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Abstract

This academic article examined reservoir tourism innovation as a mechanism for

sustainable tourism development. It aimed to synthesize innovative approaches to tourism
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development through the creation and improvement of tourism products and services, the
development of new markets and marketing strategies, the expansion of distribution
channels, and organizational transformation. These innovations were expected to enhance
tourism competitiveness and tourist satisfaction. Reservoir-based tourism was conceptualized
beyond scenic appreciation by utilizing reservoirs as platforms for activities integrating
ecological resources, local knowledge, and cultural heritage. Such innovation was regarded
as a strategic mechanism for transforming reservoirs into sources of natural and cultural
capital that contributed to long-term sustainability.

The findings indicated that sustainable tourism development required strategic
planning across economic, social, and environmental dimensions. Public and private sectors
increasingly recognized the significance of sustainable development indicators, which
encouraged paradigm shifts in national development planning. Accordingly, development
strategies were oriented toward an integrated and inclusive approach based on the principle
of “leaving no one behind.” This approach emphasized the equitable enhancement of
quality of life while promoting balanced and sustainable development across economic,

social, and environmental dimensions.

Key words : Tourism Innovation; Reservoir; Sustainable Tourism Development
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Hjalager (2010) 85unedn winnssunsvieadien fie NsWawmEasoel USnns nszuIuMs
videguuuvosAnslml Aiunualiduinveader fuszneunts uazdeau (Schumpeter, 1934)
auedfvesuinnssunisvieaiisrUszneuiie winnssundndmeiniousng winnssunszuaunig
UIRNTTUATUAITAAIN WIANTTUAITUSUISINNS Wwinnssuladadind uinnssuesAnis winnssuy
walulad wazuinnssuLavieaiien

Tourism Product Innovation (Winnssurandaaimenisviondien) Wunssurunsfitiunis
a¥1eassrasmifonsianndndasiuazuinisvionienlasyuvud se1aazeenuilugluvus
wAndnueivosdudiesnuluguuuuussydusiiva aannlnl fudanluainifn viegUnuuvesns
Tusnsundnvesdienfidunsiinuszaunisainsvieadisaundnvieadien danuadeassd waziin
NITUIUNIT9LDYI (Rungrawee, 2023)

Tourism Process Innovation (W3AnSsuATEUILNSAISTIBaTie)nneis winnssufivauly
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Audiu q SuszAnsnin nMsanfuuNsitHaRan M33ANTIey Nsanuafiy uan1ziiin
MNMTYiBNTer Mafiumandananisieadie: msfuiaveudenineinsnisvieadieildluguy
nsitun AausTausssuvesyuy Medusdeiost viouimsiidaunin waransnanuansenuil
Lﬁﬂﬁwiasqmm maammﬁmﬂw%m%mwuazﬂi3§w'§waamaqqq®1umﬁﬁwLﬁumsmﬂmsviauﬁm
(Rungrawee, 2023)

Tourism Service Innovation (UiANTsUN1IANTUTANIM VDL EYMIBES M5aT19NS
Wasuuasiiduaasslevitonisuinisiigndududlduins delusuuvueasnmsuinsiidusosls
wazdusaslule (Pariwat, 2022)

Tourism Responsibility Environmental Innovation (w3anssun1ssuinveusedsndesly
undaieaiien) vaneds uinnssunsiuiinveusedanindenluuvasioniiorazs auanuddy
NITUIUNTHAZNITIANIIMSANdaveadenieluvdwisaiisn mslinsneinismsvieaiien
ogsduAn nemsaiennunszmiindlituaulusuvy waztdnvieadiealumslim$neinsnsvieaiiien
TAnUselomiognsgeganagldnansenuiosiian

Kananthip (2022) lénandsnsveniieaddludlueuinn dadl 1. wmaluladléduda
(Contactless Technology) lseusumnateuns Tinalulagnisdausiededudndwseluiesin
n1slinauafdia (Digital key) Tunsuandeniosiniiuausaluu (Smart Phone) oAy
avanauglifudnoud o2 saufensldszuuiwuimed (Censor) d9n1sununisduda
nsldwalulagandnlunin nsudusiyraaniglulawnsn (Biometrics) Msldinaluladgliduda
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Toyadmialddoiies Frgdiwanlamanininerwsyinssulaveslduiniudie dunanedy
MWNUATYD9 83 (Tour Management Platforms) tuszuufigaelin1snaununisiiumis
vieaiflenfimudanguuasuudntuarudesnmaaneyarainntu idludewoauled ueundie
Fu sastsszuuim Saaderlusneus Insasderlosgudeyaaindausing 1 dhdefu Sesgaeld
fnvieafietanuisasenuuuarNsuuNsisaisvesiateslsdetsmainvaiouazasinualy
foans5.Ussaun1salnaden (Alternative Experience) Wunisdnnaluladiadouase (Virtual
Reality) snldifloasrsuszaunsaimadenlitinvieafisviefvuiiannsaiueuionssusiieg fe
walulagdnassaninuindouaiiouass Ingaunsasusuiiunauiiames Insdnidede v3eaunsal
Sidnvseindsingg Ifanfitu Fadunsalenalsigifidedidinlunsfunis enii fgeeny fuae
Sndn ufsauidessuszndanildinglunafumnaies i
Brandao (2014) lounauensussyndldnseunwifnssuuuinnssusedugiinia (RIS) 1WAy
mansvieniien Tnetinuimnssuldansafiosalulifesdnslnesdnamils uidoswowmiiuiniode
voujfidanlddudeiinnsy tonwu wasyueu Seiinareruannsolumsutsiunagnsimun
UYBIUVAMWBILTIEN
Yang (2024) 1o Walu1u1A o Tourist Perceived Destination Innovativeness (TPDI)
FeeBurmsiuivestinvieaiisasonuannsasuuinnssuvesuvawisadien Instaueitraniu
winnssumsgninludnsuivesiuibeu aseumqu 5 @ lauA NMsasanmAITIn MIRRUILTES

