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Abstract

Online publishing material has had more role to publishing industry. This is because
the development of new technology and internet system has made the tendency of readers
to read online material instead of printing material more. Therefore, many publishing business
operators must adjust themselves by developing online printing material in order to be
consistent with the behavior and need of readers. This article has proposed a guideline of
developing online publishing material to be a guideline in conducting publishing business for
8 points including analysis of behavior of recipients, convenience of media access, consistent
content with lifestyle of modern people, developing of online material and printing material,
employment to produce contents, creating of new experience in online publishing media,
ability in creating benefits to readers and creating of goods buying channel to readers.
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