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Dependent Variable R2 Effect
Antecedent

Service 
Quality Satisfaction Image Attitudinal

Loyalty

Behavioral Loyalty 0.859
TE 0.401

Attitudinal Loyalty
TE 0.356 0.150 0.530 N/A

Satisfaction 0.605

TE N/A N/A N/A
Note



Coef. t-stat

.

 

 

Construct CR AVE R2

Construct
Service
Quality Satisfaction Image Attitudinal

Loyalty
Behavioral 

Loyalty
Service
Quality

- 0.909

Satisfaction

Image -

Attitudinal
Loyalty

0.919

Behavioral 
Loyalty

0.906

 



 
 





Bootstrapped
Value

Lower 
limit

Upper 
limit

T p

Coef. t-stat

.
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