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1. Mmuuzilumsiasngsiamelnsdwi (Business Talk on the
Phone)

Tnsdwriiflumsdamsiddalulangsiatlagiu dauiuanssmmaya
mndanguiiamalnsdwisadudesniiuagnisdmiuingshauazaud
agl1nIMIgsia. NS ILINSEMMSHAMBINGBUIEANNTINTORTNL
paunilnsdwildadnivszang mnaninndalstlamisanmnnlunigsia

sUnuumswamsnsdwifigdasnnduduusnie Faamaianing
NInsdwy (Making an appointment on the phone) mnsluduusnen
dumndindagsiameTnsdwiilaszudanan Semalieniladiadeaioluil
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- Is Mr. Brown there, please?

- May I speak to Mr. Brown, please?

- Could I speak to Mr. Brown, please?

- I'd like to speak to Mr. Brown, please?

- Would it be possible for me to talk to Mr. Brown?

- If Mr. Brown is not busy, could I speak to him, please?
msmﬂqsﬁamﬂwsﬁwﬁ%L'?Jugﬂuuué‘;'u=] uagMW
1#Avinmed1 Hello 58 Good morning (lumauiz) wia
Good afternoon (mautng) Wl How do you do. (a3a®)
alnsdwy

Tunsdifiaunagsians 2 fhaluf¥ndundeu Lild o
il

How are you? How are you doing? How’s business?
faudhunaumnazfiumenisuaziiugsia  msiidesdilil
ssendeluadlifaudrlnesiuy Wy I'd be very pleased to
meet you. (ﬁuﬁﬁlﬁ'gﬁ'ﬂqm) I look forward to seeing you.
(selawunuuzasu) 1 look forward to seeing you, too.
(MU UFINUNUUEASY)

Uselam I look forward to seeing you, too. \Wudannuans
Pimsaumnladugaaud
Tunsdififimsuaniiagniawesinsdmi  gAsuileasyah
elinilaidaseildsugndas afueufiansamgsha
dilnsinlasansemasaiugnanaifeu  wsizdildauiu
Tnsédwridluaunanainau azguiiauniflumsaaunlisegina:
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Calling a company to make a business appointment
Aoiuiin 51596 Ing Insdwsideudemiseiuds uazeayaiugiams
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Operator:  Good morning, Bright Star Insurance Ltd, may I help you?
Tuptim: I'd like to speak to the Sales Manager, please.
Operator:  Hold the line, please. I'm putting you through. (pause)
Manager:  Hello. Philip Pike speaking.

Tuptim: Hello, Mr. Pike. I’'m Tuptim Tamrongthai of Tuptim’s
Fashions. [ would like to make an appointment with you
to discuss insurance for my factory and warehouse.

Manager: I see. Well, I'd be very pleased to meet you at your office
whenever it’s convenient for you.

Tuptim: How about tomorrow afternoon at 1.307

Manager:  That would be fine. Could you give me your address and
telephone number?

Tuptim: It’s 123, Fashion Plaza, Silom Road. You’'ll see the big
sign in front of my shop. And my telephone number is
02-5268134.

Manager:  O.K. 123, Fashion Plaza, Silom Road at half past one. And
your telephone number is 02-5268413.

Tuptim: No, it’s 02-5268134.

Manager:  O.K. 02-5268134. I look forward to seeing you then.

Tuptim: I look forward to seeing you, too. Goodbye.

Manager:  Goodbye.
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QL‘lIEJu’UaLLu3u1ﬂ1ﬂwwq5ﬂQﬂ1ﬁﬂuUBﬂ‘] laudaan profitability
(Mslafunamlsninmsamundinninaildinaudy) competition (M3
w#edy) top management (HUSVITHUF) distribution (MITATIMUIE)
standardization (2uiumsnszvimsamsusulviidniuszauanassu) sales
representatives (Mununsme) lUsadanamanwyiyail luunaumn

Peter: Hi, Tom. How are you?
(sTafinaman aunadinianiu)

Tom: Fine, thanks. Have a seat, and I’ll bring you up to date
on what’s going on with the new product that you’ve
proposed.

