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Abstract

Background: The foundation and evolution of traces of Thai civilization in history, wisdom, values, and cultural
heritage according to the way of life of the Siamese people of Rattanakosin, leading to the creation of value through
innovation and local identity business models, which is aimed at studying, evaluating potential, developing, and
evaluating operations that have a positive impact on the foundation of well-being, economy, and society for the target
area and people in the Kudi Chin community, Wat Kanlaya Subdistrict, Thon Buri District, Bangkok.

Methods: Mixed research with participatory action research is a research methodology applied to 3 specific target
groups and 3 conditional target groups using data recording form, training curriculum, 9-box business model,
design thinking in collecting data through interviews, participant observation, workshops, meetings, experiments,
testing and evaluation to analyze data content by inductive classification and summary, using a program to create
formulas in tables to process average scores, a program to design packaging graphics, and to creates business plan
image program.

Results: Kudi Chin, one of Thon Buri’s oldest multicultural communities, is home to diverse ethnicities and religions.
Its people have long engaged in labor, trade, and household industries, preserving unique culinary traditions and
cultural practices. The community has now formed a registered social enterprise group, leading to the creation of a
sustainable cultural tourism model. Innovations include the Cookies product, a health-focused variant using stevia,
and identity-based creative packaging. These efforts result in expanded visibility through national/international media,
a local learning website, and the registration of “Kanoom Farung Kudeejeen” as a geographical indication product.
The research also developed the "K-U-D-I-C-H-I-N" model, a transferable framework for local researchers to implement,
expand, and utilize in the area.

Conclusions: This study aims to develop a process that promotes cultural learning in a historic neighborhood through
active local participation. By applying creative approaches aligned with circular economy, biodiversity, and sustainability
principles, the initiative seeks to enhance the area's distinctiveness and attractiveness, ultimately generating positive
socio-economic impacts and empowering the community as a unique and engaging destination.
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Figure 3. “Kanoom Farung Kudeejeen” Business Model.
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Note. Using the business model canvasl to develop “Kanoom Farung Kudeejeen” business model.
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Figure 1. Examples of the brand and packaging of healthy kanoom farung kudeejeen.
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Figure 2. Examples of knowledge to enhance the potential of innovative community tourism.

[T

i dalai AL )
e sy -~ S

mngig. naweunipsdnnilnatitemnieansuasruazdonnaawlad

Note. Dissemination of knowledge through mass media and social media channels.

MRV DI AT IS FumisafisuacAndnienavinadisnmelimAes elneassanile
(W1 2) ATEBIVNNEUNS RAHLSEME T Aanssy uazlssn@niig Aosdalnaimiuasdeelm

o/

WUTUNALAZANUTLNA 9191 3 (589 695
Qs 1 >4 e W A L 1 PP\ >4 = >4 (4
5 smng]ﬂqmmuTnﬁum FUHBHLUSENBUNMTNTUE RN IN SNTZAUNRAN T NUY

NN N D Y P85S uE W Rad 9196in Haduwi 15 ARIAN 2565 Hyarde
7,500 U §idinn 75,456 AL uariagyy (YouTube) sl

NEW 18 (https:/www.youtube comiwatch?v=DHSZTBI3fK) iflaiufl 21 natan 2565 Hyarids

Y

130,000 U UazEiind 1,340,000 A

twentyfour news (https:/www.youtube.comwatch?v=zMEQzXI8M-q) e Tt 24 ARIAN 2565
fyarnan 12,000 U uazlingn 123,000 Au

Nuttavee chaleesopon (https:/www.youtube.comiwatch?v=10mBBIHQOLS) Gipdidi 25 AANAN 2565
fyarnae 1,000 UM uwazidinen 623 A

o - This work is licensed under a Creative Attribution Attribution-NonCommercial-NoDerivatives 4.0 International License. 129



fnsnmmaneadisayuvunau /tourism potential of kudi chin community
Intarapadung et al.

L‘V\Isﬁﬁ A (Focebook) %‘ﬂ “Newsdara.com” (https:/web.facebook.com/Newsdaracom-111075112564936)

I
oA

Wadui 24 garan 2565 Jyad1de 1,200 um uaziidza 1,043 A

Y

21aaulm1 (Online News) (A

Twentyfour-news (https:/www.twentyfour-news.combeg/) Waduit 25 Aa1AN 2565 Hyarde

10,000 U1 UaziId%a 100,000 AU

[

Hamnaoaula (https:/mgronline.com/entertainment/detail/9650000101006) st 21

AAa1AN 2565 Hyad1de 180,000 U uazEilingy 1,825,281 A
/ dl = ! H a4
THAE AN NN WsTNuBIDsaetTun I

RIS H L] @ (Focebook) B “Wieiazam” (https:www.focebook.comyTourCommunity?_rdc=
18 rdrt) WadUA 23 AanAN 2565 Hyar1da 1,000 U uaziidnru 924 Ay

U

UsemAes SaB NS ansseRev ineetineti 981 (REFBHRSI RS AR TR

INEILINT N TR ENB NLEYIPT A People’s Dally Online (http:/Aworidpeople.com.anh1/2022/1026/c1002-
52551946 himl) |37 26 AATAN 2565 fyyarnada 130,500 U uazkidingn 85,000,000 A

LLW@@W@‘:;"Jﬁwﬁ@Lﬁm?(wmmsrim;ﬁmfmﬁlgfmfugué’mn5suﬁamsmszfia\u enana

NN 3. AIDEINUNAANBTHLIANUSEUTEUNZATY

Figure 3. Example of kudichin learning platform.
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Table 2. KUDICHIN MODEL under the BCG economic driving force.
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Figure 3. Results of the evaluation of “KUDICHIN MODEL” under the BCG economic driving force.
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Note. Research Findings.
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