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Abstract

This research article aims to study the nature and relationship of business
resources based on the Resource Based View theory, competitive advantage
Strategies and the implementation of BCG Economy model, it is a survey
research. Data were collected from 2,472 committees and members of
community enterprise in Chiang Rai province using online questionnaires. There
was a total of 418 respondents. The nature of business resources of community
enterprises according to the Resource-Based View theory (RBV) found that the
context of value, rareness, imitation and organization is at a high level. They used
cost leadership strategy and differentiation strategy at the highest level, as for
the focus strategy was at a high level. Community enterprises operate according
to the new economic development guideline (BCG Economy Model) in overview
and in each aspect, consisting of: Bio economy, Circular economy and Green
economy all are at a high level. The relationship of business resources is related
to the three types of competitive advantage strategies at a statistical significance
level of 0.01. The selection of all competitive advantage strategies correlated
with the implementation of BCG Economy model in all aspects at a statistical
significance level of 0.01 as well as all business resources.
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a3 dily dulean vionduiamRugurudnaiu vionuiannssusne ustegslsfian
Asinswernsnisgsfaiidanulanau Aldldiduias essusesaiuduiaves
RN N GIVeE R RN TN N e TR IR T ﬁqﬁiumsﬁ'}Lﬁummaﬁawﬁwmué’q
Uszaudgmlunsdiduauvatyq d1u wu nsfivuanagnslunisudaduily
wangay vilillansaiannndnsuniddnenn anumanvatevessanssinay
NMINBUALDIANNRBINITVRImAIA teg1eliuseAnsan Wudu @lugd winassuas



Journal of Social Science and Buddhistic Anthropology Vol.7 No.12 (December 2022) | 1095
Az, 2564) damalinstuindeuasusilasiaviagusuluiiuiidoindesnedll
anansolvinadndidulunuidmneiinngi

Faduitofnulvinsuiadoyalunistuiedoulunainsugaddinmaya
wazdenndasiuuIuNvesmsAniunurelamisguvuludimindesy {I3edl
AuUsEasAluNIAnwAs BT uUnTemSneInIss SRR ey Inflanudusiug fu
nsivuanagnsadennlisulunsudsduiildeglutiagiuniely sauds
nsfuiunuimuaaansalunevauesdeaenadosfulinairsugiaidivesiyua
Igvseoliodnils uazfiuumamsdnudunsduasuvIeaduayueg19lsiagyili
msdndunuvesiamiayuruansadiluddiuslunisduind sunisiaun
\AsgAaYesUsTIMANLLIMNSATTUaT Ul silT A @S alunsuszney
gfaveiamArguruLasiidumyuasuibiAansiauUssmalunoudiu

QUsLAIAYaINITIVY

1. iiefnwudunvesnine1nsniegsia nagnsasanrmildiuTeulunisudedu
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noud 1 Teyaviluvesmeunuuasuniy 1w 4 do Ludedin
wuudenmau b we 918 anunnluiaviaguey wasUssinnveiamiayuTy

AOUT 2 MTAATIININGINTNNGINVBTIA ALY BILLNG ]
wuueegunneInsvedamfaguruludminesseniuuuiAnres (Bamey, J.,
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JadadeasenuuuiAnues (Porter, M. E., 1985) §1uu 15 U9 1udamaiuuuy
Usganauan (Rating Scale) 5 5¥fU WU Likert scale Ao sefuauAaLiuanniign wnn
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Ingrenanswazmaluladunend (@me.), 2563) F1uu 15 9o Wudedanuuuy
Usganauan (Rating Scale) 5 5¥fU WU Likert scale Ao sefuauAaLiuannTign wnn
Urunans tesuaytiosiign nudd

TnedomaunAsafumsiinsginineinsgsa nagnsairsnnuliiouly
Msudety uaznsiidununalinnansugiaddd uwadaumnedsd (Hudnd go
yad, 2552)

