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Factors Affecting Success of Family Business
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Abstract

Family firms are a primary form of business organization around
the world. Questions regarding the factors affecting success of family
firms, bowever, remain unresolved. The strength of family culture lays
the foundation of family firms. This paper looks for the success factors
of family business in their different proposed strengths, values and
practice as well as in the combination of family and business. The results
indicate that together with the leadership in family business, strategic
management, family culture and competitive advantage in family
business at the back of family business success thus having an impact

on the performance of the company.

Keywords: Family Business, Business Strength, Leadership, Strategic,
Management, Culture Competitive Advantage
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