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Abstract

The research aims to 1) study the marketing mix factors affecting the decision-making
behavior of tourists in tourism in the secondary cities tourism, Nan Province, 2) compare the marketing
mix factors affecting the decision-making behavior of tourists in tourism in the secondary city (Case
study: Nan Province) classifying by gender, age, education level, domicile area, and monthly average
income This study employs quantitative research methods. The sample group was 400 tourists who
visited Nan Province, selected using convenience sampling, and data was collected via questionnaires.
Statistical analysis included frequency, percentage, mean, standard deviation, t-test for independent
samples, and One-Way ANOVA. Pairwise differences were compared using Least Significant Difference
(LSD) and Multiple Regression Analysis. The research found that 1) the marketing mix factors
significantly affect the decision-making behavior of tourists in Nan Province. The overall decision-
making level was highest, with the personal factors and distribution channels following respectively.
2) Differences in age, education level, occupation, and average monthly income result in varying
opinions on the marketing mix factors influencing the decision-making behavior of tourists visiting Nan
Province. The marketing mix factors account for a multiple coefficient (R) of 0.28, explaining 8.00
percent (R? = 0.08) of the decision-making behavior, with statistical significance at the 0.05 level. From
the research results, it is evident that the findings can be used as a basis for analyzing policies and

development plans for tourism in secondary cities, contributing to sustainable development.
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