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Abstract

Background: Tourism is considered a growing sector and a key driver in the development of the economy and
society, serving as an important destination that attracts tourists. It plays a crucial role in boosting economic
growth and distributing income in local areas. The objectives of this research are: to study the level of
importance of tourism logistics management and tourist loyalty, to analyze the confirmatory factors of tourism
logistics management on tourist loyalty, and to study the causal relationship of the influence of tourism logistics
management on tourist loyalty in Nakhon Si Thammarat province.

Methods: This research employs a quantitative research. The sample group consists of 400 people, with data
collected from tourists in Nakhon Si Thammarat Province using convenience sampling. A closed-ended questionnaire
was used. The data were analyzed using structural equation modeling (SEM).

Results: The study revealed that, on average, tourists in Nakhon Si Thammarat Province placed the greatest
importance on tourist loyalty. This indicates that tourist loyalty is the most valued factor when it comes to
tourism logistics management. The research also identified four key components of tourism logistics
management that influence tourist loyalty. These components are: tourism logistics management, logistics
management performance, tourist satisfaction, and tourist loyalty. These elements collectively contribute to the
overall impact on tourists' loyalty to the destination. Lastly, the findings showed that tourism logistics
management influences tourist loyalty through the mediating factors of logistics performance and tourist
satisfaction. Among these factors, logistics performance had the strongest influence on tourist loyalty, followed
by tourism logistics management and tourist satisfaction.

Conclusions: Logistics performance, tourism logistics management and tourist satisfaction have an influence on
tourist loyalty. This highlights the importance of logistics performance and the satisfaction of tourists in
fostering long-term loyalty. Tourist attractions and service businesses should focus on: Costs, which include the
appropriateness of accommodation and food prices, Reliability, which refers to the accuracy and precision of
product and service information, and Flexibility, which involves the flexibility of regulations to better serve
tourists and ensure their maximum convenience.

Keywords: tourism logistics management; logistics performance; tourist loyalty
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Figure 1. Research hypothesis framework.
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Note. Analysis by the authors.
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Table 1. Importance levels and confirmatory elements.

faulsn199m (Measurement variables) Facter AVE CR Cronbact's M S.D.
Loading Alpha
MssanslaasRndviasiien (Tourism Logistics Management) 0.401 0.824 0.835 4.51 0.422
Funns an19nnenIn (Physical Flow) 0.601%* 451 0592
F1N19 AN NNITIE1 (Financial Flow) 0.640%** 4.53 0.612
fun1smazesdiaya (information Flow) 0.657** 444 0572
AMUNNTLIN19gNAT (Customer Service) 0.651%* 450 0617
Funnsazesansnsagllna (Utiity Flow) 0.650%* 449 0637
Funnsbrastinedisdu (Sustainable Flow) 0.610%* 455 0577
finunTaRaIuTIn (Participation) 0.620%* 452  0.613
UszAnsamladafind (Logistics performance) 0.402 0.728 0.821 451  0.464
Findiny (Cost) 0.626** 444  0.654
FiuIRT (Time) 0.683** 450  0.613
Faumnssin@etie (Reliability) 0.651%* 455 0628
FiumanEaneu (Flexibility) 0.571** 456  0.606
auRswalazasinviaadien (Tourist satisfaction: SAT) 0422 0.742 0.826 462  0.410
AnfanaladinuAsiagala (Atractions) 0.702%* 463 0518
paRanaladnun1sUBnIs7wn (Accommodation service)  0.679** 459 0554
ponfanalafmuRsBTuIANaZA9n (Amenities) 0.685** 468  0.523
pnianelafinuauUaensde (Safety) 0.514%* 459  0.563
ANasinsnRzasinviaadian (Tourist loyalty: LOY) 0.451 0.803 0.835 467 0.388
FunnsnAuNiEaT (Intention to revisit) 0.602** 468 0515
AUNSUHZHNLAzLBENA® (Word-of-mouth communication) 0.618%** 464 0525
Fmpmandinlafiazanesnniv (Willingness of tourists to pay) 0.748** 4.67 0.521
FINUANNEINE UAZNWAL (Conservation and Preservation) 0.659** 470 0515
fnumannszsiula (Impression) 0.719%* 467 0513

maEg, SdnAnyiiaszdu 0.01
Note. Significance level of 0.01 (**p<0.01)
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Table 2. The consistency of the structural equation model with empirical data.

