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THE RELATIONSHIP BETWEEN FREE CASH FLOWS (FCF) AND STOCK
RETURN : EVIDENCE FROM STOCK EXCHANGE OF THAILAND (SET100)

5 15HUNT
THAWATCHAIWORASONTHON
N9.28001 WdeAADY

DR.USANA JANGKLOY

ATUINISFINT A Ingnaemaluladsnvusnadanu
JINIAUATIIVHN

unAnga

meeadedl Timguszasdifiofmnanuduiusvesnsvuaiuandassfunanouunuanudnming lendu
egilifouiniaamezideulunaiaudnninduwisssmalnelunagy SET100 sewdned . 2551-2555 2
5 U waglduuudnassves Wang (2010) TunsAnumnssuaiuandassmyiinieideyalinisaanaguuuny
Anl (Multiple Regression Analysis)kuuna@nua1e (Cross Sectional Data) WioTTzinnuduiusvesnseua
RUandaTeiUHARDULNUINYENNIHE

HANSANWIANUFURUTIENINNTLUARUAN DATEAUNANDUMMLIINUANNTNG NUINTEUARUANDATE
fianuduiusludeauiunaneuumanudnndng fissduiiedfay 0.05 uenanilfamuemuduiudludeuan
sgriannudssnyasmanaiuRaneuwuamanmIngluiuusnuaudnie

wansAnundlmiiuin dhamulunaavdnminduissamalnelungy SET100 Ansuriinisinszua
Fuandasziunoraifasalumsaudenanissiiunuvesiansuagnansuiuainudnning dadulus
auuAguiiiedetunssuaiuandassiiauslag Jensen (1986) finsiinszuaiuandassiunifulen

iiAndayynauyusiuny (Agency Costs)

ANENARY 1 NTEUARUAADATY, SET100, NARBUKMILIINNITAIY
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ABSTRACT

This research aimed to examine the relationship between free cash flows and stock return.

Samples were selected from SET100 companies listedin the Stock Exchange of Thailand between

2008 and 2012. Free cash flows were computed from model developed by Wang (2010). Data

were analyzed by using cross sectional data and multiple regression analysis.

The results indicated negative relationship between free cash flows and stock return,

which was significant at the 0.05 level.ln addition, positiverelationship between risk on market

value, a controlled variable, and stock returnwas found.

The findings suggest that SET100 investors should consider that high level of free cash

flows might incur a negative impact on company’s operating result and its stock return. This goes

along with idea proposed by Jensen (1986) which stated that too high free cash flows may cause

agency costs.

Keyword : Free Cash Flows, SET100, Stock Return
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AATEIMORIIEIUNINITRY (Ratio Analysis) uay
annsaliifuedesiielunsussifiuaniuzvesuisn
I¥etagnifes saidlilunsfinsandaSeudioutv
Snsndnmensiuvesuisnideiulugisianiiong
fu vi3evesuTndu uazgaavnssudug Tutana
W82 (Thailand Securities Institute : TSI, 2556) 310
ASVUYILISS N TSUT U MU 1d I RY
fisfnazgnihantilunsnwimudniusuasnanszmy
TumseSuiesamdnming Fedlvaldusnsdd
Aerdestunstaruanunsalunisyiadils (Profit-
ability Ratio) 19U 8RSINANDULNUIINFUNSNE T



(Retumn on Asset : ROA) 8RS WaARBULYILANEIUYDY
#feviu (Return on Equity : ROE) %38 §ns1duilldia
Yarma1n (Market Value Ratio) Wi 8ns1dusIAdie
mlsandsievu (P/E Ratio) nTdiusIasieyarIn

