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Abstract
This article aimed to study 1) Study the level of knowledge and

understanding affect to participation in creating marketing channels for the
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development of self-reliant community enterprises. 2) Study the level of
participation in creating marketing channels for the development of self-reliant
community enterprise. 3) Study the problems and solutions for participation in
creating marketing channels for the development of self-reliant community
enterprise. The population and sample used in this study were a member of
the weaving community enterprise group registered with the Office of
Community Development and Agriculture, Khon Sawan District in Chaiyaphum
Province. The sample size using the table of Krejcie & Morgan (1970) was a
sample of 248 people. The tool used for data collection was a questionnaire.
The statistics used to analyze the data were frequency distribution, percentage
(Percent), mean (X)), standard deviation (S.D.). The research results were as
follows.

1. Knowledge and understanding of creating product marketing channels
for the development of self-reliant community enterprises It was found that
the people of the weaving community enterprise group in Khon Sawan District,
Chaiyaphum Province. Knowledge and understanding of creating marketing
channels for the development of self-reliant community enterprises. Most of
the samples were able to answer questions correctly. By asking whether There
is a wide variety of products in various styles such as colors and patterns, the
sample group answered 98.38% correctly. And the question asked Group
members take notes on knowledge from group members, the sample group
answered incorrectly 8.06 percent.

2. The level of people's participation in creating marketing channels for
the development of self-reliant community enterprises was found that the
people of the weaving community enterprise group in Khon Sawan District,
Chaiyaphum Province. Opinions about the creation of marketing channels for
the development of self-reliant community enterprises, the overall level was

moderate ()_(z 2.81). When considering each item, it was found that the
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sample group participated the most. You have benefited from the
development of creating a marketing channel make a career to increase family
income (X = 3.59). Followed by those who benefited from the development of
marketing channels resulting in a better quality of life (X = 3.54). And the least
involved was You have participated with your local authority in building a
marketing channel to develop a self-reliant community enterprise (X = 2.25).

3. Opinions on the problems and solutions for participation in the
creation of marketing channels for the development of self-reliant community
enterprises are that local agencies should strengthen the community enterprise
groups more. And allow the public to participate in determining the direction of
product development plans to create more marketing channels for the group.
There is more knowledge exchange among members both inside and outside

the group. Including there should be more budget as well.

Keywords: Participation; Marketing channel creation; Community enterprise;

Self-reliance
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nseaminlvliaunm@innavu (X = 3.54), viwlasuussleviainnisiainuilunis
Wt Nsas1ageamenseainuIndu (X = 3.48), vinuanunsauSuiiiiesuiuainy
WaguuUaslunisairisdesmanisaainden1swaundaviagusuiemues (X = 2.83),
MulduswlunIsmenIAIINANLENNTILAL TN YEN15AT19YRINN1TAANAD
Y a a = ~r ' S 1 a [
n1sWAIUIIaIMAgUYUNIAULEY (X = 27)WulldusulunisianiuuasSud

AUAIMENTUN158519909919N1IARINVBINGUIAMAIYUBUVDWIU (X = 2.71),

a

Wudldiusiulunisnunudanisasiadeamienisnaiaiieiauiavisyusu

a1 1

Meaues (X = 2.67), nulldrusindssyuieusulsuntalyminisainsgemis

N13AAIARBNITAMUNIANAIYUIUNIRULEY (X = 2.56), virulldrusiulunisinaiy
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wagnsaaeuauiIvtlunsaisgemunisaaiasensujiRauvenguiamna
YUY (X = 2.52), iuildrusandumitsausiesduvesitulunisiaue
AHABIAUNTURLNIARIAYEIN AT ST IINNSIANArB N TR A AY
quuﬁmmaq (X = 2.46), usidiusiulunisiamiuiaznsiaaeuvei wag
ANENTTUNTIUNTUURMILNITATYRIMINITAAINYBINGUIAMAIYNBUVDIINY (
X = 2.37) uariiiidmsudeniignde vinufldrusiutuvmenuiiesiuvesitlunis

v ! A o a a = ~r
FINVDINWNATAAALNOWIUNEUNITVUTUNINULDG (X = 2.25)

9

V.

AAdefiaanuiiuinanudanudilalunisadiigemianisnaindenisimun

L3

FavnaguTLie ULl UADAARBINUATITIA 3 ShuLazAny (2552: 80-81) leinana
1371 damtszaunisnan nuneda duUsnansnainndnnislageusenldsiuiuiie
¢ P v R PR &
auaspuiesnalauingudmuneyseneumeiesoonidalull
1. uansiauel (Product) visngis dslaueviggaanaiieninuaula n159nninig
lgnsen1suslaafianunsavinlignaAiinaiuiianela (Armstrong and Kotler, 2009:
616) Usenausisdsanunsoduialauasliaunsodudaloigu usnis asdud & s1en
AN USTYNI wazTedeveuienaniueionsandudud usnis anuda yaea

N a o ¢ al ) = A @ G Y 1 a o ¢ v ~
g07UN NafﬂﬂiLlGVl‘V]Lﬁu@sU']U@Wﬁ]ﬁ]gﬂmﬁmuﬁialmﬂimﬁ(ﬂUﬂl@LL@NamﬂmsﬂG}@ﬂﬂJ

asvauselovd (Utility) inuan (Value) luangn1vesgnandsasinavinlvndndua

a % L3

a11150v18 AN SITUANALNSAUKER 0
2. 5171 (Price) wanefiy Sunufidesteiielilandndusiniousnisvsedu
7 =i Y o oA % ¢ Y a o & A a Y o a A
AAIrIAT gnensusiitelnlanadselesiainnisldndnduennieusnisauiuiui

d1elu(Armstrong and Kotler, 2009: 616) ¥SansngfsnnAmansiuailugudtu 51A7

1%
1 a = L2 14 ¥

Ju P dfigesiiiindudnain Product s1andusiuyu (Cost) vesanAfuilnaay
a ] v (3

Wisuilgusenineanan (Value)uasndniuaniusia (Price) ¥ndnduaniy 61

' 1 =

aA1genIIAUslnaszdndulatedtugmvuanagnsausiadesaiiana (1) au

= Y = Y a

n
AU IUANEADIgNAT TeRBINANTUINTEONTUVBIRNATUAMATYBIHEN I I1g
nmdadaueiiu (2) duruauduasaldieiiiedes (3) maudeiu (@) Jadedu q

