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ABSTRACT

This research aims to study the factors that influence the loyalty of tourists to the
tourism community on the northeastern region of Thailand. The objectives of this research
are 1) to study the destination image on a community-based tourism of northeast Lower,
service quality, the tourism experience influence on perceived value and satisfaction of
tourists, and 2) to determine perceived values and tourists’ satisfaction influence toward the
community-based tourism loyalty northeastern part of Thailand. The 400 tourists, who traveled
in the area, were selected to be a research sample. The research tools were questionnaire.
The data were analyzed by using mean, standard deviation and hypothesis testing by a
multiple regression analysis method.

The finding indicated that 1) the destination image on a community-based tourism of
lower northeast, service quality, the tourism experience influence toward perceived the
tourists” value and satisfaction at statistical significance 0.05 and 0.01 level, and 2) the
perceived values and satisfaction of tourists influence toward the community-based tourism
loyalty northeastern region of Thailand at statistical significance 0.05 and 0.01 level. Finally,
tangibility and assurance (the one aspect of service quality) are not influenced toward the
tourists’ satisfaction.

Keywords : Community-based tourism, Destination image, Service quality, Rourism

experience, Tourism perceived value, Tourist satisfaction, Tourist loyalty.
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fauls DINEC  TAN EMP RES REL  ASU TE TV TST  REV WOM

X 3.37 323 330 323 310 309 316 315 328 305 335

S.D. 0.57 060 074 064 062 077 065 072 054 068 0.66
DINEC

TAN 0.07

EMP 0.07  0.37*

RES  0.13** 0.18** 0.10*

REL  0.12* 0.11* 0.06 0.17*

ASU 0.26 0.07 001 0.04 0.10

TE 0.01 0.44 042 0.04 0.00 0.05

TV 0.05  0.40* 0.60** 0.07 0.16** 0.12** 0.42**

TST 0.06  0.23** 0.37** 0.09 0.07 0.02 0.3¢**0.29**

REV 0.01  0.19** 0.33** 0.09 0.09 0.09 0.01 0.31* 0.21** 0.35**
WOM  0.00  0.17** 0.27** 0.10¢* 0.04 0.03 0.25** 0.23** 0.37** 0.14**

o v Ay NEDANTEAU 0.01
* fgdAynsaianszau 0.05
* JodAnsaianszau 0.10

PNATT 2 wuh msleseadudseanSanduiusitensisdeumnuduiusseninaiuds
fdluuide Feanduussavsanduiugseminiulsdaseanunogsening 0.01-0.60 Felen
Taiifin 0.80 (Cooper & Schindler, 2006) uanani 3glafiansansauiuan Variance Inflation
Factor (VIF) Llenmaeu Multicollinearity wuin f1 VIF fhuusdaszagsewing 1.02-1.41 Gaein
Youndn 10 faihy fuusdaszashifianudiudiu (Lee, Lee, & Lee, 2000)
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