v A

TJeuT (P/BV Ratio) lngdnsnaruwanilazidudnsidiud
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Tounanduavlusukansgiuenstuwasauinlsvingu
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Mo
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1neN15US113LS (Earning Management) WUs18AN3
mmsﬁmﬁwma’wﬁ’mﬁdﬁﬁaﬂﬁ@ﬁﬂdﬂﬁLﬂuagja‘%q
(Womack, B., 2006) 2g14lsAn1un1s@n¥Inuiinis
usmsmlsanunsadenvilaaindiudsenavueenils
2 d 1A 18n15A9ANe waznseuaduan Jadle)
NM5USMISALAELaaNNTEVIHIUIIUNITAIANNLINAIN
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Yo Jaly, 2556)
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mﬂﬁlﬁ'«jwsJL‘Euamﬁﬁaﬁw%’maﬂlﬂﬁm%’uﬁﬂ%ﬂ8
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IINNISNUNIUITTUNTSULABITUAIY
FUNUSVDINTLUARUANDATEAUNANBULNUYDINGN
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Huaosnszuanan Toun drefinuanuduiusves
NITUARUANDATEAUNANDULNUYBIRANNSNE AURNY
Flimumnuduiusvenssuaduandassfunanaunny
voamdnning Inerhefinuemuduiusasnssuaiuan
Sasziunanouunuvemdnning Sainansaunud
wanenady Taedenileonuiinssuaduandassiiny
FUNUSTURIaUADHNANTTA LTI UINUTINDINERD UL
vodnninddeaenndasiunguinseuaiuandase
94 Jensen (1986) Alvivanainnsiinszualiuan
asziuniAulagyiliuivndslonialunisasmu
Tassnsile) Aifiyarilagiuans (Net Present Value
: NPV) g9 wazdsnelviindeymeaunuiiunu (Agency
Costs) Snmeluvaiziidndenilsnuinnszuaiiuan

a a

dasvilanuduiusludisuinsenanisaiiuausiy
fananauunuvImannINg nauldngunselauan
dasvueq Jensen laglvivpnadnuivniidsedures
nszuaiuandaszge awvhaldfninuinitiinszua
Ruandaszseium uaﬂﬁ]'}ﬂﬁé’nwudwﬁﬂamud’guimg
avatfuauuTniinszuaiuandaszgaunnninuien
fiflnszuaiuandasesyausm Tuvagidoflinua
duiusvonseuatuandaseiunamanningussii
thasuoralilinssuaiuandasy Wuedesilovaelu
nsandulaasulundnning Juilvsamanning
Lifianuduiusiunssiaduandasy

fedu fAteTeadlafinnanuduiusuos
NzuaRuandaseiuNanaULNUINMANN NG Inefny
nausogannuIEniaansdoulunanaudnnindunia
Uszmelnengy SET100 wansfnwiagyinlinsiudia
Anuduiusvoinszuaiuandaseivenanouuyuan
wanning wazanusath lldduwumslunisiannly
tnamuihnszuaduandasylvldlunisdndulaasulu
sdnm3ndldognegnies wasmgauNInBely
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Tunaevanninduisusemelng §I3eladnyiuiifn
e UnAMUNINTTRT 15815 A1513YINIS
HauITeluussimanazsinaUssna wazgiutoya
Budnnzetind il
2.1 nuifunu (Agency Theory)

Modigliani and Miller (1958) lawaiun
ngufifunuty uaz Jensen and Mecking (1976) ¢
finnsveneveuaremquidanuin ynaugouiiuse
wanulusuNagvimnegailenaussloviidiuaie

v v
v v a v

MUVEN JUTMsneneumnuneasayaniiasantn
fuiansireidefasanuduividsiusesuena
Usslemilitunudelunanieaty aufguiiegides
vdmnuidunuife noufarunduians deidu
Wvesian1s (teviu) AudguImsvIeginniseng
drossiinnadaudansiunalsslonideiuas fu
Tnefifuimstiuwliiiazshnmsdnaulalag Aaziily
dnisasvessUslevdasanlinuiedaeli s
msdadulatunzreliiinossnusslovinionnusiats
ganunfmfdudwesianisvsel (efwy wiaissn,
2553)

Lﬁaﬁmqwﬁéf’gmefma%mamm
duiusTunsssadaduanuduiusiiinainay
fugounferlasewinyanaaeshe Tnsiiyanadhenil
fio funy (Agent) yenauiudms anasilazsinis
TugnugdidusunulsfudnidonileiGondn danns
(Principal) u3offoiu Ineflusazriogouiiusegala
fazdndulafieznelifanausslomidn arwdn
watilunaussloviorafndudousazinediiunis
denamsmaustleviliiunnuesnande fiovudu
fuovmneliuimsduumsunuau nsigierula
anansaaeiveyanisindulavesiuimisgeniliviin
ﬁuwumnmmaué’mwﬁwLﬁum?ﬁu (Agency Costs)
auszneudedunulunsnsasounanisuf i
e U wazaunulun1sgslaliguinisandula
fidumsiilineliAnanudemenngieiu (asdni
VUL, 2543)