AU TN 15 VWA L3t ANHTB WAN15USTLAK
(Index values) (measurement criteria) (Statistics) (Results)
Chi-Square/ df 0<X2/df <2 1.67 WAL passed the criteria

RMSEA O< RMSEA < 0.05 0.041 WU
RMR 0 <RMR < .05 0.013 WU
NFI 0.95 < NFI < 1.00 0.97 NN O
NNFI 0.95 < NNFI < 1.00 0.99 NN O
GFI 0.90 < GFl < 1.00 0.94 NN O
AGFI 0.90 < AGFI < 1.00 0.92 WL
CFI 0.95 < CFl < 1.00 0.99 NN

)
passed the criteria)
passed the criteria)
passed the criteria)
passed the criteria)
passed the criteria)

passed the criteria)

o~ o~~~ o~~~ —

passed the criteria)

91NA3 9 2 uanradayantendenisUsuuAladaulsluuuusiassannislaseasag
wudn Andain e T ndauls uaned BvEnanisdanislasafindvisafiaassannessnang
gpsinvisaiigaruiaulsAunaeessz@ninmladafinduarauianalesssiniaaiian

Hannuaenndasnannaunuiayadelszand
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Figure 2. Structural equation modeling of the influence of tourism logistics management on tourist

loyalty in Nakhon Si Thammarat Province.

N5 Mane $iuyu (Cost) 1981 (Time) AnsEedn (Reliability) ANE ALY (Flexibility)

N1YAN (Physical
= 4 /
Flow) T AN

1.04%% ———0.73** 0.96"" —— 1 gge«

2

mifﬂﬂquﬂ’]ﬂdﬂ 1.00** Uﬁzﬁw%ﬂqwﬂq‘jf:ﬁqﬂqu R =0.72 &:’quﬂq‘iﬂﬁUNWLﬁﬂ’]
(Financial Flow) n \ Taaafind (Logistics %1 (Intention to revisit)
0.90%* Performance)

NTUHTHILAZLBNAD
(Word-of-mouth
/v communication)

nsnavasinya
(Information Flow)

ANIISNANG

N99ANTS

naUBN1egNAn Tadadndviesiian LBIUNVIDINED pyfintaiiazang
(Tourist loyalty) 1.07%* Foy (Will
(Customer Service) (Tourism Logistics) H1nH (Willingness
of tourists to pay)
1.02%*
n13tnazes \\J ANNBHYITNEUAZNI
mﬁji%ﬂﬂﬂ 0.80%% o W (Conservation
(Utility Flow) Anuilgwalanes 1.16%* and Preservation)
/ sinyiaadiea (Tourist ,
satisfaction
- R =0.65 »
nataasnagagiu 0.61%* N paziula
(Sustainable Flow) (Impression
1007% = 113%* rog M9 —
A A
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Chi-Square= 274.67, df=161, P-value= 0.0000, GFI=0.94, AGFI=0.92, RMR=0.013, RMSEA=0.041

MHILNNR. ANt = 2.58 srautiadnAey 0.01 (**), At = 1.96 seausiadnAty 0.05 ()
Note. t-value = 2.58 Significance level of 0.01 (**), t-value > 1.96 Significance level of 0.05 (*).

ANSWT 3 BUEWAZEINITIANITIRFARNEVIEITEIBAIINANNANRIDNINIBTEI5INTA
UASAET5INTNY

Table 3. The influence of tourism logistics management on tourist loyailty in Nakhon Si Thammarat Province.

L IIRIEAN] 5 ANTNR @9k (Latent variables)
(Latent variables) (Effects) Tourism Logistics Management  Logistics performance  Tourist satisfaction

Logistics performance 0.72  Direct effects 0.87** - -
Indirect effects - - -
Total effects 0.87** - -

Tourist satisfaction 0.65 Direct effects 0.24* 0.41** -
Indirect effects 0.36** - -
Total effects 0.60%* 0.41**

Tourist loyalty 0.51 Direct effects - 0.44** 0.28*
Indirect effects 0.55%* 0.12* -
Total effects 0.55%* 0.56%* 0.28*

nNEg. seAusiaanAty 0.05 (**p<0.05,) seAusiaandty 0.01 (**p<0.01)
Note. Significance level of 0.05 (**p<0.05,) Significance level of 0.01 (**p<0.01)
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