Aade AUNUNY
1.00 - 1.80 tioeiian
1.81 - 2.60 og
2.61-3.40 Y1unang
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- UTUNYRININEINTNNGSAAMaENagNSaT19AIY
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A5199 1 Aedsnard1udsnuuLIAT IUUI U NI NENNsg A Y0
AMNAYUYUA N LUNNBIFIUNSNEINT (BRV)

5781135 X S.D. AUNUY
ANUilAAT (Value) 4.16 46 k)
AIUMILIN (Rareness) 3.83 65 41N
ANNEINIUNITABAEEULUY (Imitation) 4.16 54 11N
ANENTAIUNITIANIININEINT (Organization) 4.10 .56 11N

1AMT197 1 WUI1 UTUNTRINENEIN TINS5 ARSI ARy NTUA LN W]
UUNBIFIUNTNYINT (RBY) WU NinennIegsnavediamiagusuludminidesie
Usznausae anudinaan (Value) sgluszduuin A1lad ovindy 4.16 A1amenn
(Rareness) aefluszfuann Aadewiiiy 3.83 anuenlunisasnideuuuy (Imitation)
ogluszduuin Ad sy 4.16 wazAuaInIsalunissaniIminens
(Organization) Bgjszusn ALY 4.10

A39il 2 nagnsadennuliTeulumsudstuvesdiamiayuuludmin

931
318N13 X S.D. ANUNNNY
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NAENSNITATIAIIUUANA 4.31 51 1N
NAENSNITWAINANZ 3.95 60 1N

INENTIN 2 WU nagnsasiaulaeulunmsudiiuvedamnaguyuly
Jariadessne wuin nagnsmsidudurdudunu (Cost Leadership) aglusydiuun
=

4n Aafewiniy 4.27 nagnsni1sasanuuanee (Differentiation) agluszdiuuin

1l
fian Anadewiniy 4.31 wagnagnsnsysnainianie (Niche Market) aglusgauunn

ANRAULYVINAU 3.95
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A151991 3 AR suavd Il suUUNINTFINTRINITALTUIUAINLULAG
1AswgNaU% (BCG Economy)

78013 X S.D. AUV
WIARLATYFNATININ (Bio Economy) 4.27 46 el
wIARLAswgNvyuIgY (Circular Economy) 4.31 51 N
WIARLATYENAAYY (Green Economy) 3.95 60 10

9MNA15197 3 wudn dnsdniunununnAnATYgiadanm (Bio Economy)
ogluseuann Aedewidy 4.27 wwinaswgiamyuisou (Circular Economy) aglu
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wihiiu 3.95
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USUNYRINITNYINT VRl VR L b by N PRI T i NI QA T
AUNY AN
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ANUNEIN 501" 450" 622"
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9NANTT 4 WU YAUSUNIRIMINEINTNegIAATe A MRy TG bE
suNosgIUnineInTanufiaman aumein aueanlunisaendBuluy uas
arwannsolumsdnnis fenuduiusiunagnsadanaldiuievlumaudedusie 3
Uszan anagnsnsdugiindudunu msaiisnruuansing wagnnsyanainiane
agnafiadfyneadffisediu 0.01

A51edl 5 AreduiusveaiisfduseninauIunvemine nanegnaLag
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R . laaalAsegnatad
USUNVDINTNYING — - - —
LATEgRATIN W \ATEgNINY UL \ATEgNEYEY
AIUTANA 954" 723" 635"

AINUKAYIN .589 .947 714
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A15199 5 A1AUFNITUTVDL L TTUTENIUTUNVRINSNEINTNTIAANAL
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nsaununulueaiasygnadddveamnaguyuluiwingussie (de)

Y o
- . TunaLAsusnNate
USUNVRINSNEING — —— -
wisegiafianIw wiseganuiey wsugnadiden
ANEINIUNITADNLASULUY 704" 678" 683"
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** syaullydAysenan 0.01