vieudlen Msassuszaunisel nsdante warnsnann enAdeldEnsdelSinasnunsinsen
99AUIZNOU (EFA wag CFA) uazvadauluinanie SEM lasnan1sidududuin TPDI 48nSwaigsuan
RoUszaunsaluazanufiswslavesinvieuiien Feandiifuinuianssudutladoddnlunsads
Aruanansalun1utsiureagavaneUatens dwsunisinendl uuidn TPDI anunsndszgndldidu
AsaUNTIATIEnTanTsuna o saluuszimalne Tnsamsluvsunveserafviuas
nMsvieuilsudalnafidesnmsaiuanuuanialazenszfuamua U staunsaitinvieiien
Usginnveauinnssulugnaivnssuviead 82 Hjalager (2002; 2010) 1.Product/Service
Innovation Aen13ad1sUszaunisallun wunguuuumiay Aenssudeasnaassd 2.Process

Innovation ABN15UTUUTITE AT uanu WwussuudIndeaulall 3.Managerial/Organisational
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Innovation Aa lAssaseesAns/lunagsialua 1w n1339usle PPP (Public-Private Partnership)

4.Management of Knowledge/Market Innovation ﬁamﬂ"ﬁaga Big Data social Media Marketing

5.Institutional Innovation #o NMsUSuAsungszifeu wlsune ieiBerensiiamw
nuiddyiiliFnu uinnssunisvieudien

1. Innovation Diffusion Theory (Rogers, 2003) 8§ u1en15unsnsga1euinnssulungy
Bﬂ%\‘nu funsvieaiien MW adoption U89 e-booking, mobile apps, smart tourism

2. Open Innovation (Chesbrough, 2003) Fnsaainnssudesordemsidaiulereain
ABUBNBIANT AuN1Sv T 87 19 UGC (User Generated Content) N15 co-creation 5%
Fuszneumsiutinviesiilen

3. Service-Dominant Logic (Vargo and Lusch, 2004) 19471U7ANTINLANIN “A1TA519
AR50y (value co-creation)” seninstinvisaii safugliusnisidu uimnssudszaunisal
(experience innovation)

4. Regional Innovation Systems (Cooke, 1998; Brand&o, 2014) 85UN8UIRNTINIUNAAIIN
“syuuinietglusziugiinin” Mumsvieailon MITumYemiienusy lenYY YUY IANede
Lﬁaa%fwui’mniiu@wma

5. Network Theory of Innovation (Sgrensen, 2004; Baggio, 2008) WinNTuLAAANALATOUY
rildulddiude (stakeholders) wag Local vs Non-local networks finasinsiusianisasiauinnssy
viouien

6. Tourist Perceived Destination Innovativeness (TPDI - Yang, 2024) U 1LWIAAL1L71
ﬂ’ﬂviaal,ﬁm%’ug” “auduuinngsy” vesunasieudion W1y 5 9f: co-creation, development,
experience, inclusiveness, marketing

7. Degrowth & Sustainability Framework (Falter, 2024) L@ua31uTnnITUA IR alugsuun

AITANTAN “AAYNTY AU waznsiulaminzay” ldldemznisvenaiasugia

a 1 < R |

LBUIANNTIINDINYIDYNEIYU

ANzNIITUNISUlEUIENISVB LT BIuAad Taiuusgvsaiansnisimuieandu 4 e
gNnsAEnsn 1 tasuaseanudundazgfiquduvesgaaiinssunisvieiiealng (Resilient
Tourism) gnsA1ansi 2 Wawidadeiugiuvesgaavnssunisveuiiedlviiaunings (Quality
Tourism) gNsANEASN 3 enseAuUsEAUNTAINUNISYIBTEY (Tourism Experience) ensenansi 4
1 a v 1 a 1 Y] ~ . . = 4 auv o L3 (3
duaSun1siamIn1svioieneg9dsdiu (Sustainable Tourism) Welviussalideviend whuseasd uay
WUSA YoIuNURRUINTVIBNTEINYIA AUl 3 (W.A. 2566-2570) N13viDigIVBIUsEINe