2.2 FuumunU (Agency Costs)

AU (Agency Costs) 8199470
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Falusunu (Agent) fuddoviu Inedyywisedenna

)}

flsianysolsevisdfevuriuiunuenaviilfiAniam
LNy (Agency Problem) 9l Uensen &Meckling,
1976)
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2.2.2 Tughumsdanisenaliiidenasu
Tulnsennsiislyatiagtiuagns (Net Present Value :

Y
'
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NPV) figafian usegrmilsiifintufemunuazaula
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FULUUYDIRUNUFILNY (Agency
Costs) fiAnanilaymsaunu (Agency Problem) fiagna
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gudoiilosnmsdndulavesheuims
2.3 aunfgnuifeaiunsvuaiiuandasy

nIgualuanaasy (Free Cash Flows)
yaneds nszuaiuananmssidunuiivie ndan
5189189 IAU (3510501 9AIN8Y, 2555)

auuAgufiunszuaiuandaszgn
thiauandausnlng Jensen Tud 1986 Tne Jensen 16
oSunenaidenlssnszuaiuandassintunguisum
(Agency Theory) Mnszuaivandassiduuinenaidu
wasnnMsliminensilifuszansamuesfiansly
msasuildnaneuLmuinIFuNLveIRUYY (Cost
of Capital) yenaninsiinszuatuandassfiunniiu
luazihlugnsiifunusiunu (Agency Costs) figsd
unsyvesdiionu
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HARBUUNY VU8R HARBUWNUVTE

HaUslevundamulasuainnisienseanssuans
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yamduLiinvesIAmanmIng & Yugevinevessey
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#umnu (Capital Gain)
HARDUKMLAINNTAMNUUTEANANNY)
finuandluguiosas InewSeuiisuiuRuamuiin
wazdnAnsoszeznamied Taedensaug 31 "0
anouuny" dadufusuenfananeuunuiifammu
IFunseaslasulundsnnanmsamuussinmiug
Frfunanauunuanndnningluaiifedas1iisde
dunsndudnensesluszazeny (BuyandHold Strat-
egy) awnAliAsdilusunureskanauunuaINTan

I aad o o ¢ Y & v
V]iWEJLuaﬂﬁ]’]ﬂ’lﬁ%aaumiwSLLajﬂaﬂiaﬂIUﬁgﬁJgﬁJ'}{b
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1) Yield fio nszualuanvisoselai
tnamuazlasuseninegnseesnaamu 019eglugy
Yoeuan Rutunavisenenile Nileannsansvisevian
nindarelviunene

2) Capital Gain (loss) Aa mls (M50
19Y) 1NNSVERENNINElAluTIATgRY (M3ae

i & N A i a .
a9) N131AY NIBLIENIN NSUABULUAITIAN (Price
change) YRIMANNTNG AILUNANDUUNIUTINYDINAN
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2.5 nouianudedlunisayu
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Risk) snefis Temaiiifasuazideseliuasfuamu
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wdiutufeannneigg wu fnsfiduiu natagiy
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2) AIABINIINNTUIING (Man-
age-ment Risk) 1fuannudesduinainnnsudmsauy
VDIHUITMNS WU AnHananlun1sinaulavesEuIms
MsNa3nUeUIIng WJusu

3) mwmﬁmmﬂqmammiu (In-
dustry Risk) Hupnuidesiiintuanuswdnsuung
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Soamamussnulugnavnssudmetiavgaugsia
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2.6 uATeilAedes
Je7ing Inunas (2553) ladnwinis
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AndUNUS (Correlation Analysis) LagNITIAATIERNT
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Wang (2010) »59980UANUFURUS
suaqﬂizLLﬁLﬁuamaaizLLazﬁunuﬁaLmuﬁﬁmmams
fiduauresians Ingliteyannuidniaanzidou
Tutssmeldniulnelunsineiddiuusnszuaisuan
dase \unesgiulumstaduiuusmnddauiun
YBIAUNUAIUNY AD NITNYUIBUVBIFUNINE Ty
(Total Asset Turnover) &nsiATldaIBaINNTITALL
31U (Operating Expense Ratio) snsnaumiltanglu
N15UTNT (Administrative Expense Ratio) 9#51d7u
aldaneiieatu R&D waznislawas (Advertising and
R&D Expense Ratio) AMuAUNILUDIMLsgVEaInNN1s
ALtiugu (Volatility of Net Operating Income) A2
FurUYesilsgws (Volatility of Net Income) uanann
dgealutmansenuilinfudsyansnmmasiiney
wagNanauLNUIINNTamUluaNnSNddneme nan1s
AnwnuinsziaRuandaseiinansynuegnitvdAy
fudunuANY Wagnuanuduiusegalidud gy
WauINTemIenTsiaduandasenuysgansainnig
ANIUIULAZHANDUUNUIINUSNNTNEVDIUTEN

