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Abstract

Background and Objective: Buffalo dairy farm tourism presents one of a promising opportunity for
unique and educational tourism experiences, distinct from conventional forms of tourism. This study focuses on
the Buffalo Dairy Farm in Ban Kut Rang, Sarika subdistrict, Mueang district, Nakhon Nayok Province, aiming:
1) to explore its potential, 2) to develop a model, and 3) to evaluate community-participatory creative tourism management.

Methology: Employing a participatory action research approach, the study engaged 79 tourists and 12
key informants. Data collection included potential assessment surveys and satisfaction questionnaires, achieving
research objective alignment indices of 0.89 and 0.82 respectively. Data were analyzed using descriptive methods,
forming component tables and generating insights.

Results: The findings indicate a positive reception of “the Community-Participatory Creative Tourism
Learning Resource Management” model at Buffalo Dairy Farm in Ban Kut Rang. Tourists expressed high satisfaction,
emphasizing eight key components (NOMKHWAI): networks, operation, management resources, learning base
management, tourism resources, lifestyles, tourism potential, and innovations.

Discussion: Under essential elements to achieve the key components contributing to community involvement
in designing creative tourism learning activities enable tourists to engage in learning base activities leading to
novel experiences. This is achieved through effective resource management and community-based tourism, enhancing
valuable and sustainable tourism identities.

Suggestion: The study highlights the role of community involvement in shaping creative tourism activities,
enriching tourist experiences through effective resource management and community-driven tourism initiatives.
Recommendations include promoting sustainable practices, cultural conservation, and innovative participatory activities
to enhance tourism sustainability and minimize environmental impact.
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5.41-4.20 2 huszAusnn uay 4.21-5.00 ag husziusnniige (Best, 1983) dmdunisdiansidona
AR AHILATLTTRNNAF UL T%ﬁ%ﬂ’]’ﬁLﬂ’i%ﬁ“ﬁ@ﬁjZ\ILLUU’ﬁ’TLLMﬂ%ﬁW‘EIJm;IJN (Typological analysis)
wazaqUuuugUe (Chantawanich, 2011) Treadnemnsnsdnsneiesdilszney 4 Fe9 Guasnziagy

AMWITHUAZINENAUTLNAUNSDHULEASNINUTENDL

NANT5I9Y
NANITANEIANEAINBINITHANEUNTIUNATY AIUAFTTNT BUABLHBIUATUIEN
Fondauasuen TunsiivunaBeuinisieaiisn Beaseassd lnsguauildonson uanas

A <
ANTWNY 1 LRTAITINN 2
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A1599 1 ANEAINNITYIBITNENTIEENETIANITHAMNEUNTNUNATY F9riANATHIEN

Table 1. The potential of Ban Kut Rang buffalo dairy farm Nakhonnayok Province

fiu (Aspect) X S.D. STAUANYANIN (Potential level)

1. Aslsgalaneniaviesifien (Attractions) 421 0.75 finnn (Exellent)
2. nadindeunawingifien (Accessibility) 3.71 0.96 A (Good)
3. MBI ANETAIN TMUNRYIBafiEa (Amenities) 3.55 0.98 # (Good)
4. fnTuunsaviaaifien (Accommodation) 5.88 0.97 # (Good)
5 fAanssunavisadien (Activities) 4.06 0.91 # (Good)
6.918n"5%iD9feTingantiLanTg (Available package) 3.51 0.95 # (Good)

Taaisan (Overall) 3.82 0.92 # (Good)

91937 1 Wudn nmsaNAnEnINE e B BeE TR Ta IS HAENTINLNAEY
Fodeunsuisn aglussiud (X =3.82) Tnadniifidnaningege An asisgalaiionisviondien
(Attraction) 2¢ TuszAUANAN( X =4.21) s09asmned luszduR An Asnsaunisvianiien (Activity)
(X =4.06) N33 N5LEBHNNNYIBTien (Ancillary -~ Services) ( X =3.88) mMsdindunawiaadien
(Accessibilties) (X =3.71) RsdnagAHazaIn THunasieafien (Amenities) (X =3.55) La¥318n13

visaifigafin3anliuinng (Available packages) ( X =3.51) AINaTSiL

dl = 1 = v 1 Adl v '8 '3 U o/ o/ o/
SN 2 V"I’]’WNWQW@T@LM@QL‘i?_lugﬂq‘ﬁ‘lfl@ﬁLVIEl’JL%QNﬁ’NNﬁﬁﬂW’I‘iW"IQ’IEIuNU’IW}G‘I‘N INIAUATHIEN
Table 2. The satisfaction of the creative tourism learning resource, Buffalo dairy farm in Ban Kut Rang,

