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ABSTRACT
This research was aimed to investicate the marketing strategies that affect the
purchase of processed products from tamarind through the consumer awareness. This is

a guide to the marketing strategy of the operator to suit and meet the needs of consumers.
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It also adds value to tamarind. Help generate income for farmers as well. The questionnaire
was used to collect data from 542 consumers. Therefore, this can be seen as a guidance
to the operatoration to fit not only the needs of consumers, but also the needs of
the market. This study plan to increase the value income for farmers as well.

The research found that marketing strategies correlated with consumer perception,
and the intention to buy processed products from tamarind. The relationship is an
identical clarification. In addition, the hypothesis test found that Measurement models
are consistent with empirical data. All values meet the criteria, Chi-Square=2.10,
CMIN/df=2.08, GFI=0.99, AGFI=0.98, NFI=0.97, IFI=0.98, CFI=0.99, RMR=0.00, RMSEA=0.03
subsequently can be explained. Marketing Strategy Indirect influences on the consumer
awareness were 8.0 percent significantly at 0.00, so entrepreneurs can apply the results
to apply marketing planning strategies. It focuses on creating awareness for target consumers,
in order to promote the value awareness of food products and the intended purchase
of consumers, which is a way to create a competitive advantage.

Keywords: Marketing strategy, Intention to buy, Tamarind products
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