zdivlalaegediguluszezen 9Aplin1sNALIVU NUFINVRIAUEITUVBUATUEAD FIAU uas
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The Social Research Institute reported on tourism and community (2023) na1311 BCG
Model tJuni1sanszau ndnnn wazu1nsgiu WAuUsznaun1svuinnats wazauingen suda
inuasnsTegesuaznnguey Saudldldldimaluladtugs uidsmansenugaioiasugiaddyues
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BIATINVRINN 9 AUBENAUAR VN UFIUVaMTNYINTossuwf Qi TanuazTmusssulneg
AIUNTEUIUNITTAIUTINVOIUTEVNVURALN AN Y AIEAIIULD 8BINTLATTNT S UlkaEAY
LBAMUAINNTALUNITRINULDY LAZAMAIMAINNABEILYINAEN FITUWIANLIINTIUTATNGT

lnglviauddgyiunmaIvemningInNssssuvAnarAuddunessuuinalussesend sudanu

'
| =

danufazfesanunsansuaupInufBINIugIuveyedligsalion wazmiaisnnudusssy
NNFIALLANTINYIAMNAINTINVBIUTEYINT MADAIUAULATEFND THLTUUNITVEIERINIAATEFAR
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1 6 d‘d 1 1 1 1 a [ A v d‘ ei/ A raa
9¢1999A52 lagUszvrvuinddiusiu degidmuneieniu Ae nMsiaunddunazaiuegfday
Y93U T UUDL190137 (Sustainable Tourism Promotion Project, Ministry of Tourism and Sports,
2019)

a o w d‘ Ve 1 d‘ 1 0:1 IS

nouaAnldAnwndmunenisvieunetegddu

1. Sustainable Development Theory (Brundtland Report, 1987)

wwIAAN I8 dugIusInwes STGs Ingitun1snaUaUBIAIILADINITUBIAUIY
Jagtulagliinsenudonnuanunsnlun1snauausinIufeInIsveIALILaNIAn NulivinliAnds
N15ILATIBANIAULATEEND Fead Uazdaindau Fagnirunldimuadi¥ Taniudsduves
NNSY0ANYY WU NTIEVININTETINVIRDYNTUILENTAIN AMUYINTPUNIEIAY LagNITATIU
Aa
VAN

2. 1995 IAUNavauien (Tourism Area Life Cycle - TALC: Butler, 1980) nguf) TALC
95U187 U NAMDANIVLHIUINATTINAIGNILAA (exploration) N15KAULA (development) Auf
AUBNAA (consolidation) wagenadeunsy (decline) minlaiinsdanisndadu msuszensd TALC
ffu STGs Fadunmsuseiliudneninuazauanunsalunissessutinviesden (carrying capacity) Lie
APHANTENUMUAIINRBNLALEIAY LazYigeanLuuulgueiluyvIoysaan sidoNn 08 UBINUT

3. nnufiialadiude (Stakeholder Theory - Freeman, 1984) nguijilitiuinn1sdanis
AosrilemnuneinsuazraUselevivasilduladiudenidie Navileusy v YUY way
Unvisaiied n1sUssyndluy STGs AonN1sasanuaNnasenitnalsvlesinuasugia ANueRssy

(% [ ca 1% a1 | | < [ v A o 14

medsny Lazniseusnddnnnaey lnunsidiusiuves stakeholders gnuesinduladenanivinly
NN5MBNENTIBUARTUII

4. WUIAAEINLAMANLAIAINEIEU (Triple Bottom Line — Elkington, 1997) nsau TBL
@ued1 myvssdiupnudidavesnisiaundeslidaiismanlsmaasugia (profit) unsiufsdny
(people) uardwnaau (planet) Mg FeNTINULAUYBY STGs NNYILIUAMUARYLATOUARUYIIEY
aa a o % as v v = a I3 1 [ Y v a Y
17 uITeseaunufTednld TBL WunseuTmsey wu nsiaselaviesduaiugiunmnIn
FandenuasAN Lo YUY

5. Mo uiN13idusINvesyuYL (Community Participation Theory - Tosun, 1999) Tosun
LAUDIINITHAIUIINVDIYNVULNAIUTEAU Fausuuudin (manipulative, passive) laufianisd
drusudalanauiariienunadindulanse (interactive, self-mobilization) Tun15338 STGs nguiiign
danldiedinsisningusuriedulasulsylesduasiidunslunisinueiianianisvesiieavsoly

a1 1 1 Y a £ « a o w

nsfldusuegwnazdnduieulydidyuenisussy STGs

6. NMIMAUgKaLgInIusIuile (Collaborative Governance - Ansell and Gash, 2008)
Collaborative Governance LUA1ISVIIUTIUAUTDINAIINIAFIULIUNTZUIUNTTLATIT AU

111910 wagnsadradmunesin ngufigninldldlumudde STGs wessureinisussaidvaneg
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