Nakhonnayok Province

s =
Feauy ﬂ'Z’TNW\‘iW’ﬂ?’Q

Uszifn (Issue) X S.D.
(Satisfaction level)
1. 9AHIVNIBVBINTYIDS \#ienfiFannniio (Clearer tourism objectives) 415 0.88 H1n (Hight)
2. prwasnnaimLinEzdnMsvieaisnBaineasaddmuaues (Desire to 425 089 wnfign (Highest)
develop creative tourism skills)
3. m’mLm‘iweiﬂqﬁﬁiytywmﬂuﬁfu"qwuﬁmﬁu (Respect for local community knowledge) 4.38 0.82 mﬂﬁzjﬂ (Highest)

A

4. ﬁﬂuﬁ@ﬂii&lLL@x@mﬂL%?Juil,ﬁﬂﬂ%wﬁizﬂumﬁmﬁfmi (Enjoy activities and seek new 4.27 0.85  {1nyVIgm (Highest)

q

experiences)
5. $iman1siaansaniunisvindansss (Desire to participate in activities) 424 085 wnfiga (Highest)
6. fianssumavinsifiandidnlnegenannsnneUaueIAHNFBINI3 (Communit-led 420 088 H71 (Hight)

activities meeting needs)

7. ﬁu‘ﬁuﬁuﬁ’mﬂﬁuﬁﬁmwiﬂm&iu (Innovation community) 413 094 NN (Hight)
8. guyuiAtEAnAANLarlananEod (Traditional lifestyle and identity) 4.19 0.91 NN (Hight)

9. ﬂusfm;muw%@stﬁm‘iﬁ@u%uﬁﬂﬁmLﬁm (Community readiness to welcome tourists) ~ 4.37  0.89 mﬂﬁzﬁm (Highest)
10. ﬂu?u“ﬁqu‘ﬁi&ﬁu?@dﬁﬂﬂﬂﬂgﬁﬁiyiyﬁﬂimﬁ@ﬂﬁﬁu (Wilingness of community to share knowledge) ~ 4.34  0.93 mﬂﬁzﬁm (Highest)
1. "qwﬁuﬁﬁ’&Nuﬁ‘i‘iN@“ﬂmWﬁﬂgﬁumﬁﬁﬂLﬁiﬁﬁ"‘n’amﬂ‘izé’ﬁlu (Everyday cuttural health proctices)  4.29  0.94 mﬂﬁzﬁm (Highest)
12, guanBuanemamannadsuindlifiendnualuasiinaunannians (Preservation of 437 094  anfign (Highest)

unique festivals)
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15199 2 (5ip)

Table 2. (Conts.)

Lt =
Ty ﬂ’l’lNW\iW’ﬂ?’Q

Uszifin (Issue) S.D.

x|

(Satisfaction level)

13, guafinislinuAnadeasasddienanimussangunmbiuiinyiesfien (Creative 433 0.87  wnfiga (Highest)

use of culture to educate tourists)

14. BRITNUATAINVRIMANEN N TALETTHFUNTN (Stories nd cultural diversity in health) 438 090 w1nfign (Highest)
15. ﬂuﬁfuﬁumﬁf%mqNmm‘mmﬂmmgﬁﬂiyiyﬁ (Community’s dbility to transmit knowledge) 4.31 0.87 mﬂﬁ’@fﬂ (Highest)
16. guauflusrTRaudunuaasiissnmineesusanygeiiastiug (Community 434 092 w1ndiga (Highest)

history reflecting roots)

17. AanssusesanitaainyarfindoenansAnasnansasdludnnganI (Activities 434 086 wnfiga (Highest)
adding value through health creativity)

18. nsmynEuasitudnganilasnisfidoudasuesysan (Conservation and health 432 092 s nfign (Highest)
restoration through community inviovement)

19. MIENENENIIR B BsWIE s BiaranaEaUSes (Envionmentdl deanliness of 413 0.97 N1 (Hight)
tourist sites)

20. gremdinsUiusuazaanbiineeySniRunndon ssnmA fanssmeedindiu - 427 090 wnfign (Highest