3. MsdaEiuAIAan (Promotion) Aee3asdionisinsedeansifieatnianiny

3 ) a =~ A v = \ A ' a P = v a
faneladeuinisvIensidun vieseunna vsesanuAa lagldnisgalaiieliiia
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Y A A oA ° . a o ' a ' Yo
AMUADINITUIBLNDLADUAIINTN (Remind) IuwaMﬂmeﬂSmmwwNamammgaﬂ

mww’ﬂa LLazwqaﬂiiumi%a (Etzel, walker and Stanton, 2007: 677) nIauns

a =

AndedaansiigInulayasenintaduieiugaeiiioas1siruafLasngAnssun15¥e N3
a 1 d‘ ¥ v . -] d{' 6
Ansodoa1senaldninauwiy (Personal selling) vinnsuieuaznisdeansiaglilday
(Non personal selling) 1A3asiinlun1sinfadeasivarslszn1suseveoradonlonis
= = N =2 v Yy o = v A ~ =

nIevanuATeslledsdesldnannisifenldindeslionisdeansnisnainluulssay
Uszaruny (Integrated Marketing Communication (IMC)) 1ag W 21584151 9A214
WangaNfugNAWAASUTIALTITI N1TUTTAYRLVNNEIINAY

4. N33 (Place 3@ Distribution) A9AINIUIZNRUMBENUULAE
Aanssuldiveimdeudedunuazuinisainasinsiudwmaanumidndindioangdnain
Whnune drufanssundaslunisnszanediduniusznaunie N1TIUET N15ASIEUAT
WAL AUAIAIARS

a < aAa 1 a 1 v

3. arnuAaiunddeUgynivazuuimisuiludanisiidiusiulunisadig

Y2IN19NITARIAADNITNAIUIIAIMAIYUBUNIAULDY AD MUIBUTBINUAITATI
¥ <@ 1 a a g a % ¥ a0 1

ANUNLTDINAUIAMAIYNYUNINTY waziUnlendliussyvudnluidiusaly
N13MmuAfiAnIALluNIRRILINEA A9 oa5 191 IMIN1IARINFUAIYBINGLLIN
Ju dn1swanidsuiieuivesaundnsiudundluiazuannguuindu saudenlsi
IUUTZUUINTUIY

]
v o = a 1 v =

' = @ A 14
NIFPUATULNUIUAIUETDAAG D Userar 1gd (2547) w8410 NITWRIUIN

(%
v a o

iy szfeadunmsimufnelimianasninyndd nanfe nnisiuasegia day

Ao aAa

TRAIUTTTU LD MABAIUNSNYINTTIIUV AL EILINADN 1A8TNSUSUITIANISNA Nl
all [ 5 [ [ d' Yal 4 [ & q‘ a

wn1Aasiunntusewdunalnduindau 1l 4 gnsaransudn Aon1siuTn

ALANNTALUNITHUITUVDIUTENA NITHAIUINUNIEIAN NITHAILLATYIAIFIUIIN

o UayvnAnueINIu kagn15eusnEnineInIsTsuALasawIndon dasulinis

| ' ¥
(% 1 1 v A a o =

UHIEANUSEUNTALRUTN USe Weunsdmus (2543: 311) WANTHIIT AT

EEET)

&

A o & a Ao = o o a a 1 14 1
ngdudunuifnndinsgadululiyyrvesnnuasyiiulasely Inaliveuadn
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wswgnadeswereduiolduiugiuddglunisuidymninnueinaulasugiani

a

UsgAnSamagaiunsnausininuden1sve iildegiaimela egrelsiniu aiu

a a

Wwigiulansuliuadilifioame anudidusnuiuazynnglanfiedinisidu

>

IIRIANINVBIANUATYLAULA

CRILTRIRIRIRE

¥
Va v A Y v A

NWNANTITY FIFeildelauauuy Aall
1. daauauuglunisiman1sideluldusslou
1. wiheausiesiuadsinisdneusulininuiaudilafieatunns
fimudamAagusufianuiesuassussdlisssuiidmsulumsimuianiaguey
e luuszgndldlunsduiuiinuszi funadlumsufiRnuesmeauriosdiulsd
2. Uszynvumslinnuaulafianuuazsunsulamnvesaiud
mhesnluesiuiinuesegesdnddaiiensiuuarilugnmsmuuimsdaasums
uilagvndsnanlaglivdnnsfauniamiagusuiisnuies
3. Usgrnrumsinnagasiefumsimdniauniaviaguey
flanuiosluuszgndldlu@inuszdriu anuianufamimidineinsuazmalulad
Fusng 9 e luusuldturestuldunnd ety
2. farausuuzlunsiniideadsialy
1. psAnsauviesiumsAnuinisiidusuilunisaiiswemisnismain
AN
Favifayuruilnuesremhis ey o WelSeuifisunansdnudils
2. msinnsAnwudsnuamiafunisiidiusailunisairedoms
nsnaasensaL e vAayuvuiinues ielilddeyaldednisaiutymiuay
guassAvieUszaninmuazuszavinalunsiivdnnisfauniamifisnuiosnn
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