Chiu, C. (2013) AnYIERTIEIUNTLUE
Ruandaseiudnsnanauknuannsamulunen
ning lowlddudsdase 5 d1 Tunisesuiwdnsna
ABUWVURINNANNINY Faamununa1n Model ves
Fama and French l6illn 8nsinseuaRuandasy (Free
Cash Flow Rate) §ns1n1suiulauasesans (Corporate
Growth Rate) 1aA1983U11704ANS (Log Value of Cor-
poration Size) 9nT1@UNTNEIN12T (Fixed Asset Rate)
LLazé’]’mmﬁauiwzma (Long-Term Liability Rate) Ing
19a0@ Regression Analysis Tun15nagaeU Han15I98
NURTIEAIUNTERARUDATE Free Cash Flow (FCF)
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Free Cash Flow (FCF) ﬁngﬁﬁ}lﬁﬁﬂmﬁuﬁqﬁu

Ali SamakoshGalogahet al. (2013)
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UIMAADUANLFTIUATIY NITIATIEVINTANDDLNYIAN
(Multiple Regression Analysis) HANTINEMER LAY
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NUAUFUNUSVINTLUAIUAADATLAUNANDULNY
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ANUFUNUSVDINTE LA UANDATEAUNARDULNUUDY
wannsnesfinanishunufiuanaiady Tnerdends
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AouwUINTANTINS Seaenadeafuanufigiunszua
Ruandaszvod Jensen (1986) Mlsivanainmsinssua
Ruandassiiunniuluasiliusendslonalunis
awulasanisie Aiflyar1dagiiugnd (Net Present
Value : NPV) g9 wagdanalifndgmauyuiuny
(Agency Costs) 8nasitu Ali SamakoshGalogahet
al. (2013) Tuvasidndhevdanuinnszuaduandass
frudunusesslitvdrAgluauinduussansnn
N5ANIUULAENARDULNUIINASNNSNEVDIUTEN
noulAngufnseuaiuandasevad Jensen Inglivana

TusEniiszduvenseualuandasegs awvihanulan

'
[N

nusEnitinszuaiuandaseseium uenanilfmy
Tinasudnlngjagatuayuuinidnssuatuan
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Wang (2010) wa Chiu, C. (2013) Tuvaiziidhediliny
ANudNuSveInTEuatuandaseiusIAmannIng
ueriinawueslilinssuatuandasy Wuedealle
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RI FCF Size Rm
RI 1 -.132(%) -.141(%) 2243(*%)
FCF -.132(%) 1 -.225(*%) .004
Size -141(%) -.225(*%) 1 -.007
Rm .243(*%) .004 -.007 1

* Correlation is significant at the 0.05 level (2-tailed).

** Correlation is significant at the 0.01 level (2-tailed).
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UsgdnSnnvesnisnegevanas thludnmsasuuanis
AnswiiRanaauarmneaindedalddetugity
Jauntymmenisudasteya (Data Transformation)
lagldi5n1smnsaiif (Statistical Methods)

NnnsuUasteya (Data Transformation) &
FFenunmlsIuInnenig (Size) Fadienliwmungauly
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M1 2 LARIAIFIUTEAVITVDIALNTANDRENYIAN haENINARDUANNANTUSTENIINTERARUANDATE UAY

NARBULNUINNANNTNE

Unstandardized Standardized
Coefficients Coefficients
B Std. Error Beta
Model t Sig.
1 (Constant) 458 127 3.606 .000
FCF -.178 .090 -124  -1.971% .050
Rm .740 197 236 3.760** .000
R 267 (a)
R Square (R2) 071
Adjusted R Square .063
Std. Error of the Estimate 4162

a. Predictors: (Constant), Rm, FCF

Dependent Variable : wanauunuainuanning (RI)
* Correlation is significant at the 0.05 level (2-tailed).
** Correlation is significant at the 0.01 level (2-tailed).
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