(Community adaption and promotion of environmental conservation)

Taaisan (Overall) 428 090 w7nfigm (Highest)

NANIRT 3 Wudn nmsamanERowe launaEeng navisafienBeasneassi A
Tmuness dmdmasunan aglussiunnnign (X =4.28) lasfdszfiveg Tusziuanniigasiiuusn
2 Uszidin s ansnawsinnAilayeembameniadin BeesmuasAaa NaIeyeIRLE I
qUAN (X =4.38) 3niiga dmsulsuiufieg usziusnniliusudugavina 2 Useifin fe guam
o Aild ! o/ 1% ! ' Lﬂl 4 = 12 ~
fuiansadifanulamen uszmssnuanmuandessssvisaiisnMarenBuuses (X =4.13)

HANNSRAWILULUUNTTANTTWIARIS au3NNsYiDaTiea Bea3neassd lnaguanilaanson

NITHAMEUNTIUNATY FIUARIZNT BUNBIHBIUATHIEN TINTAUATUIEN URANAIANTINT 4

A15197 4 BeAUsznaUN IR EINIULILNSTANTsUraE LR Nsviea i Bead easas Inemuan
Hausau

Table 4. Components for Developing community—participatory creative tourism learning management model

WHIAR B uazauide
ANAsznaL FARUNLAININHATE Tunenliuise 9a9sudiaAuny
(Component) (Research findings) (Procedures) (Concept, theory, and literature

supporting research findings)

1. \aae28 (Network) ffifentouasdanidnds - Aanasunnsviaaiien - yquimauaniUAEIERs
(Stakeholders and their BaaE 198997 (Crative tourism  (Social exchange theory)
involverment, benefits, and activities) - UdaAAuMAIEENS (Concept
drawbacks) - ﬂﬁ‘iLLﬂﬂLﬂﬁlﬂuﬁﬂui resources)

(Knowledge exchange)
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M15199 4 (5iD)

Table 4. (Conts.)

AN EEAatasY

(Component)

IRANNLINNITUITE RV (RO o

(Research findings) (Procedures)

UHIAR 1oEE uazauIde
Pi9nssudiafnuny
(Concept, theory, and literature

supporting research findings)

2. gUN3EAIEN (Appreciate

inquiry)

ﬁﬂﬂﬂWWLLﬂZWQWNﬁ\iW@T@ ﬁum, V"I’NN%H, BRNMUL RS

(Potential and astisfaction) UgzIHUNS (Search, dreams,

design, and evaluation)

LLuqﬁmquw‘%ﬂmﬁﬂ 4 152019
(4 principles of appreciate

inquiry)

3. MENYINTUINITIANTS

(Resource management)

- ANSAATNZANATNULINR DN

(SWOT Analysis)

aNWuIRdaNNITiaafisate
PN (Community tourism

environment)

PANNNTAUATIZA SWOT Analysis

(Principles of SWOT analysis)

= 4 .
4. FIUNITIEUT (Learning

base)

- ﬂﬁuﬁ@ﬂii&l (Activities base) - N384 (Dream) WazN1S

- BIAATINENITYIBTE 19zl AUNA (Destiny) (Dream
B9NE1N9E99F (Creative and destiny evaluation)
tourism knowledge base) - flanssugmEeuinvinaiien

(Tourism learning activities)

- WHaARgUYEIFEN
(Appreciate inquiry concept)
- UIARuWMAIEENS (Learning

resource concept)

5. MSWEINSINeN1SViaadigq

NSWEININ19YIBNiiEa (Tourism - ANSARAT (Discover)

- LB ANSUARYIBNTIEn

- WHIRAREUYIEYAEN

(Tourism resources) resources) (Appreciate inquiry concept)
(Tourism resource - BH’s of Tourism
management)

6. 3029 (Lifestyle) ANYUATINEATNTTN N19AUNT (Discover) UHIAAFUN3EATBN (Appreciate

(Agricultural community lifestyle)

inquiry concept)

7. FNYATNLARIVIBIAYN

(Tourism attractions)

ﬁaﬁa@msf@, nsdingle, Aanuae - A1SAUNN (Discover)
ANHAYANN, TIUNTVIBNTET, - N1aaNNeNBIaE NI
Aenganviaiiian, Usn19Laau

