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ABSTRACT

This paper analyzed the determinate of prepaid and postpaid mobile phone sub-
scription in Thailand using logit model to explore the relationship between subscription
type and social and economic characteristics. The data used in this analysis relied on
consumer behavior survey in 2014 done by NBTC. The results showed that there is a
statistically significant relationship between subscription choice and dependent variables.
It is found that source of income play an important role on choosing mobile payment method.
The people who have stable income (such as salary income) tend to subscribe postpaid
mobile payment method more than the people who have not. Other variable such as
monthly expenditure on mobile service, income level and education level still impact on
consumer decision. In Thailand situation, it is quite hard to move consumer from prepaid to
postpaid subscription to gain more efficiency from effective SIM registration if Thai labors
still have uncertainty income. However, in mobile operator point of view, there is a huge
opportunity to gain more profit from switching prepaid subscriber to postpaid subscriber

by design service package or promotion targeting on the consumer who has stable income.
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Tngvnglismsnedsnanineiiuszaunsaimsiasugliuinmsuudimelutiana 1 3
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aunsi (2)
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I+exp(a+ fx)

Pr(y=1x)=
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Fofauus MU Aad

finaEe 0 1 2 3 il 5 6
Choice 4296 3259 1037 - - - - -
Gender 4718 2306 2412 - - = - -
Age 4719 - 584 1,069 852 834 705 675
Education 4609 = 949 515 984 613 1,353 195
Expenditure 4296 - 668 953 1,038 979 278 380
Income 4719 - 528 703 1,194 1,284 516 494
HH_size 4719 = 367 811 1,243 1,141 720 437
Urban 4719 3,140 1,579 - - - - -
Salary 4686 3,176 1,510 - - - - -

P o o e v
197190 3 miﬂim’]ﬂm%mmuﬂiﬂ%

wuewe : Awlndaglilusunsudisagunieada
=
NAN1SANYA

HansAnwIANFURUSIEnItnsdedulalfenlyseuunisiiseAUIMsIns iy
\ndeuiazdadeludaasusiauardeny loua e o1 M3nw 9eld Aldanelunis
T#3ms sunethiZeu waflegende uazdnwarvesneuwnunnshanusmeiuudiaedadn
(m319 @) wugliuinsagliimsinsdiindouilussuunadeuiutudonny se
msfinu sefuTeld aliTeeiiou tunedaFeuiiviu Tnedldusmsiumensduuli
faglduinmsinsdmiideuiluszuunodounnniglivinmameavdauazldvimsasiseld
nnmsinureuiisaiiasesiunliufiazliuinsnsfmindeuilussuuneidousnnnd
ftvimsiidadilsusznevendnviodinelsilsasiaue



301 NBTC
i

aldnelunsiiusnisinsiniiadoud dnvaizvearmouwnuaInnIsieL sERu
Msfnw uazsziuneldvesliuinig fumumddgludaduladentiusmsinsdmindoudily
syuuseiou Inefiviseudonsiunieadd (Confidence Interval) 7isoeas 99 Wauszidiuay
Fuiustumsinadladenliusnmslussuuneiiou Inefinnananuansenudufitudmuii
FliusnsiTeauinsinsdmilndeudivelieulussiugeuunliuiieglduinslusyuy
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vsnsdaiunumaaglunisanauladenlduinig
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= | 1 Y a 1 ° é’d o w (9] Y a aa 1
FaruansatunsealduinisegwalnavetilugUassaddgydugliusmniselald

asauslunslgusnsnseneaaulussuuTgau

dmsuszaunsAnwkaeelavesrliuinsdmansenudenisindulaudenldusnis
Tuszuuraieuliunidn dladeusualdaelunislduinisuasdnvasassrinouwnuain
msvhanmesiliuing Tnefnansemudaudiuintu 0.04 uay 0.02 mudisu vieilofliuinng
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Foduus Marginal Effect  Standard Error Z-test P-value
(dy/dx)
Gender 0.0242728* 0.0114916 2.11 0.035
Age 0.0091345%* 0.0045622 2 0.045
Education 0.041203%*** 0.0050143 8.22 0.000
Income 0.0202424%** 0.0054689 3.7 0.000
Expenditure 0.1151581%** 0.0050831 22.66 0.000
HH size 0.0139046™* 0.0041365 3.36 0.001
Urban 0.0282559** 0.0117343 241 0.016
Salary 0.0646702%** 0.0129736 4.98 0.000
Wﬁ’]\ﬁg"i 4 wan1sUSTUIUNAIAILLUUTIABILAT

wnewme ;1. Analagldlusunsudisoguneais
2. IUMBENVISAY 4,719 Med, Pseudo R = 0.3359,
Base Outcome = Prepaid

3. WAISEAUANMUBNUNSBEAE 90 95 WAy 99 AUAIAU
ayunan1sAnenazdatauaue

msltusnstnsdwiadouiluiiagdu uenangliuinmsazdeadentlruinisud
AliUIN1saRasiinnsandenssuuNstsEAIUSMITENINTE UUANRULAE ST UUT 8RR U
sruuMItiszAUimaansszuUiiauuanieuegedideddny Tuudvesdliuinisuds
feanssruuiinnuuandeiagunuuuiinng Memsduaiunisuediliuing nisliuinig
$AUUIN5USEANEL (Bundle Service) dmisuluusvasliuimsudy seladilasuan
gléuinisnniaesszuuiinnuuansistuegrelifiodidey Tnediseldanglduins
Tussuumeidou fidwauiiganimeldanglivinslussuuiiuduogiann Snvisdns
mawBsuglduimsfishn dadu fliuinsinsdiiadouiieiussgdlaediamnniiosloude
fduinsvesmuluiszuunefeudiofiuszduneldliadtuuas msandnmnisgande
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anA1 (Chumn Rate) a1 dnvia aslaningAnssunislduinisnsdwiinfounluseuuseidou
= & o ] Y a a a = = o Ao a a 16
finsiuavvngsiniglivinslussuuintu uaginsamedounisldouniisgdnsam

Y o

A £ Y a a a ] A o 1 LY LY
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193518l nansAnwnlasuinnuaenrdesivauyAgiuiaall Tnenuiinisdenlduinis
InsdniadounlussvunensullmiuduiusegsditdvdAgniadaduanwuzeesssle
A vo = [N o vaa o < a A = vaa o ° =
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v Al = PN = ' [N v oA o = '
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! I3 v %] = o Y dl | 1 1%
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lunsvenegiugnAntussuueweu lnawlagliuinislunguniSuinsudsedndivualdy

16 dmfuguaiulnsaualulssmelnedinisimvuagldusnsmnaedesameiteunislduinig
Insdwiiadeuiliiazeglussuuiutuvdoneifou sgslsinu ssuuseieuddinsamedoudil
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Mgliusnisinsfrindeunlussuunemouannniglduinisnguauwdd myamulusenis
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on Investment) ganinsasulusensduasunisueivgliuinislungudu
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= | I3 U Ao vy a a DA d ' a a =
fmeenadulademvililduinsdeniduinislussuuneaweunnninssuuiuiu sauluis
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