunans TueenideanievesUsendlne e
aiANMTATIEianneelanAn (Multiple Regression Analysis)

Unstandardized Standardized
Ay Coefficients Coefficients t Sig.
B Std. Error Beta

(Constant) 4.090 0.164 24.956  0.000**
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Unstandardized Standardized
Guls Coefficients Coefficients t Sig.
B Std. Error Beta
Amumaniweuslan  -0.017  0.028 -0.025 -0.609  0.543
Uszaumsalvasguilang 0123  0.026 0.190 4.709  0.000**

R = 0.189 R? = 0.036 Adjust R* = 0.033 S.E. = 0.318
*JodAgnsananszau 0.05 *dadAynsananszau 0.01

M15199 1 nuddadeaiun1ssuinunImnIsuInIg 18ninaniewmssianiny
fndvesgnaraddniasuanunuluniangiueeniBoaunievesUseinelng aged

e
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A157199 2 Han1TIATIERdadeniunagnsniInaln A8NSNan1mssanIw

v a 1

AndvesgnimdlinauanuayluniangiusenideaniievesUsemelng muadfnig
AATIEvinnneeidanvan (Multiple Regression Analysis)
Unstandardized Standardized
fiauus Coefficients Coefficients t Sig.
B Std. Error Beta
(Constant) 1.721 0.237 7.263  0.000**
HARAU 0.052 0.048 0.049 1.078  0.282
3107 0.162 0.029 0.209 5.644  0.000%*
FINNNITINTMUNY 0.129 0.024 0.193 5343 0.000%*
nsdEIuNIIRAA -0.030  0.041 -0.034 -0.748  0.455
UAAINT 0.037 0.024 0.053 1576  0.116
NIUATN 0.282 0.021 0.455 13.535  0.000**

R = 0.579 R* = 0.335 Adjust R* = 0.328 S.E. = 0.265
*JodAgnsananszau 0.05 *dediAyadanszau 0.01
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Unstandardized Standardized
ALUs Coefficients Coefficients t Sig.
B Std. Error Beta
(Constant) 4.329 0.216 20.085  0.000**
WInNITuNERSI 0.003  0.030 0.004 0.092  0.927
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UTRNITUNTZUIUNTT 0.009 0.029 0.014 0.313 0.754

R = 0.058 R = 0.023 Adjust R* = 0.022 S.E. = 0.324
*odAynsananszau 0.05 *edAgyneadansyau 0.01
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Regression Analysis)

Unstandardized Standardized
fiauus Coefficients Coefficients t Sig.
B Std. Error Beta
(Constant) 3.893 0.211 18.419  0.000**
ANUANANLTIIAUAR 0.185 0.029 0.250 6.305  0.000**
ANUANALTINGANTIH -0.014  0.036 -0.015 -0.390  0.697

R = 0.250 R” = 0.063 Adjust R* = 0.059 S.E. = 0.356
*JodAgyneananszau 0.05 *dediAgyneatanszau 0.01

M1519% 4 wudalaviinasTesivvianneelBanvaas (Multiple Regression
Analysis) wui1UadeauauinfvesgnAreadinaSuALY HBNENANIRTIse



338 | Journal of Social Science and Buddhistic Anthropology Vol.6 No.9 (September 2022) m\%ﬁ)

susvuanulaiuievlunisuvesduvesssnanddnaiuadnuaulunie
nziusenidvamilevesuszmalne fifies 1 Uady Adwmasdeguuuuanulfiuievlunis
wUsduregsnandinasuanunuluniangueenids wnilovasUssinelve o813l
eddoynsadaii 0.05

4. mynszianulmuieulunisudiduresgsfarainasuauanuluniay
Tusendsaniiavesseinelng
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2. N133LATIFVBNTNAVBINITTUT AMAIMNITUINT NagnsnIsnalnLaz
uinnssuoIAnsf denanendudndvesgnainddniasuaiinainluain
piupenideanievesUsewmelng

2.1 1155U3 AMAINNITUTNIT dudszaunisalves uilan
(Experience) idwmasionmsinivesgninmatinieiuninuaslunang fusenidsanile
vosszalny agrsditfodrdameadal 0.05 fnmsmeglussduiniian fatingy
arundosuuazarufeonelovesnslviuimerilinduanlduinsduasdinauusi
WeunSegalimnldusns dnshamunanisinwegremanios nsuinisfisilads
audannfevasgndn andildsumuugimieuisnisguaninumeuasniinauly
AddniaSuanunuauinanuianela aenndesiu (Suna yaun wazauy, 2559)
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2.2 NAYNSNIIAAIN AIUSIAT (Price) ANUYBINIINITTATINY Y
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ulunmenzTusenidsaniievesUsundlng sgrefituddgynieadif 0.05 Sy
oglusefuanniign nagnsnismana Ae druuszauniansmaia (Kotler, P. & Keller,
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(Maun wames wavsunn SnfBa, 2564)

2.3 uinNssuesAns Muuinnssuuinig (Service Innovation) fidssa
seruinfvesgnAadinaiuanunulunmansfusendeaniievesusendlny o
Tifudndnymneadid 0.05 ﬁmwsmaqﬂussﬁumnﬁqﬂ downnsiutanssulug 4 vh
TiAnUszansamuazUseansnalunssnunitliignAiAnnudesiuuazuseviviy
NadwsTle denadesty 1aun uammes uagivan fndds wud1 uinnssudinanisuan
sednunnnsuYsiuresnadnaiuaununansil eaddnasuauansluaia
nziusenidvaniovesussmalneduinnssuiliuinissuuianssundndae
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uinnssuesAng uazuinnssunszuaunslusedugs vilinadndnenmnnsudadu
vospddnasumnndlunaniueenideanievesUsemalneagluseduas (1auwn
Ladweg wavsuan Snfv, 2564)

3. MlATIEBninavesnuinAvesgnAiidsmanenuldiuisulunis
wisturasgsiandtinasunnunuluniangiusenidewnilovessenalng fdumiy
fndludarieuad (Psycholo gical Loyalty) fidenasaaruldiuseulunisutstuves
gsnamdtinasuaunlunIanziusnduanievsslsewelng ogelted1Agnig

]
aa

afiAf 0.05 dnmsnuegluseduandian Metlmee Sudlddanmamnisuinisiiens
Forunaziinauideiielunislviuinig $anyniufuaddnidesanldzunisuinigia
wazd1den1suinislalaedig deadeninudserivlakazainuianelalunisidnsu
uinsuag fnmsuendeyanraduliinlduing aenadestu dase inUszn uas
unaa fusndy wudn anudnAidniviniswaginuinisiddiauelinsady
Usznause mnuidesiu mnudesnsianunmiduandnvesesdng Sanunaiagiile
Tunsduaun@n (dasen WinUszny wazunaa Wugwly, 2565)

4. yUuvuaulassulunisuystuvesgsianddnasuninuaulunin
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2301 dninua wazUszandy wauu wudn ngudiegslmnuAniusiensaseaay
IATeun1an1swyatues §UsENaUnITEINauTNITIULYAN T INUIUATIAEAIN
sauegluszduann Wefinsanluswazidens: nui1 sefumsaenuldiuioy
mensudsiuresriUsznounisgsiauinslulmnsammaviuns Al edsgsan (3
301 Hninwu wazUszande wauum, 2561)
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