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A Study of Thai People’s Online Shopping and Selling Behavior during the COVID-19 Crisis
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Abstract

This research has two objectives: 1) to study online shopping behavior during the COVID-19 crisis and
2) to study online product selling behavior during the COVID-19 crisis. The research uses a mixed research
methodology. First, a sample group provided information on consumer behavior toward online products, consisting
of 421 people and ten key informants in online selling products. The research instruments were questionnaires and

semi-structured interviews. The data were analyzed using descriptive statistics and content analysis.
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The results showed that most consumers preferring to buy food and beverages, delivery orders through
the Shopee application, social media via Facebook, international purchase via Amazon because online channels are
easy to do. Furthermore, shoppers prefer to pay through mobile transactions, and most of them make online purchases
more than four times a month with an amount between 501-1000 baht each time. As for the behavior of online
merchandisers, during the initial outbreak, online merchants were not affected, but in the latter part, all of them
did. Consumer behavior after the Covid-19 crisis is more likely to shop online. Online sales strategy was the use of
marketing strategies. Promote sales by incentivizing that portion of proceeds will be used to support the religion or
sacred things that the buyer respects. After the Covid-19 Crisis, this forces sellers to adjust their selling behavior by
motivating consumers to buy quality products with efficient trading services and products at reasonable prices.
In addition, sellers were also constantly monitoring social trends. This research results enable sellers to use it in

planning marketing strategies, and the government can use it to create measures to promote online commerce.

Keywords: Online Shopping Behavior, Online Selling Behavior, COVID-19 crisis
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