DA 4.
N1SVBITIYT LasANn
(Accessibility, amenities, tours,
activities, tourism services, and

accommaodations)

- WHaARgUYEIFEN
(Appreciate inquiry concept)

- gﬂuuumiﬁauﬁm
BIRENE99A (Creative

tourism model)

8. WiIBNT3H (Innovation)

— WAHHINARAUIIINANANRS  NN998NULYU (Design) (Creative
miLmﬂmLLm"fmqﬁuTuﬁN%u tourism Design)
(Agricuttural product development
and local raw materials)
- panuuudslrmon
Uszandniusuuuaan(asl
wazaaulasl (Offine and

online advertising media design)

- WHaARgUYEEFEN
(Appreciate Inquriy concept)
- NANNNFHAUIFULLY

(Development principles)

91NAT91991 4 wudn He9mad 8 asAdsEney Ussnaudag 1) 1A3e1nY 2) gUNIEansn

3) MANEINTUINITIANS 4) §IUN15ELUS 5) inensiienisvieaiien 6) 30%
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' ' ~ 1% Ay v APy Ao @ & Ao A [ a
WARNVININET LAY 8) WIRNTIN N?IﬂﬂuWMWT@’V’]ﬂQ’M’J@EILﬂu\fﬂ@"m“ﬂuﬂﬂuﬂﬂ‘i’]@ﬂﬂ‘i“ﬂ@‘iu@’]ﬂLL‘M’]V‘]@

[ 1
a v oA A 4

noe]) uassnAYefendies AmMEUNTTAYing e LMULNSI ANTIIMANE EHE MTVIBUTeaBIRs WRTIA
Tnagruiidousan druasiani sneilesaswien Smdauasuien

nnsUazAugUuuun1sdAnITunsaEEnE N et deadaead Ineguanfidandan
WITHAMEUNTIINNASY ANUARIENT BUNBLEBIUATHIEN S9RdANATHIEN WUT1 HiBiauauus
TunnsUsuUgsusazasdaznay fsaluil

1. widndne Taennafisdiann “Sansiannssunnalnnsvinemasiasinfinsinem
TudnunizniavieaiienlaegaiBeaasad” vinuetiefidason Sanfn souvin feapauum
wionarazlemd uuﬁ?ugmﬂmmivim Lﬁm%ﬂﬁmu (Community based management: CBT)

2. guveasn lagnafinifnssasBeaaifeafunisfuny Asil 113eenLUL LAY
MR EndiuannnisfnReiafgaiuesdng aniuihdsnrmdululi udteenuuunagms
delruiaiueds uargaiinassglonrzavdaaninzluewaniidosnts

5. nEwenaUAmadana lasniaiadoyadmun1adnns nneanounsEEEaY SzEEaNg
svezen uarsryniaitenlssfdaulidndefiiandes

4. gmn1aBens TnanisUsudn “Knowledge Station Management” nM3diaNTsg MG
uasiinaneasBaniunauniadeug daginnisdoustugiunisBeusidudnunizgniansan

5. vinennaiemaviesdisn Taemafinesflsznoudenfisduganimuazaansdiue ia
(Health and Wellness) Lm:mﬁiﬂﬂﬁ%ugm (High Technology)

6. A0 Tnenausulgadiu Gandider Afseaudonssfilssnouses Ao Anflen Sadnuad
Tnnusaan Uszngl an araide Aaoesw AnissnedesTas uasilUffimaan WarvEaiEessn

7. Fnenundsvioafisn Taensifindredungyes 7a's of Toursm

8. winnaa lrenminneasdenifisaiininnges fesfumaiamnglssnaunisfnin
i1 Technopreneur, Techno management WiRNTTHNTTNAR UATWIANTINGUNN

sULLUNMsIAnIauMaIEsnSnsvinafieadeasneassAlasgueniidaudanmifuanes
fiminass dnuaaan snnailesnsnen damdauasnen Adendt “gluunsdamamaeEens

mfivimLﬁm@m%mmaﬁwq%umﬂﬁuuﬁfmqm%’ﬂmﬂﬁmmﬁﬂ'fgm'qaq “NOMKHWAI”” WaeNAININA 2
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Innovation Network
(WIMNTSH) (\w3azs)
o
7A’s of Tourism

