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Abstract

The objectives of this research were 1) to study the factors affecting
the dicision the MiXUE milk tea shop service in Phaya Thai District, Bangkok.
2) to study the factors affecting decision of consumers who use the MiXUE milk
tea shop service in Phaya Thai District, Bangkok, classified by personal factors
3) to study the marketing mix factors that influence the decision to use the
services of MiIXUE milk tea shops in Phaya Thai District, Bangkok. Using a
convenient random sampling method, collecting online from a group of MiXUE
milk tea consumers in Phaya Thai District, Bangkok. The questionnaire was a
research tool for data analysis using statistical analysis such as percentage,
mean, Standard Deviation, t-test, F test, and All Enter Multiple regression
analysis.

The results found that the overall level of opinions on factors affecting
the decisionto use the services of MiXUE milk tea shops in Phaya Thai District,
Bangkok was at a high level. The overall level of opinions on information
affecting the decision to use the services of MiXUE milk tea shops in Phaya Thai

District, Bangkok was at a high level. It was found that different levels of
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education and average monthly income had different decisions to choose to
use MiXUE milk tea sops in Phaya Thai District, Bangkok. It was found that
marketing mix factors could explain the decision to use MiXUE milk tea shops
in Phaya Thai District, Bangkok, in the oerall picture by 27.4 percent (Adjusted
R2 = .274) with product, price, distribution channel, promotion, personnel,
physical characteristics, and process affecting the decision to use MiXUE milk
tea shop service in Phaya Thai District, Bangkok statistically significant at the .05
level and physical characteristics affect the dicision to choose to use the MiXUE
milk tea shop service in Phaya Thai District, Bangkok at the .01 level of
statistical significance.

Keywords: Decision making, Marketing Mix, MiXUE Service
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