v v da v oA a 2 2
I%»llﬂaﬂ’J13»1ﬁNW‘Hﬁ!“INﬁ"l!‘l’iﬁflli’)\‘lﬂ155‘]J§fﬂiﬂ"I!‘M‘LN"I‘M‘Uiﬂ1i€]}1uﬂmﬂ1WU5ﬂ15ﬂmﬁhﬂﬁfﬂi
av v ¢ a o a a Y a
URauiusmIuIms aeanuiawale nazanunslaranganssuvesgnmiminlyuimsaih

o U A (% % anv Jd
1ua1anaﬂ3ﬂu 31 IN520IVATVUS

A Causal Relationship Model of the Service Performance Perception in Terms of Service Quality,

Service Value, Service Encounter on Satisfaction and Behavioral Intention of Customers Using Spa

Services in Hua Hin District, Prachuabkirikhan Province

atiud Wenmnanoms
Anan Chieochankitkan

anan.chn@dpu.ac.th

UNAALD
a o dyd [ s A = [ v I a 1 o A a 9 a
NIRRTz A oANBIANNANHUSIFIT UHATE HINMIAUTUOUDTMTAIUAUNINYT NS
Y] 4

1 a a o a 1 1 gl,: a a Y { Y a
AUAIUINTT ﬂgﬁ'll‘W‘L!ﬁﬂ1§‘Uiﬂ1i ’ﬁ'\‘]Naﬁ@ﬂ’ﬂllﬁﬂ‘wﬂimlﬁ%ﬂ’ﬂllﬁ\‘lﬁlm“]ﬂ‘wE]G]ﬂiilﬂl@\igﬂﬂ1ﬁlﬂi@]ﬁ_ﬁﬂ1§ﬁﬂ1

A A

o v a o o o o v < 4 3 9 Y {
Gl,umm’amwu ﬂﬂﬂlﬂﬂizﬂﬁﬂﬁ%ﬂluﬁ IﬂfJGl"]ﬂ,l,‘]J‘LIﬁﬁ]‘]JﬂHJL‘]JuLﬂi’E]\HJ’E]GluﬂﬁLﬂ‘]JGU’E]ﬂsI,amﬂ@ﬂﬂﬂﬂﬁqiiﬂﬁ3J1

Y a 4 ) v a [ [ o 4 aaA Y a 4 a d 9
ldusnsadunegunmluduneriu dandalszaruasdus aaanldlumsingizd Ao MmyaasIzidunIg

v [ = J = a o o J = a A a 1
Waﬂ’lﬁﬁﬂ‘]ﬂ’lWUﬁ’l ﬂ']‘i‘iﬂq%:@%uﬂmﬂ']“l/‘lﬂiﬂ'ﬁ AUAIUINTT ﬂg’(,’fiJW‘Llﬁﬂ']‘i'Uiﬂ'liﬁ@ﬂ‘ﬁwaﬂ'ldﬂidl%\iﬂ’gﬂﬁﬂﬂﬂ']n

U

Y
ﬁQWEJGLi] ﬂmﬂﬂJiﬂTﬁJ@‘lﬂ‘ﬁWﬁTﬂ\iﬁ‘i\iW\i‘U’Jﬂ@lﬂﬂ’ﬂwﬁxﬂm%\iWQ@ﬂiﬂJ Ll,a$fﬂiiU%ﬁ1uﬂ31MﬁﬂW@iﬂNﬂﬂﬁWﬁ
v

4 (%

NATUFIINAANNALluFINgAnssuvesgnanulFus msathlugunewaiiu Janialsz0udsTus wadus

a

A Y Aa o [ Y Y A v XK 3 a 1 a

1/1U],ﬂﬁ]'lﬂ\i'lu'ﬁﬂflﬂ'ﬁ]ﬁ\‘lNﬁiﬁ@ﬂi$ﬂ@ﬂﬂ15ﬁﬂ1lwf]t:fﬂlﬂ'l“l/‘lﬁﬁgﬂuﬂﬂ\?ﬂigmuﬂmﬂ'lW‘Uiﬂ'li AWUATIVINIT
Aa o 4 a = g’/ a a ~ [ a Y Y

ﬂaﬁll UINITUINIT ﬂ')'llIW\‘]W’E]El,illla$ﬂ'3'lﬂﬁﬁﬁl,ﬂlslfﬂwi]@]ﬂiill 1/'|F1]$°W§5JJ‘L!']ﬂ']'iUiﬂ'liclﬂﬁﬁﬂﬁuﬁﬁﬂﬂ']n@]ﬂﬂﬂ'ﬁ

9 1 =

Adusnms ldeenafidse@nsam
o o w a a av o d a o a a v A
Mmdmaw: ath gamwisnms gamuims Ufduiusmsusms anuiianele anuadlad swginssu Hahiu

Abstract

The aim of this research is to study the effect of causal relationship between service quality, service value,
service encounter influencing customer satisfaction and behavioral intention of customers using spa services in
Hua Hin District, Prachuabkirikhan Province. A questionnaire was used as an instrument to collect data. Analytical

statistics used in this study is path analysis. The result shows that the perception of service quality, service value and
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service encounter positively have a significant influence on customer satisfaction, service value positively yields
a significant influence on behavioral intention and customer satisfaction positively has a significant influence on
behavioral intention of customers using spa services in Hua Hin District, Prachuabkirikhan Province. The finding of
this research will be brought to spa entrepreneurs to realize the service quality issues, service value, service encounter,
satisfaction and behavioral intention to develop and improve the services as stated to effectively respond the customers

preferences.
Keywords: Spa, Service Quality, Service Value, Service Encounter, Satisfaction, Behavioral Intention, Hua Hin
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