*—

Ananwunasviaaiien
( a wias ) Operation with 4D’s (Design Thinking)

(qu%amsn: LLu’Jaﬂﬂ"ﬁ’ﬂ’ﬂﬂLL‘U‘U)

Way of Life
e 5M’ s Management
(F%Im) N S o oo
(NTNYINTUINITIANTS)
5H’s of Tourism Knowledge Station Management
(ninensiNan1siaadien) (MFIANTTFITENE)

dl o/ ! = 4 1 dl v 3 -4 v o/
AN 2 ;jﬁ ULNTTIANTILNRILTEUWINTIVIBIVIE RNETNETTANIGN AITEHNLTUT] @Iﬁ\ﬂ@lﬁ"qﬂ"ﬁu

AFIUTIN “NOMKHWAI”

Figture 2. “NOMKHWAI” Development of a Creative Tourism Learning Resources Management Model

A o A ¥ | A ¥ P &
FANNINA 2 LLZ\T@NE‘ULLUUﬂ'Tﬁ“V@ﬂPI‘J‘LLﬂ@QL‘jﬁu;iﬂ']‘j‘l/]ﬂflLW?JQL%Qﬂﬁq\?ﬂ‘jiﬂWqﬁﬂﬂqqﬂu}l

a

v o a ] . 1 [ o o ] & @) v
tunasslnemraiidondon Sedmnnssulgemeaunsinenguii s dadngnsmonm

q

973473 8 BIALSENaY A9

N: Network (1aa218) Tagiinuasuuna NNzl sy A ne e navia9fien

=

TnggnmuBerdneassAuuuiidauson saufAn S9uvin uarnsusnatszlemivniugmnisviaadien
Tnagwan

0: Operation with 4D's Management (§W3gansn: uaAinnpanuuL) lagfanssuilinuuaia

|
=]

A588ALUL (Design Thinking) lNaWmMNAANTINUURNSNNUKIARGWEEENEN (Operation with 4D)

Usznaufiag A (Discovery) AREViFd (Dream) aantuy (Design) Lazlazlng (Destiny) KNufianTsn
N%ﬂxﬁﬂ‘ﬁ’iﬁﬁLﬁuﬂﬁ’iﬁf\hu‘ﬁﬁNL%EJH?LLZ\]ZL"?J"‘IT@%ﬁ%ﬁW TMUTITH Qﬁﬂzytyﬁﬁmﬁu

M: 5M’s Management (n5wennau3ynsaans) Tneniadanisudmansnensfifianusnsiy
FENMIANHIT Ysznaudiag A (Mon) B3 (Money) 989 (Materidls) n139#nT3 (Management) AN
(Machine) uuﬁuﬁmmﬁﬁm Lﬁﬂfﬂmﬂﬁmu

o/ =\ v

K: Knowledge Station Management (n1s9mnnsgiuieny) lnerugmfanssnadneassn

Y

2
v v

= dl = Yo o/ g A o/ L= o/ 1 dl dl Y o/ = v a
NITLIEUT (ﬂ’]ilﬂ'?‘iLLZ\]ﬂLﬂﬂﬁluﬁﬂu;i‘i’lﬂﬂu%@ﬂ5]”3%’]@(5@ ‘l&ﬂVI’rNWl%J'J‘Vlfﬂ‘illﬂ"l‘iL‘iill&fg@'?ﬂﬁ’]%ﬂ@ﬂ‘i‘i%l

hee

o/

MDY UUNUFIUIDINTNEINTUDIYHLY
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H: BH's of Tourism (SNENNINNSYiaien) Tmﬂm‘if%’mﬁ@ﬂﬁﬁuLﬁﬂqﬂmwﬁm%’umﬁ%ﬁm
NIV Lﬁmuuﬁuﬁmmﬁﬁm Lﬁmfmﬁﬂqmu (Habitat’s Health and Wellness) uazdsutgedsraunisnd
Mavipafienn s A lag aEle1as (Vitual Realty: VR) uwasmilannas (Augmented Redlity: AR)
dmsunadingnuazANTIelsE IR MaERINEd (History) AALTRNNTIH (Handicraft) UazNsandmuesas
VDIYNTU

