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Abstract

The objective of this research “Study of Compare tourism objectives that affects
to travel motivation sport-run tourism of Sport Tourist” is to study the travel motivation
sport-run tourism of Sport Tourist. And study comparative the purpose in tourism that affects
traveling motivation of sport-run tourism of sport tourists. The research population used are
staffs of School of Tourism and Hospitality Management, Suan Dusit University, Bangkok amount
130 people with Accidental sampling method amounts 100 people. Data were collected via
questionnaire to samples in area study with SPSS program.Then analyze the result of traveling
motivation in sport-run tourism of sport tourists by using Descriptive statistics to find the
mean, standard deviation and anova analysis of variance.

The result of research ,sport-run tourism of sport tourists found that : Overall location
factors is the highest level of motivation, Overall activities factor is the highest level of
motivation And others factors is the highest level of motivation. Overall motivation with
the highest level of motivation

The results of comparative analysis in sport-run tourism of Sport Tourist motivation
be able to classify the tourism by using one-way analysis of variance Respondents with
different objectives. Respondents who have tourism different objectives, having sport-run
tourism of Sport Tourist motivation in others factors are not different. The location factors

and activities factors were significantly different at the level of .05
Keywords: Motivation, Sport Tourist, Motivation Sport-run
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