(Fued veuqueiu Baiau wueza@ldnuiaien
b=d ¥ tﬂ' L o s s’g’ 'lJ
Aumihinennundesuvzulnaingaausly)

Peter: Great!
(Anasu)
Tom: The top management are considering many important

factors concerning the product, such as competition,
distribution, standardization, sales representatives and
profitability. ~They said that the most concerning things
are competition and profitability.
(pj'u%msu%ﬁ'wﬁﬁqﬁmimL%’a%hﬁ'cy*1 waruBaaifisnfu
MAR AUy W mMsueiy Mstesimbe WINTPIUYDY
udnAel daunudmie wazmslawemls guiwsuanh
Safhhianinnie msudeduuazkanls)

Peter: I have already discussed those in the proposal. Everything
is in there.
(rldnanlagsndealuusnuiiausly nadimnashag
Tutuud)
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Tom:

Peter:

I’m sure you’re right, but I agree with them that competition
is very heavy and my main concern with your idea is its
profitability or perhaps I should say lack of profitability.
You've got to look the facts in the face, Peter.
¥ 1 ° o Vv v ¥ ] -1 9/ s
(mnLLucl.ﬁrJ’lQmmtuumﬂﬂgﬂmamm WANNNLAURIENY
v a v oo v ar - °
gusmshimaudedugeann waznuffManluGEanamls
o ) Vv o k4 ar [
WoAs ) NAa avazhilamlsies amudaseaniuanudiiu
Huzaiuanitinad)
I realize that, Tom. Please give me the benefit of the doubt
on this. I do know what I'm doing.
b 1] 9 b4 \J J
(Hunsudaguarinmmoy nyanamlszlezdliunuy Tuiiie
Y o & ot o @ o ’
salainaila Tudasil sunnudiwumasneslseg)

3. dnwnugshaimbaila

To Be At One’s Wit’s End

[ ° @ P! [ a o v
Fafldnnummssngeildiumnnluaamsgsia vwdunuihe un

o o 1] ‘J o 9 (Y J
dnufenn d§Hunuing | fiazuuzuPa (to be) at one’s wit’s end wdan
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Mr. Brown and Mr. Stone are checking the company reports.

Mr. Brown: Mr. Stone, I’ve finished reading the first article. Please

Mr. Stone:

read the second one while I'm reading the third one. O.K?
(Aaalounsu g u@ausniadau anfgmdmémﬁam
wuRzEuEaTianues anadlnuaiu)

Great!

(They read.)
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Mr. Stone: This article may be very interesting, but I can’t make heads
or tails of it. It’s very technical. See if it means anything
to you. I'm at my wit’s end in trying to understand it.
(Fasiighaulad wimsdudumnlmglign uidwinaiia
WNNIN g Aaeagdhiuminganuhegnls wuquaduay
Tunuauar ladnlasse )

Mr. Brown: (He looks over the report.)

Oh, yes it’s in my line of education. My last job required
me to read a lot of technical materials like this.

s sufhdfuuesGownudr auiiihesniudifides
TFewrimatimmnilunazanniiion)

Mr. Stone: What a relief! T’ll let you work on it and I'll do another
one.

, P v o4& ' o =
(adlaluii walviqauuGasiiies udmazlyawinGaamil)

To Strike While The Iron Is Hot
°© g ' o ="l ° O‘L Ud"l Yar 1] "T s < =1 d}
dnuiiudan asasdisvlusazilosulszladinninge viaians
o g v Y a dd
n‘s:muu%ﬂa‘lmﬂﬂwaﬂﬂQGl (To act at the most advantageous moment,
when action will have the most effect) n36 (striking) Man (iron)
do o v 1 . v ad = 1 <
’luﬂmznuumsauag (still hot) ﬂamﬂﬁwaﬂnqﬂ fa B ndman (black-
smith) azdmdnuulviliugusn (shape or figure) azlsild
dnuitlienuvanglndideenuduiu Time and tide waits for no
d! J H4 1] < ¥ é’ Sy s a
man. Fawa nan waznszumnliaaslas wiamndulisuan lulengshe
(v o d” n’ ° a wa v‘:ﬂ a wa v
ﬂv«guu dgavduuiianzfashinujus  iwszgndfidbanazle
ﬂ‘sx‘[ﬂﬁﬁgﬁjﬂ (to receive maximum benefit) wazdszduanudiSa (to
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achieve) ¥ANMAUIU



46 Language Institute Journal

Special Issue  July 2003
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Tom 4as Ron faarunudiaziauaununudulninanuznIsnms

2BIUITHN
Ron:

Tom:

Ron:

Tom:

I think our project is quite an outstanding one. But I'm
not sure it’ll do as well as the model indicates.
(MNAATNUHUNUBDUSIADUTNALALAUNIN uannsalinag
wilaifuzasnandmilaufuguuuiiviv)

Beyond any doubt! I want to present this to the Board now
because it has been considering several proposals for
expansion. There’s nothing like striking while the iron is
hot.