W: Way of Life B8%3s) lnannssdna “ARNTARANNINTIRY NN Az nsineAaTAsnaRy
il hdAmlszinin eiBuas N F LS AR hapan Snundnnsss Usund] aysndfunnden
LAV NeN ST AU N aViBaTien latuen axviendamamenanilnEame e e
aunaeiuuLuuLngIn T anndaniUdTRatdeiias uanAndudadnu ot

A: 7A's of Tourism (ANLNTNLARYIES ) Taennaw wmﬁiaﬁa@ﬁfmﬁﬂmﬁﬁm e (Attraction)
madindaunaaviasiiien (Acessiilies) Feguaaarnaznantuunaviaaiien (Amenities) 516175
vioafigafinanl¥uanig (Avalable packages) NANTINNTYIB e (Activity) N1FUEN1TETHNNNG
VimLﬁm (Ancillary Services) LLmﬁWﬂLLﬁN (Accommodation)

I Innovation  (W3An593) TaensanssAURIANTsHaINHARAANNINTSINEAS Nl
WARA eI aNTad g WingaAMIenIsRane nssanuuudesavia Tnadiilsienngadng
Uszauntant naviesiieadeaswasadAanssmaisadien unasdeus unugunnsviondien

Tnagwan

REER LT
WduAeuNunAsy Auasiani ainelilasuasunen Sandauasuien SAnanin
FmiRsiagalanenaviaadieafiann vinliinviaafieniifilszaunisalBens mevisafiendessanssd
snndufinaianelannfign Ssaanadesduddevimizes CREATOUR figaiunisviasiiien
Beadneagad IoasjarhAansanabnrasdBegniidainnisuansaanda AnauacnnsaLg danig
sydnanfionuaziagondeluiosiu SalEsuusaiumalaanminennanishiasiudnaam
uazfien Tsumasanuuuuazinfunslaeieg endebuinstuiauaslem oo uans g
psiEBiptvAnZsiesfssneui lnmisuasssTeminasmmn dniasinnssauasisnniiasdiv
(Duxbury et al., 2020) Lﬁmﬁmﬁwmﬂﬂﬂﬁm:wf{ﬂﬁqm’]m?”lﬁiy*’ﬂmmﬁmﬁ'muﬂmmxmuﬁ’ﬂﬁ
Fumaviaafiendedatimmdhissiuiedusumaiulmemnisisaiiennisbapasmnumm
A5 NNIAAMEUG IR (Talukder et al,, 2024) FatuiifirpuRaLUzAs T RMETINTNLdNI9YIBNTien
BanEnersadnauaupsmnaulanazAndinnng gnAmaeiniafisadiasniaddisanlunng
AE9RTIFAuAINIaHaEAIes g luaaIAnsYiasfisaderinasafdinnts i uiifiaemAn

FENATTABgUATAIHaYIuaziLeiil (Kumar et al., 2024)
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naRmuIgULIUNNTT AU BuE N vianfisBaieaead insguaudaoudan
NrsuAentinunass fesAaznaudiAnivssnaulfesiadating quieansn nineans
LAYEI RS MadPnIsgEenS nineinsmaviesdien 38330 Ananmudsiaaiien uasiangam
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=
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Thadwfiuszaninm Sefienmgdimnavioiion i$resgsia fununiasguiaiosdn uay
naaivsfnsazte i e sumng fandussaeniuas sy nd e iasinlunisviaadien
\BIN519895A (Talukder et al., 2024)
SUULLNNTIANTUNaeEeusnnviaafianBerdesasdnisuanauntinun ass lnaysm
fAamaandiBenin NOMKHWAP g unfidndiumameliesftsznauddoiviabif anafidausas
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FawmssEersuiugumaviaielaegun duamisennsdsiunsiReuemumila s
FVAEN NFELIANIIINANELEN WHNIINaNEL JUMLN e BT sag huiesfiuaznuEim
RenszdumaianTiasiniiasuasafuaziiu (Duxoury et dl, 2020) psinalafinnn A8nnsRaga
Henfl mudanlaniunsUsudgaiesiuunseifies dasillgrmegaRednuosamziaaomddi
st A disgedbinomEng ayfiunssLnane b v 7 pofjerduazaspenaneod
aEuTenalaslssRvB et e fudidifensmnmnawsaasaseaaa e

a 4 ¥ 4
WﬂWqQﬂcjzuquﬂchﬂﬂﬂLLUUﬁQﬂ@]ﬂQﬂWWN (Kumar et al., 2024)
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