NANT1ET 5 WU YAUTUNYRIMENNTINSgIAITe A MARYNTLALINg Y]]
HANDIILNTNEINT ArmdaaAT ArmTen AueInlun1TaoNABULLY uas
auassalunsiants fanuduiusiulunarsugiaddtm 3 fu veiuasugi
Fanm Fruiasugianyuiiou uagsuasvgiadidetegaituddymeadafseiu
0.01

A13199 6 ArANFuNUSYaLiesAUTEnienaynsasaulaeuluns
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| o LATEINIVINN bATYININYUIYU bATYIN
Tunsuaisdiu - a o
are
e duiiiudiunu 509" 495" 720"
NN9E519AULANGNS 644" 583" 431"
N3IIRAIADNE 648" 745" 6727

** syRaulludAyNseian 0.01

L% s 1

31NAITNN 6 WU AFNRUsIEnInagnsaseanulaseulunswydu

aaa

funsandunuaumulunaesegiatddd (BCG Economy Model) wudn nsidentd
nagnsasenulidIevlunisudsdunnnagnsianuduiusiunisanduanuniy
LunaiesugnaladnauegalitudAyneadfiisesu 0.01
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a aaa

nsasuuulearsygiaiddvedamiaruvuludmingesse

Collinearity
AuUsAu b SE Beta t P Statistics
value
Tolerance VIF
A 010 .047 211 833
AINURYIN 404 010 527 38.647 .000 362 2.766

ﬂ’J’l:uﬁﬂmﬁ'l 397 018 393 22421 .000 597 1.674
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M13199 7 HANTIATIZNNITOANBLNYAMUDIUTUNYBINTNYINTNNTINIUAL
nsaLiununuluearasygnaddiveNavnaguvuluimindesie (de)

Collinearity
fanushu b SE Beta t P Statistics
value
Tolerance VIF
AMUeInlunIg 152 017 162 8.883 .000 .333 3.007
ADNLAYULUUY
AMUAILITOLUNITINNIT 039 015 .044 2.694 .007 .410 2.439

R=.977 R’=.954 F=2151.325 Adjusted R Square=.954 df=4 p value= <0.001

999 7 wudn Tunmsamassangnsaimssiiununuluealesugia
T#3vedamiaguvuludwmindesseldsesas 95.40 uazliedunanisiuewiniu
954 (R?=.954) 1ngyNUSUNUBINTNINTNNTINILAIHANITUINABAITANTUUAY
Tunalasugiadddegwddodidnyisedu 05 1oy Anumeindmanisuaniseiu
527 ArwianAidinanauaniisedu 393 muginlunisaenidsunuudimanisuan
fisgdu 162 wazmuannsalumsdansdmamauiniisziu 044

drumsiieninisannsswguueinagnsaiianuldiussulunisudedud
deadonisandununulunaiasygnatddvesdusznoumsiamnaguvuludmin
Weese wuldn nagnsasieanulaieulunisudsdu Tunmsindanasanisanidueny
mulunaasegnadddvedamisgusuludmindesselasesas 67.10 uagilen
g1119NTYWIEWAY 671 (R=.671) Tasnagnsaududinauduyuazdua
ysvindonssudunumslunalsgiaddd isedu 256 waznagnsnisyamain

v A [y

WNLALAANNUINTTEAY 578 pgilitudAnyfisedu .05 daunagnsnisasnaniy

o

a [ a

wanEldsnanan1se i unuluwaLAsYSNaTtYY f9seazdenlunns1en 8
A
Y

&9

A151991 8 NANTISILATIENNITAANDEN

naunagnsasaulauseulunis
wdiiuiidmasionsiidiununluearsvgiaddtvediamiayuviludmindsne
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Tolerance  VIF

Al 558 145 3858 000

madugiiiusiugu 279 040 256  6.967  .000 589 1.699
NN5E319ATALANANS 076 040 076 1884 060 484 2.064
MIPAARNE 487 036 .578 13.591 .000 439 2.276

R=.819 R’=.671 F=281.349 Adjusted R Square=.669 df=3 p value= <0.001
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