(amihilaldiag nFaemMIrzLauB LNl ifuane
NSNS BUS WSIZIINMAIRNTANUNUNIUAN 9 W5y
msvnenuag mastlunanminsiidien warazliauadnu
mmﬂﬁqm)

That’s for sure. Has the Board accepted our proposal yet?
(Nuﬁtﬁ'aﬁur&uﬁv'u NUAPUENTTNASIINBDNSULNUIIUYDI
[INIDENEZATU)

No, but I believe that time and tide waits for no man.
What do you think?

(F1n3u udmuhlandanminhiuudidesiudn visquan
Tathals)

Smelling Like A Rose

mwdngulSaudsuduui Waibnldlunmsgifalianuming

Y o A as s P V1 Vv Vv
1 figoumsalnddu  wasandladunugdassaunndsznisuiuad

(Looking very good after passing through a difficult situation that could

have been devastating) razigupmaenuninglanaziden pass through
wladn /iy difficult situation uuadn guassauae devastate udah
mMalg wie Milvmeus
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;Jmmumtnmnq*uaﬂmmuﬂuwaﬁlﬁ@nummu smelling like a
rose &1NUTiNAB (to) weather the storm HANuvME IUWUINGHMSOT
=1 e’d' ° o o k4 = r [ W
y3aamumsainennannandulddatdam wissuaseldls Tegsaawu
NNAYWUA (to get through crisis, adversity, or danger without disaster)

T 1 k4 . . ' o = ' - i

get through wUan Wiuwu crisis wuan Inganisal adversity wdan
F0UMSAINEINGILIN was disaster VBT ANURWNE ameu

ABNQUNAUMNTENTIN Tom §9en13ine) (General Manager) mMaq
USnwiu Jack gaemsunundny¥ (Accounting Manager) (faafiu

ANULNIMSIRUDBIUSHN

Jack: Good morning. I have all the figures that you requested
for our meeting this afternoon. And I also have a piece
of good news to tell you.

(GRGELRT wuﬁé‘hLamﬁgwuﬂﬁ@mﬁaqmséwﬁumsﬂszﬁu
ypuslunauthed uwaznuiimdazuanamdie)

Tom: Great, Jack. What’s the good news?

(wonEpuaaude dndazlsiu)

Jack: It’s about the financial status of our company, which is
better than last year because the total sales of the new
products have increased 30%. Actually, the last two years
we declined because of the new products.

(A A ugaIuEMImMIRuzasuiimm Fedauniiiud
WSIEERaMIMEREa Saeiluaiinty 309 3399 udnile
sasliiaummanuwnsuansasilniiio)

Tom: Good. Our company always seems to be able to weather
the storm and come through smelling like a rose.
(Auan UitnueasiinazammsahuRudngfnisalfienn
sunnldlalagliUszauseitd wavamumsalffzundinn
Aldthuruguassaunudssmainud)



48 Language Institute Journal
Special Issue  July 2003

a5

9
mdwidnugshaiiiauatduaniiudslomiparanndidldae

hlUlgligndpamuaniumsal  mailgldazdasdnmuazranudlalu
d = o a & o
Sevrasmuvangnasnauilnduiwaliiiaanudulalunslsviouluy
a @ oo ° s P o Py a
nmsgsna  fidwidnugshadnnninemaulanesdnuiiiu@y
velvew o ¢ - ° vl . .ﬂl ul 1 o
wazgniandwriduauainndanansoiblldszgndldlunsaunuile

penadiusedns mwiiatiu



	COVER
	Contents

	From the Editor

	Message from the Director Pratin Pimsarn

	Articles:

	Interpreting Graphics Damrong Attaprechakul

	Communication Styles and Culture Pierre Beaulne

	Native-like English Speaking Proficiency: Adream Come True? Ketvalee Porkaew

	The Nooks and Crannies of Business Writing Supong Tangkiengsirisin

	ภาษาอังกฤษที่ควรทราบในยุคธุรกิจ สุรีย์ คง
สมจิตต์ 
	Teachers' Tips Surapong Burusphat 
	Selected Abstracts

	About the Authors






